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Abstract 
 
This thesis reports on a constructivist grounded theory study that investigated the 
nature of new mothers’ information experience in social media. Social media has 
fundamentally changed the nature of information: how it is created, how it flows, 
how it is sourced, how it is used, and how it is interpreted. New mothers have 
diverse and intensive information needs and information is a valuable commodity. 
Increasingly, mothers are immersed in social media and enact their information 
experience in social media spaces. 
 
The study used in depth, semi-structured, intensive interviews as the primary data 
collection strategy. In total, 17 interviews were undertaken with 11 participants. 
Eight participants took part in a social media observation activity following their initial 
interview. Of these, six participated in follow up interviews that were informed by the 
observation and emergent directions in the research.  
 
The findings provide a holistic view of new mothers’ information experience in social 
media. Thirteen interconnected and overlapping categories of experience were 
constructed through a constructivist grounded theory analysis process. These 
categories are: Belonging to the sisterhood; Sharing; Learning to be a mother; 
Understanding normal; Being more than a mother; Enacting relationships; 
Experiencing moments of light; Overcoming isolation; Sense-making, catharsis and 
self-care; Navigating the politics of mothering; Exercising self consciousness and 
social awareness; Being private in public; and Documenting. Additionally, the 
findings reveal what the participants experience as information in social media, as 
well as the types of information interactions they engage in. Finally, the findings 
explicate the nature of new mothers’ information experience by identifying the 
characteristics of their information experience across the categories of experience. 
 
The study resulted in the development of a substantive grounded theory that 
explains the nature of new mothers’ information experience in social media. The 
theory describes new mothers’ information experience in social media as a complex, 
multi-layered, and highly contextualised phenomenon. It encapsulates multiple 
individual experiences of information, and is broader and deeper than the individual 
experiences it is comprised of. The theory incorporates the characteristics, 
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dimensions and categories of experience to provide a holistic view of the 
phenomenon.  
 
This study makes a contribution to knowledge, methodology and practice. As the 
first doctoral study to take information experience as the object of study, this 
research makes a significant contribution to knowledge and to the establishment of 
information experience as a newly articulated research domain. It provides insight 
into how information experience as a broader object of study might be defined. The 
methodological approach, combining multiple sequential interviews with social 
media observation within a constructivist grounded theory framework, is unusual 
and will be of interest to both social media and information researchers. The findings 
also provide insight into new mothers’ experience of and with information in social 
media that will be of interest to practitioners across a wide range of professions 
involved in supporting new mothers through the transition to motherhood, including 
the information, health, social work, and psychology professions. 
 
Keywords 
Information experience, new mothers, social media, constructivist grounded theory, 
experiences of information. 
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Chapter 1: Introduction 
The transition a woman makes in becoming a mother is complex and challenging. 
Traditional support structures for new mothers are diminishing as a result of 
medicalisation of birth, delayed entry to motherhood, and early return to work post-
birth.  Simultaneously, though, social media has developed as a space in which 
mothers have a strong presence. The rise of the ‘mummy blogger’, Facebook, 
Twitter and dedicated parenting sites have resulted in a new site for mothers to 
explore and enact their shifting identities and engage with each other in the process 
of mother-to-mother support. Social media has become a new site in which mothers 
engage with information as part of their everyday lives. This document provides an 
overview of a research project that explored a new object of study in information 
research: the information experience of new mothers in social media. 
 
This first chapter introduces and provides context for the study. After detailing the 
background of the phenomenon under investigation, it describes the research 
problem and presents the research question. The methodology for the study, 
constructivist grounded theory, is briefly explained and the rationale for its selection 
is provided. The contribution the research makes to new knowledge and the study’s 
limitations are discussed. Finally, the key terms are defined and the thesis structure 
is outlined.  
 
Background 
New parents have diverse and intense information needs. These information needs 
are perhaps most prevalent in mothers, as they are typically the primary carers of 
young children in Australia (Australian Bureau of Statistics, 2009). According to the 
Australian Bureau of Statistics (2009), in dual parent families, mothers spend twice 
as much time on child-care-related activities as fathers.  
 
In postmodern society, social isolation of mothers is on the rise and mothers are 
becoming less able to rely on each other for support. Drentea and Moren-Cross 
(2005) attribute this to the fact that many women return to work after giving birth, 
and to declining fertility, two factors which they suggest have resulted in families and 
neighbourhoods in which children are less common. Gibson and Hanson also 
suggest earlier return to work impacts on experiences of mothering, as dies the fact 
that women are having children later in life (Gibson & Hanson, 2013). Therefore, 
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women have fewer opportunities to interact with young children prior to giving birth 
and with other mothers after birth. These trends are certainly evident in the 
Australian context. From 2008 to 2013, the birth rate in Australia declined from 2.2 
babies per woman to 1.88 (Australian Bureau of Statistics, 2014). Birthrates for 
older mothers aged 40 to 44 years have almost tripled in the past 30 years 
(Australian Bureau of Statistics, 2014). In addition, Drentea and Moren-Cross 
suggest the medicalisation of birth has meant that birth and new motherhood are no 
longer domains of ‘women’s knowledge’.  
 
Social isolation, or more specifically lack of contact with a confidante or other 
mothers, has been identified as a contributing factor in unhappiness and depression 
in mothers. A 1999 study of French and Italian mothers one year post birth found a 
lack of a confidante – someone to speak to about issues related to child rearing – 
had a strong association with unhappiness on the part of the mother (Romito, 
Saurel-Cubizolles, & Lelong, 1999). In contrast, anthropological research in non-
Western societies suggests that the amount and quality of support women in non-
Western societies receive from female friends and relatives may account for the 
cultural specificity of postnatal depression as a ‘Western illness’ (Mauthner, 1995).  
Indeed, Mauthner (1995) found mothers’ journeys into depression were linked with 
their withdrawal from other mothers, and also that engagement with other mothers 
was a key factor in mothers’ journeys out of depression.  
 
Information sharing is a key component of this engagement with other mothers and 
the provision of mother-to-mother support. Drentea and Moren-Cross’s (2005) study 
investigated whether virtual communities on the Internet have the capacity to foster 
social capital and social support. According to Drentea and Moren-Cross (2005):  
a virtual community of mothers with young children increases 
social capital during a time when women are isolated as new 
mothers… More specifically, [they found] that social capital 
operates through emotional support, information-giving, and 
community protection to aid mothers of infants. Such social capital 
mitigated the stress of these mothers and provided valuable 
information regarding the care of their children. (pp. 939-940) 
The word ‘information’ is used frequently in Drentea and Moren-Cross’s research 
and it is evident that sharing of information is critical in building social capital, and 
that what might be called ‘information experience’ (Bruce, Davis, Hughes, Partridge 
and Stoodley, 2014) is a dominant phenomenon in the site they studied.  As an 
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early study in the ability of virtual communities to build social capital, this research 
does not consider social media, and its focus is certainly not on information 
experience. It does, however, support the premise of the current study: that 
mothers’ information experience online, and more specifically, in social media 
spaces, is a phenomenon that requires further investigation. 
 
The social media environment is particularly relevant in the age of Facebook and 
the ‘mummy blog’. As one blogger commented ‘"Mums used to share information 
over a coffee at the church hall. With blogging, you can effectively have a coffee 
morning whenever you want – even at midnight if that is when you have a laptop 
and a few minutes to yourself"’ (Mesure, 2009). Increasingly, mothers are sharing 
their everyday, routine experiences, birthing stories, recipes, tips for entertaining 
toddlers and more (Ashton, 2010) through social network sites, their own blogs, and 
comments on others’ blogs. ‘People definitely are looking to make those personal 
connections… Take a general feeling of isolation, the lack of time for deep 
conversation and the shifting identities that parenthood brings, and you have the 
blog phenomenon’ (Unknown, 2005).  
 
While there is very limited data related specifically to Australian mothers’ use of 
social media, social media use by Australians continues to rise. At January 2015, 
Australians had 13.8 million Facebook accounts, 53.2% of them held by women 
(Murton, 2015). The largest market segment was 25 to 34 year olds at 26.3% 
(Murton, 2015). Australians who use social media spend an average of two hours 
and four minutes per day using social media (Kemp, 2015). 
 
With the increasing popularity of social networking sites and microblogging tools, 
social media in general is a key space for mothers to enact everyday information 
experience. To date there has been no exploration of new mothers’ information 
experience in social media and indeed, very limited exploration of information 
experience in social media more generally. 
 
Information experience in social media 
The concept of information experience in social media is akin to the state of being 
that danah boyd describes in her 2010 conceptual paper “Streams of content, 
limited attention: the flow of information through social media”. boyd calls this state 
of being “in flow” with information: 
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If we consider what it means to be “in flow” in an information 
landscape defined by networked media, we will see where Web 
2.0 is taking us. The goal is not to be a passive consumer of 
information or to simply tune in when the time is right, but rather to 
be attentive in a world where information is everywhere. To be 
peripherally aware of information as it flows by, grabbing it at the 
right moment when it is most relevant, valuable, entertaining, or 
insightful. To be living with, in, and around information. Most of 
that information is social information, but some of it is 
entertainment information or news information or productive 
information. (boyd, 2010, p. 28) 
boyd suggests that technology is fundamentally changing the way information is 
distributed, that information in a Web 2.0 world flows in new ways. She suggests 
that we are moving away from a landscape where ‘accessing information [is] a 
process and producing information [is] a task’ (boyd, 2010, p. 28). She argues that 
we are moving from a model where information is broadcast to a networked 
information model, and that with this move, information landscapes are being 
redefined. 
 
Information experience in social media is often immersive. In social media, ‘people 
consume social gossip alongside productive content, news alongside status 
updates’ (boyd, 2010, p. 36). Information is taken from its original context and 
surfaced within the individual’s social media space. This decontextualisation of 
information – the consumption of various types of information alongside each other, 
out of their original context – represents a new type of information experience. In 
this new information environment, boyd suggests that ‘[what] people give their 
attention to depends on a whole set of factors that have nothing to do with what’s 
best… People consume content that stimulates their mind and senses – that which 
angers, excites, energizes, entertains, or otherwise creates an emotional response. 
This is not always the “best” or most informative content, but it is the content that 
triggers a reaction’ (boyd, 2010, p. 30).  
 
In social media spaces, information experience is about much more than is 
encompassed by behavioural approaches to information research; it is about 
significantly more than seeking and use (Wilson, 2000). It is also, potentially, about 
creation and co-creation, immersion, awareness, identity formation, connectedness, 
community and a multitude of other activities and states. It is about information that 
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is not necessarily textual in format, nor is it necessarily produced in a linear mode. 
What we conceive as information is changing, as are our ways of experiencing it.  
 
The research problem 
Mother-to-mother contact has always been a channel for enacting information 
experience; however, two factors are combining to change the ways in which new 
mothers’ information experience is enacted. These factors are increasing social 
isolation (caused by a number of contributing factors as explored above), and 
widespread, frequent use of social media by new mothers. While information 
research focused on new mothers has been undertaken (including: Fisher & Landry, 
2007; Nicholas & Marden, 1998; Berkule-Silberman, Dreyer, Huberman, Klass, 
Mendelsohn et al., 2010), it has traditionally taken a behavioural approach, 
exploring information behaviour as an object of study and/or applying a behavioural 
lens. In addition, there are no studies that consider new mothers’ use of social 
media as a site for the enactment of information experience. Social media would 
appear to have benefits as a space for new mothers to interact, but at the time this 
study commenced, there had been no empirically derived discussion on the impact 
of social media on mothers’ experience generally and information experience 
specifically. During the course of this study, some literature was published relating 
to new mothers’ use of social media, but there has not been any research that 
explicitly deals with new mothers and information in the context of social media. This 
research seeks to fill this gap. 
 
This research responds to the question: What is the nature of new mothers’ 
information experience in social media?  
 
Methodology 
I applied constructivist grounded theory as the overarching methodological 
framework for this study. Constructivist grounded theory (Charmaz, 2006) is a 
particular variant of grounded theory, a methodology that came into use in the mid 
20th century and has evolved significantly over the past several decades. It is, in 
essence, a methodology for the generation of new theory. Although there are 
distinct schools of grounded theory, there are five key characteristics that are 
common across all of the permutations of the methodology. The first of these is that 
inquiry based on grounded theory is focused on discovery of processes 
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(Mansourian, 2006; Mansourian, 2006; Pickard, 2007) or on understanding 
phenomena (Glaser & Strauss, 2006), and more specifically, on the development of 
theory that allows an understanding of phenomena (Mansourian, 2006). Secondly, 
grounded theory employs inductive analysis and is focused on discovery rather than 
verification. It involves analysing data to develop theory, rather than verifying theory 
or testing a hypothesis through analysis of data. Grounded theorists begin their 
research with one or more research questions in mind, and they set about collecting 
data to answer the questions and develop associated theory. Given that the theory 
emerges from the process of analysing the data, the theory should “fit” and “work” – 
that is, it should be ‘a better theory to the degree that it has been inductively 
developed from social [or other] research’ (Glaser & Strauss, 2006, p. 5). Thirdly, in 
grounded theory, collection and analysis of data occur simultaneously (Charmaz, 
2005; Gibbs, 2010a; Glaser & Strauss, 2006; Pickard, 2007; Seldén, 2005), with 
‘each informing and focusing the other’ (Charmaz, 2005, p. 508). This is a key 
element of grounded theory. Data collected from a small pool of participants is 
analysed in depth, with the results informing the direction of further data collection 
(Seldén, 2005). Fourthly, grounded theory employs theoretical sampling, which 
‘refines, elaborates and exhausts conceptual categories’ (Gibbs, 2010b) by allowing 
the researcher flexibility in the collection of further data, with decisions based on the 
emerging theory. Theoretical sampling is the process by which the researcher 
‘collects, codes, and analyzes [sic] his data and decides what data to collect next 
and where to find them’ (Glaser & Strauss, 2006, p. 45). Charmaz and Bryant 
(2008) suggest that it is theoretical sampling that distinguishes grounded theory 
from other approaches. This sets it apart as significantly more than a coding 
method, which is one view of grounded theory that is present in the methodological 
literature. Finally, grounded theorists pursue theoretical saturation, which occurs 
when no new categories emerge from analysis, despite the collection of additional 
data. ‘Grounded theory entails developing increasingly abstract ideas about 
research participants’ meanings, actions, and worlds’ (Charmaz, 2005, p. 508). 
Applying the theory’s analytic methods progressively leads to more abstract analytic 
levels (Gibbs, 2010b), and eventually, to the development of theory. 
 
Constructivist grounded theory (Charamaz, 2006) is one of the more recent variants 
of Glaser and Strauss’s grounded theory methodology. The key difference between 
constructivist grounded theory and its predecessors is the 
constructivist/constructionist epistemology and its impact on the methodology. The 
constructivist/constructionist worldview positions the researcher and participants as 
The information experience of new mothers in social media: a grounded theory study 7 
co-creators of data and meaning (Mills et al., 2006). Charmaz and the constructivist 
grounded theorists after her suggest that grounded theory is constructed, rather 
than discovered, as Glaser and Strauss suggested. While Glaser and Strauss 
consider there is an external reality, Charmaz proposes that reality is co-constructed 
and that individuals construct knowledge and experiences through social interaction 
(Charmaz, 2006). Constructivist grounded theory uses induction and abduction to 
generate theory that is grounded in the data. It provides a flexible set of guidelines 
for data collection and analysis. 
 
I selected this methodology for a number of reasons. Grounded theory is well suited 
to inquiry concerned with understanding phenomena (Glaser & Strauss, 2006). This 
study sought to explore a phenomenon that has received no attention in the 
research literature and that consequently lack definition: new mothers’ information 
experience in social media. Similarly, at the commencement of this study, there was 
no substantive theory to explain the nature of information experience in social 
media, and theory generation is therefore a highly appropriate outcome for the 
proposed study. As a methodology for the development of new theory, grounded 
theory is well suited to this task. Constructivist grounded theory is particularly 
appropriate for this study because the epistemology of this type of grounded theory 
allows for co-construction of theory by researcher and participants. Therefore it 
aligns with my own worldview, which is that there is no objective reality, but rather, 
reality is constructed by individuals (for further elaboration, see Chapter 3: 
Methodology, and in particular, the section on constructivism and constructionism). 
Finally, there is also a strong precedent for the use of grounded theory in 
information studies research as well as interdisciplinary studies.  
 
Key findings 
The findings from the study reveal that new mothers’ information experience in 
social media is a complex, multi-layered phenomenon, comprised of a complex of 
experiences of information. There are three aspects to the phenomenon: 
characteristics, dimensions, and categories of experience. The research has 
resulted in the development of a new grounded theory. 
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Grounded theory: New mothers’ information experience in 
social media 
New mothers’ information experience in social media is a complex, multi-layered, 
and highly contextualised phenomenon. It encapsulates multiple individual 
experiences of information, and is broader and deeper than the individual 
experiences it is comprised of. 
 
There are three layers that comprise the phenomenon: the categories of experience, 
dimensions, and characteristics.  
 
New mothers’ information experience in social media manifests in 13 categories of 
experience: Belonging to the sisterhood; Sharing; Learning to be a mother; 
Understanding normal; Being more than a mother; Enacting relationships; 
Experiencing moments of light; Overcoming isolation; Sense-making, catharsis and 
self-care; Navigating the politics of mothering; Exercising self consciousness and 
social awareness; Being private in public; and Documenting. The categories reveal 
that new mothers’ information experience is comprised of a complex of individual 
experiences of information and shaped by myriad factors including emotional, 
psychological, cultural, political, economic, and technological aspects. It is also 
shaped by an individual’s experiences of mothering and an overarching sense of 
Belonging to the sisterhood. 
 
Across all the categories, three dimensions are visible: people (new mothers); 
context (social media and, more specifically, each individual’s social media context); 
and information (as it is experienced by new mothers in their social media context). 
The three dimensions are inextricably interwoven. They can be examined separately 
to provide insight into the phenomenon, but they always remain connected to each 
other.  
 
New mothers’ information experience has seven characteristics. It is social, 
individualised, immersive, personal, somewhere between public and private, context 
specific, and constantly changing. 
 
Original contribution 
This study makes a number of original contributions. These can be considered as 
contributions to theory, method and practice.  
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Contribution to theory 
The primary contribution to knowledge resulting from this study is the development 
of the first theoretical rendering of the nature of new mothers’ information 
experience in social media spaces. In the following subsection, I define my new 
grounded theory. 
 
Secondary theoretical contributions 
In addition to the primary theoretical contribution, this study also makes 
contributions to other theoretical discussions: 
• Through exploration of the specific phenomenon of new mothers’ information 
experience in social media, this study has explored terminology and 
contributed to the understanding of the broader phenomenon of information 
experience in social media.  
• As a study of the information experience of a particular group in a specific 
context, this work has contributed to emerging discussion around 
‘information experience’ as a research domain.  
• With its focus on the everyday information experience of new mothers in 
social media, this study has contributed to the growing body of everyday or 
community information research. 
 
Contribution to method 
The research also makes a contribution from a methodological perspective. This 
qualitative, interdisciplinary study differs in its research approach from many existing 
social media studies in that it is concerned with experience. While many social 
media studies use large data sets of social media content and algorithmic analysis, 
my study uses in depth, semi-structured interviews to dig deeply into participants’ 
experience. It also differs from virtual ethnography approaches in that I do not focus 
on a community within a bounded space, instead focusing on individuals and their 
experience across their broad social media context. The combination of qualitative 
interviews and social media observation, used within a grounded theory framework, 
is in itself quite innovative and will be a valuable contribution to methodological 
development in both the information studies discipline and social media research.  
 
  
The information experience of new mothers in social media: a grounded theory study 10 
Contribution to practice 
Mother-to-mother and more formal support are critical factors in the emotional and 
psychological health of mothers. Social media provides new opportunities for 
mothers to connect with each other, with health professionals, and with other 
agencies, to share, seek, use and create information. This study facilitates an 
understanding of the nature of new mothers’ information experience in social media 
spaces. This is of benefit to healthcare providers, agencies with an interest in 
enhancing maternal and child health and wellbeing, and to platform developers, as it 
will assist them in making informed decisions on how to better harness social media 





For the purposes of this study, a new mother is defined as a mother whose oldest 
child is aged two years or under. The definition of ‘new mother’ is explored in detail 
in Chapter 3. 
 
Social media 
Definitions of social media vary across disciplines. In this study, I have adopted the 
following definitions, which have been informed by the literature and the data 
collected for this study. 
 
Social media platforms 
I define social media platforms as ‘Internet-based applications that build on the 
ideological and technological foundations of Web 2.0, and that allow the creation 
and exchange of User Generated Content’ (Kaplan & Haenlein, 2010, p. 61). 
 
Social media spaces 
I define social media spaces as macro spaces and micro spaces. Each social media 
platform has a macro space associated with it, which is essentially a platform-level 
space. For example, Facebook is a macro space. Macro spaces are often 
comprised of micro spaces – that is, spaces within the platform-level macro space. 
For example, Facebook as platform is a macro space, but it is also comprised of a 
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number of more narrowly defined micro spaces. These micro spaces include an 
individual’s own timeline, their news feed, the timelines of those they are connected 
with, and pages of organisations they ‘like’. 
 
Social media context 
An individual’s social media context is comprised of the micro and macro spaces 
they inhabit. Regardless of the number of platforms they use, together, all of the 
spaces a user inhabits comprise the individual’s social media context. 
 
Mummy blog  
The definition of ‘mummy blog’ adopted for this study is a blog authored by a 
mother, usually with a primary focus on family life but often with other content 
present see (Fleming, 2008; Lee, 2011).The term ‘mummy blog’, as well as related 
terms like ‘mummy blogger’, are the topic of fairly heated debate in the blogging 
world (D'Arcy, 2012). While some see these terms as diminutive and patronising, for 
others, they are empowering (D'Arcy, 2012). I use the term ‘mummy blog’ 
throughout this document without any intention to be patronising. Rather, I see 
‘mummy blogging’ as an act of empowerment; an act that allows women to grapple 
with their identity as mothers; an act that facilitates mother-to-mother support.  
 
In real life 
In this study, I use the term ‘in real life’ (IRL) to describe interactions and 
relationships that occur offline. This term is not meant to imply that social media 
activity is not part of ‘real life’. On the contrary, for many of the participants in this 
study, their online relationships are just as real and just as rich as those that were 
founded offline. Rather, I use the term as the common, accepted way of referring to 
offline activity.  
 
Information behaviour 
Information behaviour has been described as ‘how people need, seek, manage, 
give, and use information in different contexts’ (Fisher, Erdelez, & McKechnie, 2005, 
p. xix). Information behaviour research tends to focus on the mechanics of needing, 
seeking, managing, giving and using information, with little or no reference to the 
experience of these actions. Information behaviour does not consider the ‘holistic, 
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The term ‘information experience’ is used in this thesis in two ways.  
 
Firstly, it is used to describe an object of study that Hughes calls ‘a complex of 
information experiences, as contextualized instances of using information. It 
integrates all information-related actions, thoughts, feelings, and has social and 
cultural dimensions’ (2014, p. 34). As an object of study, information experience can 
be understood as people’s engagement with information in a specific context. It 
takes a holistic view of people’s experiences of and with information and views 
people as inseparable from their informational worlds. When we research 
information experience, we attend to: how people experience information; the ways 
people engage with information; what they experience as information; the nature of 
their experience of information; their thoughts and feelings related to their 
information experience.  
 
As a research object, information experience is conceptually related to an 
understanding of information literacy as a relational phenomenon (Bruce, 1997) and 
informed learning (Bruce, 2008; Bruce & Hughes, 2010). As a relational 
phenomenon, information literacy is a holistic practice that is ‘constituted through 
the whole person experiencing the information environment through the practices 
which are specific to the setting’ (Lloyd & Williamson, 2008, p. 9). An emerging 
focus on information literacy in community settings has heralded new views of 
information literacy, one of which is that it ‘is more than just a text-based literacy, but 
is also a social and physical experience with information’ (Lloyd & Williamson, 2008, 
p. 9).  
 
Secondly, the term ‘information experience’ is used to describe a research domain. 
Information experience may involve the study of any of a number of research 
objects, including information experience, information literacy, information seeking, 
information practice and so on.  
 
In the information research literature, there is a growing awareness of information 
experience as a theoretical construct. A significant body of work takes an 
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experiential view of information research and is contributing to the formation of a 
‘coherent domain’ (Bruce & Partridge, 2011, p. 2). Information experience presents 
a different lens through which to view people’s engagement with information 
(different compared to the ‘information behaviour’ paradigm, which is dominant in 
the field of information research) (Bruce & Partridge, 2011). This view positions 
information experience alongside information behaviour, as two complementary 
research domains.  
 
An alternative viewpoint is that information experience can be considered as a meta 
object of study, under which other objects of study in information research (including 
information behaviour) might fall. This viewpoint suggests that the various objects of 
study in information research might together make up information experience. 
 
Regardless of whether information experience is viewed as a domain of study, an 
umbrella concept that encompasses a range of objects of study in information 
research, or an object of study, what is clear is that ‘a focus on experience offers a 
holistic understanding of people’s engagement with information, taking into account 
the interrelations between people and their broader environments in a manner which 
considers people and their world as inseparable’ (Bruce, 2011). 
 
Information research 
Within the broad field of information research, there are a number of objects of 
study. These include (but are not limited to) information seeking, information use, 
information needs, information skills, information practice, information behaviour, 
and information literacy. Except when explicitly dealing with theoretical constructs, 
this document refers to these various objects of study collectively as ‘information 
research’. Within the broad field of information research, there are two dominant 
perspectives, or lenses: the experiential lens, and the behavioural lens. 
 
Overview of this thesis 
Chapter 1: Introduction has presented an overview of the study. It has briefly 
outlined the context, approach, limitations and contributions of this constructivist 
grounded theory study that explored the information experience of new mothers in 
social media. 
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Chapter 2: Preliminary literature review begins with a discussion of the role of the 
literature review in grounded theory. It then provides an overview of research related 
to mothers and information, the role of information in social support, and mothers 
and social media. The focus of the literature review is on contextualising the study 
through discussion of related research and identification of gaps in the existing 
bodies of research. It presents a review of the literature published prior to the 
commencement of data collection for this study. 
 
Chapter 3: Methodology provides an overview of grounded theory, its origins and its 
evolution. I discuss the research design in detail and outline how the pilot study is 
informed development of the main study. I then detail the data collection and 
analysis procedures and discuss ethical considerations. 
 
In Chapter 4: Participants I introduce the participants and provide an overview of 
their social media contexts. I also explore social media as platform, macro space, 
micro space and context in more general terms. 
 
The findings from this study are presented in two chapters. In Chapter 5: Findings: 
Characteristics and dimensions of new mothers’ information experience in social 
media, I present my new grounded theory. I then outline the seven characteristics 
and three dimensions of the phenomenon, which are visible across the categories of 
experience. I then present the 13 categories of experience in Chapter 6: Findings: 
Categories of experience. 
 
Finally, in Chapter 7: Discussion and conclusion, I return to the literature and 
provide a summary of relevant findings from literature published after the 
commencement of data collection. I explore the contributions this study makes to 
theory, method and practice. I also suggest directions for further research, and 
discuss the study’s limitations. Finally, I offer concluding thoughts. 
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Chapter 2: Preliminary literature review 
 
Introduction 
This chapter presents the preliminary literature review that set the scene for this 
constructivist grounded theory study on new mothers’ information experience in 
social media. It is arranged in four main sections.  
 
Since the study adopts a grounded theory approach, the first section discusses the 
role of the literature review in grounded theory – a much-contested topic in 
grounded theory research. 
 
In the second section, I position the study by providing a brief discussion of relevant 
related theory and the rationale for excluding this from the literature review. It 
demonstrates where the study fits within existing information research and draws 
connections with existing theoretical constructs.  
 
In the third section, I deal with interdisciplinary research related to new mothers, 
mothers, parents, and information. This section excludes research that is solely 
focused on pregnant women or groups other than mothers or parents. It includes 
studies of parents in general (primarily because most of these have a strong bias 
towards mothers) and studies with a dual cohort where mothers or parents are one 
of the cohorts. This section draws out key themes from across the literature and 
highlights areas where further research is required. 
 
The fourth section focuses on research related to the role of information in the 
provision of social support for new mothers, as well as identity. It draws from the 
literatures of nursing, health promotion and psychology, and looks specifically at the 
relationship between information and social support. It also draws together studies 
related to social support and the internet. Again, the focus is on studies that deal 
specifically with mothers and excludes studies that deal only with pregnant women 
or health practitioners. 
 
The fifth section deals with research related to new mothers and social media, and 
particularly mummy blogging. It only includes studies that take mothers as the 
cohort. There is a growing body of trade literature from advertising and marketing, 
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as well as nursing, paediatrics, and obstetrics fields, that addresses the mummy 
blogging phenomenon and provides advice to practitioners for connecting with 
patients in these spaces. This literature has been excluded from the review because 
it is not empirically grounded and is primarily focused on the practitioner, rather than 
mothers. 
 
I conclude by demonstrating a significant research gap concerning the information 
experience of new mothers in social media that is addressed by this study. 
 
I call this a preliminary literature review because it deals only with the literature 
published up until the start of data collection. It is common practice in constructivist 
grounded theory to undertake only a limited literature review, if any, at the 
commencement of a research project. With this preliminary literature review, I 
maintain the integrity of the initial literature review in order to be transparent about 
the prior knowledge I had of the literature when I commenced data collection. For 
this reason, the preliminary review serves to provide a summary of key existing 
literature to contextualise the study and to highlight the gaps in relevant research to 
date.  
 
When I was more advanced with data collection and analysis, I returned to the 
literature.. Key findings from the second literature review, which update this 
preliminary review, are presented in the discussion chapter. 
 
The literature review in grounded theory 
The role of the literature review in grounded theory is a much-contested topic 
(Charmaz, 2006; Dunne, 2011; Heath, 2006; McGhee, Marland, & Atkinson, 2007). 
There has been significant debate about the timing of the literature review in 
grounded theory research and how the review relates to the research. This debate 
has its roots in the foundations of the methodology, because its proponents, Glaser 
and Strauss, argued staunchly against the conduct of a literature review before the 
researcher enters the field (Glaser & Strauss, 2006). In qualitative research a 
careful and methodical review of existing literature is typically conducted prior to 
data collection (Dunne, 2011), but Glaser and Strauss argue against this, on the 
grounds that researchers should enter the field with no preconceived ideas or 
knowledge of existent theory (Glaser & Strauss, 2006). ‘In practical terms, an early 
literature review in the specific area of study was seen as potentially stifling the 
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process of developing a grounded theory and thus something that could detract 
from the quality and originality of the research’ (Dunne, 2011, p. 114). There remain 
several schools of thought concerning the timing and direction of the literature 
review, but the need for a review is itself not a contested topic.  
 
This study applies constructivist grounded theory as its methodological framework. 
Constructivist grounded theory is one of many permutations of grounded theory that 
are currently in use. The key difference between constructivist grounded theory and 
other types of grounded theory is that, in constructivist grounded theory, data and 
theory are seen as co-constructed by the participants and the researcher. Other 
types of grounded theory tend to subscribe to an objectivist view of reality, whereby 
reality is external and fixed, and as such, the theory that results from the grounded 
theory process is discovered, rather than constructed. Charmaz is the main 
proponent of grounded theory and, as such, her work heavily informs the direction of 
this literature review. Indeed Charmaz (2006) argues for a delayed literature review 
– one that is conducted after the grounded theory is developed. Charmaz (2006) 
acknowledges that doctoral programs and grant applications may dictate the 
conduct of an early literature review but encourages the researcher to ‘outlin[e] your 
path but first attend to writing your grounded theory’ (Charmaz, 2006, p. 166). 
Indeed, when Charmaz discusses the conduct of the literature review and how it 
should be used, her writing assumes the researcher is working on a review after 
developing a grounded theory. The focus is on situating the constructed grounded 
theory within the existing literature, and on making connections between the current 
study and earlier studies. In short, if one is to apply Charmaz’s constructivist 
grounded theory in its purist form, the literature review should be left until the theory 
has been constructed.  
 
There are a number of reasons why Charmaz and other grounded theorists argue 
against an early literature review. The first rationale for the delay of the literature 
review is that ‘a detailed literature review conducted at the outset may “contaminate” 
the data collection, analysis and theory development by leading the researcher to 
impose existing frameworks, hypotheses or other theoretical ideas upon the data, 
which would in turn undermine the focus, authenticity and quality of the grounded 
theory research’ (Dunne, 2011). The inductive nature of grounded theory research 
and its focus on constructing theory from the data has led many to question the 
wisdom of an early literature review, as there is a fear that knowledge of existent 
theory may cause the researcher to force the data into preconceived categories 
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(Charmaz, 2006). Extensive knowledge of pre-existing literature – and, in particular, 
theory – may stifle the researcher’s creativity and impede their ability to generate 
new theory. 
 
It is also suggested that an early review of the literature may cause the researcher 
to doubt their own ability to generate theory (Dunne, 2011). Glaser (1998, p. 67) 
calls this being ‘awed out’ by other authors. Even Strauss and Corbin, who typically 
adopt a ‘less extreme stance’ (Dunne, 2011, p. 115) on the timing of the literature 
review, argue that it is not uncommon for new researchers to be ‘nearly paralyzed’ 
as a result of being particularly ‘enamoured with a previous study (or studies)’ 
(Strauss & Corbin, 1998, p. 49).  
 
Finally, because of the emergent nature of grounded theory research, where the 
direction of the research is shaped by the co-constructed data as it is collected and 
analysed, it is unlikely the researcher will be able to predict which bodies of 
literature, and indeed which existing theories, might relate to the research (Dunne, 
2011; Heath, 2006; Strauss & Corbin, 1998). With this in mind, expending 
considerable effort on a literature review at an early stage may not be advisable, 
because it may not prove relevant once the theory is developed. 
 
However, it is not possible for the researcher to operate in a vacuum and there are 
arguments for the conduct of an early literature review, not the least of which is that 
it is necessary to review the literature in order to establish a need for the research – 
a gap in existing knowledge (Dunne, 2011). It is also important to contextualise the 
study by demonstrating where it is positioned in terms of research domains. With 
this in mind, this literature review is not focused on providing an exhaustive, critical 
discussion of theory that may relate to the study because this would be a purely 
speculative endeavour at this early stage. Rather, this literature review focuses on 
demonstrating the need for this research by providing an analytical overview of 
existing related research and highlighting the gap this research will fill. It also 
contextualises the research within the domain of information research, and within 
the fields of interdisciplinary studies of mothers and information; mothers, 
information and social support; and mothers and social media. 
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Positioning the study within the spectrum of 
existing information theory 
In this section, I provide a brief overview of where this study sits in terms of 
theoretical positioning. As an exercise in theory development, I began this study 
without a hypothesis and, throughout, I have worked to ensure the direction of the 
study was not forced by pre existing knowledge of potentially related theory. This is 
not to say I am – or ever was – unaware of existing theory that relates to the 
phenomenon under investigation, however an in-depth discussion of theoretical 
positioning was undesirable at the outset of the study because it could potentially 
have forced the study in a particular direction, or it may have proved to be irrelevant 
down the track.   
 
This section will briefly discuss the position of this study within existing theory for 
two reasons: firstly, to demonstrate transparency in terms of my personal view of the 
phenomenon under study, from the outset; and secondly, to assist the reader in 
conceptualising the phenomenon. 
 
Positioning the current research within the spectrum of existing, established 
understandings of how people seek, use, interact with, and share information was 
not a simple task. This research does not sit comfortably within any of the current 
dominant discourses. However, it does fit within the emerging domain of information 
experience research, as proposed by Bruce and Partridge (2011). They suggested 
that  
[r]esearching information experience allows a broad understanding and 
interpretation of people’s engagement and interaction with the 
information environment. A focus on experience offers a… holistic 
approach to understanding peoples’ engagement with information… 
(Bruce and Partridge, 2011, p. 1)  
 
At the time this preliminary literature review was undertaken, discussions around 
establishing information experience as a domain of study were in their infancy. 
While I was involved in these discussions, they were still quite abstract and there 
was no substantive theory in the domain. More recently, I have come to understand 
information experience as an object of study, in addition to being a domain of 
research. However, there were no published studies that took information 
The information experience of new mothers in social media: a grounded theory study 20 
experience as an object of study when I began this project, nor were there any 
published studies that were overtly positioned in the information experience 
research domain.  
 
At the time I conducted the initial literature review, information literacy (IL) and, more 
specifically, the understanding of information literacy as a relational phenomenon 
(Bruce, 1997), was the most closely related theoretical construct. IL is a 
phenomenon in which people make effective use of information for a purpose 
(Yates, Partridge, & Bruce, 2010). Information literacy is conceived as related 
intrinsically to learning, and Partridge, Bruce and Tilley (2008) suggest that the 
focus on learning is what differentiates information literacy from ‘related fields of 
enquiry such as information seeking and use research and information behaviour 
research’ (p. 119). As a relational phenomenon, information literacy is a holistic 
practice that is ‘constituted through the whole person experiencing the information 
environment through the practices which are specific to the setting’ (Lloyd & 
Williamson, 2008, p. 9). This description could be applied to the phenomenon under 
investigation in this study.  
 
Lloyd and Williamson suggest that existing definitions of information literacy (IL) 
may not be appropriate for workplace and community settings. ‘This is because the 
current focus on IL is on individualized, principally text-based skills, rather than on 
the preparation of individuals to engage in information environments which are 
collaborative, complex and messy. They also may not be entirely relevant to all 
community settings where being information literate may depend on social and 
communication skills, as much as skills with ICT’ (Lloyd & Williamson, 2008, p. 10). 
 
Lloyd and Williamson suggest that information literacy research within workplace 
and community settings has begun to introduce new ‘conceptions and perspectives 
about IL’ (2008, p. 9). One of these is that ‘IL is more than just a text-based literacy, 
but is also a social and physical experience with information’ (Lloyd & Williamson, 
2008, p. 9). Information itself can be much more than text, as Bruce suggests: 
‘Information might take the form of pictures, sound, text; be static, moving, two – or 
three dimensional. It may take the form of research outcomes or community 
discourse; it may be an element of our physical environment, or our physical 
presence’ (Bruce, 2008, p. 4). In social media spaces, both information and 
information literacy are concepts that cannot be simply understood as being related 
exclusively to text and the experience of it. It was clear from the start that the 
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experience itself is social, has aspects related to physicality (or ‘presence’), and 
incorporates information that is encapsulated in an infinite number of media and 
other outputs. 
 
It seemed possible that with its focus on the ‘everyday’ information experience of 
mothers, the current study could perhaps be considered a study of community 
information literacy. Partridge, Bruce, and Tilley define community information 
literacy (CIL) as ‘the application of information literacy in community contexts’ 
(Partridge et al., 2008, p. 111). Information literacy research has a strong history in 
education and workplace environments (Lloyd & Williamson, 2008; Partridge et al., 
2008). The domain of everyday life, or the community, is relatively underrepresented 
in information literacy research. Lloyd and Williamson suggest that ‘in the 
community context (including the public library sector), research into IL is still very 
much in its infancy, although empirical cross-cultural studies are beginning to 
emerge’ (2008, p. 4). These emerging studies include investigations of small groups 
or sub-communities within society. Hargittai and Hinnant (2006 in Partridge et al., 
2008, p. 112) call this a focus on the ‘”small worlds” of the groups being studied. A 
“small world” is a ‘“society or world in which members share a common worldview... 
Members [of the small world] determine what is, and what is not, important, and 
which sources can be trusted”’ (Hersberger, 2005, p. 80 in Partridge et al., 2008, p. 
112). This had evident relevance to the current study. 
 
While the label ‘information experience’ may not have been used extensively in the 
literature to describe the way people experience information, there was nevertheless 
a growing body of work that explores aspects of ‘information experience’. Indeed, 
the Information Studies Group at the Queensland University of Technology had 
begun speaking within information studies circles about ‘information experience’ as 
a new domain of study. I anticipated that this study might be a catalyst for further 
discussion in this space. 
 
Information and mothers 
This section provides a critical overview of the interdisciplinary literature related to 
mothers and information. It includes eight sections that in turn consider: research 
from the information studies discipline, motherhood and information, information and 
its role in becoming a mother, information seeking as a function of parenting, types 
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of information needed, sources for information, information grounds, and information 
challenges for mothers. 
 
Mothers and information: research from the 
information studies discipline  
Very few studies in information research have focused on mothers or, even more 
generally, parents. A single study on the information behaviour of stay-at-home-
mothers (Fisher & Landry, 2007) considered the everyday information behaviour of 
this group, while another lone study (Nicholas & Marden, 1998) addressed the 
everyday information needs of parents of children under the age of five.  
 
Fisher and Landry (2007) investigated the everyday information behaviour of stay-
at-home-mothers, exploring the types of information they seek, how they seek it, 
how they evaluate information, how they feel when giving and seeking information, 
and the nature of their information grounds (p. 215-216). They employed two data 
collection strategies. The first strategy involved observation of information sharing at 
a mother-baby class. The second strategy saw 20 stay-at-home-mothers with 
children aged from newborn to 18 years participate in a series of three audio-
recorded interviews, with a week or two between interviews. The interviews 
explored a small number of the ‘roles’ mothers play each day and focused on their 
information seeking when carrying out each role. In addition to the interviews, 
participants were given a diary to track ‘information incidents’, however the 
researchers reported this was not a particularly successful data collection tool, as 
many mothers did not use it and others were unsure about what to record. The 
study aimed to develop an understanding of mothers’ information behaviour through 
affect and as such identified emotions associated with their information behaviour. 
This study is relevant for its focus on the everyday information behaviour of 
mothers, its focus on information grounds, and the affect lens through which the 
data has been analysed. By virtue of its focus on affect, this study considers 
mothers’ experience to a certain extent, but is still primarily focused on information 
behaviour. Fisher and Landry (Fisher & Landry, 2007) asked stay-at-home-mothers 
about the various roles they play and the specific tasks associated with each role. 
Each task had specific information needs associated with them, and one or two of 
these information needs were explored in the interviews. The findings are interesting 
in the context of the current study, because they emphasise the importance of the 
people aspect of information grounds and for what they reveal about the role of 
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affect in the information behaviour of this group. The affect lens reveals a more 
holistic picture of the information behaviour of stay-at-home-mothers than would a 
purely behavioural perspective. This aligns with the approach of this study and its 
aim to explore the holistic information experience of new mothers.  
 
A study that investigated the information needs of parents with children under the 
age of five years placed parents at its centre (Nicholas & Marden, 1998). The study 
aimed to investigate parents’ perceptions of their needs – what their needs were, 
the importance of various different topics, and the sources they use when seeking 
information – and, in turn, to make recommendations for how the information needs 
of parents could be better met. Group and individual interviews with 53 parents 
focused on topics that interdisciplinary research literature reported as being 
important to parents – ‘parenting skills, parental support and the child’s future’ 
(Nicholas & Marden, 1998, p. 37). A notable feature of the sample was that only 
three men were interviewed – all three in individual interviews – and therefore the 
sample was heavily biased towards women. This study is relevant because it 
focuses predominantly on mothers of children under the age of five (although three 
men and a few nannies were represented in the sample). The study is, however, 
behavioural in its focus, with an emphasis on identifying information needs, sources, 
and the frequency with which needs were met. It is also somewhat dated in terms of 
its consideration of the internet as a source of information.  
 
In addition to these two studies that consider the broad information behaviour of 
mothers, there is also a small body of literature in information research that focuses 
on health information seeking by mothers or parents (Helliwell, 2003; Turner, 
Kabashi, Guthrie, Burket, & Turner, 2011). These studies address the information 
behaviour of mothers in a particular context; that is, rather than exploring everyday 
information experience, they focus on purposive information seeking on topics 
related to child health. 
 
Motherhood and information 
While there are very few studies focused on mothers in the information research 
literature, studies of information and mothers are not exclusive to this literature. In 
the case of research related to mothers (or parents) and information, literature in the 
following areas begins to paint a picture of how mothers seek, evaluate, and use 
information: health (Baker, Wilson, Nordstrom, & Legwand, 2007; Barnes et al., 
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2008; Barnes, Pratt, Finlayson, Pitt, & Knight, 2010; Berkule-Silberman, Dreyer, 
Huberman, Klass, & Mendelsohn, 2010; Bernhardt & Felter, 2004; Khoo, Bolt, Babl, 
Jury, & Goldman, 2008; Miller, Verhoef, & Cardwell, 2008; Upham & Medoff-
Cooper, 2005); health information (Turner et al., 2011), communication (Tardy & 
Hale, 1998); and psychology (Deutsch, Ruble, Fleming, Brooks-Gunn, & Stangor, 
1988).  
 
Interdisciplinary literature reports that mothers are active seekers of a diverse range 
of information. Studies related to the health information seeking behaviours of 
mothers with well children have reported that mothers are active seekers of 
information about both their own and their children’s health (Bernhardt & Felter, 
2004), and Khoo et al. (2008) report that 98% of participants in their study of parents 
attending an emergency department with their child had used an information source 
related to their child’s health in the previous six months. Similarly, literature about 
the transition to motherhood reported that women are active seekers of information 
throughout pregnancy and after the birth of their child (Deutsch et al., 1988). It is 
logical to assume that new mothers, unfamiliar with caring for a child around the 
clock, need information on a range of topics to help them make decisions about 
caring for their child. Indeed, as will be explored later, mothers do need and seek 
information on a variety of topics as part of their everyday life, but there is also a 
strong sentiment in the literature of health and psychology that there is an intrinsic 
relationship between motherhood (and mothering) and information seeking. 
 
The following sections draw together the literature from these diverse domains, 
highlighting the key themes that occur across the literature and considering the 
implications for the current study. 
 
Becoming a mother 
‘Childbearing requires an exchange of a known self in a known world for an 
unknown self in an unknown world’ (Rubin, 1984, p. 52). The transition a woman 
makes in becoming a mother is a challenging one (Rogan et al., 1997), with women 
having to develop a new understanding of themselves (Mercer, 2004). Radically 
rethinking – reconstructing – how one sees oneself is a complex process that 
necessarily involves seeking information to inform the new sense of self.  
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The process of identity construction and related information seeking begins in 
pregnancy and extends into the post partum period. Deutsch et al. (1988) surveyed 
600 women who fell into the categories of: planning to have a baby within two years; 
pregnant in the first, second or third trimester; and both one and three months 
postpartum. The study was devised to investigate ‘information-seeking as an active 
coping strategy … in terms of variations in the amount and type of information-
gathering reported by women at different stages relative to birth’ (Deutsch et al., 
1988, p. 421). This psychological study took a self-socialisation perspective, which 
emphasises the importance of information seeking in transitory periods of life and in 
the process of developing a new self-concept. The research had three major 
findings. The first of these was women actively seek information in anticipation of 
having their first child. With respect to information about mothering in particular, 
women began to seek out information at the beginning of their transition to 
motherhood (that is, early in pregnancy), a finding supported by Mercer (2004), 
however the search for information intensified at the time when the information was 
actually used (that is, after the birth) (Deutsch et al., 1988). Secondly, the research 
found that women use information to create an identity for themselves, which 
includes their new role as a mother. Finally, after birth, sources of information shift 
from being external, ‘indirect sources of information to more direct, personal 
experiences with child care’ (Deutsch et al., 1988, p. 428). That is, the mothers’ 
experiences with their babies become one of the primary information sources used 
in self-definition. Once their conception of themselves as a mother is established, 
women continue to seek information about being a mother, in order to test their self-
conception (Deutsch et al., 1988). Seeking information is an important function of 
becoming a mother because it is fundamentally important in the process of 
establishing and testing the new self-conception women necessarily develop as they 
transition into motherhood. 
 
Information seeking as a function of parenting 
In certain circumstances, information seeking may be the primary activity a woman 
undertakes as she enacts her new role as a mother. Where their new baby is 
admitted into a neonatal intensive care unit (NICU), mothers may be unable to carry 
out the physical tasks associated with mothering. In a study of the information needs 
of mothers in the NICU, Helliwell (2003) found that in the early days in the NICU, 
information provided parents with a way to participate in the care of their child, when 
they may not have been able to physically care for them – ‘information seeking is a 
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form of surrogate parenting’ (p. 62). For parents whose child is unwell or born 
prematurely, seemingly routine tasks like holding, feeding, changing, and bathing 
their baby may be impossible and, in these cases, ‘information is the means by 
which parents, in the beginning, assume parenting responsibilities’ (Helliwell, 2003, 
p. 65). Miller, Verhoef and Cardwell (2008) suggested that information seeking is an 
important part of mothers’ process of making the right decision about immunisation 
for their children. They suggested that parents ‘perceive themselves as having the 
roles of protector and decision maker, and being responsible for any consequences 
resulting from those decisions’ (Miller et al., 2008, p. 11). In this respect, seeking 
information, to inform decision making, is an important function of parenting. 
 
Types of information needed 
There are few studies that address the information needs of mothers in general, with 
a majority of studies focusing on the health information needs of mothers whose 
children are unwell, have a particular condition, or are resident in a NICU. A by-
product of this focus is that the literature lacks a complete picture of the type of 
information needed by, and the topics that are of interest to, mothers. While child 
health is obviously an important topic for new mothers, the information needs of this 
group are more diverse than the focus on health information might imply. Fisher and 
Landry’s (2007) findings about the roles mothers undertake on a day-to-day basis 
are a testament to the diversity of information required by mothers in their everyday 
lives, simply because they acknowledge the diversity of mothers’ experience of 
everyday life. Although Fisher and Landry (2007) touched on the breadth of 
information required by new mothers, their focus on the affective aspects of the 
mothers’ information behaviour means they did not fully elucidate the various types 
of information needed by participants. They simply provided examples, and a table 
of topics and associated affective aspects.  
 
In the only published study to explore the general information needs of parents, 
Nicholas and Marden (1998) found that child health information was a priority for the 
majority of participants (91%), followed by child care (86%), child development 
(80%), schools and schooling (69%), children’s behaviour (51%), careers, education 
and training (51%), and finance (43%) (p. 39). Each of these broad themes was 
broken down further when explored with individual participants in interviews. For 
example, in group interviews, the main behavioural concerns included crying, 
tantrums, and smacking, while in the individual interviews, concerns raised included 
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crying, aggression, sibling rivalry, anti-social behaviour, potty training, head 
banging, settling in at group childcare, and competing with the father for the 
mother’s attention (p. 40). Similar findings emerged from Hall and Irvine’s (2009) 
study of e-communication amongst mothers of infants and toddlers in a local 
community. They found that the most common topics of discussion were ‘infant 
sleep, nutrition and feeding, children’s safety, balancing work and motherhood, 
attachment, temperament, toilet training, infant infections, teething, immunizations 
and learning to speak’ (p. 180). The health literature echoes these findings, with 
studies on the information and knowledge requirements of new mothers highlighting 
topics important for new mothers as: breastfeeding, infant sleep and mothers’ sleep 
deprivation, maternal health issues, and lifestyle challenges (Barnes et al., 2008).  
 
In short, while the literature is both incomplete and out of date in its discussion of 
the information needs of mothers, it does attest to the fact that mothers’ information 
needs are diverse, plentiful, and intrinsically related to the roles they occupy as 
mothers. Mothers require information to help them address the everyday realities of 
parenting, or, as Dunham et al. (1998) eloquently put it, ‘daily stress’ (p. 299). 
Indeed, information seeking can be motivated by affective aspects, such as worry 
and concern (Fisher & Landry, 2007). There may be variation in the information 
required, according to a woman’s age, marital status, and ethnicity (Nicholas & 
Marden, 1998), however their information needs are typically related to what might 
be considered routine, ‘everyday’ topics. 
 
Sources of information  
Just as parents have diverse information needs, they also look to a diverse range of 
sources to satisfy those needs. Within the literature, there is some descriptive 
discussion of the range of sources used by parents, however it is limited by a lack of 
studies on general information seeking (that is, studies that look beyond health 
information seeking) and by the age of some of the studies, which in some cases 
limits the applicability of findings related to the internet.  
 
Nicholas and Marden (1998, pp. 43-44) found that participants used an average of 
four sources of information. Twenty-five percent of the information sources cited by 
participants were organisations, including local council services (including libraries), 
health services, local voluntary organisations, and local shops. Information from 
these sources came in a variety of formats including phone calls, leaflets, courses, 
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and noticeboards. Twenty percent of the information sources cited were 
professionals, including a range of health professionals, social workers, and 
teachers (p. 44). Home health visitors and General Practitioners (GP) were the most 
commonly cited professional for information on child and parent health, as well as 
child development. Fifteen percent of information sources cited were friends, 
particularly as a source of information on ‘child care, children’s behaviour and child 
development’. A further 15% of sources cited were books, while leaflets – which 
could be picked up from health clinics and other places visited by the parents – 
attracted 12% of the mentions of sources, and magazines less than 1%. Only 7% of 
cited information sources were family. Television and radio were cited more with 
reference to entertainment and leisure, and represented only 4% of the mentions of 
all information sources. The media was not seen as a source of information by the 
participants and, because of the study’s age, the internet was also not mentioned. 
 
A study about parenting information sources for mothers from low socio economic 
groups reported on information sources that participants identified as providing ‘a 
lot’ of information (Berkule-Silberman, et al., 2010). While the premise is different 
with this study – with participants citing resources that yield ‘a lot’ of information 
rather than simply citing sources that they use – there are still some notable 
differences in the frequencies with which participants cite the sources mentioned by 
parents in Nicholas and Marden’s study (1998). Approximately 38% of participants 
identified print media (books and magazines), 18.1% identified television, 11.8% 
identified the internet, and 21.4% identified physicians and other health providers. 
Family and friends was identified as providing a lot of information by 60.3% of 
participants. The low number of participants reporting the internet as a source of a 
lot of information is likely attributable to the low socio-economic status of the cohort 
under investigation in addition to the age of the study, however the presence of 
certain sociodemographic indicators (including ethnicity, whether the participant had 
graduated from high school, and English-speaking) did not correlate to the use of 
specific sources. Women who had only one child were more likely to identify more 
than one category as a source of information, perhaps demonstrating a desire to 
access a wider range of information.   
 
Fisher and Landry’s (2007) limited discussion of the sources of information used by 
parents reports a similar degree of variety. They found that stay-at-home-mothers 
looked for information from a ‘variety of sources such as books, the Internet, 
magazines, experts or friends, and family’ (p. 225).  
The information experience of new mothers in social media: a grounded theory study 29 
 
In addition to descriptions of the range of sources parents consult, several clear 
themes emerge across the literature in relation to sources of information. These are 
trust, health professionals and health information, shared experience, normalisation, 
the role of the internet, and personalisation, as outlined below. 
 
Health information and health practitioners  
When it comes to child health information, parents consult many different sources, 
including the internet, but are more likely to trust information provided by health care 
providers, particularly those they have an established relationship with, over other 
information (Helliwell, 2003; Khoo et al., 2008; Miller et al., 2008). Khoo et al. (2008) 
reported trust as being the most significant concern for parents in seeking 
information from sources like health professionals and chemists. In a study involving 
parents and health care providers in a neonatal intensive care setting, Helliwell 
(2003) found that parents valued health care providers as information sources and, 
in turn, that health care providers saw their role as a dual responsibility to provide 
both care and information. This is echoed by Miller, Verhoef and Cardwell (2008), 
who reported that when it comes to seeking information about immunisation, 
parents value the information provided by health care practitioners, with some 
participants identifying the importance of having an established, trusting relationship 
with the practitioner who provides the information.  
 
While they value information provided by health practitioners, parents do not blindly 
accept the information they provide as the singular truth. Miller, Verhoef, and 
Cardwell’s (2008) participants suggested that health professionals may not respect 
or support mothers’ decisions about immunisation because they would necessarily 
be biased, again emphasising the importance of trust in the relationship with the 
health professional providing information and the importance of trust in information 
transactions in general. 
 
Parenting information and the importance of shared 
experiences  
While parents value health professionals as sources of information for health related 
topics, when it comes to parenting information, the sources parents value are quite 
different. The health care system may not provide women with adequate information 
to prepare them for parenting. Barnes et al. (2008) found that antenatal classes 
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focused too heavily on labour and birth, and provided insufficient information on the 
period after birth. They suggest that peer support and learning from other mothers 
might be more effective methods of providing parenting information to pregnant 
women to prepare them for the transition to motherhood. This echoes the findings of 
other studies (Berkule-Silberman et al., 2010; Deutsch et al., 1988; Helliwell, 2003; 
Madge & O'Connor, 2006; Miller et al., 2008; Mulcahy, Parry, & Glover, 2010), 
which emphasise the importance of other mothers as information sources.  
 
In their network analysis of health information seeking in a mothers’ group, Tardy 
and Hale (1998) found that acceptance into the social group was contingent upon a 
mother sharing her own childbirth and parenting stories; that is, to be a part of the 
group, a woman must demonstrate shared experiences and be able provide 
information of relevance to the group. Mothers value the first-hand experience of 
other mothers, and further, they value shared experiences. Interactions with other 
mothers who are in a similar situation are highly valued (Valaitis & Sword, 2005). 
Parents may feel they need to make new friends with parents whose children were a 
similar age, ‘“for mutual support” because “they’ve been through it”’ (Nicholas & 
Marden, 1998, p. 44). Interacting with other parents who have similar aged children 
is particularly important for inexperienced parents, because it allows them to build 
their understanding of the ‘range of normal’ (Hall & Irvine, 2009, p. 181), to 
normalise their own child’s behaviour and development, and to share in a way that 
allows other parents to normalise their child’s behaviour and development. Tardy 
and Hale (1998) found that the ‘opinion leaders’ in the mothers’ group – those 
members of the group who others went to for information and advice – ‘had 
breastfed, had same-age children, were approachable, shared similar childrearing 
philosophies… and appeared to have a general knowledge of the topic’ (p. 352), 
emphasising the value of shared experience in this social group. Nicholas and 
Marden’s (1998) findings indicated that authority – in particular personal authority, 
the kind established through personal experience – was a particularly important 
characteristic of information required by parents.  
 
In addition to valuing the sharing of experiences that occurs when mothers have 
similar aged children, shared parenting choices, philosophies, and values are also 
key. Mulcahy, Parry, and Glover (2010) reported that a fear of ‘mummy judgement’ 
caused anxiety within mothers’ groups, with women likely to be ostracised for 
making different choices to the group norm. This echoes the sentiment reported by 
Nicholas and Marden’s participants, who indicated mothers’ groups were ‘cliquey’ 
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(Nicholas & Marden, 1998, p. 44). While mothers who interact in physical or virtual 
groups develop emotional connections with each other that lead to the 
establishment of trust, Drentea and Moren-Cross (2005) suggested that trust may 
only be present when the information given aligns with the mother’s beliefs and 
parenting philosophies.  
 
In summary, mothers trust other mothers as sources of parenting information 
because they have firsthand experience and shared experience is particularly 
important to parents (M. Barnes et al., 2008; Berkule-Silberman et al., 2010; 
Deutsch et al., 1988; Helliwell, 2003; Miller et al., 2008; Tardy & Hale, 1998), 
however, there is also a suggestion that that fear of judgement and cliques may 
impact on a mother’s experience of interacting with other mothers as sources of 
information. Information exchange between mothers is also an important aspect of 
normalising experience (Hall & Irvine, 2009). 
 
The internet as an information source  
Information research focusing on parents from the mid to late 2000s acknowledges 
the internet as an important source of information. However, this literature is 
predominantly behavioural in approach and descriptive in nature. The social web is 
almost completely absent from the literature. This is understandable, given the rapid 
pace of technological change and the delays that can occur in academic publishing. 
It is, however, a significant gap that needs to be addressed. 
 
A small number of studies address the health information seeking of parents on the 
internet (Bernhardt & Felter, 2004; Khoo et al., 2008; Madge & O'Connor, 2006). 
Khoo et al. (2008) reported widespread, increasing use of the internet as a source 
for health information. Mothers search online to find information related to a specific 
acute condition or symptoms, and to get advice and support on parenting topics 
(Bernhardt & Felter, 2004). 
 
There is some skepticism amongst parents when it comes to health information on 
the internet, however this does not stop them from searching for information online. 
Khoo et al. (2008) reported widespread, increasing use of the internet as a source 
for health information. In their study, only general practitioners and pharmacies were 
cited more frequently as a source of health information than the internet, with 43% 
of participants reporting they used the internet to seek information related to their 
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child’s health. Information on the internet was reported as a ‘very’ or ‘moderately’ 
trusted source of information for 52.2% of participants, while 55.5% of participants 
had ‘concerns’ about health information on the internet. Less than 10% of 
respondents indicated that information found via Google was ‘greatly trusted’. 
Bernhardt (2004) reported that ‘pediatricians and pediatric nurses were described as 
the most trusted source for online pediatric health information and other parents as 
the most trusted source for advice on parenting and for social support’ (Bernhardt & 
Felter, 2004, Discussion, para 3). 
 
Bernhardt (2004) found that mothers typically used search engines to locate specific 
information on their child’s health but that they would return to websites they had 
liked. Commercial websites (run by commercial entities and featuring 
advertisements) were the most frequently used, however the websites of not-for-
profit organisations and university websites were also seen as good sources for 
health information, although the latter are perhaps not as accessible in terms of 
language.  
 
Bernhardt found that younger, first time mothers were more likely to use the internet 
to seek information about their child’s acute health issues, while older mothers, 
mothers of older children, and mothers with multiple children were more likely to use 
books or contact an after hours service for their doctor (Bernhardt & Felter, 2004). 
This study also found that mothers who worked were more likely to use the internet 
to seek social support, share stories, or gain advice on parenting issues, while stay-
at-home-mothers used the internet to confirm their opinions, or to seek reassurance 
that their own perceptions were correct or their child’s behaviour or development 
was normal (Bernhardt & Felter, 2004).  
 
The literature related to parents’ use of the internet as an information source is 
confined to the field of health information seeking. It is predominantly descriptive 
and limited in terms of generalisability, because of the focus on health information. 
In technology terms, the research is also dated, with an absence of social media a 
testament to the age of the research. 
 
Personalisation 
There is evidence to suggest that mothers prefer information sources that are 
designed to meet their immediate needs, rather than those designed to provide 
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information that may be of use in the future. Bernhardt (2004) found that mothers 
preferred internet-based information sources that were tailored to their specific need 
– that is, the developmental stage of the child. Similarly, Miller, Vernhoef and 
Cardwell (2008) found that individualised approaches to the presentation of 
information about immunisations are strongly desired by parents, including how, 
where, and when information would be available. Finally, Barnes et al. (2010) 
emphasised the importance of postnatal education programs that provide first time 
mothers with ‘timely, infant age-appropriate information (rather than all the 
information given in the first six weeks)’ (p. 387). This aligns with the emphasis in 
the literature on shared experiences, where the value mothers placed on interacting 
with mothers whose children are a similar age evidences the importance of timely 
access to information. 
 
Information grounds  
Rather than focusing on the sources of information used by mothers, Fisher and 
Landry (2007) focused instead on information grounds. Citing Pettigrew (1999), 
Fisher and Landry (2007) defined information grounds as ‘synergistic 
“environment[s] temporarily created when people come together for a singular 
purpose but from whose behavior emerges a social atmosphere that fosters the 
spontaneous and serendipitous sharing of information”’ (p. 225). Participants in 
Fisher and Landry’s (2007) study typically attended more than one information 
ground, however, they found that mothers ‘of very young children tended to be more 
isolated than mothers of older children’ (p. 228) and reported fewer information 
grounds than mothers of older children.  ‘The most common information grounds 
were places with structured children’s activities (13 percent), stores (12.2 percent) 
and community centers and parks/playgrounds at 9.8 per cent’ (p. 226). The focus 
of the study seems to be on information grounds and consequently there is no 
mention of virtual grounds. The participants identified the ‘best’ information grounds 
as being their children’s school (28% of participants), parenting groups and classes 
(22.2%), playgroups (16.7%), social activities (11.1%), and neighbourhoods 
(11.1%).  
 
Fisher and Landry provided an analysis of the reasons particular information 
grounds were important, based on attributes related to people, place, and 
information (Fisher, Landry, & Naumer, 2006 in Fisher & Landry, 2007, p. 226). 
When asked what they liked about their information grounds, 51% of participants 
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reported ‘people’ aspects (making connections, diversity, trustworthiness, and 
common experiences), which aligns with discussion in the literature more generally 
about the importance of people (health practitioners and other parents in particular) 
as information sources. A further 27% of participants liked the ‘information’ aspect 
(authority, guidance and feedback, relevance, reliability, accessibility, and 
comprehensiveness), and 22% enjoyed the ‘place’ aspect (frequency of attendance, 
comfort, and convenience). Stay-at-home-mothers’ ‘information grounds were 
valued as much for their affective attributes as for the information gathered at them’ 
(Fisher & Landry, 2007, p. 230). Affect, then, is an important aspect of information 
exchange for mothers. 
 
Information challenges for mothers  
A number of information challenges are reported across the literature. These 
challenges impact on a mother’s ability to obtain the information she needs in a 
timely manner, and affect her ability to take on the role of mother and enact it fully.  
 
The first and most fundamental of these challenges is that parents’ information 
needs often go unmet, or are only partially met. In their study of information seeking 
amongst parents of children under five, Nicholas and Marden (1998) found that 
parents had difficulty in satisfying their information needs. Parents reported the 
‘easiest’ information need to fill was information on child health, but it was only met 
for 60% of parents, an alarmingly low rate when the gravity of unmet health 
information needs is considered (Nicholas & Marden, 1998). The rate at which 
information needs were satisfied was even lower for other types of information, with 
finance- and behaviour-related information needs only being met for 11% of parents 
with those needs.  
 
Challenges often arise when parents need information to assist with parenting an 
unwell child, many of which are reported in the nursing literature. In particular, this 
literature identifies ‘information issues’ that are a ‘primary source of parental stress’ 
in the NICU setting (Helliwell, 2003, p. 55). These issues include being ‘intimidated 
by medical jargon … [and] overwhelmed with new information’; unable to question 
doctors because of a lack of availability; fear of taking staff away from important 
duties; and ‘fear of feeling “stupid”, fear of bothering staff’. Health practitioner 
participants in this study identified these behaviours as barriers to information 
sharing, but Helliwell (2003) emphasised that these behaviours were ‘a normal part 
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of the information process or overall information behaviour’ (p. 62). Clearly, there is 
some tension in the relationship between parents and health practitioners in 
information interactions. 
 
Parents may also find it difficult to understand information, particularly in relation to 
child health. Khoo et al (2008) reported parents may be unable to comprehend 
information found on the internet, as the information may be too general, there may 
be too much of it, it may be irrelevant, or they may misdiagnose their child as a 
result of using the information. Seventy-three per cent of participants indicated they 
would like more guidance on finding and using health information online.  
 
Similarly, in their study on rural parents’ perspectives on child immunisation, Miller, 
Verhoef, and Cardwell (2008) found information played one of a number of roles for 
participants. While it had positive effects like helping them to make a decision or 
confirming a decision, information also raised further questions, confused them, or 
made it difficult to make a decision. Parents also reported unease with the idea they 
may be presented with information that represents only one side of the 
immunisation debate (Miller et al., 2008). Fisher and Landry’s (2007) study had 
similar findings. They explored the emotions associated with (or ‘affective aspect of’) 
the mothers’ information behaviour. Significant affective aspects that resulted from 
information seeking included positive responses like empowerment, delight, 
excitement, reassurance (particularly when a child’s behaviour was confirmed as 
normal), and humour, but many negative affective aspects were also highlighted, 
including irritation and frustration, anger and resentment, social cost (being informed 
and opinionated impacted on a participant’s social life), and revulsion (Fisher & 
Landry, 2007, p. 222-224). Mothers moved through a range of different affective 
aspects, both positive and negative, as they engaged with information (Fisher & 
Landry, 2007, p. 225). 
 
Finally, parenting information can be problematic because it presents ‘normal’ or 
desirable behaviours but does not provide guidance for managing situations that fall 
outside the realms of ‘normal’. Barnes et al. (2008) reported that women felt 
overwhelmed by the volume of parenting information available, particularly via the 
mass media, but on the whole they felt underprepared for their new role as a 
mother. They found that educational materials focused on ‘normal’ child behaviour 
and the positive aspects of parenting (for example, the benefits of breast feeding), 
without discussing problems that may occur or how they can be dealt with (Barnes 
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et al., 2008). Given that normalisation is such an important function of parent 
information seeking, this is problematic. 
 
Summary: Information and mothers  
The interdisciplinary literature related to mothers (and, more broadly, parents) and 
information gives a strong sense of the importance of information in a mother’s 
world. The literature provides a description of what information is needed by 
mothers (although the picture is incomplete because of the focus on health 
information seeking), where they look for information, what sources they value, and 
the issues they have in their information interactions. The importance of health 
professionals in the provision of health information, and other parents in accessing 
parenting information, are clear themes related to mothers’ preferences for 
information sources. The internet is increasingly reported as a valued source of 
information for parents, although studies on its use are fairly limited. Finally, a range 
of issues are reported in the literature in terms of mothers’ information seeking, and 
perhaps the most concerning of these is that mothers’ information needs often go 
unmet. 
 
While literature related to mothers’ information interactions does exist, there are 
significant gaps that need to be filled. Existing literature is predominantly 
behavioural in approach, with a strong emphasis on the mechanics of information 
seeking and use, and descriptive in nature, with many studies framed to allow 
description of the types of information mothers require and the sources they use to 
acquire it. There are no empirical studies that address the ‘lived experience’ of 
mothers in relation to information in general. The focus is on information behaviour, 
with little or no consideration of the broader, more holistic picture of information 
experience. 
 
The existing literature has a strong focus on ‘traditional’ information sources, 
although there has been a shift to include the internet as an information source in 
recent years. There is virtually no consideration of social media as a space for 
information interactions, and any consideration of social media is cursory. Within the 
broader information studies literature (that is, literature not restricted to mothers or 
parents), there are very few empirical studies that address information in social 
media. 
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There is also very little literature from the information studies domain, with a majority 
of the literature coming from the fields of nursing and health. This means that many 
of the studies take theoretical approaches from outside the information studies 
domain, and therefore do not necessarily elucidate new mothers’ information 
experience. There is also a strong focus on health information seeking and limited 
consideration of mothers’ information experience more generally. While health 
information is important to new mothers, so is information on other topics, and 
studies related to health information seeking may not necessarily be generalisable 
beyond health information interactions. Berkule-Silberman et al. (2010) identify a 
need for further research to understand ‘parenting information’. The everyday 
information experience of mothers is underrepresented in the literature, with the 
focus being on information seeking for specific purposes (for example, when a child 
is unwell). While everyday or community information literacy are increasingly a focus 
in information studies literature, the research related to the everyday information 
experience of mothers is quite limited. 
 
Another limitation in the literature is a lack of studies on the information experience 
of new mothers. While the literature around maternal role attainment emphasises 
the importance of information in a new mother’s world (Barclay, Everitt, Rogan, 
Schmied, & Wyllie, 1997; Nystrom & Ohrling, 2006; Rogan et al., 1997), a majority 
of studies deal with parents in general or mothers of children of an undefined age. 
Common sense suggests that mothers’ information needs must vary greatly at 
different stages of a child’s life and, indeed, the literature suggests that mothers 
prefer information that is designed to meet their particular needs and which is 
available in a timely way (Barnes et al., 2010). Despite the first year of a child’s life 
being an important time in the process of ‘becoming a mother’, the literature related 
to mothers’ engagement with information in this particular phase of their lives is very 
limited. 
 
The literature included in this preliminary review is focused on information needs 
and information seeking, with little or no consideration of non-purposive information 
interactions. Berkule-Silbarman et al. (2010) suggest that further research is needed 
to understand the extent of passive receipt of information and active information 
seeking, and the impact these behaviours have. The behavioural approach of 
existing empirical studies narrows the range of actions that are considered by the 
research, with concepts like sharing, reciprocity, storing, bookmarking, creation, co-
creation, and dialogue absent from the literature. These are arguably fundamentally 
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important concepts when it comes to information experience in social media. 
Further, in the two-way, immersive social web, serendipitous encounters with 
information need consideration.  
 
This study contributes to the existing literature through its experiential approach, its 
focus on new mothers as a cohort, its exploration of the everyday information 
experience of mothers, and its consideration of social media as a space in which 
information experience occurs.  
 
Information, social support and identity 
This section focuses on the body of literature related to information and social 
support for mothers. It focuses on studies and findings that deal specifically with the 
role of information in the provision of social support and identity construction, 
encompassing studies and findings related to the internet and social support.  
 
Social support 
The literatures of nursing, health promotion and psychology give a strong sense of 
the value of social support for new mothers. The transition to motherhood is a life-
changing event for many women, with new responsibility, re-prioritising, and re-
imagining the self as key challenges women face during this transition. While social 
isolation has always been a reality for new mothers, the literature related to social 
support, pregnancy, and birth suggests that mothers are increasingly isolated, with 
factors like decreasing numbers of stay-at-home-mothers, women delaying birth 
until later in life, and the medicalisation of birth combining to increase social isolation 
(Drentea & Moren-Cross, 2005). Motherhood has traditionally been constructed as a 
domain controlled by women and marked by the exchange of information, advice, 
and experience, through interactions with other women. With opportunities for face-
to-face interaction reduced, mothers are increasingly isolated geographically and 
physically, though perhaps the nature of interaction is simply changing. The internet 
may be replacing, or at least supplementing, face-to-face interaction for many 
mothers.  
 
Online social support for mothers is a strong theme across internet and parenting 
research. In a literature review of research on parents and the internet, Daneback 
and Plantin (2008) found that there were four themes across the literature, and one 
of these was online support groups. Daneback and Plantin’s (2008) review revealed 
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a focus on spaces dedicated to social support for parents, including email lists, 
websites, and discussion forums, and many of the sites were dedicated to specific 
groups of parents (for example, young mothers). These spaces were often created 
as health or social work interventions. While there is a significant body of literature 
on dedicated spaces for parenting support on the internet, Daneback and Plantin’s 
work reveals a paucity of empirically derived literature related to the experience of 
being a parent and using the internet as part of everyday life. The emphasis 
throughout the literature is on specific channels that are dedicated to parenting, with 
little or no reference to interactions with other parents or the exchange of social 
support on the internet more generally. The focus on intervention related spaces 
means that the literature does not explore everyday interactions on the internet 
more generally, and the value of these interactions in providing social support to 
parents. 
 
The internet provides a support mechanism to combat social isolation by allowing 
mothers to connect with each other, across geographic boundaries, to support each 
other and share information (Drentea & Moren-Cross, 2005; Madge & O'Connor, 
2006) in a way that is remarkably similar to face-to-face interactions, in terms of the 
benefits reaped. Drentea and Moren-Cross (2005) investigated whether virtual 
communities on the Internet had the capacity to foster social capital and social 
support. Social capital can be understood as ‘the sum and quality of resources to 
which an individual actor has access through direct or indirect social ties’ (Mulcahy 
et al., 2010, p. 4). They found that a  
virtual community of mothers with young children increases social 
capital during a time when women are isolated as new mothers … More 
specifically, [they found] that social capital operates through emotional 
support, information-giving, and community protection to aid mothers of 
infants. Such social capital mitigated the stress of these mothers and 
provided valuable information regarding the care of their children (pp. 
939-940). 
 
Similarly, Madge and O’Connor found that, for socially or geographically isolated 
women, using a parenting site for support ‘was like belonging to a virtual parent and 
toddler group’ (Madge & O'Connor, 2006, p. 207). Mother-to-mother interactions are 
not disappearing; they are simply changing, and moving to new venues, including 
the internet. 
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Mothers’ groups have traditionally been spaces in which social capital is built. 
‘Women in … mothers groups received emotional support, security, confidence, and 
other intangible and tangible resources as a result of networking with other mothers’ 
(Mulcahy et al., 2010, p. 21). One of the ‘intangible resources’ that is shared in 
mothers groups is information (Mulcahy et al., 2010). Indeed, information sharing is 
intrinsic to the process of mother-to-mother support. The giving and receiving of 
emotional support and the process of information sharing in mothers’ group settings 
are intrinsically related, and just as emotional and informational support occur in 
traditional mothers groups, they are common in internet-based interactions on 
parenting topics (Drentea & Moren-Cross, 2005; Dunham et al., 1998; Hall & Irvine, 
2009; Nystrom & Ohrling, 2006). Drentea and Moren-Cross (2005) found that 
informal (and, to a lesser extent, formal) information sharing occurred frequently on 
the parenting site they studied, and ‘mothers gave and received emotional support 
as part of information sharing’ (Drentea & Moren-Cross, 2005, p. 214). This 
reinforces the message found in the interdisciplinary literature related to mothers 
and information, which suggests that interactions with other mothers are valued 
because the mothers have shared experiences. 
 
The support provided on internet mothering sites can be empowering for women, 
particularly in relation to decision making and helping them to transition into their 
role as a mother (Madge & O'Connor, 2006). The internet provides an additional 
support and information source to supplement the ‘real world’ sources available to 
mothers (Madge & O'Connor, 2006). Knowledge, support, convenience, and range 
of audience were identified by Madge and O’Connor (2006) as the most important 
reasons why women used the site under investigation. Internet parenting sites have 
the capacity to connect women with a wide range of other mothers who are 
encountering the same issues or who have experienced the same issues in the past 
(Madge & O'Connor, 2006). In Madge and O’Connor’s (2006) cohort, shared 
experience was one of ‘the most important reasons for these mothers using the 
internet for parenting information’ (Madge & O'Connor, 2006, p. 206). This is 
supported by Hall and Irvine (2009), who emphasise the importance of sharing 
stories in the social support process. 
 
While there is no research on the role of social media in the provision of social 
support for parents, there are hints within the literature of the potential value of day-
to-day interactions on the internet in building social capital. Indeed, there is a 
suggestion that everyday interactions on parenting sites can become information 
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sources – a post on a personal blog and its comment thread might become a source 
of information. Madge and O’Connor (2006) explored the role of conversation and 
interaction beyond the immediate beneficiaries (that is, beyond the parties who are 
actually involved in the conversation at the time it occurs). They found that archiving 
of informal conversations like discussion threads and chats elevates these informal 
communications to the status of community knowledge. This is already a powerful 
concept within the boundaries of a defined community on a dedicated parenting site; 
however, the power of that concept is exponentially increased when one considers 
the impact that removing the boundaries of a dedicated parenting site and a specific 
community might have. Stepping outside the boundaries of a single parenting site 
and into social media means there are infinitely more interactions that could become 
community knowledge. Is every tweet, every comment on a blog, and every 
Facebook status update potentially a contributor to the body of knowledge around 
parenting? Arguably, yes, but there is presently no empirical research available on 
this topic.  
 
Online identity 
Research into online communities for mothers draws attention to identity, and in 
particular suggests that anonymity is valued by participants in these communities 
(Daneback et al., 2008). Anonymity and use of pseudonyms are common on 
parenting websites and forums. There is a suggestion that the anonymity of 
interactions on parenting sites allows women to feel comfortable to ask questions 
and seek support in these spaces.  
The internet, then, was significant for the women in creating a safe 
space in which to try out their identity as new mothers … to form 
judgements about appropriate parenting practices and to evade 
dominant medical power relations, all of which were facilitated through 
anonymous interactions (Madge & O'Connor, 2006, p. 210). 
 
In contrast, the pervasiveness of social media, the degree to which it is used in 
everyday life, and the monetisation of mummy blogs (where mothers earn income 
through advertising and other activities) mean that anonymity is rarer in social media 
than it was on dedicated parenting sites in the past. In fact, there is a large segment 
of the population of online mothers who have worked hard to establish very public 
identities for themselves as ‘mummy bloggers’. These identities are linked to their 
‘real world’ identities: they use their real names and the names of their children, and 
The information experience of new mothers in social media: a grounded theory study 42 
make other personal, identifiable information about themselves public. As there is 
no research on social media and its role in providing support for mothers, there is no 
literature that explores the way mothers construct images of themselves in social 
media and whether anonymity is valued in this space.  
 
Summary: Information, social support and identity 
While the venue for mother-to-mother support might have shifted from the ‘real 
world’ to online spaces, this has not resulted in a radical shift in maternal identity, 
nor has it resulted in breaking down traditional barriers between male and female 
parents. There is a strong suggestion in the literature that internet mothering sites 
reinforce the gendered stereotypes traditionally associated with parenting (Hall & 
Irvine, 2009; Madge & O'Connor, 2006). However, to date there is no research on 
mother to mother support in social media or on the internet more generally, and 
consequently no exploration of gendered stereotypes outside of mothering sites. 
 
While social support is a strong theme across the literature related to the internet 
and parenting, the literature does not explore the role of social media in the 
provision of social support for new mothers or, more particularly, in the provision of 
informational support. Additionally, the spaces in which these studies are situated 
differ from study to study. It is therefore possible that the key themes and findings 
discussed in this section may not be applicable to social media spaces. This study 
will contribute to existing bodies of literature through its exploration of mothers’ 
experiences in social media. The study will hopefully act as a catalyst for further 
research in this space. 
 
Mummy blogging 
There is very little discussion of mothers’ use of social media across the research 
literatures of any discipline. Indeed, at this point, the majority of discussion around 
mothers’ use of social media is limited to trade publications and the mainstream 
press. However, the ‘mummy blogger’ phenomenon has begun to attract the 
attention of researchers from a range of disciplines, including psychology, health 
education, feminism, and media and communication.  
 
Mummy blogs can be defined as blogs authored by mothers, usually with a primary 
focus on family life but often with other content present (Fleming, 2008; Lee, 2011). 
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There are two key themes across this body of literature. The first relates to mummy 
bloggers’ identities and, in particular, their self-concept The second of these is the 
importance of community and the role of the mummy blogging sphere in the 
provision of support. 
 
A number of Masters research projects have addressed mummy blogging, 
particularly in the communications field (Fleming, 2008; Lee, 2011) and in public 
relations (Chen, 2011). Chen’s (2011) research focus and context lacks relevance to 
this study, and, with its approach of using a single case study and four interviews 
with blog readers, its scope is limited.   
 
In her Masters research, Flemming (2008) explored the Canadian mummy blogging 
sphere, with a particular focus on the controversy that characterises them, the 
identities of mummy bloggers, their activities, and the impact of commercialisation. 
Flemming analysed the content of a selection of mummy blogs, which involved 
treating the blogs as literary works. The study explored dialogism and intertextuality, 
an interesting perspective given the interlinked nature of the internet. One of the 
most interesting findings from this study relates to ‘types’ of bloggers. Fleming 
categorises bloggers into two groups: ‘writers who came to blogs as another 
medium in which to hone their craft… [and] women who came to blogs as a way to 
find a community of like-minded people’ (Fleming, 2008, p. 121). The construction of 
this latter category of mummy blogger supports the idea that shared experience and 
connectedness are important for mothers in their engagement with information, an 
idea that is apparent in the literature related to mothers and information. 
 
Reporting similar findings with regard to community, Lee (2011) explores identity, 
content, and community across mummy blogs, using a questionnaire to test an 
existing theoretical model. The findings reveal mummy bloggers’ perceptions of their 
identity and the content of the blogs, as well as the relationship of identity and 
content to community: ‘mommy bloggers have distinct identities, that those identities 
correlate with their blog content and their sense of community for the blogging 
community’ (Lee, 2011, p. 49). This research identified two types of mummy blogs: 
those that focused only on the family, and those that focused on the family as well 
as other topics (politics, for example). Additionally, bloggers from the two categories 
reported different self-concepts. Bloggers who reported feeling connected to a 
blogging community reported higher scores on a self-concept scale, indicating that 
community is an important factor in mummy bloggers’ constructions of their selves. 
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This study lacks depth of analysis, perhaps because it was quite broadly scoped, 
and perhaps because it was a Masters project. However, it confirms the importance 
of shared experience and connectedness that the body of studies related to 
information and motherhood reveal. 
 
Analysis of blog content showed ‘the ways that mommy blogging challenges and 
reinterprets representations of motherhood’ (Lopez, 2009, p. 730). Like Fleming 
(2008) and Lee (2011), Lopez’s key findings relate to community. She suggests that 
the mummy blogging sphere is a ‘real community’: ‘when participating in blogrolling 
and commenting on one another’s posts, women are validating each other, 
displaying active listening and defining their own communities’ (Lopez, 2009, p. 
742). Similarly, Morrison (2011) wrote about the value of blogging as an emotional 
outlet for mothers, but also the importance of reciprocity within the blogging 
community. Morison (2011) made an explicit connection between mummy blogging 
and adapting to personal experience – in this case, becoming and being a mother. 
 
Finally, a single article from the health promotion and education literature presents 
the findings of a study that involved qualitative and quantitative content analysis of 
blogs relating to breastfeeding (West et al., 2011). West et al. (2011) found that 
‘behaviour support’ for breastfeeding was communicated via blogs. This study, 
however makes some generalised statements about the credibility of personalised 
blogs without consideration of authenticity and personal experience, concepts which 
the literature related to mothers and information suggests are important to mothers. 
There is little reference to information research literature related to mothers 
presented in this article. 
 
Summary: Mummy blogging 
While the literature around mummy blogging is interesting, and confirms some of the 
findings of the literature related to mothers and information, mummy blogging is only 
one aspect of the social media activity mothers are involved in. Mummy bloggers do 
not blog exclusively: they also use other media to engage with their readers and 
simply as a part of their everyday lives. Further, there are mothers who use social 
media who do not blog, and who do not even read mummy blogs. Mothers’ 
experiences using social media in general – that is, beyond mummy blogs – are 
absent from the research literature and there is clearly a need for research that 
explores new mothers’ wider information experience in social media. Therefore, this 
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doctoral study makes an important contribution towards understanding the 
burgeoning field of social media and mothers’ information experience. 
 
Conclusion 
This preliminary literature review has revealed there is no published research on 
mothers, information, and social media; fairly limited research on mothers and 
information; and very limited research on mothers and social media. It has provided 
an overview of the key themes across three bodies of literature: interdisciplinary 
literature related to information and new mothers; literature related to social support 
and new mothers; and literature related to mothers and social media. The review 
has highlighted the research gaps that this study addresses concerning the 
information experience of new mothers in general, and in social media in particular. 
 
The following chapter outlines the constructivist grounded theory methodology that I 
used to address this study’s research question. 
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Chapter 3: Methodology 
  
Introduction 
This chapter details the methodology for this qualitative study. I present the 
epistemological foundations for the study – constructionism and constructivism – 
and discuss the methodology I selected for the project, which is constructivist 
grounded theory. I then provide a detailed discussion of the research design, 
including a discussion of the pilot study and how it informed the direction of the 
study, and the approach to data collection and analysis for the study as a whole. 
Finally, the chapter concludes with a discussion of quality in grounded theory and, 
specifically, the strategies I used to ensure a quality outcome.   
 
Grounded theory 
Grounded theory (or, more specifically, constructivist grounded theory) has been 
selected as the method for the proposed qualitative study. It is both a theory for the 
development of theory and the theory that results from the application of the 
grounded theory framework (Pickard, 2007). Instead of verification – testing a 
hypothesis – grounded theory is concerned with generation of new theory 
(Charmaz, 2005, 2009; Pickard, 2007; Seldén, 2005) that is grounded in empirical 
data.  
 
Grounded theory has been referred to as a process (or method) of analysis rather 
than a methodology, and it has been suggested that in this, it can be applied to 
other methodologies (for example, ethnography) (Pickard, 2007). Indeed, qualitative 
researchers across various methodological backgrounds use the techniques set out 
by grounded theory to handle their data (Charmaz, 2009; Pickard, 2007). ‘While the 
phrase “grounded theory” is often used as a general reference to inductive, 
qualitative analysis, as an identifiable approach to qualitative inquiry it consists of 
quite specific methods and systematic procedures’ (Patton, 2002, p. 127). This 
study, however, applies grounded theory in a holistic sense; as the overarching 
approach to the inquiry that has guided the research design and execution.  
 
The following sections explore the origins and evolution of grounded theory, the 
characteristics that are common across all schools of grounded theory, the 
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constructivist grounded theory approach, and the suitability of constructivist 
grounded theory for this study. 
 
Origins and evolution of grounded theory 
Grounded theory was first put forward by Glaser and Strauss in their 1967 book 
Discovering grounded theory, and, since then, the method has undergone 
considerable development. Glaser and Strauss’s (2006) method was a response to 
the deductive inquiry and ‘procedural orthodoxy’ (Bryant & Charmaz, 2007a, p. 41) 
that characterised social science research at the time. Charmaz (2006, p. 5) 
suggests that ‘[q]uantitative researchers of the 1960s saw qualitative research as 
impressionistic, anecdotal, unsystematic, and biased. The priority they gave to 
replication and verification resulted in ignoring human problems and research 
questions that did not fit positivistic research designs’. Positivist researchers used 
qualitative methods as a precursor to quantitative data collection, if at all. Charmaz 
talks of a division between theory and research, with quantitative researchers 
concerning themselves with collecting ‘concrete’ data or with testing hypotheses 
derived from existing theory (Charmaz, 2006), rather than creating new theory. This 
division between research and theory was one that Glaser and Strauss sought to 
address by documenting their method for generating (or, in their own words, 
‘discovering’) theory. As researchers, their intent was to develop abstract 
explanations for social processes and, in Discovering grounded theory (1967), they 
presented a systematic approach to qualitative research and theory development 
(Charmaz, 2006). 
 
Glaser and Strauss had two main concerns about contemporary social science 
inquiry: that the focus was on verification of existing theories and that when new 
theory was generated it was typically generated within existing theoretical 
frameworks (Bryant & Charmaz, 2007a). Glaser and Strauss urged researchers to 
focus on development of new theory through induction, rather than verifying existing 
theories, and to approach the research field as a blank canvas, free of an 
established theoretical framework within which to develop theory (Bryant & 
Charmaz, 2007a). In defining the grounded theory method, Glaser and Strauss 
sought to justify a qualitative approach to research and to position qualitative inquiry 
as rigorous.  
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The grounded theory method put forward by Glaser and Strauss in 1967 was 
influenced by their respective theoretical backgrounds: Strauss’s pragmatic roots, 
heavily influenced by symbolic interactionism, and Glaser’s positivist roots 
(Charmaz, 2005, 2009; Seldén, 2005). Indeed, characteristics of both schools of 
thought are evident in the methodology. Glaser’s positivist, quantitative background 
is evident in the logical, systematic approach offered by grounded theory, and it has 
been suggested that this supplies grounded theory with its rigour (Charmaz & 
Bryant, 2008). It has also been suggested, however, that Glaser and Strauss turned 
Glaser’s positivist perspective upside down, by focusing on induction rather than 
deduction (Seldén, 2005). To this inverted positivist approach, Strauss added 
‘notions of human agency, emergent processes, social and subjective meanings, 
problem solving practices, and the open-ended study of action’ (Charmaz, 2006, p. 
7). 
 
Glaser and Strauss’s divergent theoretical backgrounds – which Charmaz argues 
constituted ‘somewhat unsteady ontological and epistemological grounds’ 
(Charmaz, 2009, p. 129) – has perhaps been responsible for some of the ‘forking’ 
that has occurred amongst grounded theorists. There are several quite distinct 
approaches to grounded theory in use today.  
 
In 1967, Glaser and Strauss presented grounded theory as a method to allow the 
explication of a social process, through inductive practices where data is 
discovered, categories emerge from the data, and the resultant theory itself is 
discovered (Charmaz, 2006). Glaser and Strauss’s grounded theory (henceforth 
referred to as pure grounded theory) emphasised flexibility in approach, theory 
generation rather than verification, and induction rather than deduction. Pure 
grounded theory also suggests that it is in the researcher’s interest not to bring 
preconceived theoretical constructs and other ideas to the research, and therefore 
advocates for a minimum of reading ahead of data collection. Rather, Glaser and 
Strauss (2006) suggest existing literature be treated as data and be analysed 
alongside empirically derived qualitative data. 
 
In the late 1980s, Strauss began to move grounded theory toward verification. This 
culminated in a variant of pure grounded theory that was put forward by Strauss, in 
collaboration with Corbin, in the 1990 text Basics of qualitative research. Its 
departures from Glaser and Strauss’s pure grounded theory were that ‘it lacked their 
depiction of a flexible approach, emphasized [sic] verification rather than emergence 
The information experience of new mothers in social media: a grounded theory study 49 
of concepts, and added two new technical procedures [axial coding and the use of a 
conditional matrix]’ (Charmaz & Bryant, 2008). Some, including Glaser, felt that the 
emphasis on set procedures and verification undermined the original method 
(Charmaz & Bryant, 2008). Mills, Bonner and Francis (2006) argue that Strauss and 
Corbin positioned themselves as relative pragmatists and in this they made a 
significant departure from the objectivist focus of pure grounded theory.  
 
The most recent variation, and the one that the current study will employ, is 
constructivist grounded theory. ‘The constructivist approach places priority on the 
phenomena of study and sees both data and analysis as created from the shared 
experiences of researcher and participants and the researcher's relationships with 
participants’ (Charmaz, 2003, p. 313).  
 
Common characteristics of grounded theory 
Bryant and Charmaz (2007b) suggest that grounded theory can be viewed as a 
family of methods, with different approaches reflecting the differing epistemological 
and ontological backgrounds of the researcher who promotes or employs them. 
Regardless of the type of grounded theory employed, all grounded theory studies 
share a number of elements that are common across the family of methods. 
Grounded theory research  
• produces substantive or formal theory (Charmaz, 2006) 
• focuses on induction and abduction, not deduction (Charmaz, 2006) 
• uses theoretical sampling to achieve theoretical saturation (Charmaz & 
Bryant, 2008) 
• involves simultaneous data collection and analysis, with ‘each informing and 
focusing the other’ (Charmaz, 2005, p. 508) 
• takes the constant comparative method as the foundation for data analysis 
(Charmaz, 2006) 
• employs memo writing to ‘elaborate categories, specify their properties, 
define relationships between categories, and identify gaps’ (Charmaz, 2006, 
p. 5) throughout the research process. 
Each of these characteristics is elaborated on in the discussion of the research 
design and conduct of the study. 
 
It should be noted, however, that the methodological literature is not in agreement 
about the core elements of the grounded theory family of methods (Bryant & 
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Charmaz, 2007b). While the elements discussed above are common across all 
types of grounded theory, the role and timing of the literature review is contested 
(Charmaz, 2006, p. 5). 
 
Constructivist grounded theory 
Constructivist grounded theory was the selected methodology for this study. It is one 
of the more recent variants of Glaser and Strauss’s grounded theory methodology. 
The key difference between constructivist grounded theory and its predecessors is 
the constructivist/constructionist epistemology, and its impact on the methodology. 
The constructivist/constructionist worldview suggests that the researcher and 
participants together construct data, and, in turn, construct meaning from the data 
(Mills et al., 2006). While Glaser and Strauss write about the discovery of grounded 
theory, Charmaz and the constructivist grounded theorists after her suggest that 
grounded theory is constructed. While Glaser and Strauss suggest there is an 
external reality, Charmaz suggests that reality is co-constructed, and that individuals 
construct knowledge and experiences through social interaction (Charmaz, 2006). In 
constructivist grounded theory, the researcher becomes an author of sorts, co-
constructing the data with the participant. Charmaz, as the main proponent of 
constructivist grounded theory, suggests that ‘researchers need to immerse 
themselves in the data in a way that embeds the narrative of the participants in the 
final research outcome’ (Mills, et al., 2006, p. 7).  
 
Early grounded theorists argue that theory is discovered, while constructivist 
grounded theorists argue that it is created. As Mills et al (2006) suggest, 
‘[h]istorically, grounded theory has been judged as silently authored, that is, 
researchers have maintained a position of “distant expert” (Charmaz, 2000, p. 513)’ 
(p. 7). Charmaz’s constructivist grounded theory positions the researcher as author 
of a ‘coconstruction of experience and meaning’ (Mills et al., 2006, p. 7). The 
differing assumptions that underpin constructivist grounded theory necessarily 
impact the methods for data collection and the manner in which data collection is 
carried out, and the process of analysis and theory development.  
 
Constructionism and constructivism 
The epistemological perspectives of this study combines constructionism and 
constructivism, two related but different epistemologies that are often erroneously 
used interchangeably. The unifying tenet of constructionism and constructivism is 
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that knowledge is constructed. The subtle difference between constructivism and 
constructionism is that in the former, knowledge is seen to be created by individuals 
as a result of their experiences, while in the later, knowledge is created through 
interaction with others (Talja, Tuominen, & Savolainen, 2005, p.82). Crotty suggests 
that constructivism ‘is primarily an individualistic understanding of the constructionist 
position’ (Crotty, 2010, location 1256). Further, he argues that it ‘would appear 
useful, then, to reserve the term constructivism for epistemological considerations 
focusing exclusively on “the meaning-making activity of the individual mind” and to 
use constructionism where the focus includes “the collective generation [and 
transmission] of meaning”’ (Crotty, 2010, location 1269). While constructivism holds 
that an individual engages with and makes sense of the world as an individual, 
constructionism suggests that individuals come into existence in a world that is 
already full of meanings and that these meanings are learnt through enculturation 
(Crotty, 2010, location 1700). These meanings ‘by and large, shape our thinking and 
behaviour through our lives’ (Crotty, 2010, location 1700). While there are 
differences between constructionism and constructivism, constructivist grounded 
theory tends to conflate the two (Charmaz, 2003). Charmaz argues that ‘[t]he 
constructivist approach places priority on the phenomena of study and sees both 
data and analysis as created from the shared experiences of researcher and 
participants and the researcher's relationships with participants’ (2003, p. 313). Co-
construction is at the heart of constructivist grounded theory, and while this 
suggests a constructionist rather than constructivist epistemological foundation, to 
avoid confusion I have adopted the term ‘constructivist’ for this study. 
 
Rationale for use of constructivist grounded theory 
I selected grounded theory for this study for a number of reasons. Firstly, grounded 
theory is well suited to inquiry concerned with understanding phenomena (Glaser & 
Strauss, 2006). The study seeks to investigate an as yet undefined phenomenon: 
information experience in social media. Secondly, grounded theory facilitates theory 
development and, as demonstrated in the literature review, there is no substantive 
theory in existence to explain the nature of new mothers’ information experience in 
social media spaces. Finally, there is a strong precedent for the use of grounded 
theory in information studies research, including in information experience research 
(Durrance, Souden, Walker, & Fisher, 2006; Lipu, Williamson, & Lloyd, 2007; Lloyd, 
2005, 2006, 2009, 2010; Lloyd & Somerville, 2006; Mansourian, 2008; Musoke, 
2007). In particular, the work of Lloyd and her collaborators (Lloyd, 2005, 2006, 
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2009, 2010; Lloyd & Somerville, 2006; Tilley, 2006) informed the selection of 
constructivist grounded theory for this study.  
 
Constructivist grounded theory is particularly appropriate for this study because the 
underlying epistemology aligns with my own worldview, which is that there is no 
external, fixed reality, but rather, reality is constructed (or co-constructed) by 
individuals (and through interactions with others and the environment). 
 
Research design and execution 
In this section, I outline the research design for the study. I begin by discussing the 
participants for the study, as well as sampling and recruitment strategies. I provide 
an overview of the data collection methods I used, with a particular focus on their 
application in constructivist grounded theory and how I used them in this study. I 
provide an overview of grounded theory data analysis strategies and how I applied 
these. Finally, I discuss the issue of quality and how I addressed this. 
 
The studies 
Data collection occurred in two studies: a pilot study and the main study.  
 
In the pilot study, I undertook a single qualitative, in-depth, semi-structured interview 
with three participants. The pilot study allowed me to reflect on the research design, 
test the interview question, and test the overarching approach to the interviews. 
Reflections on the pilot study are available in Appendix 1. These reflections provide 
background on the decisions I made with regard to the design of the study. 
 
Following the pilot, I revised the data collection strategy for the main study based on 
my experience with the pilot study. I used two data collection strategies for the main 
study. The primary data collection strategy was multiple sequential qualitative, in-
depth, semi-structured interviews. I conducted an initial interview with each 
participant and then observed them in by following them in social media for two 
weeks. I conducted a follow up interview with six of the eight participants in the main 
study. The follow up interviews allowed me to explore things I had seen during the 
observation period and to pursue any new directions that had arisen in the process 
of conducting and analysing interview data. 
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As there were no major changes to the interview question or the way the interviews 
were conducted for the main study, I decided to include the pilot study interviews in 
the data set for the main study. Further, grounded theory interviewing is iterative 
and interview strategies evolve as the study progresses. There is therefore an 
expectation that the pilot interviews would have a different focus to the interviews 
that occur much later in the study.  
 
I decided not to return to the pilot participants to conduct an observation and follow 
up interview because some time had elapsed between the pilot interviews and 
commencement of data collection. The children were now older than two years, and 
therefore the participants no longer met the sampling criteria. The pilot interviews 
provided rich data and while it would have been useful to conduct observation for 
these participants, the interview data was still valuable. 
 
Participants 
There were 11 participants in this research: three participants from the pilot study 
and a further eight participants who took part in the main study. Roughly half of the 
participants resided in South East Queensland; the remainder were located in other 
areas of Queensland, New South Wales, the Australian Capital Territory, and 
Victoria. This sample represents a cohort which has experience of the phenomenon 
under investigation.  
 
Profiles for each participants are provided in Chapter 4. 
 
Defining ‘new mother’ 
For the purposes of this research, ‘new mother’ is taken to mean a woman whose 
eldest child is not older than two years. 
 
There is no universal definition of the term ‘new mother’, however literature from the 
field of obstetrics, gynaecology, neonatal care, and women’s health care is useful in 
developing an understanding of the term ‘new mother’. These bodies of literature 
talk about maternal role development (MRD), maternal role attainment (MRA), and, 
more recently, ‘becoming a mother’ (Barkin, Wisner, Bromberger, Beach, & 
Wisniewski, 2010; Mercer, 1985; Rogan, Shmied, Barclay, Everitt & Wyllie, 1997). 
The concept of maternal role attainment implies that there is a point in time at which 
a woman can be considered as having become a mother – ‘it implies a static 
 The information experience of new mothers in social media: a grounded theory study 54 
situation rather than a fluctuating process’ (Mercer, 2004, p. 226), which is 
incongruent with the idea put forward by some psychology researchers that 
psychological development is not linear, but ‘spiralling or widening, leading to an 
increase in a person’s adaptive functioning’ (Mercer, 2004, p. 226).  While the 
literature on maternal role attainment suggests that women develop their maternal 
identity within a year of the child’s birth, it also suggests that the process of 
‘becoming a mother’ extends beyond attainment of a maternal identity (Mercer, 
2004).  
 
Limiting participants to mothers whose eldest child is not older than two years 
allowed me to access mothers during the period in which the maternal role is 
attained. It also allowed me to engage with mothers who are entering into a new 
phase of parenting, as their child enters toddlerhood, as well as mothers who had 
more than one child. In both of these cases, mothers may potentially feel they are 
re-inhabiting the persona of a new mother. 
 
Recruitment 
In order to attract participants with experience of the phenomenon under 
investigation, recruitment for this study took place in social media spaces. I 
prepared a range of social media messages for use on Facebook and Twitter. I also 
published these messages on my website in case others wished to use them. The 
messages varied in their wording in order to attract the attention of the broadest 
possible range of potential participants. Each message included a request to 
‘retweet’ or ‘repost’, to encourage ‘viral promotion’, and I crafted the messages so 
they were easy for others to share. For example, I ensured the character count of 
tweets would not exceed 144 characters when the message was retweeted. I 
distributed these messages in two ways. Firstly, I used my personal Twitter and 
Facebook accounts to allow me to take advantage of my own social media 
networks. People in my networks retweeted or reposted the messages, extending 
the reach of my own posts. Secondly, I contacted the owner of a popular Facebook 
page ‘School Mum’, who agreed to post the recruitment message on her page. The 
recruitment messages are provided in Appendix 2. 
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Sampling 
Grounded theorists collect data and undertake analysis simultaneously, changing 
sampling strategies as indicated by the data. Charmaz (2014) describes two phases 
of sampling: initial and theoretical.  
 
Initial sampling 
Within the initial sampling stage, I undertook two types of non-probability sampling: 
convenience sampling for the pilot study, and purposive sampling for the main 
study. In both studies, I used criteria to guide the selection of participants, in line 
with Charmaz’s (2014) recommendations. I sought participants 
• who were mothers, 
• who lived in Australia, 
• whose eldest child was no older than two years of age, and 
• who used social media regularly. 
 
Pilot 
In the initial sampling phase, I commenced by using convenience sampling for the 
pilot study. Like other forms of non probability sampling, convenience sampling does 
not involve the selection of a representative sample, but instead, as the name 
suggests, focuses on convenience and accessibility of participants. Convenience 
sampling at the beginning of the study allowed me to explore the boundaries of the 
phenomenon under investigation, and to determine the direction the study would 
take (Morse, 2007). I chose this form of non probability sampling for two reasons. 
Firstly, I was reluctant to broadcast social media recruitment messages because I 
only needed a small number of participants at this point. I was concerned I might 
generate more interest from potential participants than was necessary, as there 
would be some time lag between the pilot study and further data collection. 
Secondly, physical access to participants was an important consideration, as I 
wanted to conduct the pilot interviews face-to-face.  
 
Convenience samples often involve participation by friends and family of the 
researcher (Phua, 2004). I had existing relationships with three of the four pilot 
participants: one was a long term friend who I regularly interact with on Facebook; 
one was a health care provider who had treated me and who I interact with on 
Facebook; and one was a blogger who a friend had suggested I follow on Twitter. 
Although I was already connected to these participants in social media and had 
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therefore observed their social media behaviour, I bracketed my pre-existing 
knowledge of their practices and only followed leads raised by the participants in the 
interview. The fourth participant heard about the project from a mutual friend, who 
had reposted my Facebook recruitment post as her own status message.  
 
For the pilot study, I was somewhat flexible with the definition of ‘new mother’, to 
facilitate the timely identification of suitable, accessible participants and to allow me 
to explore the concept ‘new mother’. Recruitment materials called for mothers 
whose oldest child was under the age of two years, however, to expedite the pilot 
process and explore the concept of ‘new mother’, I opted to interview a mother who 
had two children, with the eldest aged two years and ten months. Having access to 
a mother with a slightly older child allowed me to explore what constitutes a new 
mother. This participant revealed that she feels like a new mother still with each new 
milestone (see Appendix 1 for a reflection on this interview). 
 
Main study 
Following the pilot, but still in the initial sampling phase, I began using purposive 
sampling. In purposive sampling, participants are sought based on their 
representation of a particular population or setting (Draucker, Martsolf, Ross, & 
Rusk, 2007). The criteria I used for the convenience sampling remained unchanged 
– I still sought out mothers whose eldest child was no older than two years, who 
lived in Australia, and who were regular users of social media. However, I included 
one mother whose eldest child was under the age of three. This mother’s 
experience helped me to develop one of the categories, which explains how 
learning to be a mother is an ongoing process that continues to occur as children 
attain new milestones. The main change in my sampling approach for the main 
study was that I was no longer concerned with ready access to participants. At this 
point, I began recruiting participants who resided in other states and in all but one 
case, I travelled to interview them in person. 
 
Theoretical sampling 
The second phase of sampling in grounded theory studies is the theoretical 
sampling phase. Theoretical sampling is one of the six common characteristics of 
grounded theory across its different manifestations. Charmaz and Bryant (2008) 
suggest that it is theoretical sampling that distinguishes grounded theory from other 
approaches to qualitative inquiry, and sets it apart as significantly more than a 
coding method. Theoretical sampling is a tool used to achieve theoretical saturation. 
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In grounded theory, simultaneous data collection and analysis continue until 
theoretical saturation has been realised. Theoretical saturation is achieved when no 
new categories emerge from the data and when new data does not add to the 
understanding of existing categories – the point at which ‘no new conceptual 
insights are generated’ (Bloor & Wood, 2006, p. 165).  
 
I began using theoretical sampling after initial categories were developed in order to 
refine and build upon them (Charmaz & Bryant, 2008). In the theoretical sampling 
phase, emergent categories – and my emergent understandings of them – drove the 
selection of participants (Morse, 2007). Theoretical sampling ‘refines, elaborates 
and exhausts conceptual categories’ (Gibbs, 2010b) by allowing the researcher 
flexibility in the collection of further data, with decisions on sampling strategies 
based on the emerging theory. Theoretical sampling allowed me to determine 
variations within and relationships between categories. It allowed me to select 
participants to help me understand the features of the categories, the diversity within 
and across categories, and the commonalities between categories (Hammersley, 
2006). Theoretical sampling allowed me to explore variation in the experience of 
mothers who use different types of social media. The primary use of theoretical 
sampling for this study was in seeking out potential participants who were bloggers, 
as I recognized variation in the experiences of bloggers versus non-bloggers. The 
mother whose child was under the age of three (rather than under two) was 
recruited specifically because she was a blogger. 
 
There is no prescriptive sample size for grounded theory studies because it is 
impossible to predict when theoretical saturation will be achieved. Further, different 
data collection strategies can also impact on the number of participants required to 
achieve theoretical saturation. For this study, I achieved theoretical saturation with 
11 participants and a total of 17 interviews.  
 
Data collection 
The main data collection technique used in this study was in-depth, semi-structured, 
intensive interviews. In the pilot study, I interviewed three participants. Two of these 
interviews were conducted face-to-face, with the third using internet telephony 
(Skype). For the main study, I conducted an initial interview with each participant 
and then observed them in social media for two weeks. I conducted a follow up 
interview with six of the eight participants in the main study. The follow-up interviews 
 The information experience of new mothers in social media: a grounded theory study 58 
allowed me to explore things I had seen during the observation period and to pursue 
any new directions that had arisen in the process of conducting and analysing the 
interview data.  
 
In total, I conducted 17 interviews and 8 observation periods. Data collection 
stopped after the categories had been saturated. I did not conduct a follow up 
interview with two of the participants because I was unable to schedule a suitable 
time with one participant, and the categories were saturated before I could schedule 
a follow up interview with the other. Table 1 summarises data collection activities for 
each participant. Note participant names (and the names of their children) have 
been changed to preserve anonymity. 
 
Interviews 
In-depth, semi-structured, intensive interviews are a common data collection method 
in grounded theory. They are well suited to grounded theory studies because they 
allow the exploration of participants’ experience and provide them an opportunity to 
describe their experience in their own words (Charmaz, 2003). ‘Grounded theory 
depends on methods that take the researcher into and close to the real world so that 
the results and findings are grounded in the empirical world’ (Patton, 2002, p. 125). 
Further, the flexibility of in-depth, semi-structured interviews matches the flexibility 
that is a characteristic of grounded theory. ‘Both grounded theory methods and 
intensive interviewing are open-ended yet directed, shaped yet emergent, and 
paced yet unrestricted’ (Charmaz, 2006, 28). Interviewing allows the researcher to 
take control of the data collection, while still allowing the participants to tell their own 
stories. It provides the flexibility to pursue ideas and issues as they emerged during 
the interview (Charmaz, 2006, 29). 
 
Constructivist grounded theorists co-create the interview with the participant 
(Charmaz, 2003). A constructivist approach to interviewing sees the interviewer 
attempt to draw out the interviewee’s own definitions related to the phenomenon 
under investigation, and to ‘tap his or her assumptions, implicit meanings, and tacit 
rules’ (Charmaz, 2006, p. 32). A constructivist approach places importance on the 
participant’s context – their ‘language, meanings, and lives’ (Charmaz, 2006, p. 32). 
Constructivist grounded theorists avoid specialist terminology, or jargon, that may 
be unfamiliar to participants, instead exploring the words the interviewees use and 







First interview Observation 
sites 
Second interview 
Mode Location Child/ren present? Mode Location Child/ren present? 
Melanie Pilot study Face-to-face Art gallery near 
participant’s 
home 
Present for morning 
tea pre-interview, but 
not for the interview 
itself 
No observation    
Vanessa Pilot study Skype audio 
call 
Participant 
Skyped from her 
home (regional) 
Present but asleep for 
most of the interview 
No observation    
Jacqui Pilot study Face-to-face Participant’s 
workplace 
No No observation    
Elizabeth Main study Face-to-face Participant’s 
home (local) 
One child present; 




















from her home 
(interstate) 
No, asleep 
Laine Main study Face-to-face Participant’s 
home (interstate) 
Present but asleep for 
most of the interview; 
interview ended not 
long after she woke 
Facebook Skype to 
phone call 
Participant spoke 




Rachel Main study Skype video 
call 
Participant 
Skyped from her 
home (interstate) 
Present but asleep for 
most of the interview; 
interview ended not 
long after he woke 
Facebook    
 






First interview Observation 
sites 
Second interview 
Mode Location Child/ren present? Mode Location Child/ren present? 























Michelle Main study Face-to-face Meeting room at 
a library (local) 
Present; playing and 
drawing throughout 
the interview 
Facebook    
April Main study Face-to-face Participant’s 
home (local) 
Present but 
supervised by her 
nanny; the child came 
in and out of the room 
the interview was 
conducted in a 
number of times 
Facebook Skype video 
call 
Participant Skyped 




interview ended when 
child required 
attention 





Facebook Skype video 
call 
Participant Skyped 




Table 3.1: Summary of data collection activities by participant 
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Grounded theory interviewing pursues emergent themes and topics, and empowers 
the interviewer to pursue ideas and issues as they emerge during the interview 
(Charmaz, 2006). The flexibility of grounded theory interviewing is built on the 
questioning strategy. Commonly, constructivist grounded theorists use a single open 
ended interview question in combination with considerable careful probing. The 
emergent nature of grounded theory interviews means a detailed interview guide is 
often not necessary, as a single interview question and probing or follow up 
questions may be enough to elicit relevant stories from the interviewee (Charmaz, 
2006). 
 
According to Charmaz (2006), intensive interviews allow the interviewer to 
• ‘Go beneath the surface of the described experiences 
• Stop to explore a statement or topic 
• Request more detail or explanation 
• Ask about the participant’s thoughts, feelings, and actions 
• Keep the participant on the subject 
• Come back to an earlier point 
• Restate the participant’s point to check for accuracy 
• Slow or quicken the pace 
• Shift the immediate topic 
• Validate the participant’s humanity, perspective, or action 
• Use observational and social skills to further the discussion  
• Respect the participant and express appreciation for participating’ (Charmaz, 
2006, 26). 
 
Intensive interviews also allow research participants to 
• ‘Break silences and express their views 
• Tell their stories and to give them a coherent frame 
• Reflect on earlier events 
• Be experts 
• Choose what to tell and how to tell it 
• Share significant experiences and teach the interviewer how to interpret 
them 
• Express thoughts and feelings disallowed in other relationships and settings 
• Receive affirmation and understanding’ (Charmaz, 2006, 26). 
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These characteristics of intensive interviewing allow the participant and interviewer 
to co-construct meaning through the interview (Charmaz, 2006). Although the 
interview commences with a particular focus of study, it progresses based on where 
the interviewer and participant take it together. In grounded theory interviewing, 
questions must ‘explore the interviewer's topic and fit the participant's experience’ 
(Charmaz, 2003 p. 314). Questions are designed to explore processes through 
exploration of participants’ actions and the subjective meanings of participants 
(Charmaz, 2003). The interview is designed to explore the participant’s experience. 
With this approach to interviewing, the participant’s story can ‘tumble out’. It is 
important for the interviewer to unobtrusively take notes on points they wish to 
return to later, in order to allow the participant to continue their story uninterrupted. It 
is the interviewer’s job to remain alert to ‘leads’ and ensure these are pursued.  
 
Compared to other qualitative data gathering techniques, interviewing poses a 
greater risk of ‘forcing’ data into preconceived categories (Charmaz, 2006, p. 32). 
The questions asked (and not asked), and the manner in which they are asked, can 
result in forcing the data. Charmaz (2003) stresses the need to carefully select 
questions and to ensure that the interviewer is not forcing data into already defined 
categories. The interview questions invariably shape the interview and it would be 
relatively easy for an inexperienced researcher to guide the participant away from 
elucidating their own experience in their own terms. Charmaz (2003) suggests that 
reflexivity on the part of the researcher can assist with avoiding some of these 
pitfalls, as well as with ensuring that questioning techniques are the most 
appropriate for any given participant. The first rule for grounded theorists is: ‘Study 
your interview questions! Being reflexive about how they elicit data, as well as what 
kinds of data they obtain, can help grounded theory interviewers to amass a rich 
array of materials’ (Charmaz, 2003, p. 318). Writing a reflection after each interview 
allowed me to think critically and analytically about questioning techniques and their 
impacts. 
 
Key data collection design decisions 
Decisions related to data collection design were made with reference to the 
methodological literature and tested during the pilot study.  
 
Interview modes 
I initially intended to conduct all interviews face-to-face because in my prior 
experience with qualitative interviews I had found in person interviews to be more 
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effective than interviews conducted by phone or internet telephony. Further, the 
methodological literature cites numerous advantages for face-to-face interviewing 
over telephone interviewing, many of which are relevant in the context of this study. 
It has been noted that responses may be more accurate in face-to-face interviews 
because the context is more ‘natural’. Participants may therefore be more 
comfortable, with non-verbal cues, asides, joking and small talk allowing the 
interviewer to establish rapport and put the interviewee at ease (Shuy, 2003). Shuy 
(2003) suggests that face-to-face interviews tend to replicate everyday conversation 
more closely and therefore power is more evenly distributed between participant 
and researcher. This is an important consideration for constructivist grounded 
theory, where the researcher and the participant are together setting the agenda for 
the interview. Further, (Shuy, 2003) argues that face-to-face interviews are often 
more effective with complex issues, as it can be difficult to achieve the depth of 
questioning required by complex topics over the telephone. Finally, the slower pace 
of face-to-face interviews may allow participants to provide more thoughtful 
responses because the pace of the interview is slower than for telephone interviews 
(Shuy, 2003). 
 
Interviews conducted via internet telephony, such as Skype, raise the same issues 
as phone interviews, with additional potential for difficulties related to connection 
quality. Conversations can be disjointed as a product of time delay. Connection 
dropouts can interrupt the conversation and responses may not be heard. It can be 
difficult to establish rapport in audio calls and the interviewer has limited capacity to 
ensure the comfort of the interviewee. Video calls can assist with establishing 
rapport but delays and image quality mean that having the visual does not 
necessarily help the researcher to pick up non-verbal cues. Further, if either 
interviewer or interviewee do not have a robust, high speed internet connection, 
using video can cause a higher dropout rate. Finally, when interviewing via Skype – 
with or without a video camera – the interviewer lacks awareness of external factors 
that may be impacting on the participant and their ability to concentrate. These were 
all issues I encountered when conducting a Skype interview during the pilot study. 
 
For the pilot study, acquaintances who lived outside my local area responded to the 
recruitment messages I posted in my social media spaces. Given it was not feasible 
to travel extensively for the pilot interviews, I decided to interview one of these 
participants via Skype. The experience of this interview confirmed that my hesitance 
to conduct interviews via phone or VoiP was warranted. The connection quality 
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meant it was not possible to use video and there was a delay on the audio call. This 
meant I cut the participant off a number of times by asking prompt questions. During 
the interview, a baby in another room woke and started crying. I could not hear this, 
and a lack of visual cues meant I did not realise the participant was looking to break 
the conversation to go to the baby. The interview was significantly shorter than any 
other interview in the study, although this may have been due in part to the fact it 
was the first interview in the study. As a result of the pilot experience, I decided I 
would avoid conducting initial interviews via telephone or VoiP wherever possible. 
 
Following my experience of interviewing via Skype in the pilot, I decided initial 
interviews should be conducted in person whenever possible, to allow me to 
establish a rapport with the participants. I was unable to travel to interview one of 
the main study participants in person, so I conducted this interview via Skype. I felt 
that I could conduct follow up interviews via Skype because I had already 
established a rapport with participants by this point. Follow up interviews conduct via 
Skype were effective and having established a rapport with participants, the 
conversation flowed well.  
 
Interview question 
In keeping with common practice in grounded theory interviews, I commenced each 
interview with a single, open-ended interview question. In this way, I adhered to the 
established constructivist grounded theory approach with an interview ‘starting with 
the central problem (which defines suitable participants for the study) but 
proceeding from how interviewer and subject co-construct the interview’ (Charmaz, 
2003, p. 314). Interviewer and participant together decide the direction for the 
interview, which requires the interviewer to actively listen to identify leads to pursue, 
and carefully frame questions in the pursuit of those leads (Charmaz, 2003). 
 
Following the advice of Charmaz on careful use of terminology and the emergent 
nature of grounded theory interviewing, I opted to exclude the word ‘information’ 
from the interview question. From the outset, I aimed to give participants freedom to 
talk about their experience of information in social media without limiting their 
discussion to traditional definitions of information, which typically focus on text. 
Further, there has been a collapsing of terminologies across disciplines that has 
resulted in the terms ‘content’ and ‘information’ being used in a fairly fluid, 
interchangeable manner. In order to allow participants to talk freely about their 
information experience, I wanted to avoid framing the interview question in a way 
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that might prompt participants to focus on pre-existing definitions, as these may 
have restricted what the participants felt they could or should talk about. Where 
necessary, I used probing questions to prompt participants to explore their 
information experience, without necessarily using the word ‘information’. 
 
In the pilot study, my original intention was to test two possible interview questions: 
1. Can you tell me about how you use social media? 
2. Can you tell me about how you use social media as a new mum? 
While this study is focused on the information experiences of new mothers in social 
media, I wanted to provide some participants with the opportunity to respond to a 
question that did not focus on their status as a new mother. This was motivated by a 
desire to see whether the participants would focus on their use of social media as it 
related to their role as a mother, or whether the participants would answer on a 
holistic level, providing information about their experiences with social media more 
generally. Allowing the participant to direct the discussion is in line with the 
constructivist approach to grounded theory.  
 
The premise on which this research is built is that mothers have intense information 
needs related to mothering and their information experience may be played out in 
social media. However, grounded theorists do not ‘force preconceived ideas and 
theories directly upon our data’ (Charmaz, 2006, p. 17) and I felt it was important to 
give participants the latitude to discuss their use of social media generally, rather 
than specifically focusing the interview on their use of social media as a mother. I 
wanted to see where the participants would take the discussion if the initial interview 
question did not prompt them to speak specifically about using social media as a 
mother.  
 
I deliberately excluded the word ‘information’ from the research question to avoid 
participants adopting and speaking to a specific, traditional definition of information. 
For example, people tend to think of information as being text. In order to ensure 
participants did not limit their discussion to what they thought of in terms of 
traditional definitions of information, I used a broader research question. My 
approach to interviewing was to get participants to talk about their experience of 
using social media. As they told their stories, I probed to allow them to elucidate the 
role information played in these experiences. By asking them to speak generally 
about their experience, I was able to pick up on the words they used to describe the 
things that informed them, for example, feedback and other people’s recounted 
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experience. I felt it was my job as the researcher to listen carefully and identify 
information in their stories and to pursue those leads. In this way, I was able to 
minimise the impact of pre-existing understandings of the word ‘information’. This 
ultimately allowed me to develop a nuanced view of information as that which 
informs the participants in the context of social media. 
 
The first two pilot interviews were conducted using the more specific question Can 
you tell me about how you use social media as a new mum? It quickly became 
apparent that the process of self selecting the participants went through for the 
study meant that their focus in the interview was on their role as a mother, however, 
both participants touched on use of social media in other aspects of their life – pre-
baby, on return to the workforce, and so on. When we were talking informally before 
her interview, the third interviewee explicitly asked, ‘Do you want me to focus on my 
use of social media as a new mum?’ The participant had already, in effect, narrowed 
her own perception of what the interview content would be, and as such, I opted to 
use the specific question Can you tell me about how you use social media as a new 
mum? 
 
However, by this point, it had become apparent that the more specific question was 
working, so I decided to keep using this question. In the first two interviews, this 
question had allowed the participants to share stories related specifically to their use 
of social media as a new mother, but did not deter the interviewees from discussing 
use of social media in other aspects of their lives if they wished. Further, my 
experience in the third interview suggested participants had already framed their 
participation as being focused on using social media as a mother. 
 
Based on the pilot study experience, I decided to proceed with the main study using 
the question Can you tell me about how you use social media as a new mum? 
 
Interview procedure 
Prior to the interview, I emailed participants an information and consent form and 
asked them to return it via email or in hard copy at their interview. 
 
I applied a uniform interview procedure to ensure consistency. This involved using 
two interview discussion guides: one for the pilot interviews and initial interviews in 
the main study; and one for the follow-up interviews in the main study. The guides 
were primarily used at the beginning and end of the interviews. At the 
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commencement of the interview, I used the guide to prompt me to provide key 
information, including an overview of the project, the consent process and 
confidentiality, and the purpose of the interview (to explore individual experience, 
with no answer being right or wrong).  
 
In conducting the interviews, I was mindful that setting the stage is an important 
process in qualitative interviewing (Kvale, 2007). In the introduction to each 
interview, I defined the scope of the interview in general terms to allow the 
participant to orient themselves to the interview process. Pilot interviews 
commenced with an overview of the research project and a discussion of the 
purpose of the interview in quite general terms. Providing a generalised overview of 
the project and interview aims was important to allow participants scope to tell the 
particular stories they wanted to tell, without imposing pre-defined ideas on the data. 
I informed participants that the aim was to have a conversation about their use of 
social media, and that the focus was on their individual experience and their own 
opinions. In particular I reminded them there are no wrong or right answers in this 
type of discussion. Each participant was informed that there would be one main 
question asked of them, but that prompt questions might be used to allow them to 
elaborate.  
 
Participants were advised that all information provided would be treated 
confidentially and that no identifying information about either themselves or their 
children would be used in any publications resulting from the research. I explained 
the consent process reminded participants that their participation was voluntary and 
that they could withdraw their consent at any stage. I also reminded them that their 
interview would be audio recorded and that it was not possible to participate in this 
project without being recorded.  
 
Conducting the interviews 
In this section, I elaborate on the conduct of the interviews. I discuss the approach 
to both initial and follow up interviews in the pilot and main studies. 
 
Pilot and main studies: initial interviews 
Interviews in the pilot study were incorporated into the dataset for the main study 
and were essentially conducted in the same way as the initial interviews in the main 
study. For the purposes of clarity, I will refer to both the pilot interviews and initial 
interview in the main study as ‘initial interviews’.  
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In the pilot study, I conducted three initial interviews. Additionally, I conducted a 
further eight initial interviews as part of the main study. Initial interviews ranged in 
length from 23 minutes to 75 minutes, with an average length of 50 minutes. 
Interviews were audio recorded using either an MP3 recorder or Call Recorder for 
Skype and were transcribed verbatim. 
 
As is common in constructivist grounded theory interviews, each interview 
commenced with a single question: Can you tell me about how you use social media 
as a new mum? In a few cases, participants seemed somewhat overwhelmed by the 
scope of the question and did not know where to start. In these instances, I 
prompted them to start by talking about how they used one social media platform, 
and in particular I suggested they start with Facebook. Despite a few participants 
finding it difficult to know where to start, I felt it was important to give the participants 
the opportunity to start the discussion by talking about any aspect of their social 
media use, rather than guiding them specifically to one topic, in order to avoid 
forcing the data and to allow them to talk about what they felt were the most 
important aspects of their experience.  
 
I also used clarifying or prompt questions to tease out the participants’ stories. 
Prompt questions included 
• follow-up questions, to facilitate more detailed responses, such as ‘Can you 
tell me more about…’ 
• probing questions, to encourage participants to expand on points already 
made  
• specifying questions, to prompt participants to talk about processes and 
practicalities, such as ‘Can you tell me how…’ 
• direct questions, to elicit responses on particular topics of interest, such as 
‘How do you use that space…’ 
• structuring questions, to shape the course of the interview  
• interpreting questions, to facilitate understanding of a participant’s 
responses, such as ‘How did you feel…’ or ‘What does it mean when you…’. 
(Kvale, 2007) 
Silence was used judiciously to allow participants time and space to think through 
their responses. 
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The initial interviews were essentially informal conversations in which the 
participants shared their experiences of mothering and using social media. While 
having children present at the interviews was challenging at times, it also helped 
establish rapport with the interviewees and create an informal conversation space. I 
took a bag of toys, books, and colouring books to the interviews with me. I also 
spent time talking or playing with the children and this seemed to help the 
participants, their children, and myself to feel at ease. I was careful to monitor how 
the children were faring during the interviews and how the participants responded to 
the children, so I could end the interviews if necessary. In some instances, we 
ended the interview when the child needed attention or was becoming unsettled. In 
one interview, we paused for a performance of Twinkle Twinkle Little Star in dance 
and song. In another I stood and held an inquisitive baby while the mother spoke. 
 
In keeping with grounded theory interviewing strategies, I gave the participants 
broad scope to tell the stories that were important to them. In the early interviews in 
particular, I wanted the participants to take the interview where they felt they needed 
to; to ‘[c]hoose what to tell and how to tell it’ and ‘[s]hare significant experience and 
teach [myself as] the interviewer how to interpret them’ (Charmaz, 2006, p. 26). I 
gave them latitude to explore topics that, on the surface, may appear only to have a 
tangential relationship to information experience. Yet the stories they told provided 
insight into their information experience. Rather than prompt participants to talk 
specifically about their interactions with information in social media, I encouraged 
them to talk about their experience in social media more generally. I felt it was my 
role to identify information experience within their narratives, rather than lead them 
to speak explicitly about information. I let the participants’ stories unfold and as they 
spoke, I made notes about things I wanted to explore further so that we could return 
to them later. I used a range of follow up questions to allow participants to elaborate 
on or unpack their experience.  
 
After a few interviews, I began to see convergence around concepts in the interview 
data. At this time, I began to gently guide the participants to explore these concepts 
where it was appropriate. I was alert to leads that related to concepts that had 
emerged in other interviews and when these appeared, I guided participants as 
unobtrusively as possible to speak about their experiences related to the concepts. I 
was initially very cautious about this because I was concerned about ‘forcing’ the 
data, however I saw variation in participants’ experiences, which provided me with 
some reassurance that I was guiding rather than forcing. 
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Main study: follow-up interviews 
I conducted six follow-up interviews. I was unable to schedule a follow-up interview 
with one participant, and I did not attempt to schedule a follow-up interview with 
another participant as I had saturated the categories before I was ready to arrange 
the second interview. 
 
There were no predetermined questions for the follow-up interviews. Rather, my 
questioning strategy was informed by my observation notes. During the observation 
period, I made notes about things I saw the participants doing and framed questions 
around these. For example, I asked one participant about the differences I observed 
in her content on Twitter versus Facebook, to allow me to understand what guided 
her posting practices. As some time had elapsed between initial interview, 
observation, and follow-up interview, I also provided the participants with an 
opportunity to talk about their use of social media in the intervening time. I also 
pursued any new directions that had arisen in the data collection and analysis since 
I conducted the initial interview. In the follow-up interviews, I sought data to help me 
understand the categories I was constructing through the analysis.  
 
I continued to use the same over-arching approach to interviewing as I had in the 
initial interviews. Like the initial interviews, the follow-up interviews were informal 
conversations and I gave the participants scope to tell the stories they wanted to tell, 
while subtly guiding them to allow me to pursue emergent lines of questioning. The 
follow-up interviews were generally very relaxed and comfortable, as I had already 
established a rapport with participants and we had spent time in each others’ social 
media spaces during the observation. 
 
The sixth of these interviews took the form of a discussion about the draft 
categories. I took a mindmap of the categories with me to the interview and talked 
the participant through them, in order to get her reactions to them. In grounded 
theory, ‘[t]he open-ended and participant-centered nature of earlier interviews may 
shift into a mutual conversation about theoretical categories as the researcher seeks 
further data to develop these categories.’ (Charmaz, 2014, location 940) This final 
interview was a useful opportunity to ‘test’ the categories by asking the participant to 
tell me if and how they resonated for her. 
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Reflection 
Kvale (2007) suggests that it is beneficial to set aside some time for reflection 
following each interview. Immediately following each interview in the pilot study, I 
recorded my impressions from the interview in a written reflection. These reflections 
dealt with the data – with impressions about particular topics or issues that seemed 
particularly important to the participant noted – and with the conduct of the interview. 
The process of reflecting on each interview allowed me to critically analyse the 
interview process, which helped me to understand the importance of reflexivity, to 
refine my interview technique, and indeed, to refine the research design. 
 
Transcription 
Face-to-face interviews were recorded using an MP3 recorder and the Skype 
interview was recorded using the application Call Recorder, which is a plugin for 
Skype. Interviews were transcribed to facilitate initial, line-by-line coding. The 
exception to this was the final interview, in which I discussed the draft categories 
with the participant. This interview was quite different from the others, as it was a 
theoretical conversation and I did not feel it was appropriate to code it in the same 
way as the other interviews. The audio recordings have been retained for reference 
in the analysis phase but will be destroyed at the conclusion of the project. 
 
Social media observation 
Following the pilot study, I decided to revise the data collection strategy to include a 
period of social media observation and a follow-up interview to explore what I had 
observed. The social media observation was a secondary data collection technique. 
I did not collect this data with the intent to code and analyse it as I would code and 
analyse the interview transcripts. Rather, the intent was to note particular 
occurrences and broad themes to explore with the participants in their follow-up 
interview.  
 
Designing the approach to observation 
In designing the approach to observation, I looked to digital ethnography and social 
media research more generally for guidance on the design and conduct of social 
media observation. However, the applicability of existing methodological literature 
was fairly limited.  
 
 The information experience of new mothers in social media: a grounded theory study 72 
Firstly, the digital ethnography literature had limited relevance because my focus 
was on individuals and their personal social media context, rather than a particular 
space or community. The literature related to digital ethnography tends to focus on 
ethnographic studies of communities or groups within specific spaces, which is in 
keeping with traditional ethnography’s definition of the research sites as spaces 
where the object of study is enacted (Burrell, 2009). My research, however, involved 
following my participants across all of their social media spaces, with a focus on the 
individual and their experience, rather than on a community or group in a particular 
space. The boundaries of my research site were not defined by a community space, 
but rather by the participants, their use of particular social media platforms, and their 
personal social media space (this is elaborated on in Chapter 5). 
 
Secondly, when I commenced social media observation in 2012, the methodological 
literature on social media research was fairly limited, and the existing literature was 
largely focused on dealing with big data sets and what Bruns and Moe (2013) call 
‘macro’ communication – communication at the hashtag level. In the context of 
Twitter research, Bruns and Burgess (2013) refer to ‘hard data’ – that is, data that is 
difficult to get. They suggest that data from macro level communication is easier to 
get than data from meso level (follower/followee networked communication) and 
micro level communication (individual to individual communication, including @ 
replies and retweets). When I commenced my observation, the literature related to 
Twitter research was primarily focused on macro level communication. The social 
media research literature offered little guidance on collecting individuals’ content 
and their conversations with others. There was no guidance in the literature about 
the practicalities of collecting data across various social media platforms. 
 
Thirdly, social media research literature generally considers social media data as 
primary data – that is, data that is analysed in its own right. For this study, the social 
media observation was intended to inform the second interview, rather than to 
undertake content analysis or to generate detailed ethnographic field notes. I did not 
find any literature that presented similar approaches, however other researchers in 
my research group were using similar approaches (there have been no publications 
related to these studies to date). 
 
Extracting social media data 
The logistics of retrieving social media data on a user-by-user basis are complex. 
The issues I encountered are unique to this type of qualitative, experience-focused 
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research, and in many ways are the polar opposite of the issues encountered by 
researchers who make use of ‘big data’. It is the latter type of research that is most 
widely discussed in the literature. There is a limited number of published studies that 
follow individuals across multiple social media spaces or that focus specifically on 
individuals rather than communities. There were two major hurdles with data 
collection: archiving data, including from private spaces; and following each 
participant across numerous channels.  
 
Terms of service for social media platforms often restrict programmatic extraction of 
data. Twitter, for example, has an Application Programming Interface (API) that 
allows content posted from public Twitter accounts to be programmatically 
extracted. At the time I started collecting data, the widely used Twitter archiving tool 
TwapperKeeper had recently shut down due to a change in the Twitter terms of 
service. I contemplated setting up my own installation of YourTwapperKeeper, 
which I knew other social media researchers were using. Some researchers had 
interpreted the terms of service at that point as prohibiting programmatic extraction 
of data where the data would be provided to others as a service – that is, it is 
allowable where not provided as a service to others. My reading was broader, and I 
interpreted the terms as prohibiting any programmatic export, so I decided to avoid it 
by manually capturing the data. 
 
While Twitter has an API that technically allows programmatic extraction of data 
(even if its terms of service limit it), Facebook is not quite so open. On Facebook, 
security settings are more complex than on Twitter, where an account is either 
public or private. Security settings used by the participants varied but regardless of 
the settings used, in order to see all of a participant’s content, I had to friend them. 
Once I had friended the participants, I spent a lot of time working out how to capture 
the content posted during the observation period. I was not able to keep up with the 
content in real time, so I needed to be able to revisit the content later. I 
experimented with various approaches to archiving this data, however I ultimately 
recognized that the small size of the sample meant it would be simpler and easier to 
take screenshots of the activity, rather than extracting it programmatically.  
 
Given the small sample size, I decided to capture all data using screenshots. To 
capture the data on each social media platform, I scrolled through each participant’s 
timeline each fortnight and expanded all of the posts over the two week period, so 
that I could see all of the comments that had been made on the posts. I did this in all 
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of the spaces in which I followed participants: Facebook, Twitter, Instagram, and 
blogs. The added benefit of capturing the data in this way was that I could see it in 
its original context. 
 
Scope of data collection 
Data collection took place in the participants’ social media spaces, specifically the 
spaces in which they actively posted content. For example, I only observed activity 
on YouTube if the participant posted videos although they may watch or comment 
on content on YouTube, I did not observe their activity there unless they posted their 
own content. 
 
I followed each participant across all of their spaces. Methods for following or 
monitoring activity are outlined in Table 3.2. 
 




YouTube Manually checked for video posts at close of observation 
Flickr Manually checked for posts at close of observation 
Blogs Manually checked regularly across the observation period 
Table 3.2: Methods for monitoring social media activity 
 
I did not monitor activity in other spaces such as Pinterest because usage was low 
across the participant group and the individuals that used it did not use it a great 
deal. I did not monitor participant activity in forums. Specifically, I did not monitor 
Laine’s activity in the closed forum she participates in because I did not believe that 
it would be ethical to observe her there without the consent of others in the space. I 
did not monitor other participants’ use of forums because they did not participate in 
specific forums, but rather, searched forums for answers. This meant there was no 
observable activity. Finally, one participant became quite a prolific user of Quora 
between her interview and observation period, which I discovered from seeing the 
Quora posts that were linked into her Facebook account. I did not collect data from 
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her Quora activity because it was not a space we had discussed as being part of the 
observation. 
 
During the observation period, I collected content participants posted as well as the 
conversations that occurred around the content, and ‘likes’, ‘shares’ or ‘retweets’. 
For example, for each tweet I captured, I also looked at the replies to the tweet, 
whether it had been favourited and whether it had been retweeted. I did not conduct 
observation in participants’ private Facebook groups, as they would have had to 
grant me access to the group and I felt it would also be necessary to get informed 
consent from other members of these groups. 
 
Conducting the observation 
I was concerned that participants might modify their usual social media practices 
during the observation period. It was also evident that some of the participants were 
a little self conscious about being observed, mostly because they thought their 
content might be too boring or mundane. I used a number of strategies to help 
participants feel more at ease about the observation. Firstly, I did not tell them 
exactly when I would be observing them. Instead, I told them I would observe them 
for a two week period some time in the next few months. The first time I used this 
strategy, the participant quite visibly relaxed and seemed more at ease, so I 
continued to use it for the other participants. Secondly, I talked about ‘following’ 
them and ‘taking a look at’ their social media activity instead of ‘observing’. I felt this 
subtle shift in language might make the activity seem less daunting. Thirdly, I used 
my existing social media accounts to connect with participants across a range of 
platforms. In this way, I established reciprocity by giving participants access to my 
space in the same way they gave me access to theirs. It also meant they saw me as 
a ‘person’, with my own ‘boring’ content. Finally, I told participants I would let them 
know when I had finished the observation so they could remove me from their 
networks if they wished (although all participants opted to stay connected to me). 
 
My presence in the participants’ online spaces was passive. I acted as a participant 
observer for the most part. I did not initiate interactions with the participants in these 
spaces during the observation period, however participants sometimes initiated 
interactions with me. In these instances, I would generally acknowledge the 
interaction, by responding to a question or liking a comment they made, but I tried 
not to respond in a way that would create an ongoing conversation. I felt it was 
important to acknowledge their interactions in order to maintain rapport and 
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reciprocity, but I did not want to engage in conversations that might impact on the 
observation by shaping the way the participants were using social media. I was also 
wary of participating in conversations with them in case participants inadvertently 
revealed their participation in the study. 
 
Use of observation data 
The observation allowed me to get a sense of how the participants use social media 
on a daily basis. By observing the participants, I was able to see some of the 
practices they spoke about in the first interviews, which helped me when it came to 
analyzing the interview data and in preparing for the second interviews. Prior to the 
follow up interviews, I revisited the participants’ social media data and made note of 
any practices or specific posts that I wanted to explore with the participants in the 
interviews.  
 
As I began to write up the categories, I found myself wanting to use examples of 
practices I had seen during the observation period to illustrate some of the analytic 
insights I was writing up. At times I was frustrated that I could not directly quote from 
participants’ social media activity, as I could see instances where a piece of social 
media data would have provided a valuable insight or supported my analysis. It was 
quite difficult to explain some of the aspects of the categories in general terms, 
without reference to the social media data. It seemed as though I needed to write 
1000 words to explain something that was encapsulated in a 144 character tweet. I 
tried to create fictitious examples based on the social media data, but these did not 
resonate; they felt inauthentic. As a result, I decided not to include them. 
 
Data analysis 
Charmaz (2006) sets out flexible guidelines for data analysis, which I applied for this 
study. These guidelines are underpinned by the idea of constant comparison, where 
data is compared with data, codes are compared with data, and codes are 
compared with codes. Specific guidance on the practicalities of actually doing the 
analysis – including coding – is largely absent from the literature. As a result, I spent 
a significant amount of time grappling with how to code the interview transcripts. In 
this section, I describe the analysis process I employed for the study and pay 
particular attention to the practicalities of undertaking grounded theory coding.  
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It should be noted that the analysis process focused on the interview data and did 
not include the observation data. The observation data was ‘secondary’ data, 
collected primarily to inform the second interviews, therefore it was not coded. I did, 
however, make observation notes that informed the follow up interviews.  
 
Simultaneous data collection and analysis 
Data collection and analysis are undertaken simultaneously, with ‘each informing 
and focusing the other’ (Charmaz, 2005, p. 508). This is a key element of grounded 
theory. Typically data is collected initially from a small pool of participants. This data 
is analysed and the results inform the direction of further data collection, including 
sampling strategies. The researcher returns to the field continually until theoretical 
saturation is achieved. In practice, this meant I was coding initial interviews during 
the observation period, and during the period in which I undertook follow up 
interviews.  
 
Throughout the data collection and analysis process, I wrote analytic memos to 
explore my experience of interviewing and to tease out emerging themes. I started 
coding when I had conducted a majority of the initial interviews. I then conducted 
follow up interviews concurrently with coding the initial and follow up interviews.  
 
The constant comparative method 
The constant comparative method is the process by which grounded theorists 
analyse and code data. As the name implies, the process involves repeated and 
ongoing comparison: data is compared with other data; data is compared with 
categories to explore its ‘fit’ and flesh out the categories; categories are compared 
with categories to establish relationships between them and further develop the 
categories; and, as the researcher works towards higher levels of abstraction, 
categories are compared with concepts (Charmaz, 2006; Flick, 2006; Hood, 2007). 
There are four stages to the constant comparative method: ‘(1) comparing incidents 
applicable to each category, (2) integrating categories and their properties, (3) 
delimiting the theory, and (4) writing the theory’ (Glaser, 1969, p. 220). The constant 
comparative method underpins the analysis process in grounded theory research. 
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The stages of grounded theory analysis 
Charmaz and Henwood (2008) outline six inter-connected, iterative phases for data 
analysis in grounded theory research 
1. Initial coding: the researcher works through the data, line by line, looking for 
its potential implications for theory. Codes are ‘short, analytic, and active’ (p. 
242).  
2. Focused coding: ‘frequent and/or significant initial codes to study, sort, 
compare, and synthesize large amounts of data. Focused codes become 
tentative categories to explore and analyse’ (p. 242) 
3. Memo-writing: during the process of research, grounded theorists write notes 
to themselves. These notes might unpack a concept, define a category, or 
make comparisons. It is an important step in analysis that, amongst other 
things, allows the researcher to begin writing early. 
4. Theoretical sampling: the researcher expands the sample as necessary, 
where indicated by the data, to develop the categories and achieve 
theoretical saturation. 
5. Saturating theoretical concepts: although new data is collected, no new 
categories emerge. 
6. Theoretical sorting: the process of sorting and integrating memos. 
 
These phases are designed to allow the researcher to construct a grounded theory 
– that is, a theory that is grounded in the data. Theorising is the final step in the 
analysis process. 
 
The phases for data analysis are not linear, but rather iterative. I returned to the field 
at various points to conduct observations and interviews, which generated more 
data, which in turn triggered further coding. I also moved between initial and focused 
coding activities, as focused coding led me to re-examine codes applied in the initial 
coding phases. I also wrote memos in various formats across the research process, 
including during data collection and coding. 
 
Phase 1: Initial coding 
Charmaz suggests two guidelines for initial coding that underpinned my approach to 
analysis: sticking close to the data and approaching coding with openness 
(Charmaz, 2006). To ‘stick closely to the data’ (Charmaz, 2006, p. 47), I followed 
Charmaz’s directive to focus on describing actions. In approaching the data with 
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openness, I looked for action in the data and was careful to set aside any pre-
existing expectations for what I might see in the data. I was careful to avoid bringing 
pre-existing theory as a framework for my analysis, which was made significantly 
easier by a lack of substantive theory related to the phenomenon under study. This 
allowed me to identify and develop new ideas. Codes that developed in this stage 
were considered provisional because I recognized I must ‘remain open to other 
analytic possibilities’ and because I knew I may need to reword them later to better 
fit my developing understanding of the code (Charmaz, 2006 p. 48).  
 
While this openness and proximity to the data underpinned the approach to coding, I 
also took note of Charmaz’s (2006) other recommendations for coding. As I coded 
the data, I  
• worked through the data line-by-line 
• worked quickly, as ‘[s]peed and spontaneity… can spark your thinking and 
spawn a fresh view of the data’ (Charmaz, 2006, p. 48) 
• revised codes as needed and as indicated by further analysis, including 
through comparison of similar incidents in the data 
• used gerunds to describe actions (wherever possible) 
• compared data with data 
• looked for gaps in the data 
• looked for and unpacked implicit meanings 
• sought to understand the significance of units of data and the codes applied. 
 
The coding process helped me to direct later sampling and interviewing, and to 
identify preliminary codes that might become categories later in the process. 
Charmaz (2006) emphasises the flexibility of the guidelines while also highlighting 
the importance of remaining close to the data, and not making theoretical leaps at 
this early stage.  
 
The flexibility in the guidelines meant I spent a significant amount of time working 
out the logistics of coding the data. The following subsections outline my coding 
process in detail. 
 
Initial coding: Stage one 
I coded the first transcript in Microsoft Word, using comments to apply short, 
descriptive action statements to small pieces of data, at the phrase and line levels. 
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The first transcript was for an interview of almost an hour's duration. Coding resulted 
in about 300 comments, many with multiple codes in them. It became apparent that 
coding the transcripts in Microsoft Word would make it difficult to see the codes in 
the context of the data, and also in the context of the other codes. It also did not 
allow me to generate a list of codes, without manual compiling.  
 
As a result, I decided to use computer-assisted qualitative data analysis software 
(CAQDAS). CAQDAS allows researchers to organize and analyse data in a variety 
of ways. For this study, I used CAQDAS to organize codes and apply them to 
transcripts. I undertook extensive research on various options and selected 
HyperResearch because it offers the functionality I needed to manage the coding 
process and there is a Mac version.  
 
I recoded the first transcript in HyperResearch, along with a further five transcripts. 
All six transcripts were coded at the phrase and line levels. I used in vivo codes 
wherever possible, using the participants' language to describe the actions I saw in 
the data. Initial coding of these six transcripts resulted in approximately 1500 codes. 
At this point, it became clear that the codes needed to be sorted or grouped to allow 
them to be viewed in context of similar codes, rather than alphabetically.  
 
In HyperResearch, codes can be sorted into groups, however the interface does not 
lend itself to sorting such a large number of codes. Codes and groups appear in the 
same window and can only be sorted alphabetically, with groups appearing among 
the codes. Ideally, the codes and groups would appear in different windows, 
allowing the researcher to drag codes into groups. To move a code beginning with a 
T into a group beginning with a B, it has to be dragged up the list into the group (see 
Figure 3.1). Alternatively, it is possible to right click on a single code and choose 
‘Assign to group’, which opens a window that allows the code to be assigned to 
existing groups (see Figure 3.2). Not only is this tedious and time consuming, but it 
also does not support working inductively. If the groups were pre-defined, this 
process could work (albeit slowly), however grounded theory analysis starts with the 
data and works through progressive levels of abstraction. This means it is not 
possible to decide what the groups are before starting the sorting process. The 
groups emerge as the sorting progresses. 
 
To make the sorting process easier, I decided to use a spreadsheet. In the first 
round of sorting, I exported codes and the corresponding data source file name and 
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text position in CSV format. A new, higher-level code was applied to each of the 
codes. For example, ‘Sharing positive and negative experiences within the bounds 
of the group on Facebook’ was recoded with the following three codes: ‘Participating 
in a Facebook group’, ‘Sharing with mothers' group in social media’ and ‘Sharing 
with a limited audience’. For the purposes of this discussion, the codes generated in 
this stage will be called 'second generation codes'. Through this process, the list of 
codes and associated data references grew to about 1900, including duplicate initial 




Figure 3.1: The code book following the first round of initial coding  
Note alphabetic arrangement and length of list.  
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Figure 3.2: Assign codes to groups 
Note it is only possible to assign codes to groups that already exist. 
 
The aim for the second round of code sorting was to synthesize codes and take a 
further step towards abstraction. In this round, I sorted the second generation codes 
alphabetically and assigned slightly more abstract codes (third generation codes). 
This round involved three parses of the codes. In the first parse, I worked quickly 
through all 1900 codes, assigning third generation codes and leaving untouched 
those that did not have an obvious third generation code. During this process, I 
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compiled a separate master code list. This first parse resulted in about 130 third 
generation codes assigned to approximately 1200 second generation codes. In the 
second parse, I sorted the third generation codes alphabetically and worked through 
the alphabetical list, comparing the code with the separate code list. This process 
facilitated further synthesis and integration. There was some redundancy in the third 
generation codes and some areas where it was possible to integrate codes by 
moving away from in vivo code names. I refined the master code list to reflect the 
updated third generation codes. This parse resulted in reduction of the third 
generation codes to 102. 
 
At this point, it became clear that some of the third generation codes were too 
general. In part, this was a result of the code sorting having been conducted based 
solely on codes, not on the data they were attached to. In comparing several second 
generation codes that had the same third level code applied, I realised there were 
subtle differences between the codes, which had been lost by applying a more 
general third generation code. For example, 'Connecting with people who have had 
similar experiences' is slightly different from 'Seeking out people who have had 
similar experiences', but both of these had been assigned the third generation code 
'Engaging around shared experiences'. I decided that some of the structure of the 
original codes and second generation codes was needed to allow these subtle 
differences to remain visible. 
 
I compared the second and third generation codes to each other and to data, to 
identify the differences between codes and to begin to construct relationships 
between codes. This process yielded 135 codes that described actions related to 
the phenomenon and these were sorted into 35 groups. In addition to these, there 
were additional sets of codes that describe aspects of the phenomenon, that is, new 
mothers' information experience in social media. I broadly grouped these codes into 
groups that dealt with 
• what information is 
• sites where the phenomenon takes place 
• ways of accessing social media 
• the nature of social media use (for example, its characteristics) 
• a set of practices that occur in concert with or as part of the phenomenon. 
 
Including these codes that describe aspects of the phenomenon, there were 40 
groups and 178 codes. 
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Initial coding: Stage 2 
I setup the 40 groups and 178 codes resulting from the first stage of initial coding in 
the HyperResearch code book, and then I recoded the first six transcripts using 
these codes and groups. I added new codes where there was not an appropriate 
code in the code book. When all six transcripts had been recoded, there were 47 
groups containing 360 codes. I cross-checked with the coded transcripts from the 
first stage of initial coding to make sure I had not missed any concepts. 
 
At the close of initial coding, I selected a number of groups that had well defined 
boundaries and wrote a description of each of these. These concepts formed the 
basis of some of the categories. Examples of these early descriptions include:  
• Navigating politics recognizes that many topics related to motherhood are 
highly politicized. As they interact with information, mothers must also 
negotiate the politics around breastfeeding, using disposable nappies, 
parenting approaches, immunization, and other contentious topics.   
• Working out how to mother is about the practicalities of figuring out how to 
enact their new role. It's about choosing a parenting approach, developing 
confidence, and learning to trust her instincts. The process of working out 
how to mother is information intensive and drives many of the new mothers' 
information experiences.  
• Purging and processing is about sense making, catharsis, and adaptation. 
In this category, mothers 'write out' their experiences, organize and sense 
make (for example, through organizing photos into albums on Facebook), 
care for themselves psychologically, heal, and reflect by posting to social 
media. The motivation for these posts is an internalized one; constructing 
and sharing the content is a therapy of sorts. These posts become 
information that benefits other mothers, conversations, and opportunities to 
make new connections.  
 
Phase 2: Focused coding 
In the focused coding stage, I took the most frequently used codes and those that 
seemed to be the most significant, and applied these to the remaining transcripts 
(Charmaz, 2006). I also began to code bigger segments of data, working above the 
phrase level, to identify broader concepts rather than phrases or actions. ‘Focused 
coding requires decisions about which initial codes make the most analytic sense to 
categorize your data incisively and completely’ (Charmaz, 2006 p. 57). The aims of 
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focused coding are to assess the appropriateness of these codes, to refine them, 
and to test preconceptions (Charmaz, 2006). The focused coding phase involved 
comparing data with data, and data with codes. The codes I constructed described 
themes that recur across the different data. Typically, codes developed in the 
focused coding phase are more abstract and more general than codes developed in 
the initial coding phase, and they tend to fit larger segments of data (Charmaz, 
2003). Initially, I treated the code groups as focused codes and applied these to the 
remaining transcripts. As I coded, I created new codes and groups, which took the 
total groups to 53 (up from 47 in the second stage of initial coding) and the total 
codes to 463 (up from 360 in the second stage of initial coding). In addition to using 
the code groups, I also applied the more granular codes to the data, for two 
reasons. Firstly, this allowed me to be sure I had coded the data thoroughly and did 
not miss any important insights. Secondly, applying the more granular codes helped 
in writing up the categories because I could search for codes and retrieve all pieces 
of data that had that code applied to them. This was very helpful in writing up the 
various aspects of the categories. 
 
When I completed the focused coding, I sorted the codes into four meta groups: 
• Categories (later became ‘categories of experience’) 
• Experiencing information (later became the ‘information dimension’) 
• Experiencing social media (later became the ‘social media dimension’) 
• Individual experiences of mothering (the narratives that have fed into the 
participant profiles). 
 
At the close of focused coding, I had 16 ‘categories’: 
• Becoming a mother 
• Being more than a mum 
• Being private in public 
• Belonging 
• Capturing moments 
• Constructing identities for mother and child 
• Contributing to the discourse on mothering 
• Dealing with the tough side of mothering 
• Enacting relationships 
• Exercising self and social consciousness  
• Inside reaching out 
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• Moments of light 
• Navigating the polities of mothering 
• Purging and processing 
• Sharing 
• Understanding normal  
 
These eventually collapsed into the 13 categories of experience. 
 
Phase 3: Memo writing 
In grounded theory, the research uses memo writing to ‘elaborate categories, 
specify their properties, define relationships between categories, and identify gaps’ 
(Charmaz, 2006, p. 5) throughout the research process. Grounded theorists write 
memos from the outset as a device that allows them to stop and reflect on the data, 
codes and developing theory. Memos can be reflective notes, reminders, 
explications of codes, and thinking through of developing categories. Charmaz 
(2006) describes memos as a critical step between analysis and writing papers 
about the research. Memo writing is a defining characteristic of grounded theory, 
and is important because it encourages the researcher to begin analysis early and 
move from codes to categories (Charmaz, 2006).  
 
I wrote memos from the beginning of data collection, starting with reflections on the 
interviews. As I progressed through the analysis, I wrote memos to deconstruct and 
explicate codes, and move them to a more analytic level (Charmaz, 2003). Writing 
formal memos allows the researcher to document the properties of a category, 
specify the conditions that must be present for the category to apply, explicate the 
relationships between categories, and link specific segments of data with categories 
(Charmaz, 2003). Writing memos allowed me to explore ideas and specific trains of 
thought as they emerged. 
 
Charmaz (2003) sees memos as quite personal documents – more like a letter than 
a formal report – and encourages researchers to write complete memos quickly, 
without concern for achieving perfection. Memos link data collection with analysis 
and with writing; they can be written about particular data or experiences with data 
collection; they explicate analytic codes and tie them to data; and they ensure the 
researcher is immersed in writing from the beginning of a project (Charmaz, 2003, 
2006).  
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My version of memoing was somewhat different from the process described in the 
methodological literature. In addition to writing reflective memos (which I 
documented in Evernote), I also had conversations about codes in emails to and 
from my supervisors, and more frequently, in instant messaging conversations with 
a colleague who was also in the analysis phase of her PhD. These instant 
messaging conversations were extremely useful for talking through my emerging 
thoughts about codes, concepts, and categories. They allowed me to ‘think out loud’ 
and my colleague’s questions helped me to see where I needed to develop 
concepts further. 
 
Memos are a core part of the process of grounded theory, however I found I did not 
write as many memos as I thought I might and they were not as substantial as I 
expected. I found that once I had worked out what the categories were, I just had to 
start writing the categories up in their entirety, as they would ultimately appear in my 
findings I felt like I needed to start writing the narrative and that forcing myself to 
‘write memos’ was counterproductive. My sense-making always happens through 
finding the narrative, and writing in smaller, discrete pieces was hindering my 
progress. I suspect the way I wrote the categories was similar to how others might 
memo. I brought together everything I knew about the category, including pieces of 
data related to the aspects of the category, and I free-wrote the basic narrative of 
the category. I then edited and iterated, returning to the data frequently, and using 
my grouped codes in HyperResearch to identify examples of aspects of the 
phenomenon. In essence, I wrote memos straight into my draft findings.  
 
It wasn’t until I had written all 13 categories of experience that I could fully 
understand the boundaries of each category, and begin to understand the 
relationships between them. It took a complete rewrite of all 13 categories to 
consolidate my understanding of how they fitted together. 
 
Phases 4 and 5: Theoretical sampling and saturating theoretical concepts 
Theoretical sampling is a form of non-probability sampling that ‘refines, elaborates 
and exhausts conceptual categories’ (Gibbs, 2010b), by allowing the researcher 
flexibility in the collection of further data, with decisions based on the emerging 
categories. It is the process by which the researcher ‘collects, codes, and analyzes 
his data and decides what data to collect next and where to find them’ (Glaser & 
Strauss, 2006, p. 45), and facilitates theoretical saturation. The researcher 
undertakes theoretical sampling after categories have been developed, in order to 
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refine and build upon them (Charmaz & Bryant, 2008). Charmaz and Bryant (2008) 
suggest that it is theoretical sampling that distinguishes grounded theory from other 
approaches, and sets it apart as significantly more than a coding method. 
Theoretical sampling is used to facilitate theoretical saturation and continues until 
the categories have been saturated – that is, when returning to the field to gather 
more data does not reveal anything new about the categories (Charmaz & 
Henwood, 2008). Typically, theoretical saturation is achieved when categories are 
richly described, concepts are well defined and the relationships between them have 
been explicated in detail, and the constructed theory is detailed and multilayered 
(Bloor & Wood, 2006; Morse, 2004).  
 
After initial categories are developed, grounded theorists use theoretical sampling to 
refine and flesh out the categories. Theoretical sampling is sampling that is directed 
by the developing theory; that is, the direction for the research is determined by 
existing data. Theoretical sampling can be considered to be a step in the analysis 
process because it allows the researcher to further develop categories, find the 
gaps between categories, and understand variation within them (Charmaz, 2003). 
The iterative nature of grounded theory involves the researcher returning to the field 
to collect more data where evidence is insufficient, and to develop a more complete 
picture of the category (Charmaz, 2003). ‘Through theoretical sampling, a 
researcher can define the properties of a category, the conditions under which it is 
operative, and how and when it is connected with other categories’ (Charmaz, 
2003). Charmaz argues that theoretical sampling allows the researcher to ‘follow up 
on analytic leads’ and improve the study through 
• Specifying the relevant properties of your categories 
• Increasing the precision of your categories 
• Providing the substance to move your material from description to analysis  
• Making your analysis more abstract and generalizable 
• Grounding your conjectures in data 
• Explicating the analytic links between or among categories 
• Increasing the parsimony of your theoretical statements (Charmaz, 2006, p. 
104). 
 
In practice, I did not use theoretical sampling strategies to the extent I expected, for 
several reasons. Firstly, the iterative, fluid nature of grounded theory research 
meant I was simultaneously in the data collection, coding, and memoing phases. I 
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was able to evolve my questioning strategies to ‘follow up on analytic leads’ 
(Charmaz, 2006, p. 104), rather than having to find new participants to follow up 
with. Secondly, I had the benefit of observing participants after their first interview, 
which gave me additional insight into how the phenomenon manifested. Thirdly, 
rather than finding new participants to help me saturate the categories, I was able to 
return to my existing participants to gain the insight I needed. 
 
I saturated the categories before my final scheduled interview, therefore I used this 
last interview as an opportunity to explore the categories with the participant. 
 
Theorising 
All grounded theory inquiry should result in the generation of substantive or formal 
theory (Charmaz, 2006). Inquiry based on grounded theory is focused on discovery 
of processes (Mansourian, 2006; Pickard, 2007) or on understanding phenomena 
(Glaser & Strauss, 2006), and, more specifically, on the development of theory that 
allows an understanding of phenomena (Mansourian, 2006). Glaser and Strauss 
published their 1967 book to encourage researchers to develop new theory rather 
than verify an existing one, and to ‘prove’ that qualitative inquiry can be rigorous and 
can generate valid theory.  
 
Induction is at the core of grounded theory. Grounded theorists construct ‘analytic 
codes and categories from data, not from preconceived logically deduced 
hypotheses’ (Charmaz, 2006, p. 5). In this way, grounded theory is an inductive, 
rather than deductive, method. It is generally focused on discovery or co-creation 
rather than verification, and, as such, is concerned with analysing data to develop 
theory, rather than on verifying theory or testing a hypothesis through analysis of 
data. ‘Grounded theory entails developing increasingly abstract ideas about 
research participants’ meanings, actions, and worlds’ (Charmaz, 2005, p. 508), with 
the research moving up from the detail of the data to increasing levels of abstraction 
(Bryant & Charmaz, 2007b), and, eventually, to the development of theory. The 
inductive nature of theory development means the theory should ‘fit’ and ‘work’ – 
that is, it should be ‘a better theory to the degree that it has been inductively 
developed from social [or other] research’ (Glaser & Strauss, 2006, p. 5).  
 
While induction is at the core of grounded theory, there is some discussion in the 
literature of an abductive quality to grounded theory analysis.  
 The information experience of new mothers in social media: a grounded theory study 90 
 
We gather data, compare them, remain open to all possible theoretical 
understandings of the data, and develop tentative interpretations about 
these data through our codes and nascent categories. Then we go back 
to the field and gather more data to check and refine our categories. In 
this sense, grounded theory methods are abductive (Peirce, 1938; 
Deely, 1990; Rosenthal, 2004) because we rely on reasoning about 
experience to entertain all conceivable theoretical explanations for the 
data and then proceed to checking these explanations empirically 
through further experience – more data collection – to pursue the most 
plausible theoretical explanation (Charmaz & Henwood, 2008, p. 241).  
 
For Charmaz (2006), grounded theory is both an inductive and abductive method. 
Reichertz (2007, p. 225) agrees, suggesting the development of completely new 
codes is an ‘intellectual jump which adds something very new to the data, 
something that they do not contain and that does not already exist as a concept or 
theory either’ – this is abduction. Through a combination of abduction and induction, 
grounded theorists work up from the data to create increasingly more abstract 
concepts and to theorise the phenomenon. Indeed, my process combined induction 
and abduction. I used both approaches in a cyclical manner, moving backwards and 
forwards between induction and abduction as I undertook simultaneous data 
collection and analysis. As I noted earlier, my earlier attempts at sorting codes 
abstracted the concepts too far, too quickly. I abandoned abduction at this point and 
went back to working more inductively using in vivo codes, staying closer to the 
data. I then moved on to making smaller abductive leaps and, as I got closer to 
developing the final categories, I worked primarily abductively. 
 
Constructivist grounded theory sees theorising as situated within the ‘confines and 
reach of an embodied researcher. As such, we are the primary instrument for 
conceptualizing and generating theory from our engagement with the lives and 
worlds of those we study’ (Locke, 2007, p. 566). It is the grounded theorist’s 
questioning, their examining of a phenomenon from various angles, their connecting 
and comparing that facilitate the development of theory (Charmaz, 2006). 
‘Theorizing means stopping, pondering, and rethinking anew. We stop the flow of 
the studied experience and take it apart’ (Charmaz, 2006, p.135). Charmaz 
describes the ‘acts’ of theorising as ‘seeing possibilities, establishing connections, 
and asking questions’ (Charmaz, 2006 p.135).  
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One of the processes that supports theorising is integrating the sorted memos in a 
way that makes sense and adds meaning, and blending ‘analytic statements with 
supporting description and illustration’ (Charmaz, 2006 p.152). My process, where I 
stopped writing memos relatively early in the coding process and began writing up 
the categories, meant that I wrote and sorted simultaneously. To make sense of the 
phenomenon, I wrote. The writing process helped to identify possibilities and 
scrutinise them; it allowed me to find and make connections; it drove my 
interrogation of the data.  
 
From the outset, I struggled to understand what it meant to construct a theory and 
what the theory might look like in practice. Charmaz, in all her writing on 
constructivist grounded theory, largely speaks about theorising and theory in 
abstractions, providing little guidance on exactly how theorising happens. There is 
no ‘recipe’ for it, or rather, it is not a straightforward, ‘neat and tidy’ activity. Charmaz 
talks about concepts like ‘theoretical playfulness’ and ‘whimsy and wonder’ as being 
important in the process of theorising (Charmaz, 2006, p.135), suggesting that 
theorising cannot be achieved by following a detailed diagram or a set of 
instructions. In practice, I did not realise I was theorising until most of the theorising 
was completed. 
 
One of the difficulties I had was in balancing Charmaz’s call to lift the theory to a 
higher level of abstraction with my own concern with remaining grounded in the 
data. While it is important to locate ‘specific grounded theories in the social and 
historical conditions of their emergence’ (Charmaz, 2014, location 6957), theorising 
the phenomenon without abstracting beyond the highly specific parameters of the 
phenomenon limits the output. Failing to elevate the analysis to a more abstract 
level prevents the researcher from creating formal theory, but, rather, results in the 
production of substantive theory (Charmaz, 2014).  
 
In this study, I have generated substantive theory about the nature of new mothers’ 
information experience in social media that makes a contribution to knowledge in my 
discipline. It may also be useful to others outside my discipline because it unpacks 
experiences that others (for example, health or social workers) may find useful in 
working with new mothers. I am aware that I have not produced purely abstract 
formal theory and the theoretical concepts I have created may not be sufficient to be 
‘transported and tested in other empirical studies’ (Charmaz, 2014, location 6968).  
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Quality 
Charmaz (2006) suggests that a quality study begins with quality data. Quality data 
is ‘rich, substantial and relevant’ and must be suitable and sufficient for depicting the 
phenomenon (Charmaz, 2006, p. 18). Charmaz (2006) urges researchers to speak 
from a strong foundation; to collect sufficient data to create a complete picture of the 
phenomenon. I ensured the sufficiency and quality of my data by 
• collecting background data about the participants and their social media use, 
to contextualize the interview data 
• critically appraising the data, to ensure it contained a range of participants’ 
views and experiences 
• using probing questions, to ensure the data revealed what is ‘beneath the 
surface’ (Charmaz, 2006, p. 18) 
• using questioning strategies, to approach topics in different ways in order to 
confirm insights or uncover variation 
• ensuring the categories were saturated before I finished data collection, 
thereby ensuring I had sufficient data to enable me to develop analytic 
categories. (Derived from questions set out by Charmaz, 2006, p. 18-19) 
By attending to the quality and sufficiency of the data, I ensured the study was 
positioned on strong empirical foundations. 
 
It has been suggested that a ‘quality’ grounded theory study is distinguished by the 
presence of the common characteristics of grounded theory in the study (Elliott & 
Lazenbatt, 2005), because the methods themselves contribute to the quality of the 
study by supporting the development of empirically grounded theory. By applying 
grounded theory methods faithfully and within a framework of constant comparison 
– that is, in a dynamic cycle of data collection, analysis, and revised sampling 
strategies (Elliott & Lazenbatt, 2005) – I have been able to develop findings that ‘fit 
and work’. ‘[T]he value of the grounded theory methods of constant comparative 
analysis and theoretical sampling is that they provide an integrated research 
approach to data collection, analysis and checking the quality of research findings’ 
(Elliott & Lazenbatt, 2005, p. 51). In essence, the grounded theory process has built 
in quality controls in the form of the constant comparative method, which allowed 
me to return to the field to check developing categories and understand their 
properties (Elliott & Lazenbatt, 2005).  
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Further, the process I used for initial coding – where I coded the data, sorted the 
codes, recoded the data, and so on – allowed me to develop analytic codes that 
were abstracted but firmly grounded in the data. This process allowed me to identify 
when I had moved too quickly to abstracted codes, and to rectify this by re-sorting 
and recoding. When I was ready to move on to focused coding, I compared the final 
coding on the first six transcripts to the original coding, to ensure I had not missed 
any analytic insights. This iterative process allowed me to check and recheck my 
analysis as I worked through the data. 
 
Charmaz sets out a number of criteria for evaluating the quality of grounded theory 
studies under the four headings of credibility, originality, resonance, and usefulness: 
 
‘Credibility 
• Has your research achieved intimate familiarity with the setting or topic? 
• Are the data sufficient to merit your claims? Consider the range, number, 
and depth of observations contained in the data. 
• Have you made systematic comparisons between observations and between 
categories? 
• Do the categories cover a wide range of empirical observations? 
• Are there strong logical links between the gathered data and your argument 
and analysis? 
• Has your research provided enough evidence for your claims to allow the 
reader to form an independent assessment – and agree with you claims? 
 
Originality 
• Are your categories fresh? Do they offer new insights? 
• Does your analysis provide a new conceptual rendering of the data? 
• What is the social and theoretical significance of this work? 
• How does your grounded theory challenge, extend, or refine current ideas, 
concepts, and practices? 
 
Resonance 
• Do the categories portray the fullness of the studied experience? 
• Have you revealed both liminal and unstable taken-for-granted meanings? 
• Have you drawn links between larger collectivities or institutions and 
individual lives, when the data so indicate? 
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• Does your grounded theory make sense to your participants or people who 
share their circumstances? Does your analysis offer them deeper insights 
about their lives and worlds? 
 
Usefulness 
• Does your analysis offer interpretations that people can use in their everyday 
worlds? 
• Do your analytic categories suggest any generic processes? 
• If so, have you examined these generic processes for tacit implications? 
• Can the analysis spark further research in other substantive areas? 
• How does your work contribute to knowledge? How does it contribute to 
making a better world?’ (Charmaz, 2006, p. 181-183) 
 
While these are criteria for evaluation of grounded theory, I applied them to the 
project as ‘targets’ that I aimed to achieve. To achieve these targets, I was careful to 
design a program of research that generated rich data and to apply the grounded 
theory analysis guidelines to ensure my findings were deeply grounded in the data. 
In the following four paragraphs, I outline how I ensured my findings were credible, 
original, resonant and useful. 
 
‘Credible’ grounded theory research results in the production of theory that is 
grounded in the data. To be credible, grounded theory findings should demonstrate 
‘intimate familiarity’ (Charmaz, 2006, p. 181) with the phenomenon under 
investigation. The findings paint a rich, detailed picture of the phenomenon, 
grounded in and illustrated by the data. I ensured that there was sufficient data to 
merit any claims I made, referring to my coded transcripts to identify data that 
supported my analytic insights. As I synthesized my findings, initial categories were 
collapsed into broader categories, however I systematically cross-checked the initial 
categories, the broader categories, and the data, to ensure all important analytic 
insights were represented. I constantly asked myself if there were strong and logical 
links between the data and the categories of experience.  
 
Grounded theory is typically selected as a methodology when there is no 
substantive theory in the field. Originality is therefore an important characteristic of 
grounded theory findings. My analytic categories offer new insight into the 
phenomenon and together provide a new theoretical understanding of it. As will be 
demonstrated in the discussion chapter, the study contributes to the research 
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agenda related to the emerging research domain of information experience, as well 
as information experience as an object of study. This is one of few studies to date 
that have taken information experience as the object of study. It is unique in its 
focus on mothers, information experience and social media, and therefore provides 
a new conceptual understanding of the phenomenon. 
 
Charmaz suggests that credibility and originality in grounded theory lead to 
resonance (Charmaz, 2014, location 9194). My categories depict the full range of 
experiences present in the data and unpack implied, ambiguous or assumed 
meanings (Charmaz, 2006). Perhaps the most important test of resonance is 
whether the grounded theory resonates for participants or other people who are in 
similar circumstances (Charmaz, 2006). In the final interview, I presented a mind 
map of my emerging categories, which outlined the categories for the participant. I 
asked her to what extent they matched her experience. In discussing this with me, 
she offered some further examples of experiences that fitted the categories I had 
developed. Although not all aspects of all categories applied to her experience, she 
generally felt that the categories resonated for her.  
 
Finally, quality grounded theory research should produce a theory that is useful. 
Charmaz suggests a useful theory offers ‘interpretations that people can use in their 
everyday worlds’ (Charmaz, 2006, p. 183). With its focus on the everyday 
information experience of new mothers in social media, the findings from this study 
may help mothers to think critically about their information experience. They also 
provide insights that might be useful to organisations, including health organisations 
who deliver services to mothers or provide products and services that support new 
mothers. In explicating the categories of experience, I have highlighted and 
explained practices that occur as mothers enact their information experience, 
making the findings useful for people and organisations who would benefit from 
understanding new mothers’ information experiences and the practices they engage 
in as part of their experience. Finally, the findings are useful to researchers in the 
emerging research domain of information experience, and enhance emerging 
understandings of information experience as an object of study.  
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Ethical considerations 
Ethical clearance (QUT Ethics Approval Number 1100001143) was obtained for the 
pilot study and a variation request was approved following the pilot to accommodate 
the revised data collection strategy.  
 
To protect the privacy of participants 
• participants and their children have been assigned pseudonyms 
• names have been replaced with pseudonyms in the transcripts and 
throughout the thesis 
• any potentially identifiable information (like Twitter handles or blog names) 
have been removed from transcripts 
• all electronic data is password protected to restrict access 
• audio recordings of interviews will be destroyed at the close of the project 
• data from the questionnaire, interviews, and observation is linked using the 
self-generated code participants created when undertaking the questionnaire 
or at their first interview. 
 
All social media data is potentially reidentifiable. For this reason, no data from the 
social media observation has been used in the thesis, nor will it be used in any other 
publications. 
 
All participants were required to give consent following provision of information 
about the project and the way the data would be managed. Participants were also 
informed of their right to withdraw consent and the process for doing so at the time 




This chapter has provided a detailed overview of constructivist grounded theory and, 
more specifically, of the application of constructivist grounded theory in this study. I 
outlined the research design and provided a detailed discussion of how I executed 
the data collection and analysis. In the next chapter, I introduce the participants. 
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Chapter 4: The participants 
 
Introduction 
This chapter introduces the participants. Constructivist grounded theory sees data 
and meaning as co-constructed by participant and researcher. This chapter situates 
the research by introducing my collaborators, the participants, who constructed 
data, meaning and ultimately, the grounded theory that is the product of the study. 
The participants are introduced through vignettes. These vignettes provide 
background on the participants, their experience of mothering, and their use of 
social media. 
 
Each vignette includes an avatar that was designed specifically for the participant. I 
felt it was important for the avatars to ‘match’ the participants in some way. When I 
commissioned these avatars, I provided the artist with  
• an indication of something I would like to see the participant holding in the 
picture – something that referenced a characteristic of interest of the 
participant  
• an image of clothing that reminded me of the participant’s style  
• one or more features like hair colour or style, or eye colour.  
I went through a revision process to ensure the final avatars resonated as depictions 
of the participants.  
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Figure 4.1: Participant profile: Melanie 
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Melanie works part time in a professional role in a government organisation. As part 
of her job she uses social media and provides advice on how social media can be 
used.  
 
Melanie uses social media on a variety of devices, but primarily on her phone. She 
talked about sitting with her phone and using it while she was watching TV, and she 
finds that the ubiquity of access means sometimes her social media use can intrude 
on her family life.  
 
Melanie was an active user of Twitter before Theodore’s birth and she described her 
use as evolving over time after she had him. In addition to Twitter, Melanie also 
blogs. At the time of the interview her blogging was largely about mothering 
Theodore, but she is also a writer and considers her blog as a space where she can 
enact that part of herself.  Mothering just happens to be her subject matter. Melanie 
is embedded in a community of bloggers, many of whom also happen to be 
mothers. She engages with them on Twitter and her blog as well as their blogs. 
Melanie described herself as an observer on Facebook: she was there primarily to 
keep up-to-date with what was happening with her family and friends, but she did 
not actively post there.  
 
Melanie spoke about Twitter as a substitute for mothers’ group. She did not 
participate in a mothers’ group, but instead found it really beneficial to be able to 
tweet about her experiences and get what she called ‘feedback’ very quickly. This 
helped her to gauge how she was doing in her new maternal role and to understand 
whether her experience was normal. Melanie also used Twitter and blogs to find 
solutions to some health issues Theodore had as a baby. 
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Figure 4.2: Participant profile: Jacqui  
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Jacqui is a health professional with her own business who returned to work when 
her daughter was a few months old. After Eleanor’s birth, Jacqui developed an 
interest in photography, and was pursuing this as an alternative career path through 
her own business at the time I interviewed her.   
 
Jacquichose not to interact with other mothers in a mothers’ group setting very often 
because she found it difficult to relate to them, and found that as a health 
professional, it was difficult for her not to offer the kind of advice that she would n a 
professional setting. She felt frustrated by some of the things she heard other 
mothers doing and saying in mothers’ group. She also talked about how she would 
prefer to just get on with mothering rather than sit around and talk about it, which is 
indicative of her approach to life more generally, which is to just get in and get 
things done. 
 
In her interview Jacqui spoke a lot about documenting, sense-making, reflecting and 
self-care. Her primary social media space is Facebook, where she has business 
pages there as well as her own personal profile. At the time of her interview, Jacqui 
was also engaged in two social media projects in Facebook. The first of these 
projects was documenting her daughter’s first years in images. She created a 
Facebook album for every week in Eleanor’s first year of life. Jacqui did not 
complete a baby book (books containing information about baby milestones as well 
as photos and other keepsakes), but instead organised her memories and her 
thoughts in these visual albums on Facebook. In the second year of Eleanor’s life, 
she created an album every month. Her second project was a year long gratitude 
challenge, where she made a post on Facebook each day naming something she 
was grateful for. Her daily gratitude post was something she looked forward to 
because it allowed her to make sense of her experiences and to reflect on her day. 
It also encouraged her to look at things in a positive light. This activity was an act of 
self-care for her; she described it as looking after herself psychologically.  
 
Jacqui spoke about using Facebook on her phone in her down time. Checking 
Facebook, looking at photography pages, and uploading photos of Eleanor were 
things she did to relax. 
 
Jacqui also spoke about ‘liking’ pages on Facebook as a way of bookmarking them, 
so she could get back to pages and brands she liked easily.  
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Figure 4.3: Participant profile: Vanessa  
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Vanessa is an information professional in her 30s with two children. She was on 
maternity leave at the time of her interview. 
 
Vanessa’s social media context is largely restricted to Facebook. She did talk about 
mining forums for information on particular topics. For example, she spoke about a 
particular instance where she was looking for information on a topic that was 
potentially embarrassing and she chose to search for forums rather than ask a 
question on Facebook.   
 
Vanessa primarily accesses social media on her laptop. She did not own a 
smartphone, and instead found that she dipped in and out of Facebook during the 
day when she was able to access it on her laptop.   
 
Vanessa lives some distance away from her family so Facebook is a means for her 
to keep in touch with them, and to keep them up-to-date with her children’s 
development. Facebook is also a means for her to participate in the lives of her 
friends’ children. She talked about how things like watching videos of her friends’ 
children allowed her to feel like she was part of their lives even if she did not see 
them in person.   
 
She spoke about feeling stuck at home because she was unwilling to compromise 
her children’s sleep routines to get to mothers’ group or other activities. 
 
Vanessa’s interview was the first in the pilot study. It was not until I interviewed 
another participant that I realised prompting participants to talk about their approach 
or philosophy for parenting would help to draw out their information experience. In 
Vanessa’s case the interview focused largely on her experience of using social 
media, which meant that she had less scope to tell stories that would allow me to 
access more meaning about how she used social media.  
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Figure 4.4: Participant profile: Rachel 
 
Rachel is a self-described older mother who spoke about how coming to 
motherhood in her late thirties 30s impacted on her experience of mothering.  She 
felt that she was fairly set in her ways in terms of the way she lived, and that 
mothering was something of a culture shock because she had so much experience 
of living a particular way. Rachel considers herself a stay-at-home mum, although 
she does also contribute to a family business.  
 
Rachel had Archie at 30 weeks gestation. It was an unexpected premature birth; 
she had a health condition that threatened both her own life and Archie’s. Rachel’s 
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experience of early motherhood was quite difficult because of this unexpected early 
birth. She was unwell, experienced the trauma of having an emergency caesarean, 
and also had to contend with having her baby in a special care nursery for several 
weeks after his birth. She described not fitting in with either the mothers of 
premature babies or mothers of full-term babies; 30 weeks is considered to be late 
full term and much of the information online around prematurity deals with extremely 
premature babies, who for example may be born between 24 and 28 weeks.  
 
Rachel had severe postnatal depression, which she was hospitalised for. During 
that hospitalisation she formed an informal mothers’ group with other mothers at the 
hospital, who were much more supportive and much more understanding than her 
regular local mothers’ group because they had been through a similar situation. She 
did not feel ideologically aligned with or supported by the local group and her 
experience with this group was not positive. She found that they engaged in 
competitive parenting, where they would compare where their child was up to 
against where other children were up to. She had also been the subject of criticism 
for the way she parented and where her child was at developmentally. For example, 
she been criticised for not having taught her child to sleep through the night at one 
year. She talked about how people in the mothers’ group had particular views and 
how she had shared information in their Facebook space in order to counter some 
of the views that she was presented with in the criticisms of her parenting. Despite 
these difficulties, she maintained connections with the mothers’ group because she 
felt the socialisation was important for her child.  
 
Rachel primarily interacts on Facebook and is a member of a range of groups, 
mothers’ groups in particular. She talked about being constantly connected 
throughout the day via a laptop that was in her lounge room, and she would check in 
to see what people in her mothers’ group might be doing and to allow her to take 
advantage of opportunities to organise impromptu catch ups with them. Or, for 
example, if she was going to the park she might post to let other mothers know that 
she was doing that, and then potentially they would meet up.   
 
When Archie arrived she found that she was not able to follow through with some of 
her planned approaches. For example, she planned to use controlled crying but 
found she could not let her baby cry. She set out to explore alternative approaches 
to parenting, using the internet and social media to find information. 
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Figure 4.5: Participant profile: Naomi 
  
The information experience of new mothers in social media: a grounded theory study 107 
Naomi is a stay-at-home mum to Noah. Before his birth she was a teacher, but she 
intends to remain a stay-at-home mum. She had strong expectations of what 
parenting would be like and described parenting as the only thing she ever wanted 
to do. Her experience of birth was traumatic; it did not go the way she planned and 
she was not able to enact all of her birth plans. This was an experience she worked 
through by posting her birth story to her blog. She also had a very difficult 
experience of early motherhood because Noah was an unsettled baby and was 
clearly suffering discomfort. Naomi’s defining experience of early motherhood was 
trying to work out what was wrong with Noah and how she could help him so that he 
was not in so much discomfort. This experience is elaborated in the findings 
chapters.  
 
Between her first and second interviews, Naomi was diagnosed with postnatal 
depression. This diagnosis came about in part because she was engaging with 
people in social media and made a comment about the way she was feeling. In 
response, someone in her network said to her, ‘you need to go and see a doctor 
because I think you’ve got postnatal depression’.  
 
Naomi blogs on three separate blogs: her family blog; a group craft blog; and a 
business blog. The family blog is primarily authored by Naomi, although there are 
some posts written by her husband. During the study, Naomi was completing two 
blogging projects. The first was a 365 project for Noah, where she posted a photo of 
him every day and included a statement about what they were doing that day. In 
addition to this she wrote a monthly letter to Noah, which also appeared on the blog. 
 
During the observation period Naomi was travelling with her family overseas and 
documenting their travels with posts on Instagram, their blog, and also Facebook.  
 
In her interview Naomi spoke a lot about sharing experiences and benefiting from 
others’ shared experiences, particularly in finding a diagnosis for Noah. Naomi also 
spoke about being addicted to sharing. She used the term ‘snowballing’ to describe 
how she gets caught up in the drive to share and shares more than perhaps she 
intended to, or shares in spaces that she did not intend to share in.  
 
Naomi is a maker with interests in a range of different craft activities. She quilts and 
sews, and is an avid scrapbooker. Notably, she documents her family’s activities on 
social media to help her remember them so she can scrapbook them later. 
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Figure 4.6: Participant profile: Bree 
 
Bree is a professional who returned to work part time when Henry was a few months 
old. 
 
Bree had a challenging experience of early mothering. Her expectations of 
mothering were built around an ideal, and so she found it quite difficult to process 
the fact that she could not breastfeed. Bree talked about feeling quite judged by the 
discourse around breastfeeding, and struggled with coming to terms with the fact 
that she would have to formula feed her child.  
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Bree described the transition to parenting as being akin to stepping off a plane in a 
foreign country for the first time; she talked about it as having experienced culture 
shock. 
 
In the early days, social media was a way to vocalise and purge all of her concerns 
and frustrations with mothering. She found it particularly valuable because she could 
connect with other mothers in other time zones while she was up during the night 
feeding Henry. She used hashtags like #zombiemom to connect with other mothers 
in other time zones. 
 
Twitter is her primary social media space and she described using it in the early 
days of mothering as like diarising. She has built a network of mothers there and the 
network did not include her family and long term friends (those connections played 
out in Facebook instead). Bree does not particularly like Facebook and chooses not 
to share there a great deal, but she also feels she has to be there in order to 
connect with ‘real life’ family and friends. 
 
In addition to using Twitter, Bree has also written a few blog posts for a large 
magazine-style blog about some of the difficult aspects of parenting. In these posts, 
she used humour to talk about some of her own experiences. In particular, she 
wrote a post about coming to terms with not being able to breastfeed, and in another 
post she wrote about debunking parenting myths or ideals.  
 
Bree spent a great deal of time thinking about how she might construct an identity 
for her child by sharing about him in social media and as a result made a conscious 
choice to refer to him as ‘H’. She also posts very few photos of him. In addition to 
Facebook, Twitter and her blog posts, Bree also uses Instagram. She was not a 
particularly active user of Instagram at the time her first interview took place, but she 
did use it during the observation period and we discussed it in the second interview. 
 
Bree is a maker. At the time of her first interview she was an active knitter and she 
was also a member of the knitting and crocheting social network site Ravelry. 
Between the initial interview, the observation and the follow-up interview Bree took 
up sewing. In particular she took up quilting, and she began to share images of her 
own quilting activities in spaces like Instagram. She also began to use Pinterest to 
create a set of images that she was inspired by for her quilting.  
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Figure 4.7: Participant profile: Julia 
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Julia is a professional in her late 30s who had returned to work four days a week 
several months after her child was born. In addition to her main job, she also taught 
as a casual academic at a university. She also runs a small business with a friend, 
selling handmade items for children on Facebook. This business is primarily a 
hobby, and not intended to be an income source. The business runs from a 
Facebook page. 
 
Julia had a ‘normal’ pregnancy and birth and did not experience any major issues 
with mothering. In her first interview, she described how she found information in 
social media tended to focus on difficult experiences with fertility, pregnancy, birth 
and mothering, and as a result she found that much of the discourse that happened 
in social media wasn’t particularly relevant to her. 
 
Julia is quite a private person and she talked about how she would never post 
intimate details about her relationship or anything too personal on Facebook. She 
also talked about how she might be ‘friends’ with people on Facebook, even though 
she would not recognise them if she bumped into them on the street.  
 
Julia’s family live overseas and Facebook is a way for her to keep in touch with 
them, including sharing photos of Matthew.  
 
Her mothers’ group has a Facebook group space, which Julia found useful seeing 
she was rarely able to meet with the group in person because they meet up on a 
day she works.  
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Figure 4.8: Participant profile: Elizabeth 
 
Elizabeth was the mother of two children: Georgina and Andrew. Georgina was two 
years old and attending day care three of days a week. Andrew was about eight 
months old and at home with Elizabeth throughout the week. At the time of her first 
interview, Elizabeth was a stay-at-home mum, but planned to return to work in the 
not too distant future.  
 
Elizabeth had postnatal depression with her first child. She felt isolated and had 
difficulty getting out of the house in order to engage with other people. Her 
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experience with mothering Andrew was dramatically different and she credits social 
media with ‘saving’ her from postnatal depression with her second child. In particular 
she found having access to social media on her smartphone particularly beneficial. 
She spoke about sitting alone in the dark feeding Georgina at night and by contrast 
talked about how she felt connected to the outside world via social media on her 
phone with Andrew.  
 
At the time of her first interview Elizabeth had recently set up her own blog. She is 
also an active user of Facebook, a sporadic user of Instagram, and an avid reader 
of other blogs. She also participates in the community of bloggers by commenting 
on those blogs. Elizabeth quite deliberately uses positivity and humour to deal with 
difficult topics in her Facebook posts. Her humorous Facebook posts eventually led 
her to set up her blog, where she now posts amusing stories about mothering and 
other topics. Elizabeth spoke in some detail about privacy and maintaining her 
family’s privacy in the blogosphere, which is necessarily more public than Facebook. 
 
Elizabeth is a writer and blogging is part of her writing practice. She also pursues an 
interest in fashion through her blog as well, and engages around politics via 
Facebook. 
 
In the first interview Elizabeth also spoke about some of the nastiness that occurs 
online, particularly trolling and negativity in comments. She opted to moderate 
comments on her own blog so that she could catch any of these things before they 
appeared. During the observation period she wrote a blog post that was published 
on a large magazine-style blog site, and this post attracted very negative comments 
from readers. These comments not only criticised the post and its content but also 
criticised Elizabeth as a person and as a mother. In the follow-up interview I 
discussed this experience with Elizabeth and she talked about how it had a very 
significant impact on her feelings about blogging. She unequivocally will not post in 
that forum again as a result of how extremely negative the experience was.   
 
While all the participants were concerned about the volume of their baby content in 
terms of how often they posted about their children, Elizabeth was perhaps one of 
the most concerned. She worries about flooding others’ feeds with her posts but 
feels that the clear benefits of social media largely negates those concerns, 
although she does still monitor her posting volume.  
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Figure 4.9: Participant profile: Michelle 
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Michelle is the mother of Joseph, who at the time of interview was a little younger 
than two years of age. Michelle had returned to work part-time when Joseph was 
several months old and she had also returned to study to complete her honours 
year.  
 
Prior to having Joseph, Michelle had used Twitter in a professional capacity as part 
of her job and for professional development. As a mother her social media activities 
centre on Facebook. Michelle uses social media on a variety of devices including 
her smartphone.   
 
In the interview Michelle talked about a particular experience where she had been 
searching for information on how to supress lactation. She stumbled across a forum 
post where the commenters were quite combative and very judgemental of the 
person who had initiated the discussion. This person had been looking for ways to 
supress lactation herself and the commenters were essentially criticising her 
decision to do so. This experience really coloured Michelle’s views on using social 
media to ask for advice. It also discouraged Michelle from asking for advice on 
Facebook. She did not want to get into a situation where she may be judged, or 
where she may end up unintentionally implying judgment by sharing views that 
conflict with the opinions of her contacts.  
 
She uses Facebook to post pictures and stories about what she and Joseph do 
during the day. She also spoke about deliberately posting about things other than 
mothering because she did not want to be someone who only posted about her 
children. 
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Figure 4.10: Participant profile: Laine 
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Laine is a professional and a single mother. 
 
She is an active member of a closed forum for mothers. This forum includes a range 
of functionality including blogs. Laine reads other mothers’ blog but does not blog 
herself. She is active in the discussion forums in this space. As well as responding 
to others’ questions, she posts questions seeking advice and ideas. 
 
In addition to this closed forum, Laine uses Facebook to connect with her family, 
who live overseas, friends, and other mothers from the forum. She posts photos and 
updates about her daughter to allow her family to see her growing up.  
 
As a single mother, Facebook is an important way for Laine to have adult 
interactions. It is not always easy for her to get out to socialise and Facebook fulfills 
that role. 
 
In addition to using Facebook to connect with friends and family, Laine also likes 
Facebook pages that supply her with inspiration for meals and other ideas related to 
mothering. She also talked about seeking advice on Facebook, for example, when 
Vivian cut her head from a fall, she posted to Facebook to ask if people thought she 
needed to take her daughter to hospital.  
 
Although the closed forum she participates in has a Facebook page, Laine does not 
use it and it is not very active. She sees the forum as the primary space for this 
group of people. 
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Figure 4.11: Participant profile: April 
 
April is a professional who runs her own business. She describes herself as a 
workaholic. She returned to work not long after Harriet’s birth. At the time of the first 
interview, April was preparing to wind her business down for several months to take 
a break, having just completed a big project. She had also recently taken on a role 
on the board of a not for profit. April is also completing a PhD. 
 
Harriet was about 18 months old at the time of the first interview. At that time, she 
was being cared for by a nanny several days a week, which allowed April to run her 
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business but still be at home with Harriet. Not long after the first interview, Harriet 
started day care a few days a week and April cared for her for the remainder of the 
week, balancing her business, study and caring for her daughter. 
 
Facebook is April’s primary social media space, although she does use blogs if she 
comes across one when searching for information. In the first three month’s of 
Harriet’s life, April actively used Facebook a lot more than she was using it during 
the study. While she may have been posting less at the time of the first interview, 
she still had it open constantly during her work day and described using it to 
transition between tasks. As she finished one piece of work, she would check 
Facebook and then move onto the next piece of work.  
 
She uses Facebook to keep in touch with people she would not necessarily meet up 
with in person or have a phone conversation with. She described levels of 
‘friendship’ and how it was not necessarily practical to catch up with all of her 
contacts, but Facebook still allows her to catch up with these people.  
 
She has an extensive network on Facebook built through her work, and as a result 
she does not post anything particularly personal there. She posts photos of or 
updates about her daughter, but not often, preferring to share about significant 
events like a family holiday. She talked about some of her posts being quite cryptic 
and only making sense to people who know her well. She tends to steer clear of 
posts about difficult topics like other people’s relationship problems and avoids 
posts that are essentially attention seeking.  
 
April also sources content related to her work via social media. For example, she 
will save inspirational quotes she sees on Facebook to use later in her work.  
 
April does not participate in a mothers’ group because she does not have time to 
meet up with them and does not find her views are particularly well aligned to others 
in the group. She is concerned that others may judge her for her choices and she 
‘vets’ people before she engages with them on parenting related topics. 
 
April uses social media as an information source for non-serious topics (for 
example, whether teething beads work), but prefers to get advice from professionals 
or verifiable sources on topics like health issues.  
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Figure 4.12: Researcher profile: Kate 
 
Constructivist grounded theory sees participants and researcher as co-constructors 
of data and meaning. As such, I consider it is important to provide some background 
on myself as co-constructor.  
 
The information experience of new mothers in social media: a grounded theory study 121 
I am aunt to twins Ella and Max. It is quite difficult to describe my relationship with 
them. I am their ‘Kate Kate’. It is an unusual relationship because I am unusually 
involved in their lives, and have been since they were born. The twins were born at 
30 weeks gestation and spent just over two months in special care. When they did 
go home from hospital, in addition to the complexity of managing twins, there were 
some problems related to their prematurity, particularly feeding. These issues meant 
frequent feeds and combined bottle and nasogastric feeds for Ella for quite some 
time. Feeding was time consuming and significantly smoother with two people on 
hand. Fortunately, my sister lived just two streets away from my mother an I, so we 
were very heavily involved from birth. 
 
My sister and the twins moved into our house when the twins were about 14 months 
old. They were 18 months old when I started my PhD. I continued to share a house 
with my sister and her children for several years, throughout data collection and for 
a significant portion of the analysis period. As an adult living in a house with two 
infants, I invariably shared in caring for the twins. Although we no longer live 
together, I continue to have an unusually active role in their lives, sitting somewhere 
between aunty and primary carer.  
 
While I am not a mother and therefore have not had the same experiences as the 
participants in this study, I was able to connect with them in a way I might not have 
been able to had I not been so involved in the twins’ lives. I believe my experience 
with the twins allowed me to rapidly establish rapport with the participants.  
 
It also allowed me to interact confidently with the participants’ children when they 
were present at the interviews. I took toys with me and sometimes played quietly 
with the children to allow the mothers to tell their stories uninterrupted. In one 
interview I stood and walked around with a restless child; in another we stopped the 
interview to sing a song together. In this way, I was active in creating the conditions 
for the interviews, and my experience as an involved aunty informed my approach to 
interacting with the children.  
 
I was also alert to some of the issues that can arise as infants attain different 
milestones and able to identify opportunities to explore participants’ experiences of 
mothering, which allowed me to effectively probe to elicit rich interview data that 
provided insight into their information experience in social media.  
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I am an active user of social media and throughout the study I frequently posted to 
Facebook, Twitter and Instagram about the twins. From time to time, participants 
would engage with the content I posted about the twins.  
 
Conclusion 
In this chapter, I have introduced the co-constructors of the data: the participants 
and myself. In this way, I have set the stage for the presentation of the findings in 
the following two chapters.  
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Chapter 5: Findings: Characteristics and 
dimensions of new mothers’ information 
experience in social media 
Chapter 5 provides an overview of the study’s findings. It introduces new grounded 
theory that new mothers’ information experience in social media is a complex, three 
layered phenomenon comprising 13 categories of experience at its core, with 
associated characteristics and dimensions.  
 
In this chapter I first present the grounded theory constructed through this study. 
Next I outline the three layers of new mothers’ information experience and the 13 
categories of experience. Then I define and explore the characteristics and the 
dimensions of this experience. In this way, I set the scene for detailing the 
categories of experience in Chapter 6. 
 
The nature of new mothers’ information 
experience in social media: a grounded theory 
The aim of grounded theory research is to develop theory – substantive or formal – 
that addresses the research question. Here, I present my grounded theory of the 
nature of new mothers’ information experience in social media. 
 
The grounded theory 
New mothers’ information experience in social media is a complex, multi-layered, 
and highly contextualised phenomenon. It encapsulates multiple individual 
experiences of information, and is broader and deeper than the individual 
experiences it is comprised of. 
 
There are three layers that comprise the phenomenon: the categories of experience, 
dimensions, and characteristics.  
 
New mothers’ information experience in social media manifests in 13 categories of 
experience: Belonging to the sisterhood; Sharing; Learning to be a mother; 
Understanding normal; Being more than a mother; Enacting relationships; 
Experiencing moments of light; Overcoming isolation; Sense-making, catharsis and 
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self-care; Navigating the politics of mothering; Exercising self consciousness and 
social awareness; Being private in public; and Documenting. The categories reveal 
that new mothers’ information experience is comprised of a complex of individual 
experiences of information and shaped by myriad factors including emotional, 
psychological, cultural, political, economic, and technological aspects. It is also 
shaped by an individual’s experiences of mothering and an overarching sense of 
Belonging to the sisterhood. 
 
Across all the categories, three dimensions are visible: people (new mothers); 
context (social media and, more specifically, each individual’s social media context); 
and information (as it is experienced by new mothers in their social media context). 
The three dimensions are inextricably interwoven. They can be examined separately 
to provide insight into the phenomenon, but they always remain connected to each 
other.  
 
New mothers’ information experience has seven characteristics. It is social, 
individualised, immersive, personal, somewhere between public and private, context 
specific, and constantly changing. 
 
Overview of findings 
 
Figure 5.1 New mothers’ information experience in social media 
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Figure 5.1 represents new mothers’ information experience in social media. As 
illustrated, the three layers of the phenomenon – categories of experience, 
characteristics, and dimensions – are stacked one on top of the other. Each layer 
can be pulled out and viewed discretely to provide insight on the phenomenon. The 
categories of experience are the core of the findings.  
 
When viewed holistically, new mothers’ information experience in social media is 
manifested in 13 categories of experience: 
• Belonging to the sisterhood (Category 1) 
• Sharing (Category 2) 
• Learning to be a mother (Category 3) 
• Understanding normal (Category 4) 
• Being more than a mother (Category 5) 
• Enacting relationships (Category 6) 
• Experiencing moments of light (Category 7) 
• Overcoming isolation (Category 8) 
• Sense-making, catharsis and self-care (Category 9) 
• Navigating the politics of mothering (Category 10) 
• Exercising self consciousness and social awareness (Category 11) 
• Being private in public (Category 12) 
• Documenting (Category 13). 
Each of these categories explicates new mothers’ experiences of and with 
information in the context of social media. The categories are experiential in nature, 
they represent the core of the findings, and they explicitly attend to new mothers’ 
information experience. The categories are explored in detail in Chapter 6: Findings: 
Categories of experience.  
 
In addition to the 13 categories of experience, there are two other layers: the 
characteristics of the phenomenon and its dimensions. 
 
There are seven characteristics that describe the nature of new mothers’ information 
experience in social media: it is social, individualised, immersive, personal, 
somewhere between public and private, context-specific, and constantly changing.  
 
In addition to the seven characteristics, there are three dimensions that together 
comprise the phenomenon: people, context and information. The people dimension 
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is focused on the participants, who were introduced in the previous chapter. The 
people dimension is foregrounded in the categories of experience through a focus 
on both the individual participants and the group as a whole. The context dimension 
considers social media as a context for information experience. Finally, the 
information dimension deals with what participants experience as informing as well 
as their interactions with information. The dimensions can be inspected separately 
to reveal insights about the phenomenon but remain fundamentally connected to the 
other two dimensions: even when viewed apart from the other two dimensions, the 
insights related to one of the dimensions can only be applied to this particular 
phenomenon.   
 
In the remainder of this chapter, I present the characteristics and dimensions of new 
mothers’ information experience. The categories of experience are presented in a 
second findings chapter, following this one. 
 
Characteristics of new mothers’ information 
experience in social media 
There are seven common characteristics of new mothers’ information experience 
that occur across all 13 categories. New mothers’ information experience in social 
media is social, individualised, immersive, personal, somewhere between public and 
private, context specific, and constantly changing. These characteristics are implicit 
in the descriptions of each category that appear later in this chapter. In this section, I 
briefly define these characteristics at a conceptual level, removed from the 
categories of experience. This serves to provide a broad orientation to the nature of 
new mothers’ information experience in social media. These characteristics exist 
across all categories and for all participants.  
 
New mothers’ information experience in social media is social. It is primarily played 
out in spaces where new mothers have networks of contacts. It occurs through 
direct interaction with other people, observing other people and their social 
interactions, or accessing archives of social interactions that occurred previously. 
 
New mothers’ information experience in social media is individualised. It is specific 
to the individual mother, her experience of mothering, her life experience, her 
broader frame of reference, and her social media context. No two mothers have the 
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same social media context because there are many variables – including networks, 
settings, platforms used – that define the context. While it is possible to abstract 
experience to the level of theoretical concepts (presented in this thesis as 
categories of experience), there is variation in participants’ experiences within the 
categories. 
 
New mothers’ information experience in social media is immersive. Participants are 
immersed in their social media context throughout the day, experiencing information 
in and through their social media feeds. 
 
New mothers’ information experience in social media is personal, involving 
personal information, related to their personal lives, and dealing with personal 
(sometimes intimate) matters.  
 
New mothers’ information experience in social media is somewhere between 
public and private. Private spaces and privacy settings afford a sense of security, 
however, assumptions about the extent to which spaces are private are not always 
correct. Further, even private posts can be made public through various means. 
 
New mothers’ information experience in social media is context-specific, not just to 
social media as a broad context, but also to the individual’s particular social media 
context. 
 
New mothers’ information experience in social media is constantly changing, 
because their use of social media changes over time. They take up new platforms 
and stop using existing ones, and the extent to which they use particular platforms 
can vary over time. Platform functionality changes impact on the ways participants 
use social media, and networks are expanded, reduced, and refined. 
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Dimensions of new mothers’ information 
experience in social media 
New mothers’ information experience has three interconnected dimensions: people, 
context, and information. The people dimension relates to the individual participants 
and the participant group as a whole. The context dimension relates to how new 
mothers experience social media as a context for their information experience. The 
information dimension relates to what new mothers experience as informing in the 
context of social media, as well as their experiences of information. It is when these 
three dimensions come together that the phenomenon occurs: new mothers’ 
information experience in social media occurs at the intersection of people, context, 
and information. These three dimensions are present in every category of 
experience, although the dimensions may present in different ways within them. For 
example, participants may find different things informing from one category to the 
next. Likewise, some participants may experience a category differently than other 
participants.  
 
In this section, I introduce the three dimensions of people, context, and information, 
and explore how they present in the data. 
 
People 
The people dimension focuses simultaneously on the individuals who experience 
the phenomenon and the cohort as a whole. It considers who the people are, their 
worldviews, their life stories, their feelings and thoughts, their experiences of 
mothering, and their broad frames of reference. The constructionist foundation of 
this grounded theory sees reality and meaning as co-constructed by individuals, 
through their interaction with their life worlds and with other people. It also places 
emphasis on the value and importance of individuals, their narratives, and their 
personal experiences of the phenomenon. As the researcher, I am co-constructor of 
meaning, which means that my experience, my worldviews, and my broad frame of 
reference are also part of the people dimension. Just as people and their 
informational worlds cannot be separated, new mothers’ information experience 
cannot be understood without a focus on the experience of individuals. 
 
In Chapter 4, I introduced each participant and provided background on their 
experiences of mothering. I also provided some demographic information and 
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outlined which social media platforms they use. I continue to attend to the people 
dimension by letting the participants speak through the categories of experience. 
The overviews of each category are richly illustrated with examples from the data. 
The use of in vivo coding during the analysis phase informed the selection of words 
and phrases that label key concepts, and in some cases, labels are drawn directly 
from the participants’ words. For example, the phrase moments of light was used by 
Louise and has been retained as part of a category name. Throughout the 
categories of experience, the participants and their experiences are foregrounded. 
 
Context 
This study, with its focus on information experience in social media, provides insight 
into social media as a context for new mothers’ information experience. As outlined 
in this section, information experience in social media is enacted in macro and micro 
spaces that are associated with particular platforms. All of the individuals’ macro 
and micro spaces together comprise their social media context.  
 
Platforms 
Social media ‘platforms’ are ‘Internet-based applications that build on the ideological 
and technological foundations of Web 2.0’ (Kaplan & Haenlein, 2010, p. 61). Social 
media platforms are designed to allow users to create, co-create, share, edit, store, 
and have conversations around, user-generated content. 
 
In this study, as shown in Table 5.1, participants used a range of social media 
platforms, including Facebook, Twitter, Instagram, Pinterest, Quora, blogs, and 
forums. Table 5.1 includes only the platforms participants spoke about in the 
interviews or used during the observation period.  
 
Notably, few participants in this study used dedicated parenting social media 
platforms. Some talked about searching parenting forums, but only Laine 
participated actively in a dedicated mothering forum. Those who used platforms 
other than Facebook may have built networks of mothers to engage with, but this 
engagement still occurred primarily on ‘mainstream’ social media platforms.  
  















































Personal ! ! ! ! ! ! ! ! ! ! ! 
Facebook 
Business !    !   !    
Twitter 
Personal ! !  !        
Twitter 
Professional      !      
Instagram ! ! !         
Pinterest ! !          
YouTube 
Content creator !           
YouTube 
Viewer !      ! !    
Quora       !     
Blogs 
Author – Personal !  ! !        
Blogs 
Author – Business !           
Blogs 
Author – Group !  !         
Blogs 
Author – Magazine  ! !         
Blogs 
Reader ! ! ! ! ! ! !     
Forums 
General ! ! ! ! ! ! ! ! ! ! ! 
Forums 
Closed         !   
Table 5.1: Social media platforms used by participants 
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Macro and micro spaces 
The findings reveal that as a context for information experience, social media is 
comprised of macro and micro spaces. Macro spaces are platform-level spaces. For 
example, Instagram is a macro space, as is Facebook. Macro spaces are the totality 
of the space associated with the platform. These macro spaces are often comprised 
of a number of micro spaces. For example, Facebook as platform is a macro space 
where information experience is enacted, but it is also comprised of a number of 
more narrowly defined micro spaces within which information experience plays out. 
These micro spaces include an individual’s own timeline, their news feed, the 
timelines of those they are connected with, and pages of organisations they ‘like’. 
Group spaces are common amongst participants, with many belonging to a mothers’ 
group that has an associated private Facebook group space. Instagram is similarly 
comprised of multiple micro spaces, including the home feed (which displays latest 
posts from people a user follows), the news feed (which shows latest activity on a 
user’s photos or where the user is mentioned) and the following feed (which shows 
the latest activity of people the user follows, including activity on third parties’ 
content). Elizabeth, for example, engages with the content posted by people she 
follows, and she also looks at their activity on other people’s content. In this way, 
she finds new people to follow. 
 
Each participant’s macro space on a single platform is unique, because it is defined 
by variables that are unique to that person, including their networks, settings, and 
content. On Facebook, no two participants have exactly the same network, nor do 
they follow all of the same pages, or belong to all of the same groups. Users also 
have different settings, including security, privacy, tagging, and notification settings, 
which impacts on the definition of their macro and micro spaces. Different users also 
see different advertisements on Facebook, based on their content and activity, 
another factor that contributes to shaping their spaces. These variables define and 
shape an individual’s Facebook macro space, and consequently, each participant’s 
Facebook macro space is unique to them. Some of their micro spaces are also 
unique (for example, their timeline), while others are not (for example, a group 
space they share with a particular group of users). Across all social media platforms, 
macro spaces are unique to an individual user and many of the component micro 
spaces are also unique. 
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Social media context 
Each participant’s social media context is comprised of the micro and macro spaces 
they inhabit. Regardless of the number of platforms they use, all of the spaces a 
user inhabits together comprise the individual’s social media context.  
 
For some participants, their social media context is largely defined by the 
boundaries of Facebook. That is to say, the social media context they inhabit – the 
context they are immersed in as part of their everyday lives – is primarily limited to 
Facebook. Jacqui, Michelle, Rachel, Julia, Vanessa, and April primarily inhabit 
Facebook. Although they may engage with social media content from outside the 
boundaries of their Facebook spaces, they generally discover it within Facebook. 
For example, Jacqui follows pages of blogs she likes so she is alerted to new posts, 
but she is less likely to follow a link out to the blog itself than she would be to read 
the post if it was reposted in full on the blog’s Facebook page. For Jacqui, Facebook 
is an alerting tool, a discovery service, and a gateway to information, and she is 
reluctant to take the extra step of following links out from Facebook. Content 
discovered via Facebook but hosted elsewhere is sometimes viewed through 
Facebook, with a Facebook ‘wrapper’ around the content. In this way, outside 
content is presented with a Facebook header, effectively reframing it. This reframing 
blurs the boundaries between Facebook and other spaces, essentially pulling 
content from other spaces into the user’s Facebook space.  Mothers whose social 
media context is limited to Facebook sometimes venture outside Facebook, 
generally when they have a need for information on a specific topic. In these cases, 
their use of social media might involve searching for information in forums 
(Vanessa) or looking for an instructional video on YouTube (Julia). They sometimes 
search for existing information outside their everyday social media context, but do 
not create content or ask questions in these spaces.  
 
In contrast, Naomi, Bree, Elizabeth, and Melanie have broader social media 
contexts. They tend to use multiple social media platforms and are immersed in 
social media across a number of platforms simultaneously. The spaces they inhabit 
may or may not be interconnected or overlapping. They may have the same identity 
on different platforms, or they may assume different identities on different platforms. 
Their networks on different platforms may be similar, or they may choose to 
separate different types of connections by engaging with them on different 
platforms. They may surface the same content in multiple spaces across and within 
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multiple platforms, or they may post different content in different spaces. The 
practices they engage in may or may not be the same across platforms. The 
participants who have these broader contexts have well-formed notions of the role 
of each macro space in their overall social media context. There does not seem to 
be any disadvantage to having this broader context. Rather, it seems that this 
broader context and the more immersive experience of social media that comes with 
it has brought about more experience with the phenomenon. These participants 
have a broader, richer understanding of what social media is, and were more 
reflective and analytical in their discussions about their use of social media. They 
were ready to discuss their information experience specifically, suggesting they had 
reflected on their information experience ahead of the interviews. Their information 
experience is more holistic, more immersive, and richer than those participants 
whose context is primarily Facebook as macro space. 
 
The context dimension: summary 
Context is one of three dimensions of new mothers’ information experience in social 
media. In this section, I have outlined the structure of new mothers’ social media 
contexts. Participants’ social media contexts are comprised of macro and micro 
spaces associated with the specific social media platforms they use. Each 
participant’s social media context is unique to them, shaped by networks, settings, 
modes of access, and other variables. Notably, dedicated parenting platforms like 
parenting forums were not actively used by the majority of participants. They might 
search archived forum threads when they have a particular information need, but for 
the most part, new mothers’ social media contexts are comprised of macro and 
micro spaces associated with mainstream social media platforms like Facebook, 
Twitter, and Instagram. They may have micro spaces within these mainstream 
platforms that are specifically associated with mothering and those who blog might 
include other mothers’ blogs in their social media context, but they do not engage 
exclusively in these mothering micro spaces or on mothering blogs. 
 
Information 
New mothers’ information experience in social media is comprised of individual 
experiences of information. These are discrete instances in which a mother engages 
in some way with information. In this section, I explore the information dimension, 
and in particular, define what the participants experience as information, as well as 
the types of experiences that take place.  
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What is information? 
In social media, mothers are informed by a range of different types of information. 
This section explores the types of information mothers engage with in social media, 
focusing on those types of information that participants discussed in their interviews.  
 
It has been argued that information can be defined as ‘anything that we experience 
as informing. It will appear differently in different contexts and different disciplines’ 
(Bruce, 2008). This definition is in keeping with the findings from this study. As they 
shared their experiences of mothering and using social media, the participants told 
stories that highlighted what they experienced as informing. They very rarely used 
the word ‘information’, instead using words like advice and ideas. Even when telling 
a story about a time of intense information seeking, Naomi talked about finding and 
reading about other people’s experiences, rather than ‘information’. In keeping with 
constructivist grounded theory and Charmaz’s (2008) guidelines on coding, I coded 
the data for actions and used gerunds as codes, however I also found myself 
applying codes to pieces of data that revealed something about the nature of 
information – pieces like Naomi’s description of engaging with other people’s 
recounted experiences. From the outset, without consciously deciding to do so, I 
coded individual experiences of information not just for the action I saw occurring, 
but also for what participants experienced as informing in those individual 
experiences.  
 
The findings reveal that, as they enact their information experience in social media, 
the mothers in this study engage with a number of different types of information, 
both within social media and beyond it. In social media spaces, mothers engage 
with information that is contained in social media content. In this study, social media 
content was a container for seven different types of information: advice, ideas, 
reassurance, recounted experiences, proper information, nothing information, and 
announcements. Social media content can also refer mothers to these types of 
information that are situated outside of social media. Additionally, in enacting their 
information experience in social media, mothers are also informed by things that are 
not situated in social media: instinct, their own experience, and their children’s 
behaviour. 
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The interviews yielded reach data about what the participants experience as 
information. This section defines the types of information that form part of new 
mothers’ information experience in social media.  
 
Containers and formats 
Before I begin to outline the types of information, it is important to differentiate 
between information and the containers it comes in. In social media, information 
comes in many different containers, which are essentially types of social media 
content, like blog posts, comments, or status updates. A single container can hold 
more than one type of information, for example, a blog post might contain both 
advice and recounted experiences. Social media content also comes in a variety of 
formats, including text, video, and images, and sometimes a mix of formats can be 
found in a single container. As I define the types of information in the following 
sections, I also outline the types of content and formats it comes in. 
 
Advice 
Advice can be defined as information that recommends an approach or a course of 
action. Mothers create, seek, and receive information in the form of advice on all 
topics related to mothering. It is generally sought out to inform decision-making or 
find solutions. Advice is given, sought and received across all social media spaces 
that participants in this study inhabit, in both public and personal spaces. It is 
sometimes provided in a humorous tone, either to make it easier to receive, or to 
provide a mother some light relief (this latter practice is discussed in detail in 
Chapter 6). Advice comes in a number of different containers, including posts and 
comments. For example, advice may be sought in a Facebook status update and 
provided in the comments. Typically, advice is presented in textual form, although 
the text may be accompanied by photographs. 
 
Naomi spoke about being given unsolicited and sometimes unwelcome advice by 
people on Facebook, using an example of posting the same message on two 
different platforms (Twitter and Facebook). In this example, she posted, I could 
count on the one hand the number of full night sleeps that I’ve had in the last year.  
on Facebook people would be like… ‘Oh, well you should do this thing,’ 
or you know, ‘You should sleep-train your kid,’ and crap. Well, ‘Thanks 
for [that]… Actually, I have sleep-trained him, it’s just he wakes up. And 
you don’t understand my situation, so stop giving me advice about 
stuff…’ I don’t know why people… everyone feels the same way, ‘Don’t 
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give me advice unless I ask for it.’  But everyone still gives advice. I 
don’t know why people do that. (Naomi) 
In another example, Melanie’s child was transitioning to solids when this experience 
occurred: 
I posted a tweet about how everything in the whole house is now 
covered in this orange film and she wrote back and said you know ‘next 
time, feed him in the bathroom in the nude’ and I’m like ‘yes, that is gold 
parenting advice’. (Melanie) 
For Melanie, this information was important because it was practical and allowed 
her to reflect on the madness of attempting to keep a clean house, of feeding a fully 
clothed child who is new to exploring food. It was also humorous, which provided 
her with a moment of light. 
Ideas 
Ideas can be defined as information embedded in thoughts, suggestions or 
inspiration. They differ from advice in that they may not advise a specific course of 
action but are more likely to suggest options or things to think about. They may also 
be more tentative than advice and are often bounced around (Melanie), with 
mothers using others as a sounding board to evaluate their ideas. Mothers seek and 
provide ideas related to all aspects of mothering to understand options, develop or 
understand a parenting philosophy, inform decision making or inspire actions. Ideas 
are found across all social media spaces inhabited by participants. Ideas are 
contained in a variety of types of social media content, including blog posts, status 
updates, comments, video, and photographs. In social media, ideas are presented 
in various formats, including text, images, videos, and combinations of these.  
 
Speaking about mummy blogging, and specifically whether she considers herself a 
mummy blogger, Elizabeth spoke about finding ideas on blogs: 
they have craft ideas and how to be a good mum and reading about 
motherhood and recipes and meal plans and ... I look at them too 
because I’m kind of amazed by how organised people are and I do get 
ideas from them. (Elizabeth) 
Although she does not write about these topics or consider herself on of those 
people who are really more obviously writing to “mother mothers”, Elizabeth still 
finds ideas in these types of blogs. April finds ideas for marketing her business by 
following organisations on Facebook, Bree looks for inspiration for her craft activities 
and for things to do with her child, and Naomi looked for ideas to address her child’s 
obvious discomfort before she started to ask questions or seek advice. 
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Reassurance 
Reassurance can be defined as information that validates, comforts, or heartens. 
Reassurance is often exchanged in ‘moments of light’, a key element of new 
mothers’ information experience that is elucidated in the findings chapter (see 
Category 7: Experiencing moments of light). Mothers seek and provide reassurance 
on all topics related to mothering. Theoretically, reassurance can occur across all 
social media spaces, however, in this study, it presented only in Facebook, on 
Twitter, and on blogs, typically in comments, although it could conceivably come in 
other forms. 
 
Jacqui talked about providing reassurance to other mothers as she deliberately tried 
to help them normalise their experience. Naomi spoke about needing validation, to 
be reassured that she is doing a good job, both in mothering and in other aspects of 
her life. When Melanie shared about the idea moments of light, where her situation 
was improved by an interaction with someone else, she referred to receiving 
reassurance, which she called feedback, in the moment, when she needed it most.  
 
Recounted experiences 
Recounted experiences are women’s narratives about mothering, and they are a 
highly valued type of information. Recounted experiences deal with a range of topics 
related to mothering, however, in this study, participants spoke more about creating, 
seeking, and engaging, with recounts of difficult or unexpected experiences related 
to mothering rather than about everyday or positive experiences. Participants used 
the words ‘sharing’ and ‘experiences’ to describe instances where they had 
benefited from other mothers recounting their experiences.  
 
Experiences are recounted in many different social media spaces, including 
Facebook, Twitter, Instagram, blogs, and YouTube. Longer narratives are typically 
contained in blog posts, but may also be contained in Facebook updates (typically in 
public spaces rather than personal timelines, such as Facebook pages or groups) 
and forum posts. Shorter content is shared in timeline posts (including tweets, 
Facebook updates, and Instagram posts). These shorter recounted experiences are 
typically shared in the moment, while the longer posts are shared retrospectively 
and tend to be more reflective. Recounted experiences come in formats including 
text, video and images, and combinations of these.  
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Naomi seeks out recounted experiences as she attempts to find information about 
what was wrong with her unwell child. Similarly, Melanie deliberately recounts her 
experiences with the difficult aspects of mothering on her blog because she believes 
it is important to contribute these perspectives to the discourse on mothering. 
 
Proper information 
Proper information was a phrase used by Naomi to describe the information she 
found on particular types of websites. Proper information is information that is 
verifiable and grounded in medicine, science, or psychology. It may be based on 
research or on the professional knowledge of the creator. Mothers seek out and use 
proper information to help make decisions about topics that are considered to be 
important. These ‘important’ topics typically relate to child health. For example, a 
mother who is looking for information about vaccinations to inform her decision on 
whether to vaccinate her child will generally seek out proper information because 
this is an important decision that might have a lifelong impact on her child’s health.  
 
Proper information is often situated outside social media, on websites that mothers 
trust, including hospital, government, or other health care provider sites, however, it 
can also be found on blogs, particularly those written by researchers or 
professionals. While it may not be situated in social media, proper information is 
often shared or encountered in social media spaces. Participants may discover 
proper information through others’ Facebook or Twitter updates, blog posts, or 
forum posts. Proper information is generally contained in articles and blog posts, 
and is primarily in text format, although it may be accompanied by other formats. 
 
An example of proper information is when Melanie provided contacts who had 
difficulty managing children’s allergies with links to a hospital website that she found 
useful. This information is scientifically verified and considered to be reputable 
because it is provided by a health care agency.  
 
Nothing information 
The phrase nothing information came from Naomi, who used it to describe the 
information she shared in posts that documented everyday occurrences. These 
posts may not have much meaning for anyone other than content creator. Naomi 
used this phrase in describing her 365 posts and the text she wrote to accompany 
the photographs of her son that she posted each day. These pieces of nothing 
information document something that happened that day, like an outing or 
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something the child did. In Naomi’s case, this kind of information is often shared 
with the intention of creating a record for herself and her family, however sometimes 
this kind of information is shared simply because there is an impulse to share. 
Nothing information is posted most often as Facebook status updates or tweets and 
is typically in textual or image form, or a combination of both.  
 
Announcements 
Announcements are essentially informative statements that can be personal (a 
pregnancy announcement, an announcement of a new job), or administrative (an 
announcement about a new class at the gym). Personal announcements – in 
combination with nothing information – inform mothers of what is happening in the 
lives of their contacts. These posts might prompt discussions or comments, thereby 
generating more information, but they are important as pieces of information in their 
own right – without any ensuing social interaction – because they allow mothers to 
keep up-to-date with what is happening in the lives of their family and friends. 
Administrative announcements are information that people might need to act on. For 
example, Elizabeth talked about how changes to her yoga class timetable are 
announced on the Facebook group for the class. These announcements are 
generally made by organizations, but might be made by individuals, for example, to 
notify contacts of a change of start time for a birthday party. 
 
Instinct 
Instinct is an ‘innate impulse’ (instinct, 2014) or information that guides mothers in 
choosing a particular course of action. Instinct is internal and is typically evaluated 
and used. It is sometimes used specifically to assess whether other types of 
information are valid or useful. While mothers do not create instinct, it may grow as 
they gain experience of mothering. They also learn to trust it as they gain 
experience.  
 
Bree spoke about the role of instinct in conjunction with other types of information: 
in my work I talk about the need to balance science and instinct and I 
think the same is true for motherhood. You know, you get all sorts of 
information based on instinct and you’ve got to balance it with a bit of 
medicine. (Bree) 
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Similarly, Laine spoke about using her gut to help her interpret conflicting advice.  
I probably tend to go with my gut and I probably tend to lean towards the 
advice that I think seems the most logical, the most sensible, and that’s 
probably the way I was… thinking in the first place. (Laine) 
Rachel, who describes herself as a research junkie, suggested she should perhaps 
rely on instinct more. I often think that I do too much research and that I’m better off 
following my own instincts. (Rachel) Laine’s preferred approach to mothering is just 
to get on with it, and she talked about her approach to parenting as being 
unstructured, evolutionary, and informed by her gut. 
I’ve got this little person and I sometimes get taken aback by suddenly 
realising the enormity of the responsibility that I have got and I just think 




Just as mothers are informed by recounted experiences, they are also informed by 
their own experience with mothering. They use past experience to inform decisions. 
Further, just as they value experienced mothers as sources of information, mothers 




Over time, mothers learn what ‘normal’ behaviour looks like for their child. They also 
learn to recognise changes in the child’s behaviour and to assess how they respond 
to things like the environment, food, and stimulus. For example, when Naomi used 
information gained through trial and error to try to find a solution to Noah’s 
discomfort, his behaviour was key information that allowed her to determine whether 
the things she trialed were successful. 
 
Experiences of information 
As they enact their information experience, mothers engage with or experience 
information in particular ways. I use the phrase ‘experiences of information’ to label 
these individual instances in which new mothers engage in some way with 
information in social media. The phrase was chosen deliberately and after much 
consideration of alternatives. ‘Experiences of information’ may not constitute a 
singular action, they may not be confined to a single point in time, they are 
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inherently social, and they are influenced by a number of factors. The experiences 
of information revealed in the data are interconnected and overlapping. It is not 
always possible to isolate a single experience and apply one label to it, as many 
experiences may occur together. For example, as a mother participates in a 
conversation on Facebook, she may discover information, repost information, and 
co-create information.  
 
New mothers’ information experience in social media can be viewed as all of their 
experiences of information viewed together. These experiences of information have 
a social element: they either occur through social interactions or involve information 









In this section, I define the types of experiences of information exploring and their 
associated range of interactions.  
 
Creating 
Participants experience creating information in a number of ways, including through: 
sharing their experiences, giving advice, answering questions, participating in 
conversations, communicating about real life meet ups, and posting baby content.  
 
Sharing their own experiences is the primary way mothers create information in 
social media. Participants share intentionally in order to create realistic views of 
mothering, to help others to normalise their experiences, to create information that 
can be used by others, and to contribute to the discourse on mothering. They also 
share their experiences incidentally, without consciously intending to share. 
Participants share personal experiences of mothering, professional knowledge, 
points of view on topics of common interest, and opinions on topics related to 
mothering. Sharing about their own experience is the most common type of sharing 
that takes place. Sharing can be: 
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• proactive (driven by a desire to share for the benefit of others) or reactive (in 
response to another mother’s need); 
• compulsive, occurring habitually or routinely, sometimes despite attempts to 
limit sharing; 
• purposeful (with intention) or incidental (without intention, with sharing 
occurring simply because they are in a space, sometimes despite a desire to 
share less, and sometimes as a product of a process of catharsis); 
• selective, that is, within boundaries; 
• reciprocal, in response to others’ sharing; 
• responsible, which can involve denoting content as opinion or personal 
experience; and 
• truthful, open, honest and intimate, as a product of a fundamental belief in 
the value of sharing.  
 
In addition to sharing, participants create information by giving advice, either 
solicited or unsolicited. Sometimes participants offer advice in response to other 
mothers’ venting. Importantly, they give advice in a timely manner, at the point of 
need. Some participants also give advice couched in humour, to avoid the 
appearance of judging or to provide some light relief to another mother. 
 
Mothers also create information by responding to questions, both those addressed 
to them in particular, or those posed more broadly to a network. This can also 
include responses to rhetorical questions, which may in fact be instances of venting 
that do not require a response. 
 
Conversations in social media result in creation of information and often in co-
creation. Participants create or co-create information by starting or participating in 
conversations. Co-creation occurs when two or more people participate in a single 
conversation, with each contributing content or prompting the contribution of 
content. Conversations are informing for those who are involved in them, but also 
for others who see the content without engaging, at the time the conversation takes 
place, or afterwards.   
 
Empathising, affirming, or validating others also results in the production of 
information. The ‘murmurs’ that participants make in response to other mothers’ 
venting often include ideas or advice. These ‘murmurs’ may also simply reassure, 
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by providing information that confirms the approach being taken or communicates 
empathy grounded in the empathiser’s personal experience. 
 
The processes of writing out, reflecting, and documenting also result in the 
production of information, even though the motivation for these activities is often an 
internal one. The content produced through these processes informs other mothers. 
 
Finally, as they go about their day, immersed in social media, participants post 
about their children, including posts about milestones, activities, photographs, and 
humorous occurrences. In this way, they create information that informs their 
networks about their child’s development. The practice of posting baby content is 
problematic for participants, many of whom are driven to post about their children 
but are self conscious about the volume of baby content they post. 
 
Filtering 
As they enact their information experience in social media, participants filter the 
information they produce in a number of ways and for different purposes. They also 
filter sources of information by steering clear of particular spaces, and they engage 
with information in particular forums or on particular topics in limited ways. Filtering 
occurs to protect privacy, create a particular view of mother or child, avoid conflict, 
create streams of content for different audiences, and manage self-consciousness 
about the volume of baby content posted. 
 
Participants are concerned about privacy of information to varying extents. A 
majority of them consciously consider their own, their child’s, and their family’s 
privacy when posting to social media. This often leads to filtering or self-censoring, 
with the participants being careful not to reveal particular information, for example, 
their address. The child’s or family’s privacy is an issue that some participants have 
explicitly discussed with their partners, while others have not felt the need to initiate 
a discussion. A number of participants speak about sharing in ‘private’ Facebook 
micro spaces, including mothers’ groups, where they are less concerned about their 
privacy. These are typically made up of a limited number of participants who the 
participants ‘know’ – either online or offline – in a more intimate way. In these 
spaces, the drive to protect privacy may not be as strong and may not exist at all. 
There is a sense that due to their restricted membership, these spaces are private. 
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There is a sense that some participants are self-consciously creating an identity for 
themselves through filtering information in their social media activity. In particular, 
they deliberately post about specific topics and limit posting about mothering topics 
in order to create an identity that is about more than being a mother. Similarly, they 
also create an identity for their child, or present a particular view of the child. This 
does not necessarily seem to be a self-conscious practice, but rather, some 
participants noted they were inadvertently creating a very positive view of the child 
because their posts focused on funny things the child said or did, or cute 
photographs. They noted they were presenting the child at its very best.  
 
Filtering information is also evident in the ways participants speak about 
establishing boundaries around how much they would share about their child. While 
there are privacy implications at play here, filtering that occurs as a product of these 
boundaries is motivated not only by a desire to protect the child’s privacy, but also 
out of a recognition of the fact the child has a right to construct their own online 
identity. Some mothers in this study consciously choose to restrict their posting 
about their child, while others are less concerned about sharing aspects of their 
child’s life. This type of filtering is guided by personal values and views. Participants 
who are bloggers tend to share more about their children, but nonetheless are very 
conscious about the practice. In fact, these participants have generally thought 
through the issues around sharing about the child, while mothers who do not blog 
tend to be less considered in their approach to sharing. 
 
Filtering also involves treading carefully around contentious topics to avoid conflict 
and to protect relationships. Treading carefully might involve being cautious with 
tone, avoiding particular topics altogether, or avoiding discussions on particular 
topics in spaces where they are visible to particular people who they do not want to 
offend or who are vocal about having alternative views. Participants may 
communicate carefully in order to avoid implicit judgement of others. 
 
All participants speak explicitly about or hint at filtering information due to being self-
conscious about the volume of baby content they post. They are concerned about 
inundating their networks with photos of their babies and many actively limit the 
amount of posts they make about their children. This is a particularly interesting 
practice because all of the participants indicate they enjoy looking at other mothers’ 
baby content, which is somewhat incongruent with their own self-limiting. There was 
some discussion of what was an appropriate amount of baby content to post and a 
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sense that this guided their posting practices. Some mothers spoke about feeling 
freer to post baby content without concern about the volume within designated 
‘mother’ spaces, particularly mothers’ groups on Facebook. 
 
Filtering also occurs with respect to sharing about difficult experiences or talking 
about challenging topics. Even those mothers who believe in the value of sharing 
openly and honestly can find it challenging to share about difficult experiences while 
those experiences are in progress. They may find it easier to share after the fact, or 
they may opt not to share about the experience at all, thereby filtering the 
information they create. Others filter by taking a humorous approach to sharing 
about difficult experiences. They deliberately apply a lens of positivity or humour, 
which makes it easier to share because they feel less vulnerable for having focused 
on the positives or crafted their painful experience into a funny story.  
 
Experiences of information are also filtered for particular audiences. Participants 
spoke about having different networks in different social media spaces and indicated 
they post particular content in these spaces depending on who their audience is. 
This filtering practice involves creating different streams of content for different 
audiences across different spaces. Participants may also vet people to ascertain 
whether they share the same parenting philosophies or whether they are open 
minded before engaging with them around topics related to mothering.  
 
Mothers also apply filters to their experiences of information by restricting the 
spaces in which they engage or the way they engage in particular spaces. 
Participants talked about avoiding particular large, magazine style sites where 
trolling and general nastiness were common. They also noted that on these sites, 
they avoided looking at the comments sections on posts because these were sites 
for conflict. Similarly, mothers may filter the comments they make on individuals’ 
blogs out of respect for the blogger’s right to share their views in their own space 
without being criticised.  
 
Discovering 
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Participants purposefully seek out information on specific topics in a variety of ways, 
by:  
• asking questions, in the moment or at the point of need; 
• asking for advice; 
• searching and browsing forum threads; 
• seeking validation, confirmation, or feedback; 
• searching for information using Google (referred to by some participants as 
Googling, rather than searching); and 
• ‘researching’, which means intensively searching for information on a 
particular topic. 
 
They also discover information by being in flow with it. They cultivate networks, 
follow pages, and connect with businesses in order to create a flow of information 
that relates to their interests. They discover information by being immersed in this 
flow, catching relevant information as it passes by. This is not an active or 
purposeful process of seeking out information on a particular topic at a particular 
point in time, but the act of creating the flow is quite deliberate and an ongoing 
process.  
 
Participants also reported information discovery occurring through receiving 
unsolicited information. This often takes the form of advice, but can also include 
reassurance and ideas. Unsolicited information is typically received in response to 
venting or exclaiming about experiences in the moment. Sometimes this unsolicited 
information is unwelcome, but at other times it is useful, welcome, and can even 
have a profound impact on a mother’s experience of mothering. 
 
Storing 
Being in flow with information means that new mothers often encounter information 
they do not need at the time. When this happens, they may ‘store’ it for later use. 
For example, Jacqui bookmarked businesses, brands and people on Facebook by 
‘liking’ their pages, allowing her to quickly return to the pages at a later date. April 
saved images or quotes she found in social media for later use in her work. 
Similarly, information may be useful at a particular point in time, and stored for use 
or referral at a later stage. ‘Storing’ does not necessarily involve actively 
bookmarking or saving information, but can also manifest as building a 
knowledgebase. For example, Naomi accumulated a knowledge base related to her 
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child’s food intolerance and spoke about sharing information she had previously 
encountered when she noticed that others had a need for it.   
 
Reposting 
Reposting is the practice of passing information on to another person. Reposting 
differs from sharing in that it involves existing information rather than the creation of 
new information.  
 
In the category of Being more than a mum, participants engage in social media as 
professionals. These participants speak about reposting information they encounter 
in social media on their business Facebook pages.  
 
Participants also spoke about reposting proper information, including links to 
reputable information, in Facebook mothers’ groups. This may occur proactively, 
with mothers reposting information they have encountered that others might find 
useful, or reactively. Reactive reposting can be about refuting claims or rebuttal, 
particularly where an argument has taken place about a particular topic.  
 
Finally, participants also spoke about reposting information in response to others’ 
needs. For example, a mother whose child had allergic reactions to food spoke 
about sharing information she had found useful in response to other mothers’ posts 
about similar issues with their children. 
 
Evaluating 
As they engage with information in social media, new mothers evaluate whether 
information is trustworthy. Different information needs have different criteria for 
trustworthiness. For example, new mothers value other mothers’ recounted 
experiences, but for ‘serious’ topics, like those to do with health, they may value 
proper information more highly.  
 
To determine whether information is trustworthy, new mothers consider how the 
creator is informed on the topic. They may differentiate between information based 
on the creator’s own professional knowledge, on recounted professional knowledge 
(for example, where a mother shares what a doctor told her), on opinion, or on 
personal experience with the subject matter. For ‘serious’ topics, professional advice 
is desirable, but it may not always provide the answers a mother seeks. In these 
instances, she is likely to value information based on another person’s experience 
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or based on recounted professional knowledge. For less critical topics, new mothers 
in this study valued other mothers’ experience and considered more experienced 
mothers to have expertise.  
 
While it is clear the participants value information based on professional knowledge 
and information that is scientifically verifiable, they tended to focus on other types of 
information in their interviews. In particular, they highlighted the value of recounted 
experiences and the value of having ready access to the expertise of more 
experienced mothers. The definition of ‘expert’ also varies according to topic. Health 
professionals are experts for serious health topics, but where there is no imminent 
danger or the child’s health is not at risk, other mothers’ recounted experiences of 
managing health issues are also valued. When it comes to more general mothering 
topics, more experienced mothers are often considered to be the experts, rather 
than health professionals. The ability to access other mothers quickly through social 
media, combined with their expertise, makes them valued sources for information. 
Speaking about a child health clinic in her community, Melanie noted:  
they run clinics where you can just turn up with your child and ask 
questions so I did go early on, before I realised that I could just go onto 
Twitter and say ‘hey, what about this?’ (Melanie) 
 
When evaluating whether information in, or found through, social media is correct or 
trustworthy, mothers draw on information outside of social media, including instinct, 
child’s behaviour, and their own experience. They compare these types of 
information with what they find in social media and determine whether they are 
aligned. A mismatch between instinct, child’s behavior, or her own experience, with 
the information found in social media does not necessarily mean the social media 
information is wrong or untrustworthy, or vice versa. It does, however, often cause 
the mother to think critically about all of the information. As mothers grow in 
confidence, they tend to learn to trust instinct, child’s behaviour, and their own 
experience more, which impacts on the practice of comparing these types of 
information with social media information. In Laine’s case, Vivian was a toddler at 
the time of the interview, and she had reached a point at which she tended to go 
with her instinct when information was contradictory. 
 
In summary, the participants in this study were generally cognisant of the need to 
assess information for quality, reliability, and accuracy. They usually value 
expertise, including that of health professionals, but they also consider more 
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experienced mothers to be experts. They were aware of their own practices around 
seeking and evaluating information, noting they value different types of information 
depending on the type of need. They are more discerning about evaluating 
information related to serious topics, primarily health, but for topics that are not as 
critical, they are willing to engage with advice, ideas, and recounted experiences.  
 
Using 
New mothers use information found in and through social media in a variety of 
ways, including in conjunction with information outside of social media, such as 
instinct, child’s behaviour, and their own experience. They use information for 
specific purposes related to mothering, including to normalise their experience, to 
find solutions to problems, to be inspired, and to learn how to be a mother. Using 
information encompasses everything from trying a recipe to making a decision about 
which parenting approach to adopt. It may also involve using information found in 
social media in a trial and error approach, where advice or ideas are used and the 
outcome is evaluated based on the child’s behaviour or instinct. Finally, mothers use 
information in social media to keep up to date with what is happening with their 
family and friends. This involves observing others’ activity without interacting with it. 
The aim is simply to be informed. The ways mothers use information are elucidated 
in Chapter 6, through the presentation of each of the categories of experience. 
 
The information dimension: summary 
The information dimension provides insight into what new mothers experience as 
informing in the context of social media and the ways they experience information. 
Participants are informed by advice, ideas, reassurance, recounted experiences, 
proper information, nothing information, and announcements. They are also 
informed by other types of information that mothers engage with as part of their 
information experience in social media, but which are situated outside of social 
media: instinct, their own experience, and their children’s behaviour. New mothers’ 
information experience in social media is comprised of their individual experiences 
of information. These experiences can be broadly categorised into 7 types: creating, 
filtering, discovering, reposting, storing, evaluation, and using. 
 
The typologies of information and experiences of information I have presented here 
are specific to both the context and the people who form the participant group. While 
the definitions provided here offer a conceptual, abstracted view of ‘information’ and 
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the types of experiences participants have with it, they are still rooted in the findings 
of this study  
 
Reflection on coding for types of information 
In this study, I allowed the participants freedom to speak generally about their use of 
social media rather than explicitly asking them to talk about information. As they 
shared their experience of using social media, I was on the lookout for instances 
where participants engaged in some way with something that is or has the potential 
to be informing. As a result, I had access to rich data that revealed what participants 
found to be informing and their experiences of and with it, but importantly, it was not 
influenced by any preconceived ideas of what information is.  
 
I was surprised that there was not more emphasis on containers or formats. While I 
understand and believe that researchers should go to the field without 
preconceptions and without a background in existing theory, pragmatically, this is 
not always achievable. I did not have predefined categories in mind, but during the 
analysis, I realised I was surprised by the way I found myself coding for the concept 
‘information’. Despite my best intentions to be a tabula rasa, evidently, I still had 
some expectations for what I might find. I expected to see terms like ‘blog post’ or 
‘photo’ or ‘comment’ appearing more frequently, but rather I found myself coding at 
a more conceptual level, using terms like ‘advice’ and ‘ideas’. I found myself using in 
vivo codes that described types of information in the terms participants used. In 
some ways, this was reassuring, because it allowed me to reflect on the way I was 
coding and acknowledge that despite ideas I might have had, I found myself coding 
for what I actually saw in the data. Indeed, containers and content types were not 
foregrounded by the participants and so they were not foregrounded in the coding.  
 
This coding allowed me to develop a typology of sorts, which I later checked by 
systematically reviewing the categories of experience and labeling the types of 
information revealed in the categories using the types developed through coding. 
 
Conclusion 
In this chapter, I introduced the grounded theory developed through this project and 
provided a broad overview of the findings. In addition to this, I presented two of the 
three layers of the phenomenon: the characteristics and the dimensions. 
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The characteristics provided broad insight into the nature of new mothers’ 
information experience in social media. The phenomenon is social, individualised, 
immersive, personal, somewhere between public and private, context specific, and 
constantly changing.  
 
I also presented the findings related to the three dimensions of the phenomenon, 
particularly context and information, beginning with an abstracted view of the people 
dimension, linking the participant profiles from Chapter 4 to the dimensions. I 
provided an overview of the structure of new mothers’ social media contexts, which 
are comprised of macro and micro spaces associated with specific social media 
platforms, and which are unique to the individual. Finally, I presented the findings 
related to the information dimension in the form of a typology of ‘information’ and a 
typology of ‘experiences of information’. The first typology defines what participants 
experience as informing, while the second provides an abstracted view of the ways 
participants experience information. Taken as a whole, the findings presented here 
illustrate that new mothers’ information experience is comprised of the totality of 
their individual experiences of information.  
 
In the next chapter, I continue to build the findings by presenting the core layer of 
the phenomenon: the 13 categories of experience.  
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Chapter 6: Findings: Categories of 
experience 
In Chapter 5, I presented the grounded theory of new mothers’ information 
experience. I also covered two of views of the phenomenon: its categories and its 
dimensions. In this chapter, I present the third analytic view of new mothers’ 
information experience in social media: the 13 categories of experience, as outlined 




Belonging to the 
sisterhood 
 
New mothers participate in formal and informal 
communities or information and support networks, 
where information is exchanged. 
Category 2 
Sharing 
Participants share about their experiences of 
mothering to benefit other mothers, thereby 
creating information that is discovered and used by 
other mothers.  
Category 3 
Learning to be a mother 
 
Participants engage with information to learn how to 
care for their child and deal with the practical 
aspects of mothering, as well as to realign their 
expectations to match the reality of mothering. 
Category 4 
Understanding normal 
Through experiences of information, participants 
develop an understanding of what is normal, 
normalise their own experience of mothering, and 
normalise their children’s behaviours. They also 
help others normalise their experiences. 
Category 5 
Being more than a mother 
New mothers enact and mark out aspects of their 
identity beyond their role as mother and, in doing 
so, enact experiences of information. 
Category 6 
Enacting relationships 
Enacting relationships involves enacting both online 
and ‘in real life’ relationships in social media 
spaces, through experiences of information. 
Category 7 
Experiencing moments of 
light 
Moments of light are instances where an interaction 
in social media has a positive impact on a mother’s 
experience of mothering. They occur through social 
interaction and involve the exchange of information.  
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Category 8 
Overcoming isolation 
Through their experiences of information, mothers 
reach out and connect with other mothers in social 
media to overcome the sense of isolation they may 
feel as a result of being at home with a baby. They 
transcend geographic boundaries and time zones 




Mothers post to social media and thereby have 
experiences with information to help them make 
sense of their experiences, to purge or achieve 
catharsis, and to proactively look after their 
emotional and psychological wellbeing. 
Category 10 
Navigating the politics of 
mothering 
Navigating the politics of mothering involves 
treading carefully around highly politicized topics in 
order to avoid conflict, controversy, and judgement. 
It shapes new mothers’ experiences of information 
in social media. 
Category 11 
Exercising self-
consciousness and social 
awareness 
Participants negotiate the complexity of being self-
conscious and socially aware, often in tandem, 
which causes them to alter their posting practices 
and shapes their information experience in social 
media. 
Category 12 
Being private in public 
Participants establish boundaries around sharing, 
protect their family’s privacy in line with their values, 
and participate in private social media spaces, 




As they enact their information experience in social 
media, participants create a record of their families’ 
lives, either purposefully, incidentally, or a mix of 
both. 
Table 6.1: New mothers’ information experience in social media: 13 categories of 
experience 
 
The thirteen categories shown in Table 6.1 intersect and overlap, creating the 
conditions for, facilitating, or hindering experiences that occur in other categories. 
The categories are complex, multi-dimensional, and contain variation.  
 
In keeping with grounded theory, these categories were constructed through 
analysis of the data that I co-created with the participants. They provide an 
experiential view of the phenomenon of new mothers’ information experience in 
social media. The categories are specific to this participant group and this 
phenomenon. Collectively, they describe how the phenomenon manifests. They 
provide an abstracted, conceptual view of the experience of the participant group as 
a whole.  
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Even though they provide an abstracted view of the phenomenon, it is important to 
note that not all participants experienced every category. Further, each category is 
experienced in a number of ways and there is some variation across the participant 
group in terms of the ways the categories are experienced. 
 
The categories reveal that new mothers’ information experience in social media is a 
complex of individual experiences of information. These experiences of information 
include those of all the types in the information dimension presented in the previous 
chapter: creating, filtering, discovering, reposting, storing, evaluating, and using. 
The experiences of information involve the various forms presented in the previous 
chapter: advice, ideas, reassurance, recounted experiences, proper information, 
nothing information, announcements, instinct, their own experience, and their 
children’s behaviour. 
 
The categories present a holistic, experiential view of the phenomenon, revealing 
insights about the myriad factors that shape the information experience of new 
mothers in social media, including emotional, psychological, cultural, political, 
economic, and technological factors.  
 
In this chapter, each category is defined and explicated in a separate subsection. In 
these 13 subsections, I explain the categories by recounting participants’ 
experiences within them, using illustrative quotes to highlight the participants’ 
voices, thus illustrating that the conceptual insights are grounded in the data. The 
chapter concludes with a discussion of the relationships between the categories. 
 
Category 1: Belonging to the sisterhood 
 all of a sudden this secret society that you never knew existed … it just 
pops up around you. (Bree) 
 
In this category, participants engage in formal and informal communities or 
information and support networks. Belonging to the sisterhood is a foundation 
category in that it underpins many of the other categories of new mothers’ 
information experience in social media. The sisterhood is like the foundation for their 
information experience. Without the sense of community, solidarity, and 
connectedness manifested in the sisterhood, many of the other categories would not 
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exist. Belonging to the sisterhood presented as: belonging to an amorphous 
community of mothers that transcends geography, time zones, platforms and 
spaces; participating in both online and offline mothers’ groups; and participating in 
the mummy blogger community. 
 
From suburbia to social media, local to global 
Mothering has traditionally been women’s business and local communities have 
played an important role in the experience of mothering (Drentea & Moren-Cross, 
2005). Traditionally mothers have supported each other and learnt from each other 
as they enacted their maternal roles. Mothering has been a community activity, with 
support infrastructure like mothers’ groups playing a strong role in creating a sense 
of local community. But, as Elizabeth put it, mothers’ worlds are much bigger now:  
I think it’s just the modern woman thing. Our worlds are kind of bigger 
than they would have been for … well, even my mother, but definitely 
my grandmother. (Elizabeth) 
Women become mothers later and return to work sooner, and there are fewer 
children in neighbourhoods (Drentea & Moren-Cross, 2005). The sisterhood now 
resides part time in the cul-de-sacs and avenues of suburbia, and part time in social 
media. Today, a mother might belong to an offline, community-based mothers’ 
group that is supplemented by a Facebook group, or she might treat Twitter as her 
virtual mothers’ group. Whether social media supplements or replaces the traditional 
community mothers’ group, there is a strong sense that social media helps mothers 
to feel connected to other mothers. For participants in this study, the move to 
engaging with other mothers in social media spaces has (for the most part) lead to 
an increased sense of belonging to a community of mothers. 
 
By its very nature, social media is ripe ground for fostering peer support and 
developing communities. Participating in ‘the sisterhood’ in social media was 
perhaps the most prevalent theme across the data and clearly has a significant 
impact on mothers’ information experience, and indeed their experience of 
mothering. Regardless of their preferred social media channels, most of the 
participants talked about experiences of participating in the sisterhood in social 
media. Some were quite conscious of this, while others reflected on how they 
participate in the sisterhood without necessarily identifying their experience as such. 
Bree had clearly spent time reflecting on the sisterhood and she offered some 
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valuable insights on how it functions, which are representative of others’ 
experiences:  
I had a girlfriend describe the new mum thing as like all of a sudden this 
secret society that you never knew existed that you’ve now joined, it just 
pops up around you. (Bree) 
 
The sisterhood is not a formal group, although for some it may be made up of formal 
groups. It is not a defined community, although it may include bounded 
communities. It is not confined to a particular social media space, although an 
individual’s engagement with the sisterhood is limited by the channels she chooses 
to use. The sisterhood is not uniform in its make-up, but is different for every 
mother. It is limited by individuals’ networks and the practices they engage in. For 
mothers who use only Facebook, the sisterhood is comprised of their Facebook 
friends, others who engage with the same pages they do, and groups they belong 
to. For mothers who use Twitter, the sisterhood is comprised of people they follow, 
who follow them, who they tweet at, or who use the same hashtags. It would be 
remiss to call it a community, given the lack of boundaries, yet it certainly fosters 
camaraderie, solidarity, and peer support. 
 
‘The sisterhood’ is not a new concept, nor is it one that is specifically focused on 
social media. Mothers have always supported each other through the transition to 
motherhood. There are many similarities between the sisterhood as it exists in 
social media and the traditional, community-based support groups mothers have 
always participated in. Just as traditional local, community-based groups were in the 
past, the new sisterhood is built on networks of mothers, and the currency is support 
and solidarity. 
 
Today, the sisterhood exists both online and offline. Sometimes the sisterhood that 
exists online transfers into the offline world, with mothers who connect primarily 
online meeting up in person. Sometimes the reverse is true, with groups of friends 
or local mothers’ groups convening online as well as in person (Naomi, Rachel), and 
sometimes extending the online group to include mothers from outside the group 
(Julia). Sometimes the sisterhood exists primarily or only online (Melanie).  
 
The findings suggest that regardless of where communities of mothers have their 
roots – in social media or in real life – there are significant benefits to participating in 
the sisterhood in social media. For some, relationships with other mothers are 
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deeper and more honest when they occur online (Naomi). Others value the 
immediacy of social media and the spontaneity that social media supports, like the 
ability to organise an impromptu outing simply by posting on a Facebook group to 
say you are heading to the park (Rachel). A number of the participants talked about 
the value of being able to ask questions as they arose (for example, Laine) and of 
getting feedback or reassurance when they need it (for example, Melanie). The 
constant connectedness that is a characteristic of the participants’ use of social 
media allows mothers to be constantly connected to the sisterhood, increasing the 
value that comes from belonging to it. 
 
The new sisterhood is bigger, has a wider reach, is virtually omniscient, and made 
up of a more diverse range of people. While traditional, local networks (like mothers’ 
groups) are based on geography, the social media sisterhood is based on shared 
beliefs and approaches, as well friendships. Instead of women who may or may not 
have anything in common being thrust together, social media mothers engage in a 
sisterhood that is often built on connections they have chosen to make. The pool is 
larger and consequently the likelihood of connecting with mothers who have shared 
interests is higher: 
You don’t just want to hang out with people who just happen to be on 
the same street with you. I mean, I’ve tried and we sort of hung out a 
little bit … there’s a mother across the road but … I can’t really connect 
with her. And you sort of need more than that these days I think. Like 
you might meet people who just are similar to you or can share things 
that you’re interested in. Yeah, and who’ve had similar experiences to 
you and I don’t feel like I want to just hang out with just anyone. 
(Elizabeth) 
 
There are no geographic boundaries around the sisterhood and some mothers find 
themselves interacting with mothers who live in the next suburb, alongside mothers 
who live on another continent:  
I caught up with a woman who lived in Canada at the time. She’s here now 
and she started making all sorts of connections in [Bree’s city] about six 
months before she moved so that she had a social network here.  
The scale of the sisterhood reflects the scale of the modern mother’s world. 
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Community and connectedness 
The social media sisterhood swings into action when a mother reaches out to her 
connections or needs help, often in response to the kinds of activities described in 
Sense-making, catharsis, and self-care (Category 9), and often resulting in 
‘moments of light’ (see Category 7: Experiencing moments of light). The sisterhood 
is an information and support network that exchanges information in the form of 
murmurs of understanding, advice, reassurance, and solidarity. The sense of 
community and belonging underpins information experience in this category. It is the 
sense of community that drives mothers to support each other and this support is 
very often provided through information exchange. Bree found the sisterhood helpful 
in getting through the first ‘shocking’ weeks of her experience as a mother, 
particularly at night, when she was up feeding Will. The sisterhood provided her with 
a sense of community and connectedness that transcended geographic boundaries 
and time zones, and that could not exist without social media: 
I started following a hashtag called zombiemoms, which was this group 
of women in Canada who had had children in the last six or nine months 
who were all in that, ‘Oh my God, I’m not even nearly getting [enough] 
sleep,’ phase.  
In this early phase, Bree received support from the sisterhood, however, her role 
evolved over time. As they become more experienced mothers, women move into 
new roles in the sisterhood. Bree described this as ‘paying it forward’, and it involves 
stepping into the roll of reassurer, supporter, and information source: 
I got some really solid support when Will was really little and it sort of 
feels like that sense of passing it on, like, ‘You’ve joined a secret club 
now. We need to let you know that it will be all right.’ (Bree)  
 
When the sisterhood fails 
It is important to note that the sisterhood does not always manifest in a positive way, 
nor does it always spring into action when it is needed. The category Navigating the 
politics of mothering provides a detailed discussion on some of the negative 
experiences mothers have in social media spaces, however it is also important to 
consider negative manifestations and failures of the sisterhood in the context of this 
present category. Some mothers’ experiences of the sisterhood are distinctly 
unsupportive. When she decided to give up breastfeeding, Michelle searched for 
information on how to stop her milk supply:  
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I looked on a parenting blog about how to suppress lactation ‘cause I 
wasn’t going to breastfeed my son anymore … Another woman had 
asked a question, and I don’t know whether it’s because with blogs or 
forums people are anonymous rather than like with their social network 
they’re not anonymous, but these people were just violently ripping 
chunks out of this woman. [They said] that she was unnatural and that 
she was treating her child like an animal and things like that. I think it 
takes a lot of courage to even ask a question out there in public. And I 
was disgusted with the responses and decided that I wasn’t going to use 
anonymous social media to ask questions about parenting or for advice 
about parenting. 
Michelle suggests this occurrence may have been related to anonymity and, indeed, 
the positive manifestations of the sisterhood tend to be prevalent in situations where 
mothers are identified in some way, or have a persona, even if it is just a Twitter 
username or a pseudonym they use online. This and other participant narratives 
suggest that anonymity may impact how people present their views and 
consequently on the information experience. In Michelle’s case, this single 
experience caused her to reevaluate where she looked for information and she 
removed spaces where anonymity could be maintained from her information 
landscape. There is a more fundamental issue here, though: 
I was surprised that … people got so personal and nasty about 
parenting. And, you know, that women … women, in particular, would be 
so horrible to each other about parenting. (Michelle)  
While she suggests anonymity may be a catalyst, Michelle was still surprised by the 
lack of sisterhood displayed in this instance. Regardless of differing views, it is 
possible for mothers to support each other in making informed choices and getting 
through the difficult aspects of mothering. In this instance, the sisterhood not only 
failed the mother who asked the question, it also failed women like Michelle who 
subsequently read the post and related comments. While the sisterhood can be 
instrumental in getting a new mother through difficult times, when it fails the way it 
did in this instance, it retains its power, but with adverse impact. 
 
Participating in mothers’ group 
Local groups, like mothers’ groups and play groups, have traditionally played a 
strong role in fostering a sense of sisterhood within communities and helping 
mothers to develop support networks. Consequently, they have been a key site for 
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new mothers’ information experience. Increasingly, mothers’ groups have some kind 
of online component and this often takes the form of a Facebook group. This 
becomes another meeting space where members of the group interact with each 
other in much the same way as they do in person: ‘venting’ about issues, discussing 
problems, seeking and providing advice, and normalising their experiences. These 
groups provide a means to continue the conversation between meetings. They also 
act as a channel for disseminating information about upcoming meet-ups and to 
arrange impromptu catch-ups, like trips to the park outside of the regular mothers’ 
group meeting. In this way, social media enhances the experience of local mothers’ 
groups. 
 
While some participants recounted positive experiences of mothers’ groups, for 
many participants, mothers’ groups were a difficult experience. ‘Belonging’ to a 
mothers’ group does not necessarily mean a mother feels a sense of belonging. 
Many mothers find they don’t fit in or have things in common with the mothers’ 
group they are placed in or with the cliques at the local play group. Mothers’ groups 
can become battlegrounds, particularly when opinion is presented as fact, and 
particularly around politically charged topics like breastfeeding and parenting 
approaches (see Category 10: Navigating the politics of mothering); 
One mum in particular is a big advocate of control crying and told me 
many times that there’s something wrong with Archie because he hasn’t 
slept through the night and there’s something wrong with me because I 
don’t see that as a problem and that he needs to see a specialist 
because he’s not sleeping through the night. And so, yeah, I’ve had 
battles with her over that because she basically told me I was a bad 
parent for not training him and that I was letting him run wild and that I 
should be more strict. (Rachel)  
When the groups have an online component, the anxiety about fitting in, the 
discordance around beliefs, and the competitive parenting that often characterizes 
person meet-ups, can occur online just as in real life. On the other hand, the online 
space can enrich the mothers’ group experience and help manage issues that arise. 
For example, when given inaccurate information by a member of her mothers’ 
group, Rachel sometimes posted information that countered the viewpoint she 
received or highlighted its inaccuracy. 
 
Local mothers’ groups are not accessible to all women, with some finding it difficult 
to attend organized activities because they do not fit in with routines, the meet-ups 
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occur on days they work, or they simply have trouble getting out of the house. This 
impacts on their ability to engage with other mothers in local groups and on whether 
they feel part of the group when they do attend. For mothers that have difficulty 
attending a mothers’ group, participating in a Facebook group made up of mothers’ 
group members can help them to feel part of the group, even when they can’t 
attend, and to access other mothers to exchange information.  
 
Participating in the mummy blogging community 
In the blogosphere, there is a real sense of community and sisterhood around 
mummy blogs, and mummy bloggers value the sense of belonging that comes from 
being a part of this community. This community convenes across the blogosphere, 
engaging in conversation, support, and information exchange through blog posts 
and comments. Typically, this community interacts in other forums, in addition to 
their blogs, by following each other and engaging in channels like Instagram and 
Twitter. Elizabeth was particularly articulate in her discussion of blogging and why it 
was important to her. Elizabeth was put off blogging by the proliferation of mummy 
blogs, but ultimately realised the proliferation was actually very positive, as it meant 
there was a strong community built on and around these blogs: 
my first ever blog post is like all the reasons why I shouldn’t do it and the 
main reason was there’s just a million ‘mummy bloggers’ out there. And 
then I came to the realisation that that doesn’t matter, and that there’s 
heaps of people who do all sorts of things and the fact that other people 
do them doesn't mean you shouldn’t do it. In fact, it’s like a community, a 
hobby, and people share it. And so why … so, I thought, ‘Of course I 
should do it.’ … Once I’d gotten up the courage to start commenting, I 
wanted to be a part of them. (Elizabeth) 
Elizabeth’s view of modern mothers’ worlds as being bigger than their ancestors’ 
informed her views on the virtual community she participated in. For her, the blog 
community was incredibly important and the interactions she had within it were very 
real and relevant to her experience of mothering:  
I’m connected to people who I have a genuine friendship or connection 
with. Even if it’s just sharing little comments on a blog with someone you 
don’t really know, it still, in some way, gives me something … Like, I’m 
not saying I don’t hang out with people who I’m not really besties with. I 
do that, but this adds to that for me in a way. There’s only so much 
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hanging out with other mothers you can do when you’re not actually 
really good friends. (Elizabeth) 
For Elizabeth, the therapeutic aspect of blogging was complemented by the 
community she participated in as a blogger. The social interactions were important 
to her, and she felt like she belonged in this community. 
 
Belonging in streams of people 
For other mothers, the sisterhood manifests in the ‘streams’ of people they interact 
with in social media, across one or more channels. Streams are subsets of groups 
or networks built around common interests. They could be considered as networks 
within networks, revolving around particular nodes (particular people) or crossing 
particular territory (particular topics, interests, or geography):  
There are kind of streams that go on. So there’s kind of the work politics 
stream which has got some of the colleagues that I really like. And then 
there’s kind of the crafty, knitting people. And then there’s kind of the 
[home city] people. And then there’s the mum people and some of them 
cross into all sorts of other … like some of them cross over but there’s 
sort of definite themes to it. (Bree) 
A mother with a complex set of ‘streams’, like Bree, feels a sense of belonging in 
each of those streams, however, these streams do not necessarily manifest as 
defined groups. She simply has a shared interest with the various people that she 
follows, which they commune and connect over, and in a way, she categorizes them 
by shared territory in her mind. Sometimes interests overlap. For example, Bree 
might engage with the same people about quilting and politics that she engaged 
with about topics related to mothering. Just as the streams of people were not 
defined groups, the information Bree encountered in social media did not 
necessarily flow in segmented streams. Rather, she encountered a flow of 
information that crossed all her interests, which she sorted through based on the 
streams and groups she had in her mind. Interestingly, it is possible to categorize 
contacts formally by creating Twitter lists, but Bree did not do this, nor did the other 
mothers in this study – or at least, they may have done it at one time, but did not 
routinely do it. In this way, the sense of belonging that comes from being embedded 
in these streams is built around one-on-one connections and conversations, rather 
than group interactions. The sense of belonging is enhanced when a mother follows 
the same people across a number of channels, because they form a stronger 
connection with those people. 
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Summary 
In Belonging to the sisterhood, mothers participate in support networks comprised of 
other mothers, where information is exchanged. Belonging to the sisterhood 
involves being part of formal and informal communities or information and support 
networks. New mothers experience belonging to the sisterhood through participating 
in mothers’ groups online, mummy blogs, and interacting with streams of others 
across social media spaces. It underpins the other categories because it creates the 
conditions for much of new mothers’ information experience in social media. For the 
most part, activity in Belonging to the sisterhood is prompted by a mother’s need for 
support, or her desire to provide support to another mother. Sometimes the latter is 
a very deliberate practice where a mother consciously ‘pays it forward’ by providing 
the same kind of support she benefited from herself.  
 
Information 
In this category, mothers engage with a range of different types of information: 
advice, ideas, reassurance, updates, recounted experiences, nothing information, 
and proper information. The most commented on individual experiences of 
information in this category are creating, discovering, and reposting. 
 
Category 2: Sharing 
People should talk about things more openly … because I’ve been 
helped a lot … by people sharing their experiences (Naomi) 
 
In this category, participants actively engage in sharing about their experiences of 
mothering. The word ‘sharing’ was used frequently by participants to describe their 
social media activity. ‘Sharing’ in this context is about sharing experiences, rather 
than sharing information resources; for example, recounting their birth story in a 
blog post, as opposed to sharing a link to a website containing information about 
birthing. Participants share proactively, blogging and posting about their experience, 
at times with the specific goal of allowing other women to engage with and benefit 
from their recounted experiences. They also recount their experiences responsively 
when someone in their network is seeking information on a particular topic. Mothers’ 
approaches to sharing are informed by many factors, including their boundaries 
related to privacy, with some mothers sharing openly on many topics and others 
sharing more selectively. Across the data, there is a strong sense that mothers 
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share for the benefit of other mothers: to help them, to inspire them, and to 
encourage them. As they enact motherhood in social media, mothers negotiate 
practices around sharing, including deciding when to share, what to share, and how 
to share.  
 
Sharing about the tough side of mothering 
In this study, sharing often occurs around experiences or topics that have a 
significant impact in a mother’s life and, very often, the experiences mothers recount 
online are those that have been difficult or challenging. In telling their stories of 
transitioning to motherhood during their interviews, many participants shared about 
difficult experiences, including pre-term birth, traumatic birthing experiences, 
seeking a diagnosis for a child with extreme symptoms, being unable to breastfeed, 
experiencing a difficult transition to their new role, and suffering postnatal 
depression. These are examples of experiences that are out of the ordinary, but 
participants also shared about tough experiences that are day-to-day realities for 
mothers: dealing with a sick child, putting a baby in child care, and juggling 
commitments. Some of the participants share their stories with others by reflecting 
on these experiences and posting them online. Sometimes this is part of their 
strategy for coping, processing, sense-making, healing, or purging, but, very often, 
mothers undertake this kind of sharing with the express purpose of sharing their 
experiences with others. While many mothers do this through short form posts – for 
example, on Facebook, Twitter, or Instagram – some do it in more lengthy pieces 
like blog posts. 
 
In spaces like Facebook and Twitter, mothers may share about their difficult 
experiences while they are in the moment. For example, a mother taking a child to 
childcare for the first time might make a Facebook status update about the 
experience when she gets back into the car. Or a mother whose child is not sleeping 
through the night might post during the night about her experience. These posts, 
that are made ‘in the moment’, are generally part of their coping strategies and are 
not necessarily focused on sharing the experience with others, except perhaps in 
the pursuit of empathy. For bloggers, the practice is different and often bloggers 
take time to produce lengthier posts that recount their experiences. They may also 
make an ‘in the moment’ Twitter or Facebook post in addition to the blog post, 
however blog posts tend to be more reflective and more considered, and tend to be 
made after the event. Whether the posts are made in the moment or after the fact, 
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whether they are in Facebook or on a blog, they are instances of sharing and those 
who engage with them take a share in them. Posting in the moment or after the fact 
can also be part of Sense-making, catharsis, and self-care. 
 
Sharing experiences proactively 
Many mothers are driven to share their experiences proactively in order to help 
other mothers. This is a practice that is rooted in the sense of sisterhood that 
mothers often feel (see Category 1: Belonging to the sisterhood) and in the practice 
of creating moments of light for others (see Category 7: Experiencing moments of 
light). It is driven by a desire to inspire, support, and encourage other mothers, but 
also, at a pragmatic level, to help mothers through difficult experiences. Naomi 
explained that her motivation to share was founded in her philosophy about 
openness: it was her belief that people should share publicly, openly, and honestly 
because sharing experiences benefits others. She had personally benefited from 
other people’s sharing, both as a mother, and in her career: 
I think people should talk about things more openly … because I’ve 
been helped a lot – not just in parenting, in my previous job, and all sorts 
of things – by people sharing their experiences … There’s not always a 
tutorial on how to do something. And to just read what someone else 
does is helpful, even in justifying what you’re doing. I do think that 
sharing things publicly is important because you never know how you’re 
helping people. I’ve had two people email me and thank me for the blog 
posts that I wrote about Noah’s [health issue]. But I don’t know how 
many people have read those … maybe lots of people. I don’t email 
every person that I get information from. (Naomi)  
In addition to sharing experiences of mothering, some mothers also share 
professional knowledge to help other mothers, including Jacqui: 
I have just dropped hints here and there without stating my business 
name, but helping mums with issues like introduction of solid foods and 
textures and, ‘Why my child won’t eat?’ and growth issues, allergy 
intolerance, that sort of stuff. So it gives me an opportunity to contribute 
there as well. (Jacqui) 
Jacqui’s use of the word ‘contribute’ to describe what she is doing when she shares 
her professional knowledge echoes what mothers are doing when they share their 
knowledge or experiences. They are seeking to make a contribution by helping 
other mothers. 
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In addition, by sharing their experiences and reflecting on motherhood in social 
media, mothers contribute to the discourse on motherhood. Some of the discussion 
on mothering is carried out within ‘private’ public spaces, like individuals’ Facebook 
timelines, but there is also a substantial ongoing discussion occurring in very public 
spaces. Given blog posts tend to be longer than other written social media content, 
the contribution bloggers make to the discourse on mothering is perhaps more 
obvious, however users of other social media channels (including Twitter) also make 
a contribution. For some, including Melanie, making a contribution in this way was a 
conscious activity. By writing posts about the tough side of mothering, Melanie was 
consciously making a contribution to the overall debate about what modern 
mothering is like (Melanie). As a blogger, Melanie had written about what she called 
the pivotal moments in her experience of mothering: 
I’ve written some pretty heavy posts about … they’re not about postnatal 
depression as such, but they’re about the tough side of mothering. And 
those posts have had really good feedback and I’ve posted a couple of 
them [as a guest blogger on a regional site] … I think [they] are really 
important posts to write because they're the dark side of what it can be 
like and I think people will shy away from that and it’s all very happy and 
smiling bubbas and you know mum is being beautiful and all that kind of 
stuff and life’s just not actually like that. So I think well written pieces 
about how tough it is actually contribute to the overall debate about what 
modern mothering is like and I think they’re the sorts of things that I can 
contribute coz I’m not afraid of writing about that sort of thing and I think 
if it’s done well it can be useful. (Melanie) 
Others add their voice and their narrative to the conversation without necessarily 
realising they are participating in this broader conversation about what it means to 
mother. As they enact motherhood in social media, mothers are having 
conversations and debates about the experience of mothering at this point in time; 
they are recording their experience publicly and sharing it with others; they are 
developing a set of resources for other mothers; and, importantly, they are creating 
a record that elucidates the nature of mothering today. This contribution is valuable 
now and will also be extremely valuable in the future as an historical record. In 
short, as they share their experiences with each other, they share them with the 
future. 
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Sharing experiences responsively 
Recounting experiences in response to questions or comments made by others is a 
common practice: 
If people share that they’re going through something and I think it’s 
similar [to my experience], then I might reach out to them specifically 
and say, ‘ … this is what happened to me. Do you want to talk about 
what’s happening to you?’ (Naomi) 
Julia was more likely to share about her experience of mothering responsively than 
proactively. Referring to commenting on posts on a Facebook page, Julia said she 
commented on posts when she felt like she had something to say that will add 
value: 
I sort of have a scroll generally through what other people have written 
and just, I don’t know … it depends on the mood I’m in too, you know, 
whether I [contribute] … I post if I’ve got something that’s worthwhile 
saying or if I feel as though I have a different point of view from a lot of 
other people too because a lot of the time … people are being really 
negative and I feel like I’ve got something positive to say or if I think 
they’re … trying to make a silk purse out of a sow's ear, but I think they 
need to man up and be a bit more realistic about it. (Julia) 
Julia also responded to questions on a mothers’ group Facebook page. 
Interestingly, Julia was not a member of this mothers’ group – it was a group one of 
her friends was involved in. The babies in this group were about six months younger 
than Julia’s child so she tended to only interact with them when they had questions 
she could assist with: 
I tend not to comment a lot on that sort of stuff all week because they’re 
a good, sort of, six months younger than [Child]. I think I’ve posted a 
couple of things on there but I’m not a big user of it … The couple of 
comments that I have made have just been from my experience of, you 
know, they’re asking about things about teething and putting your kids 
into daycare and stuff like that, and I’ve just sort of made a couple of 
comments on there just from my experience. (Julia) 
 
Shared experiences as valued information 
Mothers place high value on information shared by others who have had similar 
experiences; they value people with whom they have experiential overlap as 
information sources. While some participants spoke about valuing advice from 
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health professionals, it was clear that the recounted experiences of other mothers 
were extremely important sources of information and that the mothers trusted these 
shared experiences. The level of trust varies according to whether and how well a 
mother knows the person who is recounting the story. Other mothers’ narratives are 
an important first point of reference, which they may then attempt to validate using 
other sources. In particular, recounted experiences are a prized source of 
information about minor or non-critical issues (for example, finding out what the best 
cloth nappies are), as opposed to major or critical issues (for example, whether to 
immunize or not). Across the data, there is a strong sense that mothers understand 
when they need advice (which they often find in recounted experiences) and when 
they need scientifically verifiable evidence. For health issues, the norm is to look for 
evidence or professional advice rather than to draw on others’ experience. April, 
who generally looked for sources that were scientifically verified or contained 
professional advice, talked about an instance where she looked to a blog where 
someone’s experience was recounted: 
There is some amazing advice on blogs … Harriet had a night terror and 
we went, ‘What the hell is this? This is the scariest thing we’ve ever 
encountered. Yes there’s two lines in our little baby encyclopaedia book, 
but this is really scary, what do we do?’ And it was a blog that we went, 
‘Oh, oh, that’s exactly what’s happening. Oh my God, this is what we’ll 
try, this is what we’ll not try.’ And that wasn’t verifiable, researchable 
stuff but you kind of get a sense the credibility of the inputs to a degree 
… There’s stuff that you’re going, ‘Hey, if that works for you, this thing’s 
like the right thing.’ … In that situation, it’s not like we were giving her 
anything or it wasn’t a big decision like immunisation. So yeah, that 
seems like, ‘Great, we’ll just do that. We’ll let her lie there and work it out 
and just look at her and each other and don’t touch her and whatever.’ 
(April) 
Melanie also spoke about the value of advice she received in response to her 
tweets about frustrating mothering experiences. This advice often came in the form 
of recounts of approaches and experiences, and the examples she provided were 
all for non-critical topics. While evidence in the form of verifiable, scientific 
information and professional advice is usually preferred for major or critical issues, 
there are still times when mothers seek out recounted experiences to supplement 
evidence or even to fill a gap where the evidence or professional advice has been 
unsatisfactory. Naomi looked to health professionals to deal with a critical issue: her 
son’s symptoms. However, she had difficulty articulating what the problem was, she 
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felt the health professionals did not believe her and they were not able to offer her 
any solutions. Naomi then looked to other sources of information, in particular, 
sources that are often used for non-critical issues. After a suggestion from a family 
friend as to what the problem might be, she went looking for information online and 
found answers in reading other people’s recounted experiences. Once she was 
confident she had ascertained the cause of the symptoms, she went back to the 
doctor and presented the information. For mothers, ‘expertise’ is not defined solely 
by professional knowledge or credibility. An expert can also be an experienced 
mother who has had similar experiences and shared about them online. 
 
Reciprocity and sharing that inspires sharing 
Sharing experiences and resources often results in further sharing. People who 
engage with others’ content perpetuate the sharing in a number of ways. They may 
share the content with others by tweeting a link or sharing it on Facebook. They may 
even build on the original shared content by commenting on it, or creating and 
linking to their own content. For example, Melanie described this kind of sharing as 
people telling their own stories or empathising with the various scenarios … People 
talk about their experiences of the same activity (Melanie) and indicated that posts 
that attract these kinds of comments are conversation starters. This kind of sharing 
allows readers to build on the shared information by sharing their own story and 
thereby engaging in conversation. Alternatively, a reader might create their own 
post, linking back to the original post. In this case, the reader shares her own 
recounted experience in addition to sharing the original post, adding her voice and 
her perspective to the conversation. 
 
Extent of sharing 
A mother’s sharing practices are generally defined by the boundaries she has put 
around her own and her child’s privacy. While some bloggers (like Elizabeth) are 
very cautious about identifying their family, it appears that for all the bloggers in this 
study, the extent of their sharing is typically greater than that of the non-bloggers. 
Indeed, they tend to share more openly across a majority of their social media 
presences, not just their blogs. Naomi suggested that bloggers share more truthfully 
and more intimately, and while it is not possible to measure truthfulness or intimacy 
from an outside view, the data supports the idea that mothers who blog seem to 
participate in a higher level of disclosure and are more likely to tackle very personal, 
difficult subjects. As a blogger who is heavily immersed in social media, across 
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many platforms, Naomi provided an interesting case study in sharing practices. She 
had a personal philosophy of openness and believed there was great value in 
sharing openly. In her first interview, Naomi referred to herself as being addicted to 
sharing and discussed the impact of this on her sharing practices. She made a 
distinction between sharing purposefully and sharing incidentally, and indicated that 
she shared things incidentally that she perhaps would not share if she thought more 
about it. Her ‘addiction to sharing’ also fueled her incidental posting on Facebook. 
She was primarily on Facebook (a platform she did not like) to interact in a closed 
group, however, she found herself sharing things there simply because she was in 
the space.  
 
Even the most open and committed sharers filter what they publish in social media. 
Despite Naomi’s commitment to sharing openly, she still shared selectively. Her 
experience of mothering Noah in his first few months was difficult, and Naomi found 
she was both unable to post about some aspects of this experience and unwilling to 
post about others. For example, she did not want to portray a negative view of 
parenting, so she chose not to post. At other times, she felt she could not post 
because she did not understand what was happening. Naomi also indicated that her 
sharing was driven by a need for validation, and this also impacted on what she 
shared. The validation Naomi sought was not about validating her mothering 
decisions and actions, but more about her achievements or successes in other 
aspects of her life … I don’t really have any experiences of people being, like, 
negative to the things I’ve done. So everything I do gets validated in some way. And 
I don’t really share things that are not valid (Naomi). Naomi implied that she was 
unlikely to share things that may not be received positively, yet she had also 
authored blog posts that were raw, honest, and spoke to difficult experiences of 
mothering. It is also interesting to note that Naomi shared more openly outside of 
Facebook, where her audience was less likely to know her in real life. Finally, Naomi 
filtered what she publishes because she was cognizant of the fact that when she 
posted about her experience, some people would invariably read her content as 
advice or information, and she was careful to share responsibly. This impacted on 
what she shared and the way she shared it. 
 
Sharing practices are personal and while it is true that bloggers seem to participate 
in deeper disclosure and share more openly, the extent of disclosure and sharing is 
not the same for all bloggers. An individual mother’s sharing practices are not 
uniform across topics, channels, audiences, or time. The level of disclosure mothers 
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enact and their decisions around what they will share are influenced by many 
factors. Their ‘line in the sand’ is not necessarily fixed. Further, it can be difficult for 
mothers to share openly while they are in a difficult experience, but they may be 
able to do so at a later date. 
 
Sharing information resources 
Finally, in addition to sharing about their own experiences, mothers share 
information resources they encounter as they enact their information experience. 
Some share information responsively, when they identify someone else’s need:  
If I know a piece of information, say for example, the dermatologist stuff 
on the Royal Melbourne Children’s Hospital [website], anyone who if I 
see something that’s saying you know, ‘what do I do about x, y and z?’ 
… If I know that the answer is there, I’ll send that link. So same with the 
food stuff. If someone’s asking about a particular thing [and] I know 
where you can get it or what it is or any of those questions – coz often 
people will put things on there, ‘how do you make something?’ [or] 
‘where do you get x ingredient?’ – I’ll share that information if I’ve got it. 
(Melanie) 
Some mothers proactively share information, including by tweeting or sharing links 
on Facebook for articles or posts they want to share with their contacts. This might 
involve sharing them with their whole network, or, in some cases, they may share 
the information for a particular person. In the latter case, they may mention the 
person in a tweet or tag the person in a Facebook post. This practice occurred 
across a number of participants’ social media presences during the observation 
period. Additionally, some mothers create blog posts or web pages designed to 
provide other mothers with information resources, ideas, or inspiration. For example, 
Naomi created a number of posts about diagnosing and managing her son’s health 
issue, for the express purpose of helping others. In this series of posts she 
recounted her experience, however, she also had a number of posts that were 
specifically intended to be information resources for other people. These included 




In Sharing, participants share their experiences of mothering to benefit other 
mothers. Some also share their professional knowledge. Individual mothers’ sharing 
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practices are informed by their values (with some valuing honest and open sharing), 
and their boundaries related to privacy. Sharing information resources is also 
common, although when they used the word ‘sharing’, participants were generally 




In this category, recounted experiences are the most common type of information 
mothers engage with, along with advice and reassurance. The most common 
experiences of information that occur in this category are creating and discovering. 
 
Category 3: Learning to be a mother 
I had that very romantic picture … I was going to be a good mother, 
because good mothers breastfeed and … cope really well and don’t get 
postnatal depression. (Bree) 
 
As they enact motherhood, new mothers go through a process of learning how to be 
a mother. This might involve understanding what it means to mother, deciding on 
and adopting a particular parenting ethos, and working out how to care for another 
completely dependent person. In this category, mothers process the magnitude of 
their new responsibility, however, in the early days, the focus of their information 
experience is primarily the practicalities of caring for their child. Learning to be a 
mother is evolutionary and ongoing: it continues as children grow up and move into 
new phases of their lives.  
 
Learning to be a mother is a complex and challenging process that is made more 
difficult by the fact many of the participants had unrealistic ideas of what mothering 
would be like. Participants spoke about a mismatch between their expectations of 
mothering and the reality, and this underpinned their experience of Learning to be a 
mother. Learning to be a mother is information-intensive and drives a substantial 
proportion of the participants’ information experience, particularly in the early period 
of transitioning to motherhood. This category was present for all participants.  
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Romance and reality: the nature of mothering 
For a number of participants, Learning to be a mother was underpinned by a 
mismatch between their expectations of motherhood and the reality of mothering. 
This mismatch meant the participants did not come to parenting with a realistic 
image of what it meant to be a mother:  
Being a parent was everything I’ve always wanted to do and suddenly I 
was just like … from the time he was born, like, as soon as my milk 
came in, that’s when he started … And like, just crying and he was 
always in pain and I didn’t know what to do … so I was sort of like, ‘I 
hate being a parent. I hate my life and I just …’ I wanted to give him 
back, you know? And I do think that people should want to be parents, 
you know? Like it’s a rewarding thing. But, my personal experience, at 
that time, it wasn’t rewarding … We were at the stage where it was like, 
‘I don’t even … I’m not finding any joy from my kid,’ you know? Like, ‘He 
doesn't … he isn’t just this beautiful little newborn that, like, lays there.’ 
(Naomi) 
This mismatch of expectations was most clearly articulated in the narratives told by 
mothers who had particularly distressing or difficult experiences of early motherhood 
(including Rachel and Naomi), however it was not unique to them. Many of the 
participants described having an idealized view of mothering that was incompatible 
with the reality of being exhausted and managing a crying, fussing baby. They came 
to motherhood with specific ideas of what the experience would be like only to have 
these fundamentally challenged from the outset. There was a sense that they did 
not necessarily know how their ideas about mothering had formed (Bree) or what 
had influenced them. Nevertheless, those very particular, often romanticized, views 
certainly existed: 
‘I was a much better mother before I was a mother,’ [I] love that phrase. 
It’s kind of … and it speaks very much to my experience of all these 
ideas I had about motherhood that were very challenged in that first 
week … I had that very romantic picture around what a good mother 
looks like and how I was going to be a good mother, because good 
mothers breastfeed and good mothers, you know, cope really well and 
don’t get postnatal depression. (Bree) 
This sense of having a romanticized, idealized vision of motherhood that is 
challenged by the reality of having a baby in your arms was implicit in the narratives 
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of many of the participants. Bree provided an apt description of what many others 
alluded to: 
The best way I have described it to people … I didn’t travel overseas 
until I was 25 and I went to Vietnam by myself and that was … I got off 
the plane in Hanoi and went, ‘Fuck,’ you know. But I experienced crazy 
culture shock, like I was just terrified for the whole three weeks I was 
there. And I remember at the time [after Will’s birth] thinking, ‘This is the 
same kind of feeling except I can’t go to the airport in Ho Chi Minh City 
‘cause I’m afraid of going.’ You know like, ‘This is home, this is what’s … 
we’re just going to have to deal with it.’ 
Some other participants hinted at experiencing a mismatch. Rachel, Naomi, and 
Bree’s experiences of the mismatch were perhaps more extreme because of their 
difficult experiences of early motherhood, and they were consequently highly aware 
of and reflective about the mismatch. 
 
Practicalities of mothering 
For some of the participants, the mismatch was not only about what it means to be a 
mother, but also about practical approaches to mothering. Some participants had 
made decisions about how they would parent, but post-birth they found themselves 
unable to adopt the planned strategies or uncomfortable with the practical 
approaches they had to decide to employ. For example, Rachel found that her ideas 
about parenting approaches changed dramatically after Sid’s birth: 
I had a lot of ideas about how I would parent. And after he was born I 
was shocked to find that, basically, I don’t know, I thought I’d be a lot 
stricter and a lot more, sort of, you know disciplined at … discipline-
based and that. And so after he was born I found I, for instance, with 
control crying, there’s no way … I just can’t do it, you know. So that 
whole sort of you know strict discipline and having him fit into my 
lifestyle I don’t subscribe to at all. 
Confronted with discomfort in enacting her planned parenting strategies, Rachel had 
to reconsider how she would go about caring for her child. When there was a 
mismatch between their expectations about parenting and the reality, Rachel and 
other participants engaged with information to understand the mismatch and to work 
out how to move forward. Rachel actively researched parenting approaches to find 
an alternative approach to caring for her child; Bree engaged with information to 
understand the impact of formula feeding; and Naomi actively sought information to 
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help her diagnose and treat her baby who was clearly in pain. Some of this 
information seeking happened in social media, for example, Naomi engaged with 
others’ recounted experiences of having an infant with similar symptoms on blogs 
and in forums, to help her understand and manage her child’s condition. 
 
Trial and error is an approach used by a number of mothers in this study to develop 
practical strategies or approaches to mothering. When Naomi was attempting to find 
a solution to manage Noah’s condition, she sought out information in social media 
and then went through a process of trying a range of solutions others had 
recommended until she found something that worked. In this way, Naomi used 
information found in social media spaces to support a process of trial and error. Trial 
and error is not always informed by information seeking, however, and can involve 
mothers applying existing knowledge and common sense to make decisions. As 
they experiment and adopt approaches, they are ultimately informed by their own 
experiences. I just think we’re winging it. I don’t know what I’m doing really. We just 
muddle on (Laine). April talked about learning to mother and equated it to ‘learning 
through play’. For Jacqui, the approach of just getting on with mothering mirrored 
her approach in life generally, I’m quite an efficient person I don’t like sitting around 
talking about motherhood when I could be just doing it. Regardless of whether they 
seek out information in social media to inform the process of trial and error, or 
whether they make use of their existing knowledge, many of the mothers who 
adopted this approach spoke about sharing their experiences with other mothers in 
social media. Trial and error can be informed by information found in social media, 
and the results of the trial and error approach often end up being shared as 
information in social media.  
 
As they work out how to mother, participants confirm or validate their decisions 
about practical parenting topics through engaging with information in social media. 
This occurs both before and after decisions or approaches are enacted. Melanie 
described tweeting about decisions or situations and receiving confirmation, 
validation or reassurance from her followers. She called this ‘feedback’. Sometimes 
this feedback was unsolicited and came in response to her tweeting about 
something that had happened, but other times she specifically sought out this 
feedback. Melanie described how feedback or confirmation was important around 
issues that mattered in the minute, rather than the ‘big decisions’, an idea that was 
echoed by other participants, you know an ephemera that kind of, they’re important 
for that minute in time and then they’ve gone coz something else has taken over. As 
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they work out how to mother, participants use information to confirm or validate the 
choices they have made. 
 
Evolution 
Learning to be a mother is an evolutionary experience, as mothers adopt and adapt 
various strategies. It begins from the time the baby is born, and is particularly 
intensive in the early weeks and months of the child’s life. It doesn’t, however, end 
once the mother has a certain amount of experience with mothering but, rather, 
mothers continue to adapt and adopt new strategies as they face new challenges 
and their children attain new milestones. Laine described entering into a new phase 
of mothering as her daughter, Vivian, entered toddlerhood: 
I’m finding myself thinking a bit more about these things now that she’s 
at an age where we’re going to have to start reasoning over things. And 
she’s a toddler. She’s starting to try and speak. She’s got her own mind. 
She knows what she does and doesn’t want. And some of the 
behavioural things which they all go through; you know, hitting and not 
sharing. We’ve been reading the books constantly, ‘Hands are not for 
hitting and teeth are not for biting,’ and sitting down with her every night 
and read those books and try and instil that. So it’s now the disciplining 
or the reasoning on why you shouldn’t behave in a certain way that I 
think I’m going to find quite interesting. (Laine) 
There is, however, a sense that mothers find there is less ambiguity as the child 
gets older and they may find the experience of adapting to new phases of mothering 
easier than when the child was very young. 
As things have moved into toddlerdom … which is easier than the first 
year I think, just because there are less changes, he’s got a full set of 
teeth, he can walk, he can talk, he eats, he’s got a regular routine, he 
sleeps through the night … I think once you’ve got all that bedded down 
then it’s just the day-to-day, behavioural things and watching the 
fantastic development. But it’s not so concerning, there’s not so much 
ambiguity about what’s happening because it’s pretty straightforward. 
You know, hungry, tired, frustrated, whatever the emotion is, it’s pretty 
easy to see what it is. When they’re tiny it’s much harder, I think. 
(Melanie) 
For Melanie, mothering a toddler was less mysterious because she had had an 
opportunity to get to know her son and was able to interpret his behaviour. This was 
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reflected in her discussion of engagement with information: Melanie recounted 
stories and experiences of engaging with information in social media that occurred 
in the first few months of mothering more frequently than experiences she had after 
the first year. As children grow up, mothers develop confidence and learn to trust 
their own instincts, and, in this way, instincts become valued information and are 
increasingly trusted. Vanessa suggested that although she may have still felt like a 
new mum, even after the birth of her second child, her growing trust in herself and 
her instincts fueled her evolution as a mother: 
I think there’s a big difference between being a first time mum and 
being a new mum … I don’t know when you’re no longer because 
even if you’ve got lots of children, your oldest one is always going 
through a different stage that you’ve never experienced before, so 
I guess everything that Thomas ever does will always be new but I 
think the second time around it’s a lot easier and you trust yourself 
a lot more. (Vanessa) 
A majority of the participants indicated that whatever their children’s age, when they 
move into new stages of development, the experience of mothering them is new. 
This means that mothers have to work out how to parent beyond the early phase of 
mothering, and this continues even with their second and subsequent children. They 
are constantly and continuously learning to be a mother, and social media plays an 
important role in this. 
 
No matter where they are in their motherhood journey, mothers engage with 
information as they work out how to mother. Information, in many forms, is an 
important input in decision-making. 
 
Summary 
In Learning to be a mother, participants negotiate their early experiences of 
mothering by engaging with information to realign their expectations to match the 
reality of mothering. They also engage with information to learn how to care for their 
child and deal with the practical aspects of mothering. Notably, Learning to be a 
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Information 
In this category, mothers engage with recounted experiences, advice, ideas, proper 
information, and, as they adjust to mothering, instinct and their own experiences. 
Other mothers are an important source of information in this category. The most 
common individual experiences of information in this category are discovering, 
storing, and using. 
 
Category 4: Understanding normal 
I just thought, ‘This is what babies are like,’ you know, like I didn’t know 
that that wasn’t normal, that they’re not meant to cry all day every day. 
Like, no one had told me that. (Naomi) 
 
Participants engaged with information in social media to develop an understanding 
of what is ‘normal’, to normalise their own experience of mothering, and to help 
others normalise theirs. Some participants held idealised visions of ‘normal’ that 
were established before the birth of their child, while others found they were 
presented with these idealised visions when they went looking for information on 
particular topics, to solve a problem or inform decision-making. These participants 
found their own idealised visions of ‘normal’, as well as those presented in books 
and the media, did not necessarily match the reality of their own experiences. For 
others, mothering was simply uncharted territory, and lack of experience meant they 
needed to develop an understanding of what is normal in order to make decisions 
and alleviate concerns.  
 
All participants in this study spoke about their own and others’ normalisation 
practices without prompting, although in some instances they used less specific 
language like ‘comparing behaviours’, ‘gauging’, ‘are other kids doing the same 
thing?’, rather than the term ‘normalising’ or even ‘normal’. There was a strong focus 
on understanding normal and normalising experience in the interviews, evidencing 
the extent of this practice. 
 
Seeking to understand normal 
As they try to understand ‘normal’, mothers engage with information to develop their 
knowledge of the range of normal experience. This knowledge is developed by 
accessing information about others’ experiences. Normalisation occurs through a 
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mother holding her own experience up against those of others and comparing to see 
if the two align. While mothers have always discussed their experiences of 
mothering with other mothers, social media provides an unprecedented level of 
access to information about others’ experiences. Mothers now have access to the 
experiences of a much broader pool of mothers to help them normalise their 
experience. 
 
Mothers access other mothers’ experiences in a number of ways. The first of these 
is an active process in which they seek already existing recounts of experiences (for 
example, on blogs). They may also ask explicit questions of other mothers in social 
media. Mothers are also exposed to others’ experiences on an ongoing basis and in 
a more passive manner: they see mothers in their networks post about their 
experiences as they occur and consequently build up a bank of knowledge based 
on recounted experiences. Finally, mothers access other mothers’ recounted 
experiences when they are provided in response to their own rhetorical statements 
(or ‘exclamations’ and ‘whinges’) made in social media. In addition to normalising 
their own experiences, the participants spoke about sharing their own experiences 
to help other mothers to normalise. 
 
The need to understand whether their experience is normal can also drive mothers 
to actively ask questions of other mothers on social media, questions like ‘is this 
supposed to be happening, is it supposed to be …?’ (Melanie). Bree indicates this is 
one of her main motivators for using social media as an information source, at least 
after the first couple of weeks of mothering. She specifically identifies her practices 
around normalising her experience using social media as ‘information sharing’:  
As time went on it became about trying to gauge the experiences of 
others … I like to gauge what’s happening for me, ‘Does this fit with the 
experiences of other people?’ So at that point [my use of social media] 
became about information sharing, but initially it was just, ‘Augh, oh my 
God.’ (Bree)  
In her first interview, Naomi spoke about her experience of normalising her baby’s 
sleeping patterns. In this example, Naomi highlights a description of ‘normal’ 
behaviour that she had read on a website that has what she calls ‘proper 
information’, and talks about how she went about normalising her child’s behaviour: 
I have asked that more recently because this sort of … this last month 
(Noah’s seventh, eighth month) he hasn’t really been sleeping well. He’s 
sort of been waking up four or five times a night. So I did ask that on 
The information experience of new mothers in social media: a grounded theory study 181 
Instagram. You know like, ‘Is this is normal? Should I be worried? 
Should I go somewhere? Or is this just like a baby thing? You know, 
‘cause I wasn’t sure how much other babies [wake] … ‘cause all the 
websites that have proper information are like, ‘Your baby should wake 
at ten for a feed and then go to sleep until like seven AM.’ I knew [he 
was] teething and that’s what was causing a lot of problems, ‘cause he 
was teething his three teeth at once. And so I knew that he was going to 
be unsettled but I just didn’t know if I had a bigger problem than what I 
thought. So I did go to social media for questions like that. (Naomi) 
In this instance, Naomi’s experience did not match the information she found about 
sleeping patterns, so she used social media to access others’ experiences in order 
to understand her own.  
 
In some cases, mothers prefer to use content other mothers have already published 
on social media rather than asking questions. A number of the participants spoke 
about using blogs as sources of information, and some explicitly discussed using 
blog posts to normalise their experience or their child’s behaviour. For example, 
Melanie indicated that she used mummy blogs to reassure herself that it’s perfectly 
fine and that I just had to ride out whatever the thing was. This type of engagement 
with social media content usually occurs as a product of mothers using a Google 
search on a particular topic. In this way, mothers engage with existing information 
contained in online social interactions that they were not part of, and, although they 
usually have the option of engaging in these interactions by commenting, they may 
simply use it as a static information source. Similarly, mothers mine existing forum 
threads on parenting sites to find information to help them normalise. In many 
cases, the motivation for mining forums is simply to access other people’s 
experiences quickly and easily, without having to wait for people to provide 
responses to a question. In other cases, this practice is driven by a desire to remain 
anonymous, particularly when a topic might be controversial or embarrassing: 
Vanessa: Well yesterday – I didn’t actually post, I was just searching … I 
don’t know why … I guess it’s probably embarrassing [to talk about] – it 
was coz Thomas developed a deep fascination with his penis and I just 
wanted to see that it was normal so I just did a Google search and it 
came up with an Australian based Yahoo chat room and I just had a look 
… It wasn’t a live chat and I just had a look at what other people had 
said … 
Interviewer: And were you able to alleviate your concern by doing that? 
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Vanessa: Yeah. Yes, it’s perfectly normal, just disturbing. (Vanessa) 
 
In addition to asking questions or actively searching for information to normalise 
their experiences, normalisation also occurs without an active attempt by the mother 
to normalise. This occurs in two ways: through accumulated knowledge and through 
unsolicited responses to rhetorical statements they make on social media. Mothers 
develop and refine a general understanding of what is normal through the 
information they encounter incidentally in social media. For example, Laine talked 
about liking a Facebook page for mothers:  
There’s often quite a lot of posts on there about people dealing with 
baby in a certain way and it’s good to see what the responses are from 
other people especially [as] we’re hitting the toddler age now, it’s good 
to kind of see what other people are facing and what’s the norm and 
how to further address certain things. (Laine) 
Being ‘in flow’ with information in social media may negate the need to ask specific 
questions on particular topics. I’ve kind of been aware of – particularly on [closed 
forum] – in the past of how [toilet training has] gone for other people and what to 
expect, so it’s kind of alleviated my requirement to ask any further questions (Laine). 
In this way, mothers build a knowledge base that they can use to normalise their 
experience at a later date. Similarly, mothers sometimes receive unsolicited replies 
when they ‘vent’ on social media about particular experiences with their children. 
These replies are generally intended to be encouraging or supportive responses 
and have the effect of reassuring mothers that a behaviour or experience is normal. 
 
Helping others to normalise 
Participants also spoke about helping others to normalise their experience and, for 
some, this was the focus of their discussion of normalisation. For them, 
normalisation is about what they can do for others, not what others do for them. 
Jacqui followed the discussion on a number of Facebook pages and sometimes she 
commented on these:  
[I make comments] to help people, yeah, or to normalise something. I 
guess that’s a good word, normalise something. So [I] just go, ‘Hey, it 
can be done,’ or, ‘Just chill out a bit,’ as [another] mum … [What they 
are worried about is] not necessarily a huge problem, even though it’s 
perceived as a problem to them. Just reassurance I guess. Normalising 
things, which is based on my experience and my knowledge, I guess. 
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As a health professional, Jacqui also helped mothers to normalise based on her 
professional knowledge:  
I guess if you were to classify it, easing people’s anxiety about 
motherhood, normalising some things that often are made into a big deal 
by other health professionals or, like, by the medical ward. 
More experienced mothers like Vanessa use their knowledge and experience to 
help others normalise. As a mother with more than one child, she could provide 
useful information because she had more than one set of child-rearing experiences 
to draw from: 
One of my friends actually had her first baby a couple of days after 
Michael was born and so we’ve done a lot of talking about, because it 
was her first one, so I was able to share with her and like she was 
comparing like her child against other kids and I was able to say, ‘Well, 
you know, Michael’s not doing that either but Thomas was doing by this 
stage’ and that sort of thing. (Vanessa) 
This process is reciprocal: Vanessa assisted her friends to normalise their 
experiences and they did the same for her. Helping others to normalise benefits 
mothers, too: 
It makes me feel really good to tell first time mums you know that they’re 
fine and that it’s normal or you know ‘try this or we do this and it worked 
for us’. (Vanessa) 
 
Focus on everyday topics 
Normalisation in social media tends to focus on ‘everyday experiences’ rather than 
on more serious topics, such as medical concerns. There was a strong sense for 
many participants that some topics are more pressing or more serious and those 
are dealt with in a different way. For example: 
often you have a non-medical thing that, you know, you just want to 
know if your kid is normal, you know … Or he’s trying to fight you 
constantly, which I s’pose is a bit medical but ... so yeah, I’d like to know 
are other kids doing the same thing? (Rachel)  
Rachel’s statement is typical in that it describes normalising the everyday, rather 
than normalising more serious topics.  
 
As evidenced in the previous quote from Rachel, mothers may make a distinction 
between medical and non-medical topics. Some mothers are less likely to seek to 
 The information experience of new mothers in social media: a grounded theory study 184 
normalise on medical issues using social media, while others (like Naomi) are willing 
to use others’ narratives to help them normalise if those narratives recount 
professional advice. Participants also valued different types of expertise for different 
types of issues. For medical issues, the expertise of health professionals is valued, 
but for other topics – including every day experiences – experienced mothers are 
considered to be the experts. Speed also plays a part in mothers’ decisions about 
how to normalise their experience. Social media is particularly useful for getting 
quick feedback, both through asking questions and mining existing information. 
Finally, sometimes anonymity is important, including when the topic is controversial 
or embarrassing, and the desire for anonymity can drive mothers to use anonymous 
social media to ask questions or to search rather than ask. 
 
If the practice of normalising is such a common part of new mothers’ information 
experience in social media, does it follow that visions of motherhood presented in 
social media are less idealized, more honest or real? Naomi suggested idealized 
representations of motherhood are less common on social media than in other 
media because everything on social media is much more real. Indeed, many of the 
mothers talked about sharing openly and honestly about their experiences, 
particularly their more difficult experiences of mothering. By sharing openly and 
honestly, mothers construct more realistic views of mothering by sharing a broader 
range of ‘normal’ experiences. It is interesting to note, however, that Naomi and 
others have at times stopped themselves from presenting an unsolicited ‘real’ view 
of their experience when they are in the experience, because they do not want to be 
negative, or they simply cannot face being honest in public when the issue is raw. 
On the one hand, mothers like Naomi feel that idealized visions of motherhood are 
less prevalent in social media, but on the other, they have deliberately used 
positivity or humour, or simply avoided sharing at all, when their experience has 
been negative. There is some tension between the idea that social media is more 
real, somehow less about the ideal, and the practice of presenting positive 
experiences or putting a positive spin on negative experiences. It is likely this 
impacts on the processes of building an understanding of normal and normalising 
experiences, because it influences what experiences are shared and the language 
used to discuss them.  
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Summary 
Understanding normal is an important category of experience for new mothers. All 
participants spoke about understanding what is normal and normalising their own 
experience of mothering, as well as their children’s behaviours. In this category, 
information experience has three foci: developing an understanding of ‘normal’, 
normalising own experiences, and helping others to normalise their experiences.  
 
Information 
Participants engage primarily with one type of information, recounted experiences, 
although advice and reassurance also play a role in understanding normal. Their 
experiences of information in this category include discovering, creating, storing, 
reposting, evaluating, and using. Participants’ engagement with information in this 
category helps them to manage the mismatch between expectations and reality as 
seen in Category 3; alleviates their concerns; provides them with reassurance; and 
allows them to build a knowledge base of ‘normal’ experiences to draw from later. 
By recounting their own experiences, giving advice and providing reassurance, 
participants help other mothers to normalise their experiences. 
 
Category 5: Being more than a mother 
I’ve always had moments in time where I have felt particularly driven to 
make something … (Bree) 
 
As they adopt a maternal role, mothers must reconceptualise their identity. The 
findings related to identity reveal the importance new mothers place on maintaining 
a sense of self and an independent identity through this process of transitioning into 
motherhood. The interview question was deliberately broad and asked participants 
to reflect on their social media use generally. This gave them an opportunity to lead 
the discussion and many of them spoke about other aspects of their identity, and 
how these play out in social media. As they became mothers, the participants in this 
study strove to maintain other parts of their identity in two ways. Firstly they 
continued to enact other roles they have enacted in the past; and secondly, they 
adopted new roles and activities, in response to or as a result of their experiences of 
mothering. Regardless of whether they work outside the home, run a business from 
home, undertake paid employment based at home, or stay at home full time to care 
for their children, all of the participants in this study touched on roles and activities 
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that are not necessarily related to mothering. Most of these mothers enact some of 
these roles and activities in social media. Specifically, mothers enact their roles as 
professionals, pursue other interests including hobbies, exercise creativity or seek 
creative inspiration, or run businesses, and these activities form part of their 
information experience in social media. 
 
Being creative 
Creativity and creative pursuits form part of many mothers’ information experience 
in social media. In some cases this is driven by the desire to be creative or achieve 
creative fulfillment, others are driven to ‘make’ things, and, for some, both creative 
fulfillment and ‘making’ are important. Creative activities, including craft, sewing, 
knitting, writing, and photography, were topics many participants raised in their 
interviews when prompted to talk about their experience of using social media, and 
typically, these are activities the participants had pursued before they became 
mothers. As Bree noted, knitting and quilting aren’t part of her ‘mother’ persona but, 
rather, part of her ‘Bree’ persona. She had always been driven to ‘make stuff’, but 
found she had more time for it while she was on maternity leave and, subsequently, 
she had entered into a phase of ‘intense making’, despite returning to work:  
I’ve always made stuff. Not quite as intense as I do now, but I’ve always 
had moments in time where I have felt particularly driven to make 
something … But, really, in the last two years I’ve actually sat down and 
finished a whole bunch of stuff and it’s this kind of intense thing that 
happens every night now. (Bree)  
This desire to create or make, to be creative, is part of who she is: ‘maker’ is part of 
her identity, just as ‘mother’ is. Bree is not alone in this. Jacqui is a photographer, 
Julia is a sewer, Naomi is a crafter with a variety of interests including quilting and 
scrapbooking, Melanie and Elizabeth are writers. Each of these women perform the 
‘maker’ aspect of their personality in social media.  
 
In social media, ‘makers’ enact their information experience as creative beings in a 
variety of ways and using a variety of channels, from dedicated activity-specific 
social network sites like Ravelry, to craft markets like Etsy, MadeIt, and Craftumi, to 
mainstream social media channels like Facebook and Twitter. ‘Makers’ turn their 
creative pursuits into social activities by sharing about them on a variety of social 
media channels. Photos and tutorials are posted to blogs, photos of projects in 
progress appear on Instagram, finished products are sold on Facebook, and 
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promotional images for consumables or tutorials or blog posts are uploaded to 
Pinterest. Participants create information through these posting practices. There are 
different drivers for these activities. Some participants create tutorials, while others 
simply share their works in progress with friends and family.  
 
Sharing information about creative pursuits makes social media a rich source of 
information that is used for inspiration and ideas. For example, Bree engaged with 
information in social media to gain inspiration for her knitting and quilting. As a 
knitter, she had been a long-time user of Ravelry, a social network site specifically 
for people who work with yarn (knitting and crocheting), but more recently, she had 
begun quilting and found herself looking for inspiration in a new space:  
Quilting’s a new thing. I mean, it was all knitting until about three months 
ago and now it’s become this sewing thing. But because with knitting 
you’ve got Ravelry, there isn’t really an equivalent of that for anything 
else so you kind of look at what other people are doing on Pinterest with 
that. (Bree) 
At her first interview, Bree was not a particularly avid user of Pinterest, however 
between her first and second interview she took up quilting, and found Pinterest was 
now relevant to her as a source for inspiration for quilting projects. 
 
Participants like Bree find inspiration for their creative projects in social media 
spaces in two ways: they actively search for it and they develop networks that 
expose them to others’ work. As a knitter, Bree had a strong network of other 
makers within Ravelry, but as a quilter, she needed to find a network of people to 
connect with for inspiration. This example illustrates how makers build networks of 
contacts across a variety of spaces to facilitate this engagement with other people’s 
making-related content. By building, refining and honing networks, participants draw 
the information they want to access for inspiration into their social media spaces. On 
Pinterest, they follow boards and individuals; on Facebook, they find and like pages; 
on Twitter, they follow people with similar interests. In this way, they set up a stream 
of information that they are ‘in flow with’ as they use social media. This flow of 
content allows them to encounter information, be inspired, and get ideas. The act of 
creating this flow of information is quite intentional, makers go looking for other 
makers to engage with. For example, Jacqui actively sought out pages on Facebook 
to ‘like’ as a way of getting content into her feed: I’ll literally do a ‘wedding 
photography Brisbane’ or ‘wedding photography Gold Coast’ or ‘institute of 
photography’ or something search in pages [on Facebook] every few months just to 
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find new pages. (Jacqui) She also built her network of photographers, models, and 
stylists by friending people she meet at workshops or events. Networks constantly 
evolve as makers find new people to connect with. 
 
Following personal interests 
Building networks based around interests allows mothers to participate in 
communities. Community is an important concept for bloggers, who value the 
interactions they have around others’ content. Bloggers like Elizabeth see 
themselves as being part of a community of bloggers. Her participation in this 
community involved posting to her own blog and also reading and commenting on 
others’ blogs. She had forged connections with women who she would not know if 
they weren’t part of this blogging community, by sharing about her everyday life. 
Melanie’s blog allowed her to participate in more than one community: she was part 
of a community of mothers who blog and she was part of a community of writers. 
The community aspect of her experience of blogging was very important to Melanie 
and, indeed, it carried over into her offline life, through meet-ups with other 
bloggers. Melanie valued the community she participated in as a blogger because it 
allowed her to be a writer, to develop that aspect of her identity and to hone her 
craft. Some of her blog posts were part of an online writing group: 
The feedback on those are very specific to writing craft and doing the task or 
whatever the exercise is for that week. They’re very constructive in terms of 
honing the writing process … [These posts are] very important because they 
also mean that there are people participating in the community of those 
online groups so then I’m also reading their posts and that sort of support 
network. (Melanie) 
Similarly, Jacqui believed it was important to interact with others around their work, 
she liked to give people praise on their photos … it’s part of recognising art. Jacqui 
suggested that being an artist was about more than just producing art; it was also 
about engaging with art and engaging with artists around their art. This sentiment is 
representative of the practices of other makers in this study. Regardless of what 
type of product makers produce, they are motivated to interact with communities of 
makers in social media, and these interactions form part of their information 
experience generally and their information experience as makers.  
 
Many mothers engage around other non-parenting topics of interest to them, from 
politics, to interior design, to fashion, as well as topics related to everyday life. 
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Elizabeth and Bree both had an interest in politics, which was evident in their social 
media activity:  
I have lots of friends who are involved in campaigns and things … I’m 
interested in them and they always put up things on Facebook: activist 
things that they’re doing; protests or letter writing campaigns and things 
like that, that I’m always interested in. (Elizabeth, Interview 1) 
 
Both Elizabeth and Bree made posts about political topics during the observation 
period. Elizabeth used satire to talk about the election in blog posts, and also shared 
articles and engaged in discussion about them on Facebook. She and Bree both 
offered their viewpoint on political topics on Facebook. In this way, they create, co-
create, and find and share information related to politics. Elizabeth is also interested 
in fashion, which manifests itself in posts on her own blog and on a group blog, as 
well as in Instagram posts. She also regularly reads a number of fashion blogs, and 
engages with the authors and the wider community by commenting on posts. 
Fashion blogs are sources of practical information for Elizabeth, who cited the 
Australian blog Styling You as a helpful source of practical fashion tips that she 
often makes use of. Similarly, April has an interest in mindfulness, psychology, and 
health, and she subscribes to content on these topics by liking Facebook pages and 
using subscription services. 
 
Work or business interests 
In many cases, participants have jobs or businesses that involve some use of social 
media, or they may simply use social media to talk with their networks about their 
work. Work is a big part of the identity of working mothers so it is easy to see why 
their information experience in social media would extend to this part of their lives. 
This ranges from working in and with social media (for example, Melanie worked in 
a role that incorporated social media activity and had worked on projects in this 
space), to making posts that lament how much they hate their jobs, to using social 
media for professional development or to be active in their profession. Michelle and 
Vanessa spoke explicitly about using social media in a professional capacity, not so 
much as part of their job, but to engage with other professionals in their field, for 
current awareness, and for professional development. In Michelle’s case, Twitter is 
the hub for her professional social media activity, although her current work, study, 
and childcare arrangements mean she is not as active as she was before Joseph 
was born. Vanessa primarily uses blogs to keep up-to-date with professional topics. 
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Bree, on the other hand, uses Twitter for all aspects of her life, and has found her 
feed is richer and more diverse since she has returned to work, because it reflects 
interests beyond her maternal world. 
 
Some of the participants run businesses that use Facebook or that are located 
primarily in Facebook. Jacqui has two businesses, both of which have Facebook 
pages. At the time of her interview, Jacqui’s photography business was a very new 
venture and the Facebook page was not well established. Her primary aim for her 
healthcare business Facebook page is to inspire people, and, to that end, she posts 
inspirational quotes and images, which she generally sources from social media 
and, primarily, from other Facebook pages. She also shares knowledge and 
attempts to engage people, and reflected on her attempts to create conversation on 
the page in her interview:  
I’ve tried to activate a bit of discussion on my business page, not super 
successful just yet … Yeah, so I guess I do subtly fiddle with different 
techniques in terms of that; like, do you provide a question? Do you post 
a fact and just wait for people to comment? (Jacqui)  
Jacqui’s information experience related to her business is multi-faceted: she has 
created a flow of content to source information from; she reposts information and 
shares her knowledge on her page to inform and inspire her clients, and to create 
conversation; and she engages with people who interact with her content. She posts 
announcements related to her business – including special offers and introductions 
for new staff – but rarely, because her focus is on informing and inspiring her clients. 
Julia’s use of Facebook for her business is quite different. She and a friend make 
and sell clothing and other items for babies and children, and their business centers 
on their Facebook page. The page is essentially their online shop, which they 
supplement by having stalls at markets occasionally. In Julia’s case, the business is 
secondary to her main career:  
It’s not, you know, meant to be our way to make our money or anything 
like that. It was just that we enjoyed doing what we were doing and 
people that we knew were asking us to make things for them so we 
thought we may as well set it up and see if anybody else out there is 
interested. (Julia)  
Her page is not particularly active and is focused on sales transactions. Still, this 
forms part of Julia’s information experience: she connects with others who have 
small, home based businesses; she posts products for sale; she participates in 
sales events with other businesses, using her page to inform customers about the 
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event; she answers questions about her products; and she conducts sales 
transactions. Julia also uses Facebook for other purposes related to her business, 
for example, she buys and sells fabric on Facebook pages and groups. Julia and 
Jacqui’s information experience on Facebook related to their businesses are quite 
different, reflecting the nature of their businesses, the purpose of their Facebook 
pages, and the different emphasis they place on their businesses in terms of them 
being income sources. Nevertheless, running their business Facebook pages is part 
of their information experience. 
 
Overlapping work and personal interests 
There is not always a clear line between work and personal use of social media, 
which not only reflects overlap of work and personal interests, but also the fluidity of 
the line between them. April, who ran her own human resources business, spoke 
about finding balance between work and family life, and in doing so, she also 
reflected on the overlap between her personal and professional interests. She had a 
personal interest in psychology, mindfulness, and health, but these were also 
professional interests: everything I’m doing at work I’m loving and trying to live, not 
just sell (April). The content she engages with as April-the-individual is relevant to 
her work, and vice-versa. This synergy between work and other interests exists for 
other participants as well. For example, as a health professional, Jacqui liked a 
range Facebook pages about healthy eating, as well as pages that posted content 
designed to inspire people to live their best lives, but this was not purely a business 
interest. Jacqui was also interested in these topics because they were relevant to 
her own interests, quite aside from her professional role. Additionally, Jacqui had 
both a personal and professional interest in photography, having been a hobbyist, 
and now as a professional photographer with her own photography business. It is 
perhaps unsurprising that this crossover of personal and work interests is most 
obvious in those mothers who run their own businesses, and particularly for those 
for whom their business is the primary source of their income. 
 
Reclaiming a sense of self 
For some mothers, like Michelle, being more than a mum in social media was a self-
conscious, deliberate choice to reclaim a sense of self: 
I have been making a lot of status updates about how many words I have left 
to write in my assignment. Stuff I’m doing with my weekends and my day. 
Those annoying gym posts, I have been known to write one or two; but only 
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ever one or two, not constantly. I think it makes me feel better if I can post 
stuff that isn’t just about being a mum. So I try to do it as often as I can. 
(Michelle) 
This desire to mark herself out is linked to the self-consciousness mothers feel with 
regard to posting a large volume of content about their children, which is explored 
further in Category 11: Exercising self-consciousness and social awareness. 
However, there is something deeper and more complex at play here. Mothering, 
particularly in the early phase, can be an intense, overwhelming, externally-focused 
experience, in which mothers can lose their sense of self or, at least, push it into the 
background. The experience of transitioning to motherhood causes them to focus on 
the maternal role and it can be difficult for them to find time to enact the other roles 
that they are accustomed to carrying out. But these roles – these other aspects of 
themselves – do not simply disappear. For some, being more than a mum in social 
media is about reclaiming (or claiming) and enacting other roles. For others, like 
Michelle, it is also about marking themselves out as more than a mum. This latter 
motivation is complex, because it encapsulates both reclaiming and enacting other 
roles, and publicly marking out their affiliation with those roles. It is driven by an 




Being more than a mum is a manifestation of information experience in social media 
that involves mothers enacting and marking out aspects of their identity beyond their 
role as mother. Many of the participants in this study are makers who seek and find 
inspiration, acknowledge others’ work, and participate in communities related to 
their making in social media spaces. They also pursue interests in politics and 
activism by engaging with information. Finally, participants also use social media as 
part of their businesses or their professional practice.  
 
In this category, participants engage with a range of types of information, including 
advice, ideas, recounted experiences, nothing information, announcements, and 
proper information (the latter particularly for mothers who use social media as part 
of their professional practice). Their individual experiences of information include 
discovering, creating, and storing.  
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Category 6: Enacting relationships 
In some ways … [the friendships are] more valuable because you sort of 
have something to hide behind. (Naomi) 
 
Enacting relationships involves participating in relationships that have roots in both 
the online and real life worlds. ‘Real life relationships’ are those relationships that 
formed outside social media, and include familial relationships and relationships with 
friends or other contacts that formed in real life before they moved into online 
spaces. These relationships are commonly referred to as being with people they 
know ‘in real life’ or IRL. Participants connect with family and friends using social 
media to keep them up-to-date with information about the child, and to keep up-to-
date with their family and friends' lives. They also reconnect with school friends, who 
are often in a similar phase of their lives and who they consequently engage with 
around parenting topics. For participants in this study, connecting family and friends 
tends to occur most often on Facebook. ‘Online relationships’ are those that 
mothers form in social media spaces. They may or may not involve connecting in 
‘real’ life but, critically, they are ‘real’ relationships regardless of whether the parties 
ever meet in person. These can be rich relationships that have real meaning and 
value in mothers’ lives. The people mothers form relationships with online are often 
just as much a part of their lives as their offline friends are.  
 
Facebook is for ‘real life’ friends 
Facebook is the locus for connecting with family and friends and enacting these ‘real 
life’ relationships online. Often, it is a space for enacting relationships with family 
and friends who live interstate or overseas. Laine and Julia both migrated to 
Australia and their families were overseas, so Facebook was an important tool for 
maintaining relationships with the friends and family who were overseas, and 
particularly for keeping these groups up-to-date with news of their children. Julia 
noted that using Facebook to provide updates on her child was easier than sending 
out regular emails. The majority of Laine’s Facebook content was about her 
daughter and she noted the opportunity this gave her mother to participate in her 
granddaughter’s life: 
I do use it to post stuff about my daughter all the time and have done 
since before she was born. And it’s a good way for people to see how 
she’s progressing and they can comment … And my mum, it’s the only 
way she really sees photos of her granddaughter because she’s very 
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elderly and not in great health and she is not technologically savvy. So 
when my brother or other friends are there they’ll get on and get her 
onto Facebook and so she’ll see the latest photos or videos or whatever 
on there. (Laine) 
Vanessa also recognized the value of Facebook for grandparents: 
My partner’s mum was never really on the internet and then she got into 
the internet for a couple of very specific purposes and then she realised 
that if she joined Facebook she could look at all the photos of her 
grandchildren. So she did that and like that’s the only reason she used 
Facebook. (Vanessa) 
 
Some mothers also spoke about wanting to connect with their parents on Facebook, 
to make it easier to keep them updated on family news:  
I’d totally like to friend my parents on Facebook if they wanted to, ‘cause 
they’re always whingeing about not having photos and stuff and I’m like, 
‘Get on Facebook.’ They want me to email them or put them on CDs and 
things like that. Augh, for God’s sake. Then I have to sit in there and 
burn a stupid CD and things like that. I just don’t ever do that. (Elizabeth) 
Facebook is also used by others who have family or friends interstate or overseas 
(like Melanie, Elizabeth, Bree, and others), to engage with information about their 
Facebook friends’ children and to share news about their own children. The practice 
of sharing news and stories about their children is very much an embedded practice, 
something that happens routinely. For example, Elizabeth recounted an experience 
with one of her husband’s friends:  
I know what’s going on with his friends who are having a baby in 
America and he doesn't. So, you know, if he didn’t have me accessing 
all that stuff and sharing photos … like, his friend in America said to me, 
‘Oh, I need to see some photos of Andrew.’ I was like, ‘But [your wife] 
and I have been sharing them on Facebook like the whole time, what’s 
wrong with you?’ (Elizabeth)  
This type of sharing provides a window into a child’s world. Vanessa described the 
experience of watching friends’ children grow up on Facebook: 
I love watching videos of friends’ kids that I’ve never even met but, you 
know, that’s one of my favourite things and I think that’s one of the best 
things about Facebook. You can be really included in their lives and 
never actually have laid eyes on the child in real life. (Vanessa)  
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Social media, and in particular Facebook, allows mothers to invite others into their 
children’s lives, and allows them to participate in their friends’ and family’s lives. 
 
The use of Facebook to enact real life relationships is so pervasive that a number of 
the participants feel they are forced to use Facebook for the sole purpose of 
interacting with family or friends who are not present in other social media channels. 
Generally, these participants prefer other social media channels and dislike using 
Facebook, but maintain a presence there in order to participate in these real life 
relationships. Naomi spoke about feeding her Instagram content into Facebook 
during a recent extended holiday:  
For a while there I didn’t [feed all Instagram photos into Facebook], but 
then on this trip I’ve sort of started doing that again because I’ve realised 
people were interested in the photos, but they weren’t following me on 
the blog or on Instagram and they were sort of missing out, I guess, and 
people would like write things to me or send me a message and say, 
‘Oh, you know, send me more photos,’ and I’d be like, ‘Are you serious?’ 
I post like five or six photos a day on Instagram on this trip, but I 
realised, oh, they just don’t know any of those … or they do know there’s 
other places but that’s not where they are, they’re on Facebook, and so I 
have fed them through. (Naomi) 
Melanie did not cater for her friends’ and family’s desire to interact with her on 
Facebook in the way Naomi did. Instead, she maintained a Tumblr blog where she 
posted photos of her son for friends and family. She did, however, use her 
Facebook account to observe others’ lives: Now I find that my Facebook is only to 
monitor what other people are doing, I hardly ever post anymore. (Melanie)  
 
For participants in this study, Facebook ‘friends’ are generally people they have 
actually met in real life, or at least have a connection with offline:  
I have met everybody who’s in my [Facebook] friend list at least once. I 
don’t have anybody who’s on my friend … oh, I have a few, but they’re 
family that I haven't met … It’s completely different to my Twitter … [It 
would] probably be less than 50% of the people that I know on Twitter, I 
have met in real life. (Michelle) 
The offline connection can be fairly superficial:  
Like, maybe … we’re just friends of friends and we’ve met a few times 
and we’ve hung out and, ‘I like you, you’re a nice person and I want to 
know what you’re doing.’ (Naomi)  
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Further, they may not be people the participant interacts with regularly in the real 
world:  
Some of them we probably meet once a week, maybe once every two 
weeks. Some of them I don’t see in person at all anymore now. Some of 
them I haven’t met in person for years and … and even before they had 
children I didn’t see them much in person. (Michelle)  
In fact, despite Facebook being the domain for interacting with real life friends and 
family, the relationships that are enacted there are not necessarily intimate in 
nature: So it’s a terrible way of looking at it in terms of grades of friendship, but 
there’s different levels of intimacy or reality and practicality about catching up (April). 
While April may have met everyone she was connected to on Facebook, the 
relationships were not necessarily intimate, or intimate enough to warrant calling 
them on the telephone or catching up with them in person. She noted that although 
she knew all the individuals she was connected with on Facebook, they’re not my 
friends, an idea that was supported by Julia, who pointed out, your ‘friends’ on 
Facebook are not actually your ‘friends’ are they, you know? (Julia). Bree had 
slightly different criteria for connecting with people on Facebook:  
I’m quite particular about who follows me [on Facebook]. So it’s really 
only people that I actually feel like I have a proper connection with rather 
than just a work relationship, so I can be a little bit more personal. (Bree)  
For Bree, a ‘proper connection’ was not necessarily dependent on knowing 
someone in real life: 
It’s more to do whether I like you. Do I like you and am I comfortable 
[with] you seeing my wedding photos and photos of my son and, you 
know, all those types of things. So I use that in a, probably, in a more of 
a scrapbooking, family connection, proper relationship kind of tracking 
tool. (Bree)  
While a real world relationship is not a necessary criteria for friending Bree on 
Facebook, she does connect only with people she has an existing connection with, 
and cites tracking ‘proper relationships’ as a function of her social media activity.  
 
Keeping up to date 
For Julia, April, and others, Facebook provides a means to remain broadly aware of 
what is happening in these acquaintances’ lives, without necessarily engaging with 
them. In particular, Facebook allows mothers to keep up-to-date with the ‘big news’ 
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their families and friends post. They do not necessarily engage with the content or 
make contact with the poster:  
[I] just skim out. I comment if it’s nice, you know, ‘Hey, congratulations.’ 
… I skim much more than I would comment on. But I feel in the know, 
right? I feel in the know at least. (April)  
Melanie used Facebook to broadly keep abreast of people’s lives: someone’s got a 
new job or they’re moving house or that sort of the broad things but not the minute 
or the everyday I guess … (Melanie) April described her practice of skimming 
friends’ content as voyeuristic:  
I guess that’s when you are being a voyeur ‘cause you’re just going, ‘Oh, 
what’s everyone up to?’ I’ve got some people, like some school friends, 
I’m [Facebook friends] with but weren’t my friends. So the fact that, you 
know, ‘Scotty ran third in the town carnival,’ awesome, but I don’t feel 
the need to comment or anything like that. So [I] skim, you know. (April)  
Keeping up to date from a distance through observation of acquaintances’ lives was 
discussed by participants who only use Facebook as well as those who use a 
number of different channels. Notably, though, most participants only discussed this 
passive observation as something that happened in Facebook. In other channels, 
participants were more likely to interact with others’ content. This broad awareness 
of what is happening in others’ lives would not be possible without social media. It 
allows mothers to maintain connections and reconnect with old friends or distant 
family with a minimum of effort.  
 
Beyond Facebook: choosing to be friends 
The flipside of the tendency for Facebook to be a site for existing relationships is 
that outside Facebook participants feel free to choose who they are friends with, 
rather than feeling obliged to connect with existing contacts. For Bree, the beauty of 
Twitter was that she didn’t have to replicate or enact real world relationships there:  
The thing about Twitter is that I’ve been able to choose who I engage 
with ‘cause the fact I don’t know many of them offline, like it’s actually 
about making a whole new bunch of connections that I feel like I have a 
bit more choice about. Whereas Facebook’s about existing connections. 
(Bree) 
Outside of Facebook, relationships are built on different foundations. Instead of 
being based exclusively around existing connections, relationships in other social 
media channels are formed around common interests, experiential overlap, or 
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shared values. In order for an online relationship to occur, the parties must have 
something in common, however they may also have divergent opinions or interests 
on some topics. For example, Bree followed a number of mothers who tweeted 
about or retweeted posts made by the church Hillsong. While she didn’t like seeing 
Hillsong related content in her feed, Bree still chose to maintain connections with 
these people because she valued the common ground they had, which in this 
instance was their status as new mothers. Indeed, for Bree, Melanie, Laine, 
Elizabeth, and Naomi, who all have relationships that have formed and are enacted 
outside Facebook in other social media channels, the common ground that 
underpins their relationships is often mothering, but can also be interests outside of 
mothering (see Category 5: Being more than a mum for discussion on other 
interests).  
 
Developing rich relationships in the blogosphere 
Blogging mothers develop friendships with other bloggers, through their own blogs, 
and through commenting on others’ blogs. I feel like I’ve developed kind of a bit of a 
relationship you know, like a sort of online relationship with some of the people who 
write the blogs, although I’ve never met them in real life (Elizabeth). In her second 
interview, Elizabeth, who had been blogging for only a few weeks at her first 
interview, had developed stronger ties with other blogging mothers as she became a 
more prolific blogger. Relationships built around blogs seem to be particularly rich, 
perhaps partly because of the level of disclosure that happens through blogging: If 
they’re bloggers, in a way you are sharing more truthfully and more intimately and 
people do appreciate that (Elizabeth). For Naomi, communicating her truth, relaying 
her experiences, is easier or more successful through her blog than through 
conversation:  
When you write things down, you just write it as fact. You just write the 
truth, what happened and then people appreciate more that you are just 
telling the truth and they believe that you’re not involved in it or making it 
up or making it sound better or worse or … yeah and so they sort of 
have this better relationship with you in a way. (Naomi) 
Naomi suggests that relationships formed in social media are valuable not just in 
spite of only knowing those people online, but, to a certain extent, because she only 
knows them online:  
In some ways [not having met them in real life] makes [the friendship] 
more valuable because you sort of have something to hide behind. Like, 
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I could disappear off of my blog and everywhere and those people might 
miss me but I wouldn’t know. They have no way of getting in contact 
with me, they don’t know me. (Naomi) 
Having a level of remove empowers Naomi to be honest and real in her interactions 
with people in social media and impacts on the level of disclosure she enters into. 
Naomi goes on to explain that she might friend someone on Facebook after meeting 
them once or twice, but those friendships don’t necessarily become rich and 
powerful because often these people do not invest effort in connecting with her at a 
deeper level.  
They don’t read my blog so they don’t understand everything I’ve been 
through. Whereas, people on other types of social media, who are more 
bloggy people, have read the whole story and they understand a bit 
more (Naomi) 
People who read her blog have greater insight into her life and understand her at a 
deeper level. While Naomi was the only participant to explicitly identify the link 
between knowing people only online and participating in rich, intimate relationships 
with them, the link was implicit in the stories other mothers told of blogging about the 
tough side of mothering. The intimacy that characterizes relationships in the mummy 
blogosphere is probably also partly a product of the sense of community that exists 
around mummy blogs. 
 
Cross-platform relationships 
It is common for relationships to cross platforms, with mothers like Melanie, Naomi, 
Elizabeth, and Bree engaging with the same people in multiple spaces. Speaking 
about her use of Instagram and particularly who she engages with there, Naomi 
commented:  
Well, [I connect with] quite a few people that I’ve connected with 
everywhere else. On my Instagram, I’d say it’s like a handful of people 
that I actually know in real life, [the rest] I only know on the Internet. And 
then, like, the majority of people [are] … bloggers that I have a 
relationship with, people I talk to on Twitter, even some of them I’m 
friends with on Facebook. And, you know … [we are] often commenting 
on each other’s blogs and things. They’re people that I have a 
relationship with. You know, I would consider them my friends, easily. 
(Naomi)  
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By engaging with the same people across different platforms, relationships become 
deeper and more intimate. Naomi, for instance, has strong connections with the 
bloggers she engages with across platforms. Some of the reasons for this may 
include their omnipresence in her social media context, the long form posts that are 
typically made on blogs, and the level of disclosure they enter into. 
 
Engaging with other mothers outside of Facebook 
Both Bree and Naomi indicated they are less likely to post about mothering on 
Facebook, where their real life relationships are enacted, but for slightly different 
reasons. Since she was using Twitter when Henry was born, Bree honed her Twitter 
network to meet her needs as a new mother;  
I think that there are more mothers that I know on Twitter … I went on 
Twitter and I looked specifically for mothers when Henry was born and I 
kind of built this kind of network, whereas Facebook are people I know in 
real life. (Bree)  
Bree deliberately posts more frequently about mothering on Twitter than Facebook 
because it is on Twitter that her network of mothers is strongest. Her Facebook 
friends are people she knows in real life and they don’t need to hear about snot and 
tantrums and poo and, you know, all of those sorts of things. So maybe I sanitise it a 
little bit for Facebook (Bree). Similarly, Naomi is more likely to post about mothering 
on Twitter, but in her case, this practice is not about sanitizing her feed for her 
friends’ sakes, but for her own. She generally finds that her connections in other 
spaces, particularly Twitter, are more empathetic, while her contacts on Facebook 
seem to offer unwanted advice in lieu of the empathy she might be looking for.  
With Facebook I’ve met everyone in real life before. Like, they’re people 
I know from different groups or whatever. And so people feel a bit more 
like they have some sort of right to tell you something ‘cause they know 
you personally. Whereas on Twitter, you are just this other person and 
people feel a lot more empathetic. Like, you know, I could write the 
same thing on Twitter and Facebook, [for example] ‘I could count on the 
one hand the number of full night sleeps that I’ve had in the last year,’ 
which is the truth. And I could say that on Twitter and people would be 
like, ‘Yeah, I totally know what you mean,’ or just, ‘Oh, that sucks,’ and 
whatever. People just say things like that. But … on Facebook people 
would be like, ‘Oh, well you should do this thing,’ or you know, ‘You 
should sleep-train your kid,’ and crap. Well … ‘I haven’t seen you for 
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ages. Actually, I have sleep-trained him, it’s just he wakes up. And you 
don’t understand my situation, so stop giving me advice about stuff …’ 
(Naomi) 
Naomi’s comments suggest people who have real life relationships with her feel 
justified in telling her how to mother, like it is their right to share their opinion simply 
because they know her, whereas people with whom she has online-only 
relationships are more likely to offer support and empathy than unwanted advice. 
 
Summary 
In Enacting relationships, participants form and maintain relationships. These 
relationships may be ones that exist in real life (including family and friends where 
the friendship started offline), ones that started online and continue to be enacted 
only online, or ones that started online that crossover into the offline world. 
Participants tend to interact with people with whom they have offline relationships in 
Facebook, while relationships that were formed online tend to play out in other 
social media spaces. Enacting real life relationships in social media allows 
participants to keep up-to-date with family and friends, and to share information 
about their child quickly and easily. Online relationships are formed around common 
interests, with mothering being common ground around which participants connect.  
 
Information 
As they enact their relationships online, participants give and receive advice 
(sometimes unwanted advice), reassurance, nothing information, and 
announcements. Individual experiences of information in this category include 
discovering, creating, and using. 
 
Category 7: Experiencing moments of light 
I can get some feedback on this … instantly, from someone who actually 
knows what the right moment is. (Melanie) 
 
Moments of light are occurrences that have a positive impact on a mother’s 
experience of mothering. The phrase ‘moments of light’ comes from Melanie, who 
spoke about the value of these occurrences in her experience of mothering 
Theodore. Moments of light involve an online interaction with one or more other 
mothers and usually involve the other mothers sharing about their experience of 
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mothering. They provide some relief or hope or light in the moment. They only 
occasionally manifest as a substantial or profound incident, but they can have a 
profound impact, both in the moment and beyond. They somehow improve the 
experience of mothering and the impact can be emotional, psychological, or 
practical. They occur through general, everyday use of social media and the 
conversations that take place through that everyday use. Sometimes they occur 
because a mother has actively sought out a moment of light, but more often they 
occur almost incidentally, as part of day-to-day interactions in social media. They 
involve an offering of empathy, solidarity, or support. Information exchange is a 
vehicle for creating moments of light, but the information itself does not cause the 
moment of light. Rather, it is the social practice of exchanging information 
(particularly information underpinned by empathy, solidarity, or support) that creates 
a moment of light. 
 
Sharing practical advice 
Moments of light can be practical, and most practical moments of light involve giving 
or receiving advice. Sometimes this may be in response to a request for advice 
(‘How can I get my baby to sleep through the night?’) but, more often, advice is 
given or received in response to social media content that is an exclamation or 
venting (‘If I don’t get more than two hours sleep in a row tonight I don’t know what 
I’m going to do’). It is important to note that giving advice does not necessarily 
cause a moment of light for another mother (in fact, depending on framing, it may 
have the opposite effect), but it can, depending on how it is framed.  
 
Moments of light are also triggered by practical advice that is simple, honest, and 
authentic – the kind of advice that people might think about giving but don’t always 
articulate and that is rarely found in parenting books. 
I remember it was [when] Theodore was just starting solids and I posted 
a tweet about how everything in the whole house is now covered in this 
orange film and [Twitter contact] wrote back and said you know ‘next 
time, feed him in the bathroom in the nude’ and I’m like ‘yes, that is gold 
parenting advice’ you know, coz it’s like you get yourself really wound up 
about keeping the house organised … All these ridiculous things where 
you’ve got a child who’s learning how to eat, who’s completely clothed 
and the madness of that … You don’t see that when you’re trying to do it 
but from a perspective of someone who already has three children it is 
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the most obvious thing in the world, eliminate all the unnecessary stuff 
and just concentrate on what you’re trying to do which is to feed the 
child. (Melanie) 
Melanie went on to recount another moment of light that featured practical, useful 
advice:  
I remember her telling me that ‘the best thing to do would be to have a 
cup of coffee and go and lie down and read the paper.’ It was like ‘yeah, 
that’s actually what I want to do. I don’t want to be you know spending 
my whole day doing washing and folding up baby clothes.’ They were 
kind of two really big moments for me where I thought, this is great. I 
don’t need to read all these crappy books and [to go to mothers’ group 
and belly ache about how hard it is. These are the things that are really 
useful coz they provide you with a moment of light as well where you 
think ‘okay, I can get some feedback on this, [that it] is really hard, 
instantly, from someone who actually knows what the right moment is.’ 
(Melanie) 
These interactions spark moments of light because they are honest and pragmatic, 
and also because they occur at exactly the right time: in the moment, when 
something difficult is happening. 
 
Using humour 
In moments of light, pragmatic, honest advice is often couched in humor, perhaps 
as a way of softening the blow, perhaps to make the advice more accessible, or 
perhaps to suggest the comment is part joke and through that to avoid judgement. 
For example, Bree wrote a blog post in which she systematically and humorously 
pulled apart all the unspoken rules about parenting:  
It was kind of in response … someone had written a post about 
childcare, and I can’t remember exactly what her post was about, but I 
remember in the comments there were … a couple of comments that 
really arked me up … like, ‘Why would you have children just to put 
them in childcare? You know, that’s just an outrageous thing to do.’ I’m 
like, ‘Fuck me,’ like, ‘Geez, that’s rough’. The lady’s trying to earn a living 
and you’re all off telling her that she doesn’t deserve to have children. 
And I sort of got thinking, there’s all these funny rules that people think 
[exist] about parenting and they’re all bollocks actually and, really, you 
just need to do what works for you, you know. If you get up and you 
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manage to have a shower before 4pm some days, you know, like, you’re 
doing all right, like, ‘Go you.’ I kind of just wanted to go, ‘You know 
what? You’re all doing a great job, don’t let it get you down.’ (Bree)  
In this post, with characteristic humor, Bree invalidated many of the unspoken rules 
related to parenting and it appears from the comments on the post that it might have 
caused a moment of light for many readers by advising them to disregard the rules. 
Here, Bree combined honest, authentic advice, driven by her sense of Belonging to 
the sisterhood, and her desire to pay it forward by supporting and empathizing with 
other mothers. Similarly, Elizabeth posts to Facebook and her blog about difficult 
aspects of parenting, but she deliberately uses humor so that she does not 
negatively impact others. Although part of her motivation for using humor is related 
to how others perceive her, it is also about taking a positive approach for the benefit 
of her friends. Even if it’s something bad, it has to be funny. I want it to be funny. I 
always want it to be funny, basically … I don’t want to get up … up there and bring 
everyone down (Elizabeth). She goes on to say, I just think it should be a sort of 
pleasant, humorous place to visit where you can help each other out a bit. Elizabeth 
is conscious of the impact her posts might have on others and that her posts can be 
a space where moments of light can occur. 
 
Empathy, solidarity and encouragement 
Moments of light are sometimes caused by interactions that provide nothing more 
than solidarity, empathy, or encouragement. A moment of light can occur simply 
because a mother realizes she is not alone, that others care, that others are 
experiencing or have experienced the same thing. A moment of light can occur 
without the problem being solved; advice is not a necessity and, in fact, it may not 
even be desirable: 
If I saw someone else going through the [same] experience [I had], I 
might pop up. I try very hard to not give advice because the last thing 
mothers need is unsolicited advice. Just a, ‘How you going?’ You know, 
‘What’s happening?’ ‘Shit, that’s terrible, that’s really rough.’ You know, 
just that solidarity stuff. (Bree) 
Solidarity and empathy lighten a mother’s burden, while unsolicited advice may not. 
Naomi suggests that people she knows in real life are more likely to offer advice 
than empathy, whereas people she knows only online are more likely to offer 
empathy. Given the structure of her networks, where people she knows offline are 
connected to her in Facebook, and people she knows only online are connected to 
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her in Twitter and other spaces, Facebook is not a space that brings her moments of 
light. 
On Twitter, you are just this other person and people feel a lot more empathetic 
(Naomi). Bree deliberately built a network of mothers on Twitter to connect with 
about mothering and most of her mothering-related social media updates appear 
there. This is deliberate – she chooses not to post about mothering topics on 
Facebook. It is unclear whether the lack of real life connection in Twitter contributes 
to the empathy and solidarity she finds there, but it is certainly true that she finds it 
there, amongst people she does not know in real life.  
 
Moments of light can be triggered by interactions with mothers who hold disparate 
views. Many topics related to mothering are highly politicized and there is significant 
discussion in mainstream media about the ‘mummy wars’ that spring up around 
these topics. Bree, who struggled emotionally with being unable to breastfeed her 
baby, received support from a breastfeeding advocate on Twitter: 
I mentioned something about feeling really personally affected by 
comments that people were making, in general, about breastfeeding. [A 
breastfeeding advocate on Twitter said] ‘I’ll punch the haters for you,’ or 
something like that. She was, you know, this real moment of solidarity 
from her which was really helpful. (Bree) 
Bree felt personally judged by the pro breastfeeding discourse, but ultimately, she 
was encouraged by someone who was an active participant in that discourse. 
 
Summary 
In Experiencing moments of light, new mothers’ information experience in social 
media has a positive impact on their experience of mothering. Sometimes moments 
of light occur as a result of a mother seeking one out, often by asking a question, 
while at other times they are almost incidental, occurring as part of a mother’s 
everyday information experience in social media. For example, a moment of light 
might come from another mother offering empathy in response to an instance of 
venting on social media. Moments of light occur around sharing of practical advice, 
giving and receiving advice couched in humour, or demonstrations of solidarity, 
empathy, or encouragement.  
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Information 
In this category, mothers engage with information in the form of advice, ideas, 
reassurance, and recounted experiences. While they may not consciously seek or 
create information, moments of light occur through social interactions where 
information is given or exchanged. 
 
Category 8: Overcoming isolation 
I was sitting in the dark alone, just alone. (Elizabeth) 
 
This category relates to overcoming the physical isolation that is commonly felt by 
new mothers, who often find it difficult to leave the house with a new baby. 
Mothering can be a lonely activity, and most of the participants recounted 
experiences of feeling lonely or cut off from the world. The extent to which a mother 
feels isolated can be influenced by a number of factors. Two factors in particular 
stood out in this study: whether (and to what extent) the mother works outside the 
home, and proximity of family. Additionally, a mother’s individual experience of 
mothering also impacts on whether she feels lonely or isolated. The capacity of 
social media to help mothers overcome physical isolation emerged as a strong 
theme from the first interview. This category was the first to form and it saturated 
quickly. The message was resoundingly that social media allows mothers to reach 
out and connect, particularly with other mothers, and that this was an important part 
of their experience of mothering. As they reach out and connect with ‘the outside 
world’ (including ‘the sisterhood’), mothers engage with information, even when the 
primary purpose of reaching out is simply to connect socially. 
 
Factors contributing to a feeling of isolation 
The feeling of isolation is linked to the proportion of time mothers spend enacting 
the maternal role, specifically, the amount of time they spend caring for their child. 
Mothers who stay home full time for any stretch of time tend to have a greater sense 
of isolation. When they do return to work, mothers who work part time may 
experience a greater sense of isolation than mothers who work full time. 
Paradoxically, mothers who work may feel cut off from the sisterhood. Once they 
return to work, mothers (like Julia) can find it difficult to maintain connections with 
their mothers’ group. They may therefore feel isolated even though they regularly 
leave the house to interact with other adults at work. 
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There is also a correlation between being geographically distant from family and 
feelings of isolation. For example, Laine, who is a single mother and whose family 
live overseas, spoke about dealing with a lack of regular, actual physical interaction 
or day to day contact with people (Laine). Julia, whose family also lives overseas, 
felt isolated at times, despite having returned to work part time. This was particularly 
true for Julia during the study period, when her husband was overseas for three 
months:  
I don’t have a huge support network over here, you know, my parents 
aren’t here, none of my family’s here. Whereas other times, if anybody 
else’s husband had gone away for three months then, you know, the 
grandmother could just step in everyday and help and take over … If we 
were living at home then my mother would’ve been there every day with 
me doing the pick up and drop offs and helping and she would’ve been 
arriving on the door step with cooked meals and things like that. And I 
think you do feel a certain sort of isolation when you’re away from your 
family in situations like that because your whole support network is … 
and if you’re not a self-reliant person, if you’re not happy with just, you 
know, sucking it up and getting on with it, then I think it could be quite 
devastating … and also because if you’re the only one looking after this 
kid then your socialisation time is non-existent really. (Julia) 
As Julia’s example illustrates, there is a certain relentless rhythm to mothering that 
can be isolating without a support network or when part of the support network 
disappears. The same actions are performed every day, often at the same time of 
the day. Routine and the rhythm of mothering can become tedious, and it limits a 
mother’s capacity to engage with the world, to socialize, and to connect with others 
(Elizabeth). Vanessa also lives away from her family, and finds it difficult to get out 
of the house and engage with other mothers because it breaks the routine that 
works for her family. She is not willing to forgo her children’s afternoon nap, for 
example, which limits her access to meet-ups with other mothers. 
 
Beside work status and being distanced from family, other factors or experiences 
influence the extent to which mothers feel isolated. The sense of isolation can be 
compounded by the mother’s individual experience of mothering. Having a difficult 
pregnancy, a sick or premature baby, or postnatal depression, for example, can 
have a marked impact on the experience of mothering and can contribute to the 
sense of isolation. Rachel, whose child was born pre-term, described a particularly 
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pronounced experience of isolation, because she spent weeks going backwards and 
forwards to the hospital while the child was in special care and then was unable to 
have visitors on the child’s return home because his immunity was compromised. 
Rachel also had postnatal depression, which compounded her feelings of isolation. 
Like Rachel, Elizabeth had postnatal depression with her first baby. She struggled to 
leave the house with her baby because it was too difficult and, being a social 
person, she found it difficult to be at home on her own with her baby all the time. 
Elizabeth gave a poignant description of her experience of mothering her first baby, 
I was like sitting in the dark alone, just alone, or at home alone (Elizabeth). 
 
Overcoming isolation through social media 
Social media provides mothers with a connection to the outside world and an 
opportunity to engage with others without leaving the house. Overcoming isolation 
through social media can have a significant positive impact on a new mother’s 
emotional and psychological wellbeing. Elizabeth credits social media with ‘saving’ 
her from postnatal depression with her second child:  
This last eight months [the first eight months of her second child’s life] 
has been mainly good because [social media has] been like a mental 
health saviour, because with my first baby I found it so hard and I was 
incredibly depressed. Because you just can’t go out very much … I 
enjoy interacting with other adults, you know … And so I use Facebook 
a lot to share with other people who are mothers … And reading blogs 
and having them on my smartphone means that I can do it while I’m 
feeding him at night and things like that. So, like, I’m sitting there with it 
… I just don’t feel like I’m alone. I think it’s one of the differences 
between how I feel this time around and how I felt with her, seriously. 
(Elizabeth) 
While Elizabeth was able to explicitly identify isolation as a contributing factor to her 
postnatal depression, and conversely, to identify connectedness gained through 
social media as a factor that prevented postnatal depression with her second child, 
others did not make such a clear link. There was, however, an implicit, unstated link 
in many other cases, and although they may not have articulated it quite so clearly, 
for many participants there was a strong feeling of enthusiasm for social media and 
recognition of the contribution it made in helping them to feel connected to the 
outside world.  
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Mothers who are at home all day with their children are cut off from the world in a 
physical way, but this feeling does not go away at the end of the day, when her 
partner returns from work. Elizabeth’s description of sitting alone in the dark is 
particularly telling. It illustrates the experience that many mothers have, of feeling 
alone around the clock, including when they are awake in the middle of the night 
feeding their baby. Bree was driven to communicate with others as part of sense-
making her experience of mothering. The drive to do this often came in the middle of 
the night, when she was essentially alone with her baby, attempting to process what 
was happening to her. She reached out through social media to other mothers, 
including mothers in different time zones, using hashtags to identify other new 
mothers (including #newmum and #zombiemoms) with whom she could forge 
connections and communicate about her experience. Social media provides a 
means for mothers to be connected virtually despite physical isolation and across 
time zones. 
 
Extending the reach of mothers’ groups 
In addition to feeling connected online, social media also facilitates connections in 
the physical world. Mothers’ groups play an important role in combatting isolation 
and many mothers’ groups use social media as their main communication channel – 
or even as their only communication channel – outside of meet-ups. This often 
involves having a private Facebook group for mothers’ group members. These 
Facebook groups have three main purposes: to communicate about regular, 
scheduled meet-ups; to facilitate unplanned, impromptu meet-ups; and to ask 
questions, seek advice, vent, or get support between catch-ups. Mothers’ groups 
typically communicate online to organize meet-ups:  
If it’s going to be at someone else’s house or at a different time or not 
going to be on for some reason, then that’s where that information is 
posted so everyone knows. (Naomi)  
Indeed, other methods of interacting are becoming less common:  
I belong to a couple of different mothers groups and we use Facebook 
exclusively to organise all our meetings and get togethers … We rarely 
actually even call each other. So it’s really important in that sort of way. 
(Rachel)  
In addition to planning regular meet-ups, Facebook also allows mothers to take 
advantage of unexpected opportunities to socialize, giving them an opportunity to 
connect with others:  
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Some of the mums will post, you know, ‘I’m going to the park in half an 
hour, does anyone want to meet?’ So we all sort of check the statuses 
fairly regularly so we can respond quickly. (Rachel)  
 
Beyond organizing in-person meet-ups, Facebook mothers’ groups are a valuable 
space for discussions about mothering:  
I guess people are just sharing things that happen during the week, like 
bad things that happen or good things that happened that they’re not 
necessarily wanting to share with everyone on Facebook. But they’re 
wanting to share with everyone at mother’s group ‘cause people 
understand. (Naomi)  
Given many mothers are conscious of posting too much baby content on social 
media, having a dedicated space in which to interact with other mothers provides an 
opportunity to share without feeling self-conscious about volume. This helps combat 
the sense of isolation because it provides a space in which mothers can connect 
around mothering without feeling they need to limit the volume of their baby content. 
These dedicated mothers’ spaces on Facebook are not exclusive to formal mothers’ 
groups that meet in person. They also exist for established friendship groups. For 
example, Elizabeth and her friends who are mothers have a group space on 
Facebook:  
I’m a member of this group that my friends created called ‘Family’ 
because we’re a group of friends that just have a private group where 
they just share photos and things to just us. (Elizabeth, Interview 1)  
Elizabeth described herself as being part of the ‘inner sanctum’ as a member of this 
group, but despite her choice of phrase, this safe space that she shared with other 
mothers actually provided a connection to the outside world. 
 
While mothers’ groups and their social media spaces can help mothers to overcome 
the feeling of isolation, not all mothers have a positive experience of mothers’ group. 
They can be highly political, cliquey, and even combatant. Negative experiences of 
mothers’ group do not necessarily cause mothers to cut ties with the group. For 
example, in Rachel’s case, competitive parenting and judgement impacted 
adversely on her experience of mothers’ groups yet she remained involved in them, 
or rekindled ties with them after some time away, because she valued the 
opportunity to socialize her child and to interact with other adults. Negative 
experiences of mothers’ group can and do happen on social media, or cross over 
from in-person meet-ups to social media. Despite this, some mothers, like Rachel, 
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maintain contact with the group on social media because they have such a strong 
need to reach out and connect with other mothers. Participating in the group may 
still have a positive impact on feelings of isolation, even when the interactions may 
not be positive.  
 
Summary 
In Overcoming isolation, mothers reach out and connect with other mothers on 
social media to overcome the sense of isolation they may feel as a result of being at 
home with a baby.  
 
Information 
As they reach out, mothers engage with information. They share their experiences 
and engage with others’ recounted experiences; they engage with announcements 
about opportunities for offline meet-ups and to plan mothers’ group events; and they 
benefit from having dedicated social media spaces in which to connect with other 
mothers around their baby content.  
 
Category 9: Sense-making, catharsis, and self-
care 
I wrote [a blog post about breast feeding] kind of as this therapy 
exercise, I think. (Bree) 
 
Sense-making, catharsis, and self care are therapeutic aspects of participants’ 
information experience in social media. As they transition to motherhood, women 
have a whole range of new experiences, some of them positive, some difficult, some 
confronting, and many of them emotional. These experiences need to be processed 
and made sense of. Mothers 'write out' their experiences, organize and make sense 
of their thoughts, care for themselves psychologically, heal, and reflect by posting to 
social media. The motivation for these posts is an internalized one, however the act 
of constructing and sharing the content in a forum where others can engage with it 
often plays a roll in the therapeutic process. The process of purging and sense-
making in social media benefits the mother who engages in it, as well as other 
mothers, because the content they create becomes information that is used by other 
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mothers, initiates conversation, and provides opportunities to make new 
connections. 
 
The need for sense-making, catharsis, and self-care 
A new mother’s everyday life is full of experiences that are new, challenging, and 
daunting. These experiences need to be processed in order for mothers to 
understand them and adapt to their new role. In addition to these new everyday 
experiences, many mothers have other, out-of-the-ordinary experiences. These tend 
to be difficult or challenging experiences. About a third of the participants had post-
natal depression, with one mother being admitted as an in-patient at a psychiatric 
hospital. One mother had what she described as a traumatic birthing experience, 
while another had an emergency caesarean at 30 weeks when an acute health 
issue threatened both her and her unborn baby’s lives. Her baby subsequently 
spent a significant amount of time in a special care nursery, which was also very 
challenging for her. Another participant had an inconsolable newborn who was in 
constant pain, caused by a food intolerance that health professionals failed to 
diagnose for many months. Two participants experienced significant issues with 
breastfeeding that challenged their ideas of what it means to mother and how they 
expected to mother. All of these experiences need to be made sense of and many 
of them prompt a need for catharsis. 
 
Sense-making 
Participants sense-make through a number of posting practices, from venting or 
exclaiming about something frustrating ‘in the moment’ in a tweet, to writing a blog 
post about a traumatic experience months after it took place. In addition to dealing 
with these difficult experiences, mothers also need to process and make sense of 
their positive experiences. For example, Jacqui talked about how creating weekly 
and monthly photo albums on Facebook for the first two years of her baby’s life 
helped her to make sense of what was happening in their lives because the process 
was like constructing a visual narrative of their experiences.  
 
For Naomi, blogging was often driven by her need to work through and make sense 
of her own thoughts and feelings. I’m just trying to process my thoughts, in a way, I 
guess, and to work out if the things that I’m feeling, or even the things I’m thinking, if 
they are realistic or accurate (Naomi). This impacts on the way she manages her 
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blog, because she prioritizes making new posts over entering into discussion with 
her commenters: 
Quite often getting my thoughts out onto the blog takes priority [over 
responding to comments] and I guess for me that happens because I’m 
not necessarily writing to people … I don’t want to miss being able to 
write out something that I’m thinking about just because I’ve got to 
respond to people because, realistically, at the end of the day, if no-one 
read the blog I would still write it. (Naomi) 
Although the practice of blogging is social, for Naomi, the social engagement aspect 
is secondary, despite the fact she values having her story on the web for others to 
engage with.  
 
While it is true the bloggers in this study use their blogs to sense-make, there is a 
notable exception in the data. Naomi, who is generally an open, ‘honest’ blogger 
who sense-makes through writing, highlighted an example where she did not post 
about an experience because she didn’t understand what was happening:  
Interviewer: So, in those early months when you were having difficulty 
working out how to pacify him and what was going on did you use social 
media much? 
Participant: I guess I used the Internet, but I didn’t really use social 
media as much because … I guess because social media is so 
personal, and I didn’t want to make it personal. I didn’t understand … I 
wanted to know what was happening first before I started sharing things 
with people.  
In this instance, Naomi felt she couldn’t post because the issue was complex and 
traumatic, and she could not come to grips with what the issue was or how to solve 
it. In this instance, she felt she had to work out what was happening before she 
talked about it in social media. Naomi spoke about a number of factors that caused 
her to refrain from sharing about this issue on social media and her idealized 
expectations of mothering were a strong contributor. She also had some 
reservations about presenting a negative view on parenting. These factors 
combined to override her drive to sense-make through sharing on social media.  
 
Catharsis 
In addition to sense-making, mothers who blog also use blogging to achieve 
catharsis. Posting allows them to purge and move on from difficult experiences. For 
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some, the value lies in ‘writing out’ their experience. Achieving catharsis through 
‘writing out’ is linked to sense-making, as often the process of ‘writing it out’ is also 
one of organizing and working through thoughts and feelings. For Naomi, ‘writing it 
out’ gives her an opportunity to work through and document her narrative – her 
‘truth’: 
It was helpful in like a therapeutic sense, in getting it all written down, 
and because I never could really explain to people what was wrong with 
him, or people never really believed me. To then be able to write it all 
out and say, well, you know, ‘This is my truth … this is what really 
happened to me.’ Then that was good to be able to, you know, have a 
copy of it. (Naomi) 
Naomi also spoke about writing her birth story and how that was driven by the 
desire to ‘write out’ what she had experienced. Similarly, Bree used the word 
‘cathartic’ to describe her experience of blogging about her inability to breastfeed 
and the path she took in coming to grips with that: 
 I wrote it as a kind of cathartic exercise. So when I couldn’t breastfeed, I 
think I had to unpack all the judgment that I had made about mothers 
who didn’t breastfeed before I could accept what was going on and be 
okay with what was going on … I went through quite a process over 
months of kind of dealing with not breastfeeding Will and what that 
meant for me and what kind of a mother that made me. But then 
realising that it has nothing to do with the kind of mother, and I got to a 
point where I was kind of starting to get okay with it and I wrote [a blog 
post about it] kind of as this therapy exercise, I think. (Bree) 
The primary aim of Bree’s post was to help herself to move on and, in that way, it 
was an act of self-administered therapy.  
 
Catharsis does not occur exclusively in the blogosphere. For example, Bree used 
Twitter as part of a strategy she planned in advance to help her get through the 
night her milk would come in, which she anticipated would be a long and difficult 
night:  
I remember actually like mentally preparing myself and actually talking to 
the midwives, ‘Right, so I’m not going to sleep tonight, that’s fine. As 
long as I know what’s coming, I’ll just take my shirt off, we’ll all be naked, 
we’ll all just try and work it all out. That’s fine.’ So the baby slept on me 
that night and I had my phone and at that point it was about just trying to 
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diarise and work through that emotional roller coaster in the moment. 
(Bree) 
Bree spoke at length about this practice she calls ‘diarising’, which primarily took 
place on Twitter. Although the word ‘diarising’ suggests it might be about creating a 
record, it is in fact a process of purging. It was an important practice for Bree in the 
first few weeks of mothering: I had to spill my guts somewhere and somehow to 
someone and it just didn’t matter who (Bree).  
 
Elizabeth, who had post-natal depression with her first child, started a blog after the 
birth of her second child and found blogging to be profoundly therapeutic. Elizabeth 
likened writing blog posts to having counseling: 
Writing this blog … is like going to the psychologist, except like a million 
times better. I was actually thinking to myself this morning that I should 
write a post about how, if someone had told me that all I needed to do 
was to start writing a blog to feel better about everything, I would’ve 
done it years ago … It’s really making a difference to me, big time. 
(Elizabeth) 
For Elizabeth, writing blog posts is an act of self-care, however she also benefits 
from being part of a blogging community, and the relationships she has with other 
bloggers and her readers. For her, the therapeutic value is not just in the writing, but 
also in engaging with people around her content, in feeling like she is part of a 
community, and in being connected to others. 
 
At times, catharsis is achieved just by posting and participants did not necessarily 
need to have a social interaction around their content in order to achieve catharsis. 
For Jacqui, the social aspect wasn’t important at all. Both Naomi and Bree spoke 
about instances where the act of posting itself was therapeutic, and they did not 
need to have social interactions around it. Both recognized that by writing these 
posts publically, they may have a positive impact on others, but this was not always 
the driver to post and they did not need to get anything back from readers in order to 
achieve catharsis. In a more extreme example, Melanie found ‘writing out’ her story 
to be cathartic even when she had no intention of publishing the posts: 
Melanie: I won’t write much about my family, my extended family, I have 
written some very hilarious anecdotes about my mother-in-law that I’m 
not allowed to publish because I think that would be, it’d just cause 
some ructions. 
Interviewer: But you’d still write them out anyway? 
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Melanie: I do because I think that’s very cathartic. So I do write them 
and yeah and there was a particularly famous weekend that occurred 
and there were many, many tweets but I did write a blog post and I 
haven’t published it and I won’t. (Melanie) 
Melanie’s case suggests the process of ‘writing out’ is cathartic of itself, regardless 
of whether the content is actually shared with others. 
 
Self-care 
Sense-making and pursuing catharsis are activities that can be described as self-
care, but they are not the only mechanisms mothers use for self-care. Therapeutic 
value can also be found in recounting positive experiences, using humor, or 
expressing gratitude. Jacqui talked about her year-long gratitude project as 
something that helped her to look after her psychological well being:  
So, writing something as a status update that I’m grateful for each day, 
which has been a big part of, I guess, keeping my psychological well-
being up there. (Jacqui) 
Assuming an attitude of gratitude and being generally positive impacted on Jacqui’s 
experience of mothering. It allowed her to nurture herself on a psychological level 
and gave her an opportunity to reflect on her day:  
I wouldn’t say changed my perspective I’ve always been a pretty positive 
person but it just does give me something to look forward to, reflecting 
on at the end of the day. (Jacqui) 
Elizabeth uses humor in her blog posts to reflect on her experiences of mothering. 
She values positivity and humour generally, and they are characteristics of social 
media content that are important to her. She has a personal policy of avoiding 
negativity in her social media content. She takes this approach for others (because 
she believes no one wants to see her venting in their Facebook feed) and for 
herself. Using humour brings light-heartedness to her reflective practice while still 
giving her the opportunity to achieve catharsis. 
 
The social element 
Although social interaction may not always be a motivator to sense-make, purge, or 
reflect in social media spaces, these practices do lead to social interaction. In 
particular, they can lead to ‘moments of light’ – moments in which mothers are 
reassured, find a sense of solidarity, or are encouraged by other mothers in 
response to their posts (see Category 7: Experiencing moments of light).  
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There is another social aspect to sense-making, catharsis, and self-care, particularly 
for bloggers: the creation of content that will potentially be beneficial to others. The 
bloggers in this study were cognizant of the fact that as they make sense of their 
own thoughts, feelings and experiences by posting, they are creating information 
that others will engage with and potentially find useful. They value openness and 
their capacity to impact positively on other mothers’ experiences, even when 
openness and helping others are not the primary motivators for their posting.  
 
Identifying a need for professional support 
Social media can have a significant positive impact on mothers through these 
practices of sense-making, purging, and positive reflecting, however there is another 
very powerful way it can impact on a mother’s mental health: it can help women to 
realise when they need help. Famed mummy blogger Heather Armstrong has 
spoken about how her use of social media led to her diagnosis with postnatal 
depression (Freedman, 2011). Similarly, Naomi was diagnosed with postnatal 
depression after she was prompted to see a doctor by people in social media. 
I had like a Tumblr, which I had from a long, long time ago, that I never 
used, and then I just was feeling really, really upset one day … I guess I 
knew that I had postnatal depression and I guess I’d known for a long 
time. I had thought about it; I had considered it … Anyway, I sort of was 
having a really bad day and so I just wrote this rambly post on this 
random Tumblr that imported to my Twitter accidentally and then a 
friend, whose blog I read, she sent me a message then on Facebook 
and said, ‘Oh, I just read your post on your Tumblr and you have 
postnatal depression and you need to go to the doctor now’, And she 
told me her story about it as well … Then I had like an anonymous 
person on my Tumblr say, ‘You need to go to the doctor.’ I was like, ‘Oh 
okay.’ It just legitimised my thoughts that, ‘Maybe I have this, maybe I 
don’t, maybe this is normal, maybe motherhood just isn’t all it’s cracked 
up to be and maybe I’ve had unrealistic expectations,’ and those people 
saying those things to me sort of made me think, ‘Oh, okay, maybe it 
can be better than what it currently is.’ It was only through that 
accidental post through social media. And I don’t know any of those 
people in real life, I only know them through social media and that’s the 
only contact I have with them. (Naomi) 
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The therapeutic value of purging using social media can lead to interactions that 
prompt mothers to get help from health practitioners.  
 
Summary 
Sense-making, catharsis, and self-care occurs when mothers post to social media to 
help them make sense of their experiences, to purge or achieve catharsis, and to 
proactively look after their emotional and psychological well being. In this category, 
mothers engage with information by creating it and receiving it. Types of information 
engaged with in this category include recounted experiences, advice, reassurance, 
nothing information, and announcements. Sense-making often focuses on writing 
out (recounting) experiences, while advice and reassurance may be offered in 
response to recounted experiences. Participants’ motivation for posting in this 
category is most often internally focused, although they do respond to other 
mothers’ sense-making and catharsis posts with reassurance and advice.  
 
Information 
Individual information experiences in this category are primarily focused on creating 
information. Recounting experiences, writing it out, and reflecting are the primary 
activities mothers engage in as they sense-make, pursue catharsis, and look after 
their emotional and psychological well-being. 
 
Category 10: Navigating the politics of 
mothering 
She basically told me I was a bad parent for not training him and that I 
was letting him run wild and that I should be more strict. (Rachel) 
 
In this category, mothers deal with the politics of mothering as they enact their 
information experience in social media. Many issues related to mothering are 
contentious and highly politicised, and interactions around these topics in social 
media spaces can be quite heated. Participants in this study spoke about being 
aware of the need to tread carefully around particular topics, to be cautious with 
their tone, and to avoid particular social media spaces where discussion is often 
less than courteous. Some participants had first hand experience with being the 
target of trolling, nastiness, or bullying. There are three main aspects to this 
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category of experience: the political landscape, sites for conflict and controversy, 
avoiding conflict and controversy, and judging and being judged.  
 
The political landscape 
Mothering is personal, driven by an individual mother’s beliefs and her parenting 
philosophy. The decisions she makes can be informed by a number of factors, 
including her own upbringing, religious beliefs, her personal philosophy on 
mothering, inter-personal politics, education, and economic factors. The experience 
of mothering is different for every mother, though there are consistent elements to 
the experience, including going through a process of assuming the maternal role, 
adjusting to caring for another human being that is solely reliant on them, and 
Learning to be a mother. New motherhood is often a confronting experience that 
challenges or changes a mother’s conception of herself: everything seems new, 
anxiety is often high, emotions can be heightened, and tiredness is generally a 
constant. The period in which a mother assumes the maternal role can be 
tumultuous and yet through this period she makes a number of decisions that will 
shape the way she parents into the future.  
 
Many topics related to mothering are extremely contentious, and can be both 
politically and emotionally charged. A number of topics were noted by participants 
as ground where they tread carefully. The debate around these topics puts 
approaches in opposition to each other: breastfeeding versus bottle feeding, cloth 
nappies versus disposable nappies, attachment versus baby wise parenting, staying 
at home versus returning to work, immunization versus no immunization, and child 
care versus no child care. These dilemmas, coupled with the emotional investment 
mothers have in their decisions around parenting, make for some particularly heated 
debate. This debate often plays out in social media: on blogs, Facebook pages, 
Facebook profiles, Twitter, and elsewhere.  
 
Sites for conflict and controversy 
In social media, heated discussion and conflict related to beliefs and parenting 
philosophies occurs around two different types of posts: posts that ask questions or 
solicit advice and posts that are statements of opinion, experience, or beliefs. Both 
types of posts can lead to people providing advice, whether they were asked to or 
not. They can also prompt others to state their views on the topic – again, whether 
they were invited to or not. Participants’ narratives indicate that discussion around 
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politicized topics generally involves presentation of differing views, which sometimes 
leads to heated discussion or conflict. Conflict may spring up regardless of whether 
the initial poster was seeking to engage in discussion or simply making a statement. 
In essence, the poster will receive others’ opinions, whether she sought them or not. 
The tone of the discussion or conflict is influenced by a number of factors, including 
the topic, the tone of the original post, the space in which it is posted, and the 
people who engage with it. 
 
Comment spaces on popular magazine-style sites (such as mamamia.com.au and 
essentiallybaby.com.au) are breeding grounds for conflict. More than one participant 
explicitly named the same site as a space where they avoid reading comments 
because of the nastiness they have seen there. In fact, one participant had a 
particularly bad experience with a post she authored related to an experience of 
mothering, which was published on one of these sites. It wasn’t a particularly 
controversial topic, yet the post attracted a large volume of very negative comments 
that focused not just on the content, but criticized the author herself and made 
derogatory statements about the kind of person and mother she is. Although the site 
has comment guidelines and community managers, many comments that can only 
be described as abusive remain on the post. This experience was so bad that she 
decided she would never blog there again. She was clearly still upset about the 
experience some months after it occurred. Another participant spoke about her 
experience on the same site: 
I think there are some people who spend a lot of time trolling around 
looking for controversy and looking for trouble and that’s why I never 
comment on [site]. Never. Because there is just so much, there’s just so 
much negative stuff on there … I mean, I read posts on [site] from 
particular authors who I already know and a few others but I don’t read it 
generally and I don’t comment on it. (Melanie)  
A number of participants have seen disturbing behaviour on magazine-style sites 
that incorporate blogs and, in Elizabeth’s case, this extended to successful personal 
bloggers. She noted she had seen terrible stuff … Heaps, heaps. All the time 
(Elizabeth).  
 
The data suggests participants may use different commenting practices in different 
spaces. This can be driven by a desire to avoid conflict, by respect for other 
bloggers’ spaces, or by their political views. In discussing her own commenting 
practices, Bree made a useful distinction between how she comments on large, 
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magazine-style blogs and on personal blogs. She described commercial, magazine-
style blogs as businesses and juxtaposed these with personal blogs, which she 
viewed as the online equivalent of a lounge room: 
I don’t think of [particular magazine-style site] as a blog, I think of it as a 
magazine. It’s not personal, it’s a completely commercial operation now. 
But it started out as a blog but it’s now … got a shop on there for 
goodness sake and an off-shoot … So I don’t consider it a blog … I’ve 
posted things [there] where I’ve (hopefully politely) disagreed. But when 
I post on blogs, which are inevitably about knitting, it’s always, ‘Oh my 
gosh, that’s beautiful,’ and, ‘What yarn is that and where did you get it?’ 
But it’s someone’s personal space, you know, like that’s their little corner 
of the Internet which I am visiting, I am a guest on this little corner of the 
Internet … I feel like I’ve gone into someone’s lounge room, I’m reading 
their diary, in some instances, you know. So I will post comments that 
might disagree with the writer or other commenters [on magazine-style 
site]. 
Bree would never ‘go into someone’s lounge room’ – their personal blog – and 
disagree with their opinion or engage in debate with other commenters. She would, 
however, engage in debate or disagree with opinions on commercial sites. The 
experience of other bloggers in this study suggests they might make a similar 
distinction. None of the participants talked about negative comments or conflict on 
their own blogs, but they had seen it elsewhere. Elizabeth in particular spoke 
explicitly about her nervousness around negative or inflammatory comments on her 
own blog and moderates all comments before publication as a safe guard against 
this type of antisocial behaviour. Further, two participants had experienced 
instances of negative or inappropriate comments when they guest blogged on 
commercial sites. In addition to the example provided earlier, Melanie spoke about 
dealing with a comment that made her angry on a post she made on a commercial 
site: 
Sometimes I guest post on a couple of other blogs and there was a 
comment posted that made me absolutely furious about one of my 
posts, and I basically waded out of that debate. I could’ve waded in and 
started correcting facts and various things but I didn’t because I think it’s 
just not worth it. On one level, your material stands as it is and it’s there 
and people can make up their own minds. I think if you’re going in and 
defending yourself constantly it looks like you’re on the defensive. 
(Melanie) 
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Avoiding conflict and controversy 
While participants spoke about these controversial topics and the debates they had 
seen play out around them in social media, few of the participants offered concrete 
examples of these debates in action. Further, with the exception of the post on the 
magazine site noted previously, no debates or conflicts were observed during the 
observation period of this research. The absence of examples is interesting because 
it speaks to the way mothers manage this controversial territory – they simply avoid 
it. Elizabeth noted, I am careful not to be, like, outwardly really controversial 
(Elizabeth). Many of the participants identified topics they do not engage with in 
social media, or they are cautious about how they engage around those topics. 
Some mothers, including Melanie, have had opportunity to become involved in 
heated debate but they have made a deliberate choice not to engage:  
I’ve waded out of a few [instances of debate] where I’ve thought ‘no, 
don’t get into this’ … Sometimes I guest post on a couple of other blogs 
and there was a comment posted that made me absolutely furious about 
one of my posts and I basically waded out of that debate. (Melanie) 
Even when they feel passionately about the subject of a post, participants may still 
avoid engaging in the discussion. Bree saw a tweet in which a woman was 
criticizing a mother for breastfeeding in a public place and she was quite shocked 
that this woman, who she thought was clever and feminist, would author such a 
tweet. Yet at the time, she did not respond to the tweet herself and did not notice 
anyone else responding, either. In another instance, Bree felt quite offended by the 
way a particular person was tweeting about a parenting issue, to the extent that she 
chose to unfollow her. Again, she avoided entering into discussion with this person, I 
didn’t at the time because I was very, very aware that some people were quite 
judgmental (Bree).  
 
A desire to avoid controversy can impact on the way a mother interacts with 
information. In particular, it may impact on how a mother seeks, shares and creates 
information. Women who need information to help them make a decision related to 
a controversial topic may avoid asking questions to avoid conflict or controversy. For 
example, when Michelle needed information on suppressing lactation, she searched 
for information (using a search engine) and did not consider asking her connections 
on Facebook for information: 
I wouldn’t even risk it because I know it’s such a contentious issue. 
Guaranteed there would’ve been someone out there – maybe we were 
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friends in high school or something like that, even where we’re friends 
now – who would have quite strong views and would’ve said something. 
And I know I was not in a particularly good mental state, at that 
particular point in time, and if you’ve got a big problem that’s already 
causing you turmoil and you don’t necessarily want someone else’s view 
that you might take as critical. So, I guess I was aware enough that it 
was going to be a problem that I didn’t even bother. (Michelle)  
It can also impact on her propensity to share information with others. For example, 
Bree was given an article that challenged the dominant narrative around 
breastfeeding and its benefits. While her instinct was often to share information on 
Twitter, in this instance, she chose not to: 
Bree: I didn’t talk about it on Twitter at all … Because after I read it, I 
went and Googled the article and came across some stuff which talked 
about this article, in particular, being quite controversial and I didn’t want 
to invite controversy from some of the mothers and some of the activists 
who are out there hating, I just didn’t. I really didn’t feel personally 
capable of dealing with it. 
Interviewer: Okay, so you think it might’ve created some conflict? 
Bree: Yes, yes, had potential. But no, I didn’t really want to go there at 
the time. I really don’t want to go there now frankly. (Bree) 
 
In spaces like Facebook, where mothers often have real world connections with the 
people in their networks, the very existence of these relationships can impact on 
their willingness to post about controversial topics. In Michelle’s lactation 
suppression example, avoiding this topic was not simply about avoiding controversy, 
but also about protecting her relationships:  
I don’t necessarily need to know that one of my friends is a born-again, 
brow-beating, breastfeeding Nazi. If I can get on with them 90% of the 
time in other ways. And I guess it’s like a lot of other things that you 
don’t need to know [for example] a friend’s particular political views to be 
friends with them. But … if you know that it might be an issue, you don’t 
put yourself in a position where it’s going to be a challenge, if you value 
the relationships. (Michelle) 
Naomi noted that in Facebook, where people know her in real life, they are more 
likely to offer unsolicited advice than people on Twitter might. Naomi believes that 
her real world connections with her Facebook contacts cause them to offer advice 
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when it is not necessarily wanted. As a result, she avoids making posts that might 
prompt unsolicited advice. 
 
Conflict and controversy around contentious topics is not limited to the discussion of 
negative aspects of these topics. Sharing about positive experiences, successes, or 
finding aspects of mothering relatively easy can also lead to conflict or controversy, 
particularly where others might read implicit judgement, particularly when they are 
related to controversial parenting topics. Naomi persisted with breastfeeding and 
severely restricted her own diet to do so. Ultimately, she was proud of what she had 
done because it had been a difficult process for her, and she wanted to share about 
her success, both for herself and to help others. She was hesitant to do so because 
she worried that others might read judgement into her narrative: 
It’s just like with anything, people just give up, like they don’t know 
what’s wrong with their kid and they just stop trying to find out. And I was 
proud of the fact that I had kept going. So I did want to share that with 
people. But it’s a fine line between sharing your story and accidentally 
judging other people for the choices that they’ve made. So I did choose 
to not really share too much, I mean, ‘cause I understand why people 
give up. I understand why people have done all sorts of things, because 
I felt like that, you know? So, I don’t want people to feel like, you know, 
I’m better than them or anything like that … In sharing my story, I want 
to inspire other people who might be going through a similar thing. I 
don’t want other people, who have been through a similar thing and not 
done the same thing as me, to feel judged. (Naomi) 
Melanie hesitated to share about her experience of breastfeeding because it was a 
topic that carries a lot of emotional weight for many mothers:  
I was one of those people, I didn’t find breastfeeding very difficult. I 
mean, aside from the very, very early days, it was quite easy, so I didn’t 
really have much to say about that except that it was easy, which makes 
people kind of a bit … I don’t know. People get very emotional about it 
so saying ‘it’s okay’ is sort of you’re still sticking your neck out a bit. 
(Melanie) 
Participants are conscious that in telling their own narratives about mothering, they 
may imply a judgement they do not mean and this can impact on their sharing 
practices. 
 
The information experience of new mothers in social media: a grounded theory study 225 
In addition to treading carefully around contentious topics, participants also 
indicated they are careful to convey messages in a non-confrontational manner, 
aware that in social media it is particularly important to be careful of tone. I’m super 
careful. I know some people aren’t. I’m just super careful about what I say and how I 
say it … It can be, kind of, misconstrued (Elizabeth). April noted that she was 
cautious not just about the topics she discussed and who she discussed them with, 
but also about the way she presented her ideas. I’m so open it’s likely I’m going to 
have conversations anyway. But I’m probably far more tentative and I’d be careful 
about how I shared ideas in case it looks like I have firm ideas about things being 
the right way (April). Instinctively, when she interacts with people who are not close 
friends or who she has not vetted as like-minded, April inhabits a kind of neutral 
ground. 
 
While they may be reluctant to engage with others around controversial topics, 
social media plays a valuable role in allowing mothers to explore points of view that 
are different to their own: 
Reading other people’s blogs about their kids and having a look from a 
sort of dispassionate point of view about the attachment parenting you 
know versus non wearing babies, not wearing babies, breast feeding, 
not breast feeding, I mean there are a lot of big debates where people 
are really head up about it and you can kind of just have a look and see 
you know what that’s all about without actually wading in if you don’t 
want to. (Melanie) 
Social media provides a window into other people’s experience and an opportunity 
to develop knowledge of alternative perspectives. When a mother reads a post 
about another mother’s viewpoint, she has access to both the viewpoint expressed 
in the post, and the viewpoints others express as they engage with the original post. 
Following discussions on Facebook pages or reading the comment sections on blog 
posts provide opportunities for mothers to observe discussions around controversial 
topics, allowing them to develop knowledge, make informed decisions, and validate 
their approaches, all without opening themselves up to criticism or judgement. Even 
when they hold a particularly strong view on a given topic, some participants 
indicated they preferred to stand back and observe conversations rather than get 
involved in them. For example, Bree, who held the view that circumcision is the 
equivalent of genital mutilation, saw a discussion about circumcision on a blog and 
followed it with interest, but did not contribute. 
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Judging and being judged 
Judging and being judged is a complex aspect of navigating the politics of 
mothering. At a basic level, it manifests as mothers judging each other, typically 
around the big, contentious topics. However, there is another layer, where mothers 
judge themselves and infer judgement where it is not intended.  
 
Some of the participants recounted experiences where they had felt judged by other 
mothers, including Rachel. When Archie had not started walking at 14 months, 
another mother in her mothers’ group told her it was ‘disgusting’ that he was not 
walking. Similarly, a mother in her group who was an advocate of controlled crying 
suggested there was something wrong with both Rachel and Archie because he 
wasn’t sleeping through the night. She basically told me I was a bad parent for not 
training him and that I was letting him run wild and that I should be more strict 
(Rachel). In these instances, Rachel generally talked to other mothers from another 
mothers’ group that had a more supportive culture. She also looked for information 
on the topic and posted links on the mothers’ group Facebook group to support her 
decisions. Similarly, Naomi, didn’t share anything about her experience of early 
motherhood because she was worried about being judged.  
 
Dealing with judgement can have a significant impact on how a mother processes or 
approaches particular situations. When she discussed her expectations of childbirth, 
Bree said:  
I was always very clear right from the get-go that if there was going to be 
a breech birth it was going to be on the table, which was fine; I was 
completely high on morphine, it was great. … If I was going to have a 
natural birth I was completely comfortable with taking drugs, that 
would’ve been fine … I think I was conscious enough of the judgement 
to deal with that. (Bree) 
It was not the decision about whether to have a caesarian birth or use pain relief 
that Bree found problematic, rather it was knowledge of the judgement that exists 
around birth choices that she needed to reconcile herself to. 
 
While judgement certainly occurs in social media, the data suggests that 
participants’ fear of being judged is derived from self-judgement as much as it is 
from witnessing judgement in action. In Naomi’s case, her fear of judgement was at 
least partially rooted in her own idealization of motherhood and her expectations of 
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mothering. On a subconscious level, she was essentially judging herself for the 
difficulties she was experiencing and she expected others to judge her in the same 
way. April was able to identify this practice in herself. She indicated that she felt 
judged by other mothers, Well I already feel a bit judged, right, because I’ve been a 
workaholic and I did so before she was one (April). As a product of feeling as though 
others were judging her, she ‘vetted’ people before she talked to them about 
parenting issues. This ‘vetting’ involved April measuring herself against the ‘good 
parenting’ criteria she believed the other mother would measure her against. 
Essentially, she judged herself before interacting with another mother in order to 
avoid being judged by them or becoming involved in conflict. She went on to note 
that she was probably sensitive to judgement and it was this that stopped her from 
engaging with other mothers on many parenting topics. 
 
Sometimes, mothers read judgement where it might not exist, or they take on 
general debate about particular topics as personal criticism. This impacts on 
mothers in two ways: they are conscious of the potential for others to read judgment 
in their content; and they feel personally judged even when this was not intended. 
Naomi spoke about her concern with regard to implicitly and unintentionally judging 
others through sharing about her experiences. This suggests she has a heightened 
awareness of what implicit judgement looks like, possibly because she has felt that 
implicit judgement herself. In her first interview, Bree indicated she did not think she 
interacted with anyone who had different values and then went on to say, I don’t 
want to judge other people either for how they parent. Like, anything you do to get 
through the day, you should go for it, you know, within reason, ‘Don’t throw your 
child’ (Bree). This statement suggests that interacting with mothers who have 
different values may lead to judgement, even if it is unintentional. Mothers can and 
do read judgment into general statements about contentious issues. In some cases, 
the judgement simply does not exist; in others, there is a generalized judgement of 
approaches or people who take those approaches. Regardless of whether 
judgement is non existent or not targeted at a particular mother, it seems it is 
common for mothers to read content as judging them personally. Speaking about 
dealing with her inability to breastfeed, Bree observed, in some respects Twitter was 
very helpful and in other respects, again, that personal judgement I felt from people 
making generalised statements that were not about me at all, and somehow I read 
personal judgement] into them (Bree). This feeling of personal judgement is related 
to self-judgment. It is highly likely that a mother’s propensity to read personal 
 The information experience of new mothers in social media: a grounded theory study 228 
judgment where it is unintended is linked to her own acceptance of her decisions 
and the extent to which she judges herself.  
 
It is clear that the idea of being judged, as well as the caution mothers exercise so 
as not to judge others, impacts on the new mothers’ information experience in social 
media. They do not post about particular topics, events, or decisions for fear of 
being judged by others. Additionally, they do not post about particular topics, events, 
or decisions for fear of implicitly judging others. Given the value of social media in 
supporting mothers through early motherhood, it is unfortunate that some women 
may feel they cannot speak freely without judging or being judged. This impacts on 
information creation, sharing, and discovery.  
 
Summary 
Navigating the politics of mothering is a complex business. As they negotiate the 
political landscape, the primary type of experience of information mothers have is 
filtering. They avoid contentious topics and spaces where sharing their viewpoints 
might put them at risk of being the recipient of nastiness or bullying. They tread 
carefully to avoid controversy or conflict and to protect relationships. They also 




Navigating the politics of mothering impacts on how mothers engage with 
information in social media, with experiences of information in this category focusing 
on filtering, but also including creating and discovering. As a consequence, the 
experiences of information that manifest in this category impact significantly on a 
mother’s overall experience of and with information in social media. 
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Category 11: Exercising self-
consciousness and social awareness  
I just think [Facebook] should be a sort of pleasant, humorous place to 
visit where you can help each other out a bit. (Elizabeth) 
 
Participants exercised self-consciousness and social awareness by monitoring and 
modifying their posting practices. For the purposes of this study, self-consciousness 
is defined as a mother being concerned about the impact that her own use of social 
media might have on the way she interacts with or is perceived by others. Social 
awareness, on the other hand, is about acknowledging other people’s perspectives, 
their feelings, and their needs, and behaving in a particular way as a result. Self-
consciousness is inwardly focused, while social consciousness is outwardly 
focused.  
 
Often, self-consciousness and social awareness occur in tandem and they are 
interwoven in quite complex ways. Self-consciousness and social awareness 
presented together in five aspects of this category. First, a majority of participants 
were concerned about the volume of baby content they posted, because they were 
worried about how they would be perceived (self-consciousness) or about boring 
their networks (social awareness), or both. Second, some participants consciously 
keep their content positive, avoiding talking about difficult experiences, while others 
use humour to temper the tone of their posts about difficult experiences. Third, 
participants modified their posting practices based on their own preferences in terms 
of the content they did and did not like to see in their feeds. Fourth, some 
participants deliberately avoided posting about their views or beliefs on controversial 
topics to avoid being perceived in a negative light (self-consciousness) or offending 
others (social awareness). Fifth, some participants felt they needed to be validated 
for the things they did or made. 
 
Social awareness is played out independently of self-consciousness in two aspects 
of this category. Firstly, participants spoke about liking or commenting on others’ 
posts as a means of acknowledging or validating the person or their content. 
Secondly, participants used particular strategies to respond to others’ ‘angsty’ posts.  
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Volume of baby content 
The most common manifestation of self-consciousness and social awareness 
related to participants’ concerns with the volume of ‘baby content’ they posted. 
There was an overwhelming sense of self-consciousness across the participant 
group around the nature and frequency of their posts. New mothers are driven to 
post about their children because they are their focus in this phase of their lives, but 
they often feel they are posting too frequently about their child:  
I guess I’m very conscious of not flooding people with images of my 
child or news about my child and things like that, ‘cause not everybody 
gives a shit really. You don’t want to be one of ‘those parents’. (Michelle) 
Michelle spoke about not wanting to be perceived as one dimensional and her self-
conscious decision to post about other aspects of her life to avoid this. She made an 
interesting comparison to other types of content: 
Well, you know how much it shits you when you have those friends that 
the only status updates they ever do, ‘Oh, I smashed my abs at the 
gym,’ or whatever … and how annoying they are. There’s no reason why 
some people might find, ‘Just taught little Joseph to potty train, woo 
hoo,’ equally as irritating. (Michelle) 
 
Rachel took the discussion one step further and noted that she only occasionally 
posted about her child on her own Facebook wall because most of my friends don’t 
have kids and I think would be incredibly bored of me constantly posting baby 
related stuff (Rachel). There are several ways mothers can deal with this issue. 
Vanessa used dedicated parenting spaces in the past to engage on topics related to 
mothering and her children as a way of managing the volume of posts she made 
about these topics in Facebook:  
I guess on Facebook I am quite conscious like if I update my status you 
know people, not everyone wants to hear about you know Thomas just 
rolled over or Michael’s said something that I found incredibly funny so 
like if you go into those sorts of environments you know you’ve got a 
fairly avid audience I suppose. (Vanessa) 
Similarly, Bree tended to post more about mothering on Twitter than Facebook, 
because on Twitter she had created a network of mothers to engage with, so the 
audience there was more receptive to her baby content. Michelle consciously limited 
her posts about mothering and her child and actively attempted to post frequently on 
other topics, while Laine consciously limited herself to a post a day:  
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One a day is enough. I’ll be honest with you, I don’t really see the point 
in doing a million different status updates, people just get fed up with 
seeing that coming through their newsfeed all the time. (Laine)  
 
Paradoxically, all of the participants who were socially aware and concerned about 
the volume of baby content they posted also indicated they enjoyed viewing or 
engaging with others’ baby content. In some of the interviews, this incongruence 
was highlighted by the interviewer, to give participants an opportunity to reflect on 
why they are concerned about their own behaviour even though they valued that 
behaviour in others. They were generally not able to unpack this incongruence but 
did note that it existed and was strange. Notably, enjoying interacting with others’ 
baby content does not necessarily mean they want their feeds to be inundated with 
other mothers’ baby photos and posts about milestones. Bree enjoys looking at 
other people’s baby content: 
at least every once-in-awhile, but I don’t need to be bombarded with it, 
you know. Cute babies are cute babies and I enjoy cute baby photos like 
everybody else. But, you know, some of [husband’s] friends who 
probably are a very different group of people from my friends, they … I 
do just go, ‘Oh my God, more children photos.’ (Bree)  
 
Bree noted that this only occurred on Facebook, and on Twitter, the volume of other 
people’s baby content was not at all problematic. While others suggested there is an 
appropriate volume for baby content (for example, Laine suggested posting multiple 
times a day is ‘obsessive’), participants were generally more concerned about the 
volume of baby content they posted than they were about the volume of content 
their contacts posted. Discussion of their contacts’ baby content tended to be very 
positive, focusing on how the baby content helped them feel part of their contacts’ 
children’s lives. The data suggests the social awareness that exists around posting 
baby content is misguided, at least in part. It may be true that their baby content is 
not particularly well received by those contacts who have no interest in children, but 
it is certainly valued and appreciated by other mothers. 
  
Using humour and positivity 
Self-consciousness and social awareness also manifest in the use of positivity and 
humour, even when reflecting on difficult experiences. This practice is one that is 
deliberately and thoughtfully adopted, for a number of reasons. Some mothers who 
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are concerned about how they are perceived by those who engage with their 
content use humour and positivity as a way to influence how people view them. 
Some mothers, like Jacqui, adopt particular positive approaches such as gratitude, 
not just as part of their own self-care (see Category 9: Sense-making, catharsis and 
self-care), but also to inspire others to adopt a similar positive approach. Mothers 
also adopt humour and positivity because they do not want to negatively impact on 
others, to ‘bring them down’. Elizabeth reflected on her practice of avoiding 
negativity and using humor, even when she was finding the ‘daily grind’ of mothering 
‘hideous’: 
If I write something about it I still don’t want it to be just all doom and 
gloom. If I’m just feeling really horrible, I s’pose, every now and then I 
have [posted something negative], but mostly my policy is I don’t write 
really negative things. I write either happy things, or funny things about 
difficult things. (Elizabeth) 
When asked what drives this practice, Elizabeth said she took this approach for the 
benefit of the people reading her content:  
I don’t want to share too much, you know, really private feelings or stuff 
… I just think [Facebook] should be a sort of pleasant, humorous place 
to visit where you can help each other out a bit. (Elizabeth) 
 
Elizabeth’s example illustrates how she deliberately presents her content in a 
positive light, but her practice of being positive also impacts on what she is willing to 
post about. The focus on positivity and humor can lead mothers to censor 
themselves and can impact on how honest they are, even when honesty and 
openness is something they value. For example, Naomi avoided posting about her 
experience of early motherhood because she did not want to present a negative 
view of mothering.  
 
Being informed by own preferences 
When participants consciously make decisions about what they post, the volume of 
their posts, and the tone they use, they are often informed by their own preferences 
in terms of the content they like to see in their feeds. Elizabeth did not like seeing 
people post ‘gloomy’ or ‘ungrateful’ updates, and did not want to be perceived in that 
way herself. She also disliked people who sought attention and consequently 
worried that people would perceive her as an attention seeker. Although she worried 
about how she might be perceived, Elizabeth’s concern was not deep enough to 
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stop her using Facebook or to cause her to significantly change her posting 
practices. I mean if you don’t worry a little bit about things like that then you’re a bit 
of a sociopath aren’t you? Because you don’t really care what other people think 
about you (Elizabeth). Like Elizabeth, Bree avoided making the types of posts that 
she did not enjoy seeing in her feed: photos of food, or posts about mundane, 
everyday topics. I don’t want people to think I’m boring. Actually that terrifies me the 
fact that people might think I’m boring (Bree). Bree sometimes tried to craft more 
interesting content or avoided making particular posts she would like to make. This 
was underpinned by her desire to be profound in the world, to offer something 
important or valuable to others, but also by her desire to be perceived as profound, 
not boring. Sometimes she posted whatever she felt like, but sometimes she altered 
her posting behaviour:  
And there are times I sit down and I think, ‘Oh my God, you sound like a 
wanker, don’t post that.’ And there are times where I go, ‘Actually, the whole 
world doesn’t need to know that.’ The whole world doesn’t need to know that 
you only got bills in the mail that day or something. That’s not very 
interesting. (Bree) 
 
Posting about views or opinions  
Self-consciousness and social awareness is also evident in participants’ choices 
regarding which of their views or opinions they will post about and the ways they 
present them. In terms of self-consciousness, this manifests as judicious and careful 
presentation of their views or beliefs, with a focus on presenting a view of the self 
that others will perceive in a positive light. Participants also exercised social 
awareness in their choices about presentation of their views. For example, in order 
to truly belong to a group of mothers and be part of the ‘inner sanctum’ (Naomi), a 
mother generally needs to have similar views on parenting. This like-mindedness 
was cited by a number of participants as being an important condition for online 
relationships to flourish. Some participants felt they could not present their views 
and be an accepted part of the group, which can result in mothers not presenting 
their views at all (Jacqui spoke about ‘biting her tongue’ at mothers’ group), or 
presenting them cautiously (Naomi). Some participants, including Naomi, also 
hinted at being careful not to appear judgmental in presenting their views or posting 
about their experience. This often leads to mothers holding back and choosing not 
to post on particularly controversial topics. Another manifestation of social 
awareness with regard to presentation of views and the way they are presented 
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involves mothers understanding and respecting others’ views and embodying this in 
their content. This cautious presentation of views is related to Category 10: 
Navigating the politics of mothering, in which mothers negotiate politicized topics 
related to mothering.  
 
Needing validation 
Self-consciousness also manifests as seeking validation – not of choices and 
approaches related to parenting, but of self more generally. Naomi was particularly 
self-aware and noted she needed to be told she was doing a good job, a need that 
she had always had, but that now applied to mothering too. Not all participants 
shared this level of self-insight, but this need for validation is apparent in the data 
related to other participants. Melanie talked about receiving ‘feedback’ when she 
posted in social media, including feedback on her parenting decisions and on her 
writing. The language she used indicates a need or at least a desire to be validated. 
Similarly, Elizabeth spoke about the reception her blog posts have had and it is 
clear that the validation these have brought her have impacted on her desire to blog 
and her feelings about blogging.  
 
Acknowledging others’ posts 
Social consciousness also involves acknowledging or engaging with others’ social 
media content. This practice of endorsing people’s work occurs around creative 
production, like blog posts for writers and images of quilting projects on Instagram, 
but it also occurs for routine or mundane posts, as a way of acknowledging having 
seen the post. Michelle spoke about engaging with other people’s content and her 
preference for commenting over ‘liking’ posts on Facebook. For Michelle, 
acknowledging and engaging with others’ content is about acknowledging and 
validating the effort they have gone to in creating it:  
I like to try and comment to indicate to the person that … I don’t know … that 
they went to all the trouble of putting something up; that it wasn’t sort of just 
a causal throw-away thing. I don’t know, maybe other people don’t over-
analyse every single thing they put up like I do. (Michelle)  
For Michelle, commenting is a way to acknowledge the effort others have expended 
in posting and she likes to engage with that content in a meaningful way. ‘Liking’ is a 
more casual, less meaningful way of acknowledging people’s content than 
commenting. 
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Dealing with others’ ‘angsty’ posts 
Another area where mothers enact social consciousness is in dealing with others’ 
‘angsty’ posts. April relayed examples of friends who had posted about difficult 
personal circumstances (like relationship breakups) or alluded to some difficult 
experience in a cryptic manner. Those posts tend to attract comments that are 
sympathetic, probing, reassuring, or comforting, but April prefered not to engage 
with those posts in a public way, and was more inclined to follow up with a private 
message. Elizabeth, on the other hand, prefered to engage with these posts only at 
a surface level by commenting on them, or she ignored them altogether:  
[I have a] particular friend on Facebook who just writes these weird 
negative or just, you know, the sort of mysterious [posts]. She wants me 
to ask questions about what’s wrong. I hate it, I hate it, I hate it. I just 
think, ‘Oh, just shut up.’ I just say, ‘I hope you’re okay.’ … I don’t dislike 
her as a person. But I don’t engage with [these posts] in that I either 
ignore it or I just say, ‘Thinking of you,’ or, ‘Hope you’re okay,’ or 
something. She’s a drama queen as well. You know, it’s people attention 
seeking. (Elizabeth)  
In these cases, the person reading the post is aware of what the poster is trying to 
do – that is, attract attention in a fairly public way – but they choose not to play into 
this public performance. This decision requires them to be socially conscious and to 
be aware of what is going on with these ‘angsty’ posts. Ultimately, the decision not 




In Exercising self-consciousness and social awareness, participants negotiate the 
complexity of being self-conscious and socially aware, often in tandem, which 
causes them to alter their posting practices and shapes their information experience 
in social media. Concerns about how they are perceived and the impact their 
posting might have on others impact on participants’ posting practices. Some 
participants use humour or are deliberately positive to manage their self-
consciousness and social awareness, and some modify their practices based on 
what they do or do not like to see in their social media feeds. Self-consciousness 
and social awareness also influence mothers’ willingness to discuss their beliefs 
about controversial topics, because they do not want to be perceived in a negative 
light, nor do they want to offend others. In this category, there is also evidence that 
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some of the participants feel a need to be validated, as a mother or perhaps as a 
maker, and this plays out in their experiences of information.  
 
Information 
Individual experiences of information in this category include filtering and creating. 
This category also impacts on how new mothers engage with information in other 
categories, as managing self-consciousness and social awareness impacts on their 
social media practices. 
 
Category 12: Being private in public 
I was like, ‘I don’t know what I want to share with the internet about this 
other person.’ Like, it’s not just about me anymore. (Naomi) 
 
In this category, mothers’ information experience manifests as enacting private lives 
in public or shared spaces. This involves managing privacy and engaging around 
personal topics in public spaces. Information experience in social media is a social 
phenomenon that occurs in public or shared spaces and is generally shared in some 
way with other people. Yet, some of the topics new mothers post about or discuss in 
social media are intrinsically personal. Adapting to motherhood and assuming the 
maternal identity are intensely personal experiences. Traditionally, mothers have 
communed with each other face-to-face, in localized, small groups. Social media 
gives mothers an unprecedented level of access to each other and it is easier than 
ever for mothers to connect with each other. It enables a new level of ‘knowing’, 
where women who may have never met in person know the intricate, intimate 
details of each others’ lives. The capacity to ‘broadcast’ using social media allows 
mothers to connect with many other mothers at once, without having to cultivate and 
nurture individual relationships. Social media allows mothers to perform the difficult, 
mundane, complex, emotional, joyous, and heartbreaking aspects of mothering in a 
very public forum, where that performance is captured and recorded for posterity.  
 
Participants’ experiences of this category are diverse. The degree to which 
participants in this study are aware of the public and enduring nature of their social 
media use varies. Some are cognizant of the fact they are creating a permanent 
record of their own and their children’s lives. Others have given it little thought, 
although, notably, some participants reflected on their practices between the second 
and first interview, based on conversations about privacy in the first interview. Some 
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did not raise privacy concerns during their interview and were not concerned about it 
when probed (for example, Laine). Some share openly about their experiences of 
being a new mother, either consciously, with an awareness of what they are doing, 
or unconsciously, without an awareness of the reach and lifespan of their content. 
Others have reservations about how open they should be about sharing their 
experiences, the extent to which they should post about their children, where they 
should post their content, and who should be able to see it. Those participants who 
are concerned about privacy do not necessarily share the same concerns and their 
concerns vary from platform to platform. Privacy concerns are very personal in 
nature. They are not generalizable and are specific to individual mothers, informed 
by their individual experiences, their views on openness, the extent to which they 
used social media before they had children, the ways they have previously used 
social media, and, importantly, the views of their partners. Those mothers who are 
concerned about privacy act on these concerns in a myriad of ways, informed by 
their own experience and views.  
 
There are five aspects to the category being private in public. These are: managing 
the family’s privacy, treating Facebook as a private space, managing privacy in the 
blogosphere, controlling spaces, levels of knowing, and constructing views of self 
and child. 
 
Managing the family’s privacy 
Privacy and boundaries around sharing are complex concerns for new mothers 
because they involve thinking beyond themselves and their own boundaries. New 
mothers also manage their children’s privacy. They also may need to consider their 
partners’ privacy and any concerns their partners may have about the children’s 
privacy.  
 
Some mothers have a very firm view of how they will manage their child’s privacy, 
including Bree, who thought this aspect of her social media practice through before 
the child was born and decided that he should be allowed to create his own online 
presence when he is old enough, rather than having one constructed for him by his 
parents. She made the decision to share about him in a limited way and found this 
relatively easy to carry through. Other mothers – even those who have considered 
this issue in advance – can take some time to decide where their boundaries are 
with regard to sharing about their child. In a very short period of time, they go from 
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posting about their experience of being pregnant, to posting about their experience 
of mothering. Posting about mothering necessarily involves a degree of sharing 
about the child and not all mothers are clear about where their boundaries are 
before the child arrives. When Noah was born, Naomi was confronted with an 
unexpected issue. Given her philosophy was to share openly, it had not occurred to 
Naomi that she might be uncomfortable with sharing about the baby, but she found 
herself confronted with the reality of being uncertain about what she wanted to 
share, how she wanted to share it, and the extent of that sharing: 
I didn’t write anything about him on my blog for ages because I was like, 
‘Oh …’ suddenly, I never thought I would have this problem. But I was 
like, ‘I don’t know what I want to share with the Internet about this other 
person.’ Like, it’s not just about me anymore. Even when I was pregnant 
I felt like it didn’t really matter what I shared. Like it was still me, even 
though it was him. But so once he was born … I was like really nervous 
about … well, not that I was nervous to share, I just was aware of the 
fact that whatever I put on the Internet, I could never get back, you 
know? So, I’ve sort of gone back and forward a few times not really 
knowing what I wanted to do with that. But I think I’ve decided I’m fine to 
share photos and stuff like that, I might not just share every detail about 
his life. But then, bigger things that I feel like this could help someone 
else, then I am purposeful in sharing it publicly. (Naomi) 
At her first interview, when Noah was eight months old, Naomi was still grappling 
with where her boundaries lay, I’m still sort of finding out where the line is but I’m 
sure there is [one] somewhere (Naomi). At that point, she had decided she was 
willing to post about day-to-day things, but did not want to share every detail of 
every day, or even every milestone.  
 
While they are pregnant, social media activity related to the baby is tied to the 
mother and privacy concerns are generally focussed on the mother. Once the child 
is born, this changes, not just from the mother’s perspective. Once the baby arrives, 
it is an independent entity, which both the mother and father have a vested interest 
in, and the father’s expectations and wishes around the child’s privacy need to be 
negotiated. Bree addressed this proactively by discussing with her husband the 
extent to which they would share about their child:  
So we certainly talked about it and he works in IT too so I think it was 
something that he wanted to think about. I remember initiating the 
conversation and putting my view and maybe he hadn’t really thought 
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about it. I think once he thought about it, after I talked about it, he 
agreed with me. (Bree) 
 
Naomi provided an excellent example of the complexity of negotiating not only her 
own privacy concerns, but her husband’s too: 
We’d already written out Noah’s birth story and everything and we 
shared that on the blog, and Luke was happy with that. But then, I 
wanted to share the photos because they were really important to me 
and I’d edited them so they weren’t graphic photos, but they were still 
photos of him being born. And Luke really didn’t want me to share them 
anywhere because they were a private thing. And for me, it was like, ‘I 
did this thing,’ like, ‘I gave birth,’ and so I wanted to share my 
experience. And Luke was more like, ‘Well, it wasn’t just your birth …’ 
like, ‘ … it was Noah’s actual birth and it was the birth of my son as well.’ 
And so we compromised by putting them on the blog only and doing a 
password so people had to ask … I didn’t really understand, like I was 
fine with anyone who saw them. (Naomi) 
Negotiating the father’s views on privacy is not always problematic. In fact, Naomi 
found it could be useful to have someone else’s perspective on boundaries: 
‘cause my husband’s not a huge social media person, so he can identify 
the line a bit easier … I took these photos for Noah’s projects and he 
was naked and Luke’s like, straightaway he’s like, ‘Oh, you can’t put that 
on the Internet.’ And I was like, ‘Yeah, we’re not going to.’ But he’s very 
vocal about what he does and doesn’t want, sort of thing … So it’s 
handy having someone else to … because you can get just … I feel like 
you can just get sort of snow-balled into always sharing everything … 
Yeah, so to have someone else as like a backup to say, ‘No, that’s too 
much,’ or, ‘I don’t want you to say that,’ or that sort of thing is handy, 
definitely. (Naomi) 
 
Treating Facebook as a private space 
Some mothers navigate their privacy concerns by keeping particular spaces private 
or, at least, they control access to particular spaces. Most often, this happens in 
Facebook, where mothers are more likely to have criteria related to who they 
connect with. In fact, most of the participants implicitly or explicitly suggested their 
Facebook account is a private space and, indeed, depending on privacy settings, it 
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can be a space that only a select group of people can enter. I’ve got everything 
locked right down so that only friends can see what I say and all that sort of stuff 
(Julia). Mothers typically ‘lock down’ their Facebook accounts using built-in privacy 
settings, creating a space where they can interact with a designated group. You can 
control to a certain extent who’s looking at your photos and things like that on 
Facebook. There is a level of privacy (Elizabeth). Even Laine, who indicated she 
was largely unconcerned with privacy, used Facebook’s privacy settings to make 
her content visible only to friends.  
 
Participants generally know their Facebook ‘friends’ in real life and the space is 
open to colleagues, acquaintances, friends, and family. This impacts on posting 
practices and the extent to which mothers feel they need to protect their privacy. 
They give consideration to who the audience is when they construct their posts. 
Having a network comprised of people they know in real life gives some mothers a 
sense of security and they feel they can share more openly because they know 
everyone in the network. Paradoxically, for others, the fact they know people in real 
life causes them to share less openly. Outside of Facebook, they feel empowered 
by a sense of anonymity; on Facebook, they feel restricted by a lack of anonymity. 
Both of these feelings – empowerment to share openly and hesitancy about sharing 
openly – can exist in tandem. April’s Facebook network contained colleagues and 
business contacts, as well as people she considered friends. So in the early days of 
Facebook, a few years back, people friended me that I don’t consider my friends but 
were work colleagues. But I wasn’t … you know, I just friended up (April). As a result 
of her early friending practices, April’s network included a diverse range of people. 
She only connected with people she felt regard for – that she had met in real life and 
felt a positive connection to – and felt she could vouch for everyone in her network. 
This meant she did not have cause for concern with regard to posting about Harriet. 
At the same time though, her network contained a lot of people she wouldn’t 
necessarily call friends, so she was still quite cautious about what she posted. I 
know everybody so there’s no one … and it’s not like I put bath photos or … They’re 
all, ‘I’m wearing mummy’s sunglasses,’ [or] ‘Here’s a funny thing Harriet said to her 
dad the other day’ (April). This impacts on the way she uses Facebook, including 
what she posts and how she frames her posts, many of which are quite cryptic and 
require a meaningful connection to and understanding of April to interpret. Where 
privacy and openness are concerned, knowing everyone in her Facebook network 
can be both comforting and confronting for a mother. 
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Within the boundaries of their ‘private’ Facebook space, mothers implement other 
strategies to restrict access to some types of content. This includes using privacy 
settings and lists to control what content people in their network see (April and 
Rachel). Private messages are another tool for sharing in a limited way. Elizabeth 
has used private messaging to share information with her close friends on 
Facebook, rather than posting a status update, for example when she wanted to 
share family news without being dramatic or appearing to seek attention. Her 
philosophy about what she shares was encapsulated by this statement she made in 
her first interview, So, I guess there’s levels of sharing that I indulge in (Elizabeth). 
There are some topics she allows herself to share about and some topics she feels 
she should share about in a much more restricted way.  
 
Private groups on Facebook were common across the participant group and many 
of the participants belonged to private groups comprised of friends or other mothers 
from mothers’ or play groups. These groups become private spaces to discuss 
children and parenting issues aside from mothers’ more public Facebook walls – in 
essence, a private space within Facebook. Elizabeth participated in a private 
Facebook group made up of her friends, which was where she tended to post about 
topics related to mothering. She described belonging to this group as being part of 
the ‘inner sanctum’. She and her friends shared photos and stories in this space. 
Naomi and Rachel also belonged to Facebook groups comprised of the members of 
their mothers’ group. The Facebook groups are used to disseminate information 
about meet-ups, but they are also used to share experiences and information 
related to mothering more generally. Naomi talked about how this private space is 
used: 
each member of our mother’s group is in the group and so people just 
share. I guess people are just sharing things that happen during the 
week, like bad things that happen or good things that happened that 
they’re not necessarily wanting to share with everyone on Facebook. But 
they’re wanting to share with everyone at mother’s group ‘cause they … 
people understand.  
 
There seems to be a greater concern about privacy on Facebook than there is about 
other spaces. This is perhaps because Facebook’s privacy policies come under 
such scrutiny from the media. It may also be informed by discomfort with 
Facebook’s ownership of content posted there. It may also be a product of the fact 
Facebook use is so widespread and more commonly used than any other platform, 
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and so it is simply more commonly talked about. Melanie is concerned about 
Facebook’s privacy policies and, in particular, at her interview she was concerned 
about changes that had recently been made. They really are disingenuous about 
their privacy controls and I think that’s quite a significant worry for me (Melanie). Her 
concern is not just about the nature of the policies, but the way the policies are 
implemented and disclosed to users. The recent changes had not been well 
promoted and Melanie was concerned that this was dishonest. 
 
Managing privacy in the blogosphere 
Facebook privacy settings allow mothers to decide who they will connect with in that 
space. Blogs, however, are generally much more public. While it is possible to have 
a private blog and to restrict access to select people, this is typically not how 
participants manage their blogs. Belonging to a community of bloggers is a 
fundamental part of blogging and that community exists in a public space. Bloggers 
in this study met other bloggers by reading and commenting on their blogs, and vice 
versa. The community is built on public availability of blogs, because it is a 
community that forms online, in the comments sections of individual members’ 
blogs. Further, the participants in this study blogged because they wanted to share 
their experiences or their creative products with the internet in general, which meant 
their blogs needed to be public. This makes blogs particularly interesting sites for 
being private in public. They are very public, but participants still share about their 
personal lives there. The tension between public and private is greater because the 
space is accessible to anyone who wants to enter it. 
 
While their blogs are all public, participants have different approaches to disclosure 
and identity construction. Some disclose a significant amount of information about 
their personal lives, while others share more selectively; some blog under their real 
name, while others use a pseudonym (which may or may not be easily linked to 
their real identity). Participants who blog have a range of concerns about privacy 
generally. Some are concerned about trolling and what the might happen if the trolls 
know their real identity. Others have concerns about constructing identities for their 
children and may be hesitant to compromise their children’s privacy and their right to 
construct their own online identity later in life. 
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Some mothers are particularly cautious about their families’ privacy. Elizabeth felt 
relatively comfortable with the level of privacy she had in Facebook, but noted her 
blog was much more public:  
Like, it’s just out there. So, I am pretty careful about what I put on there 
and I would never put, like, a photo of the whole house or specifically 
talk about where I lived or put big photos of our faces. I know heaps of 
people do … I mean, I don’t think anyone puts a big photo of their front 
door, front [of their] house or anything. But plenty of people put their 
whole face and body on. I just … I don’t think … I am nervous about 
that, I would be really nervous. (Elizabeth) 
Elizabeth only ever used her initials when talking about her children and husband on 
her blog. She also refered to herself only as ‘Elizabeth’ (although it is not difficult to 
ascertain what her surname is, by following links across her social media spaces). 
She rarely posted photos that include full faces – exceptions being photos of herself 
and some of her baby. At the time of her interview, she did not use her own face 
either, but as her blog has grown, she has forgone this rule. In Elizabeth’s case, this 
concern about privacy was driven by trolling and nastiness she had witnessed on 
other blogs:  
And so I am a bit nervous of that and I have seen it and it’s hideous … I 
mean, like the whole Charlotte Dawson thing, it doesn’t matter how 
successful you are, it still gets to you. So, part of that is the motivation 
behind just not being too specific about stuff, but just writing generally. 
And, I mean, I’m talking about us but in a sort of non-specific way. 
(Elizabeth) 
Naomi’s approach to privacy was quite different and was underpinned by her belief 
in the value of sharing openly:  
That’s always been my philosophy, I think people should talk about 
things more openly. And, I mean, I’ve been helped a lot – not just in 
parenting, in my previous job and all sorts of things – by people sharing 
their experiences. (Naomi) 
Apart from sharing openly about her own experiences on her blog, Naomi was also 
very public about her identity, as well as that of her husband and child. All of their 
names were used across Naomi’s social media presences, including her blog. 
Across her social media accounts, she featured family photos, often geotagging 
them when they are taken in public places, published video montages of family 
events and every day occurrences, and she even shared her birth story on her blog. 
She published a significant amount of content across a range of platforms. 
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Melanie’s practice was similar: she also identified her family by name and posted 
photos. A notable exception in Melanie’s case was that she was very cautious about 
posting anything related to her teenage stepson:  
I’m very cautious about writing about that particular aspect mostly 
because [he] is fourteen, he’s got his own existence online, I don’t want 
to invade his privacy and I think that there are complexities about writing 
about children that aren’t your own but that you have caring 
responsibilities for. (Melanie) 
 
Control 
The idea of controlling spaces and content came up in the context of discussions 
about privacy during the interviews. Melanie’s comment about Facebook’s 
disingenuity around their privacy settings is telling. It suggests that her privacy 
concerns are less about maintaining privacy than they are about understanding how 
she can control her privacy settings and access to her content. In essence, she 
wants to have control over her social media context. Further, when it comes to her 
blog, Melanie is more concerned about protecting her intellectual property than she 
is about privacy. She has installed plugins to make it more difficult for people to 
steal content. Melanie also maintains a Tumblr blog of photos of Theodore, It’s not 
passworded and you could search and find it but it’s just that I don’t promote it … It’s 
like one of the millions and millions and millions of them out there. I don’t have such 
a huge concern about it … maybe I should be more concerned about it. (Melanie) 
Melanie is vocal about Facebook’s disingenuity about privacy settings, yet she is 
also willing to make personal content public in other forums, suggesting her concern 
is not actually about privacy. Rather, it is about protecting her content and 
controlling the ways it can be used, and controlling her spaces. Like Melanie, Naomi 
also values the capacity to control every aspect of her blog and it is this sense of 
control that makes her feel her blog is her ‘home’ on the web. She exercised this 
control by making her birth photos available on the blog but requiring readers to 
contact her for a password to access them. 
 
The idea of control is also visible in Laine’s practice. This research has primarily 
focused on mainstream rather than sites or spaces dedicated to parenting. While 
there may be parenting ‘spaces’ within mainstream social media (like mothers’ 
group Facebook groups), the social media platforms that are the focus of this study 
are accessible to and used by a much broader audience. However, there are other 
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private spaces that are dedicated to parenting. Laine belongs to a private, closed 
community for mothers who share a common characteristic (a characteristic that I 
have not shared to protect Laine’s anonymity). For many of the women in this 
space, privacy is very important and it is unlikely they would participate in the same 
way if the forum was public. There are rules around use of the forum that prevent 
people from lurking – accounts become inactive if they are not used to post. There 
is a private Facebook group that is linked to the private forum community she 
belongs to. Access is restricted and people must request to join the group. This 
group is a secondary space that was set up when there were technical issues with 
the forum and is not particularly active. Laine rarely posts to this group because she 
sees the forum as being the main space for the group. 
 
Disclosing personal information 
Participants take different approaches to personal disclosure, with some actively 
filtering what they post. Each participant had a different ‘line in the sand’ in terms of 
how much they reveal about themselves and the types of content they post.  
Julia, who said she probably looks at Facebook much more than she posts, is 
cautious about what she posts. She sometimes self-censors, restricting what she 
posts, but she also does not have the drive to share everything. Like I’m not a 
supremely private person, but I also don’t think that everybody in the universe needs 
to know everything about me either (Julia). Many other participants echoed this 
idea. Elizabeth tries not to share private feelings or overly negative thoughts. 
Melanie is willing to write about the difficult aspects of parenting (and in fact she 
thinks this is very important) but has a number of other topics she will not post 
about. She posts about some aspects of her relationship with her partner, little 
snippets of our life but I don’t write about the intimate details of my own relationship 
(Melanie). She also chooses not to post about other people she has close 
relationships with, particularly family, and including her stepson and mother-in-law. 
Some mothers avoid personal topics altogether or simply do not post about 
themselves in a direct way. I don’t actually ever really say anything too personal … 
It’s never really about me (April). Ultimately, being a little aloof or preferring not to 
disclose too much personal information impacts on mothers’ posting practices, and 
may cause them to post in a different way than they might if they acted on instinct 
and didn’t self-censor. I suppose I do think about and filter what I put up, because I 
think about who else is going to see it (Julia). 
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In the interviews, mothers also commented on the extent of disclosure they see 
others engage in. When she spoke about her practice of limiting posting about her 
relationship with her partner, Melanie said, I know other people who do and I just 
don’t think that the rest of the world needs to know about that. Despite only knowing 
people online, it is possible to know them very intimately, dependent on the extent of 
their disclosure. Naomi believes the relationships she has with other bloggers, which 
she considers to be ‘real’ friendships, are built on a level of honesty that may not 
occur in real life: if they’re bloggers, in a way you are sharing more truthfully and 
more intimately. (Naomi). Julia talked about having intimate knowledge of people’s 
lives through Facebook interactions. She recounted a story of a post she saw on a 
page where she purchased nappies for her child:  
I wouldn’t even have a clue if I walked past them, they’re just people on 
the street really … But it’s funny isn’t it, you talk to them like you know 
them and … well you know what it’s like on social media, people will say 
anything and they will post anything, you know? … I bought a cloth 
nappy and one of the women [in the group] has ordered one. She’s 
pregnant and she’s ordered a baby girl’s one and she’s saying, ‘Send it 
to my friend’s house because I don’t want my mother to open my mail 
and see that we’re having a baby girl ‘cause we haven’t told her yet.’ 
And you just think, ‘Far out …’ like, ‘ … everybody else in Facebook land 
now knows that you’re having a baby girl but you haven’t told your 
mother.’ It’s just interesting. I find it very interesting what people will say 
and post on Facebook. (Julia) 
 
Naomi spoke about how she is empowered to share openly and honestly outside of 
Facebook because there is a level of remove between her and her audience. 
Although they may not have explicitly articulated it, other participants echoed this 
idea. On Facebook, Naomi’s friends are people she knows in real life. If she 
disappeared from Facebook, those people could call her on the phone or visit her 
house – she would not necessarily be able to disappear from their lives. On her 
blog, she has something to hide behind. There is a sense that she is alone in a 
crowd. At any time, she could stop posting and although her readers might miss her 
posts, they have no way of getting in contact with her. This level of remove 
empowers her to be honest and to engage intimately with others in social media. 
Naomi values her audience and considers them when she posts, but the idea that 
they do not know her in the real world and the idea that they may not care about 
what she posts is comforting and enables her disclosure:  
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I mean it’s easy to think, ‘Oh, do people even really care?’ Like, ‘Do they 
even want to know?’ But, in a way, that makes it easier to share 
because it’s just like, ‘Well, if no one’s listening, it doesn’t matter.’ 
(Naomi) 
Similarly, Melanie maintains a public Tumblr blog of photos of Theodore:  
It’s not passworded and you could search and find it but it’s just that I don’t 
promote it … It’s like one of the millions and millions and millions of them out 
there. I don’t have such a huge concern about it … maybe I should be more 
concerned about it. (Melanie)  
While this is not an issue of disclosure, the sentiment is similar to Naomi’s feelings 
about being empowered by a level of remove. There is a sense here that Melanie 
feels ‘safe in the crowd’; in terms of visibility, her Tumblr blog has the same level of 
presence as one might have standing in a crowd of thousands of people.  
 
Constructing views 
Constructing particular views of self and child is part of Being private in public. So 
my [Facebook] page, whilst it’s personal, is a protected shell of me that I’m happy to 
share with my universe, which includes my friends, but I guess I treat it carefully 
(April). Elizabeth creates a view of herself that is almost caricature like, accentuating 
particular parts of her personality and painting a rather hilarious image of herself. 
Jacqui is invested in being authentic and genuine; Naomi takes a similar approach, 
valuing openness and honesty; and Melanie is willing to tackle the ‘tough stuff’. 
Jacqui, Naomi and Melanie might therefore be assumed to present an unfiltered 
view of themselves online, yet all three of them engage in practices that shape the 
view they present: Jacqui aims to be positive; Naomi is sometimes unable to post 
about difficult circumstances until she has processed them, and also notes that 
sometimes her posting is driven by a need for validation; and Melanie has topics 
that she chooses not post about. Regardless of the channels they use or the topics 
they post about, the participants all seem to present and perform an edited view of 
themselves in social media. 
 
Similarly, participants present an edited view of their children in social media. This 
can be driven by a number of factors: a desire to maintain their privacy; a decision 
to limit posts to highlighting achievements or milestones; and even ego. Bree is 
deliberately cautious about sharing images of her son, based on her belief that he 
should construct his own online identity and this means she has constructed a very 
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specific, vague view of him through her content. Melanie noted that, although she 
believes she will need to renegotiate her sharing practices about her son as he gets 
older, she is creating a very positive view of him through her content and is careful 
about the type of material she posts: he gets portrayed in his best, at his best 
(Melanie). Laine posts about milestones, achievements and humorous events, 
aiming to capture these for family and friends. This necessarily involves selecting 
moments to document and impacts on the view of Vivian that Laine presents on 
social media. Although most mothers select the best images and the funniest stories 
to recount in social media, thereby creating a particular view of the child, April was 
the only mother to highlight this. She is quite consciously building a positive view of 
Harriet: Well too, some of that’s, you know, ego, ‘What’s the best photo?’ if I’m being 
completely honest … ‘That’s cute, look at that,’ you know, that kind of stuff (April). 
 
Summary 
In Being private in public, participants establish boundaries around sharing, protect 
their family’s privacy in line with their values, and participate in private social media 
spaces. One of the primary experiences of information in Being private in public is 
filtering, which often manifests as self-censoring. Participants alter their posting 
behaviours based on the degree to which they perceive a space to be ‘public’ or 
‘private’ and the network they have established in that particularly space. These 
practices impact on the information they create and share with their networks. For 
some, boundaries related to sharing about their child are clear in their minds, but for 
others adjusting to sharing about a different person is quite a challenging 
experience. This impacts on their comfort level with sharing and, in turn, on the 
information they create. Defining particular spaces as public and private can help 
some mothers to negotiate the trickiness associated with managing the family’s 
privacy. Some mothers have micro spaces that are restricted to a particular group, 
including Facebook mothers’ groups, where they may share more openly than 
elsewhere on Facebook. Blogging mothers in particular often interact in very public 
forums and their approaches to managing privacy is personal and underpinned by 
their own values. In some instances, mothers are open to sharing but want to know 
who is accessing their content or control who has access (even if in practice they 
grant access to anyone that asks). The fact participants value others’ recounted 
experiences so highly impacts on disclosure to varying extents. Some actively filter 
what they post, while others are less likely to restrict the extent of their personal 
sharing. Further, participants quite deliberately construct particular views of 
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themselves or their children through their social media activity and, in this way, they 
‘write’ an identity for themselves.  
 
Information 
As they negotiate what is an acceptable level of disclosure and decide what ‘privacy’ 
looks like and how important it is to them, participants filter the information they 
create and consequently shape their information experience. In this category, 
participants have experiences of a range of different types of information: recounted 
experiences, advice, ideas, reassurance, nothing information, and announcements. 
 
Category 13: Documenting 
I just sort of think, ‘We’re going to read it in a year’s time, in ten years’ 
time, we’re the ones who will read it,’ and that’s who I write to … our 
future selves. (Naomi) 
 
Social media offers participants a means to document their experience of mothering, 
their children’s lives, or their family life more generally. In Learning to be a mother, it 
was noted that the process of working out how to be a mother and care for a child 
continues throughout a child’s development, with new developmental milestones 
and stages heralding new challenges. Some of the mothers in this study are driven 
to document these experiences and their children’s lives more generally. 
Traditionally, baby books and photo albums have been the locus of memory-
keeping but, increasingly, social media is a ground for recording events, 
documenting moments, and storing and sharing photographs. In social media, 
documenting happens both purposefully and incidentally. Some of the participants 
set out to deliberately create and share a record of both their experiences and their 
children’s lives; some set out to record just their own experiences; some create a 
record of either their own experiences or their children’s lives almost by accident, as 
a by product of enacting other aspects of social media experience; and some make 
a conscious decision not to document their children’s lives. The purposefulness of 
their documenting and decisions around what they will and will not document 
impacts on their social media activity generally.  
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Documenting purposefully 
Social media could be seen as the modern equivalent of a baby book. It is a space 
to record their child’s life and, importantly, to share that record with family, friends, 
and, in some cases, the whole world. Among these participants, the practice of 
documenting the child’s life or the mother’s experience of mothering seems to be 
more prevalent for mothers who spoke explicitly about sharing to help others, 
openness, honesty, and authenticity. Documenting is driven by three factors: 
creating a record or recording memories for self, sense making, and keeping family 
up-to-date with the child.  
 
Jacqui, Naomi and Melanie made conscious decisions to use social media to 
document their children’s lives and articulated this in their interviews. Although she 
didn’t explicitly call it ‘documenting’, Laine used social media to create a record of 
her child’s life, specifically to keep family and friends up-to-date. Naomi and Melanie 
also made conscious decisions to document their own experiences of mothering, 
which primarily happened through their blogs. In all of these cases, the documenting 
is purposeful: the mothers set out to create a record.  
 
As a particularly rich example, Naomi documented her experience of mothering and 
her child’s life for herself, her husband, and her children, primarily on her public 
blog. When she spoke about this practice, Naomi emphasized that she tried to be 
quite conscious of presenting her experiences, of speaking for herself and not for 
her family or her son in particular. I find I do cross the line a bit but I try to keep in 
mind that I should be talking out my experiences as a parent not necessarily Noah’s 
experiences. I know that they blur a lot, but that’s kind of what I try to think of. In 
addition to blogging about her experience of mothering, she completed a 365 photo 
activity in which she posted a photo of her child with accompanying text about 
something they did that day on her blog. Naomi was conscious that this involved 
sharing a lot of information, but at the same time, she called this nothing information 
– comments or quips about her day that were not particularly important. She 
deliberately only posted about one aspect of the day. This project was driven by a 
desire to have a record of what happened in their lives, specifically to trigger her 
memory. While she has an audience and considers that audience when she posts 
content, Naomi indicated that she would undertake this documenting even if she 
didn’t have an audience. She did note, though, that on her blog, she wrote 
differently than she would if she did not have an audience – she would not 
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necessarily change what she writes, but she would write it to herself rather than to 
her audience. Naomi indicated the blog was written for and to the family, rather than 
anyone else, I just sort of think, ‘We’re going to read it in a year’s time, in ten year’s 
time, we’re the ones who will read it,’ and that’s who I write to, is our future selves 
(Naomi). This is epitomized in two series of blog posts that Naomi addresses to her 
son: the 365 posts and a monthly letter accompanied by a photo designed to 
document his growth. Some of her other posts seem to be more conscious of an 
external audience and some attempt to engage the audience by posing questions. 
Nevertheless, the defining motivation for the blog is to create a record for the family. 
Interestingly, Naomi documented on social media specifically to help her document 
in physical scrapbooks: 
I guess a lot of the way I use social media is to record memories and 
information so that I have a reference. Like … when we go on holidays 
and if I have everything documented via social media, when I go to 
scrapbook it, I have a copy of everything of where we’ve been and those 
sorts of things. (Naomi) 
Just as she uses social media to document her travels to inform scrapbooking at a 
later date, Naomi also uses social media to document Noah’s life so that she can 
draw on this record to make scrapbooks at a later date.  
 
Like Naomi, Jacqui purposefully documents her child’s life, although in Jacqui’s 
case, this takes place on Facebook. For Jacqui, documenting is driven by a desire 
to create a record for herself, her husband and her child, to sense making her 
experience, and to share her baby’s growth and development with her family. For 
the first year of Eleanor’s life, she posted a photo album for each week. In the 
second year of her life, she posted an album for every month:  
What I’ve also used Facebook for, in a big way, is a weekly and then 
monthly journey of my daughter’s growth in photography. So I didn’t 
quite get around to documenting everything in her baby book, but hoping 
that I captured most things in my albums of her … photos and 
milestones, which has been nice to share. (Jacqui) 
Through these albums, Jacqui has recorded milestones and stages: 
Not in a formal way, but each album has a name which for the first 12 
months kind of represented what was going on at that time. But, yeah, 
doing it in images basically rather than words, so you can kind of see 
things that have gone on. (Jacqui) 
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For Jacqui, this process is not just about documenting but also organizing her 
memories and reflecting on her experiences. It’s basically a portal, I guess, for me to 
save and organise and make sense of those things, but also to share them with 
other people (Jacqui). Jacqui is by nature a reflective person. This is also 
exemplified in her ‘grateful project’, in which she posted one thing she is grateful for 
on Facebook every day, for a year. Part of the motivation for this was self care (see 
Category 9: Sense making, catharsis and self care), but it was also about reflecting 
on the day and remembering the little things that happen. Her motivation for this is 
primarily internally focused, although she does value the opportunity to potentially 
inspire others. Similarly, although she enjoys sharing Eleanor’s life through 
documenting it on Facebook, Jacqui is not necessarily looking for others to interact 
with her content, including, for example, cute photos of her child: 
It’s more the act of putting it up there, which is kind of weird ‘cause I kind 
of know people have probably looked at it and I don’t really care. I think 
it’s cute and it’s … yeah, so I guess it’s kind of that process of 
documenting or diarising, journaling, yeah. (Eleanor) 
 
Melanie began blogging soon after the birth of her son, specifically to document 
Theodore’s life: 
It started out that it was going to be about like of just keeping a record of 
Theodore’s achievements I spose and you know his first tooth and when 
he started walking, all that kind of stuff. But it quickly became more 
observations generally about motherhood and about other things. 
(Melanie) 
Over time, Melanie found herself driven to write about what she calls the pivotal 
moments in her experience of mothering, and these are often difficult or challenging 
moments. This gives her an outlet and an opportunity to write her own history, it’s a 
record really, as well it’s sort of like a bit of a history (Melanie). In the beginning, she 
wrote the blog primarily for herself, but over time this changed. In her interview, 
Melanie noted that she was quite consciously contributing to the overall debate 
about what modern mothering is like (Melanie). In this way, as she documents her 
own experience and writes her own history, Melanie also contributes to a collective 
history of mothering today. 
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Incidental documenting 
Conversely, incidental documenting happens as a by product of social media 
activity, as mothers engage with each other, enact their relationships, adjust to 
mothering, purge, share, and reach out. As they do all of these things, mothers 
create a record of their experiences of mothering and of their children’s lives. For 
example, a mother may post a photo of a bathroom covered in toilet paper, after 
their toddler unravelled rolls and rolls of it, with a humorous caption, as a way of 
venting or connecting with others. This photo becomes a record that contributes to 
the documentary evidence of their experience of mothering. Some mothers have 
personal rules about the type of content they post in general, which impacts on 
incidental documenting. For example, while she doesn’t often post to Facebook, 
April aimed to post things that were illustrative of her child’s development, including 
milestones and important family events. She avoided posting about mundane topics 
and in this way, she created a record of important aspects of Harriet’s life. Incidental 
documenting also occurs for those mothers who purposefully document. For 
example, Naomi did not intend or even want to record every aspect of her child’s life 
on social media, but she noted that she documented or shareed more than she 
intended to:  
I share lots of things incidentally that if I really thought about it, maybe I 
wouldn’t share that. But I think that’s just the way it happens. Because 
I’m addicted to sharing things. So I’m, like, always posting pictures on 
Instagram, that sort of thing. (Naomi) 
 
Avoidance of documenting 
Not all mothers document their child’s life in social media – either incidentally or 
purposefully – for a number of reasons. Firstly, some mothers have made a 
conscious decision not to create an online identity for their child until they are old 
enough to be able to do this themselves. This means they restrict what they post 
about their child in general and they do not purposefully document their lives: 
I really consciously thought [sharing photos of the child] through before 
he was born … and so many people have a different view. I think that he 
should be allowed to make his own decisions about his online presence 
when he’s of an age when he can do that, and he might not appreciate 
naked bath photos on Facebook or on Instagram … I do post photos of 
him but it’s not … you know, some of my husband’s friends have albums 
for every month of their child’s life. I don’t need to do that at all. I don’t 
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think Henry needs that either. Yeah, I made a really conscious decision. 
(Bree) 
In this quote, Bree taps into a second reason that mothers may not document their 
child’s life in social media: they simply lack the drive to do it or, as Bree put it, they 
do not feel they need to do it. Laine made a similar comment about posting 
excessively about the child being unnecessary or even ‘obsessive’. Implicit in these 
statements is a suggestion that mothers who do post frequently about their children 
may be lacking something or perhaps seeking validation.  
 
Finally, and most commonly, mothers are concerned about inundating their friends 
with baby content. This is a particular concern for mothers whose social media 
activity primarily or exclusively takes place on Facebook. In essence, mothers who 
have this concern censor or filter their activity so they do not overwhelm their 
followers. As a result, they neither incidentally nor purposefully document their 
children’s lives. 
 
The drive to document 
Some mothers are driven to record in the moment. This means they are driven to 
take photographs and share events and occurrences in social media as the event 
itself unfolds – capturing moments as they occur.  
I’ve tried to understand what is that urgency that we have that it’s just 
like, ‘Take a photo of it, put it on Facebook …’ you know, ‘as soon as 
something cool happens.’ And I think a lot of people are like that. I don’t 
know, it’s just to capture the moment and document it is kind of nice. It’s 
probably not much more than that. (Jacqui) 
Smartphones have made it possible to document events as they unfold, in real time. 
Not only can a mother take photos of an event as it occurs, but they can upload 
those photos to Facebook, Twitter, or Instagram in the moment, creating a live 
record of the event. At her first interview, Naomi talked about how she shared in an 
incidental manner because she had her smartphone with her all the time, ‘Oh, we’ve 
just been at the beach,’ so I’ll post a picture of being at the beach (Naomi). This 
drive to capture moments in the moment becomes a habit and, for some, it is a 
compulsion. The data suggests the desire to capture moments is driven by many 
things, including pride, a need for validation, a desire to record the child’s life, a 
desire to create a detailed chronology through date and time stamping on posts, 
managing or overcoming isolation (by posting in the moment, mothers share the 
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moment with someone, instead of experiencing it alone), purging, and sense 
making. This drive to document in the moment can be a good thing, as Jacqui 
noted, but it can also impact on presence in the physical world. Naomi made a 
similar decision when she realised she was modeling hyper connected behaviour 
that she didn’t necessarily want to foster in her child. She also found that she was 
getting frustrated at her child interrupting her when she was using her phone and 
she realised that she wasn’t fully participating when she was caring for or playing 
with him. As a result, she made a conscious decision to change her behaviour, and 
part of this involved posting photos and updates retrospectively, often at the end of 
the day instead of in the moment:  
I tend to do things a lot more in retrospect so, you know … even the 
photos I posted this morning … ‘Oh, we arrived at our destination.’ Well, 
we didn’t arrive just then, we arrived like 12 or 14 hours ago but I just 
have to do things later and it’s a different way of doing it because before 
maybe it was like I could look back and know, ‘Oh well, we did that thing 
at that time or that day,’ and now I just have to treat it more like I’m just 
sharing this information with people and it’s not my record of this thing 
anymore. And I just have to find other ways of keeping the more detailed 
record, which is easy to do when you take a photo, I mean, the time’s 
[recorded] on the photo and it’s all saved on there so it’s not like a 
problem, it’s just a different way of thinking of it. (Naomi) 
Naomi still has the same drive to document but she has made a decision to be 
physically present in her moments, rather than to capture them in social media in 
the moment. Similarly, she still has the drive to engage with other people’s 
documentary records, but she has decided she doesn’t need that engagement to 
occur in the moment. Naomi had clearly invested time in thinking about being 
present and the impact that constant connection to social media has on this and, 
consequently, she was able to reflect on it in depth. Other mothers suggested 
similar concerns, without explicitly naming them, including Elizabeth who, at the time 
of her first interview, had just taken Facebook off her phone because she found 
herself checking it too often and felt as a result she was absent when she was 
interacting with her children. 
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Summary 
In Documenting, participants create a record of their families’ lives – purposefully, 
incidentally, or a mix of both. Those who purposefully document organize their 
memories and reflect on their experiences through the process of documenting. 
Regardless of whether they document purposefully or incidentally, creating a record 
of a child’s life in social media spaces allows others to be informed about the child’s 
development, and creates a reference to return to later. While some participants 
actively document their children’s lives, others actively avoid it, being cautious about 
what they post in order to avoid creating a record by accident. In this way, they filter 
their content.  
 
Information 
Creating and filtering are common experiences of information in this category. 
Participants engage primarily with recounted experiences, nothing information, and 
announcements. 
 
Relationships between categories 
The 13 categories of experience presented above are related in different ways. 
Some categories provide a foundation for others, some facilitate experiences in 
other categories, some occur through experiences of other categories, and some 
hinder experiences in other categories. The relationships between the categories 
are very complex.  
 
In Table 6.2, I present a broad overview of the relationships between the categories, 
focusing on classifying the relationships by type. In keeping with my approach to 
defining types of information and types of experiences of information, I provide a 
typology of relationships and show which categories have which types of 
relationships with other categories. To help understand the relationships between 
the categories, I show them in context with other key details about the categories, 
including a brief definition, as well as the types of information and the experiences of 
information that occur in that category. 
  
  Category Short description Experiences of information Types of information Relationships to other categories 
Belonging to the 
sisterhood 
(Category 1) 
New mothers participate in 
formal and informal 
communities or information 









• Proper information 
• Nothing information 
• Announcements 
The foundation category on which a number of other 




• Learning to be a mother 
• Understanding normal 
• Being more than a mother 
• Experiencing moments of light 
• Overcoming isolation 
• Navigating the politics of mothering 




• Sense-making, catharsis and self-care 
• Understanding normal (particularly helping others 
to normalise) 
• Experiencing moments of light (including creating 
moments of light for others) 
• Enacting relationships 
• Navigating the politics of mothering 
• Being private in public 
• Enacting relationships 
 
May be hindered by: 
• Navigating the politics of mothering 
• Being private in public 
 
Table 6.2: Mapping the categories of experience: experiences of information, information types, and relationships between categories 
Continues overleaf 
 Category Short description Experiences of information Types of information Relationships to other categories 
Sharing 
(Category 2) 
Participants share about 
their experiences of 




Recounted experiences Facilitates: 
• Learning to be a mother 
• Understanding normal 
• Being more than a mother 
• Experiencing moments of light 
• Overcoming isolation 
• Belonging to the sisterhood 
 
Occurs through 
• Belonging to the sisterhood 
• Sense-making, catharsis and self care 
• Documenting 
• Learning to be a mother 
• Understanding normal 
• Being more than a mother 
• Experiencing moments of light 
• Overcoming isolation 
• Enacting relationships 
 
May be hindered by 
• Navigating the politics of mothering 
• Exercising self-consciousness and social 
awareness 
• Being private in public 
 
  Category Short description Experiences of information Types of information Relationships to other categories 
Learning to be a 
mother 
(Category 3) 
Participants engage with 
information to learn how to 
care for their child and deal 
with the practical aspects of 
mothering, as well as to 
realign their expectations to 










• Proper information 
• Nothing information 
(prompts discovery) 
Occurs through: 
• Understanding normal 
• Being more than a mother (through rethinking 
identity) 
• Experiencing moments of light 
• Overcoming isolation 
• Belonging to the sisterhood 
• Sharing 
• Enacting relationships 
 
May be hindered by: 
• Navigating the politics of mothering 
• Exercising self-consciousness and social 
awareness 
• Being private in public 
Understanding normal 
(Category 4) 
Participants develop an 
understanding of what is 
normal, normalise their own 
experience of mothering, and 
normalise their children’s 
behaviours. They also help 













• Proper information 
• Nothing information 
(prompts discovery) 
• Announcements 
Part of Learning to be a mother, and vice versa. 
 
Occurs through: 
• Experiencing moments of light 
• Overcoming isolation 
• Belonging to the sisterhood 
• Sharing 
• Documenting 
• Enacting relationships 
• Sense-making, catharsis and self care 
• Sharing 
 
May be hindered by: 
• Navigating the politics of mothering 
• Exercising self-consciousness and social 
awareness 
• Being private in public 
 Table 6.2: Mapping the categories of experience: experiences of information, information types, and relationships between categories 
Continues overleaf 
 Category Short description Experiences of information Types of information Relationships to other categories 
Being more than a 
mother 
(Category 5) 
New mothers enact and 
mark out aspects of their 










• Proper information 
• Announcements 
Part of Learning to be a mother. 
 
Facilitates:  
• Sense-making, catharsis and self-care 





• Belonging to the sisterhood 
• Enacting relationships 
 
Overlaps with: 
• Navigating the politics of mothering 




involves enacting both online 
and ‘in real life’ relationships 









• Nothing information 
• Announcements 
Occurs through: 
• Belonging to the sisterhood 
• Being private in public 
• Being more than a mother (includes enacting 
relationships related to other interests) 
• Documenting (particularly documenting the child’s 
development for family and friends)  
 
Facilitates: 
• Overcoming isolation 
• Experiencing moments of light 
 
May be hindered by or impact on:  
• Exercising self-consciousness and social 
awareness 
• Navigating the politics of mothering 
• Enacting relationships 
• Being private in public 
 




Moments of light are 
instances where an 
interaction in social media 
has a positive impact on a 











• Nothing information 
(prompts social 
interactions that 
cause moments of 
light) 
Facilitates: 
• Learning to be a mother  
• Understanding normal  
• Navigating the politics of mothering 
 
Occurs through: 
• Enacting relationships  
• Sense-making, catharsis and self-care (may be 
prompted by posting in this category) 
• Belonging to the sisterhood 
• Sharing  
• Overcoming isolation  
 
May be hindered by: 
• Exercising self-consciousness and social 
awareness 
• Navigating the politics of mothering 
• Enacting relationships 
• Being private in public 
 Table 6.2: Mapping the categories of experience: experiences of information, information types, and relationships between categories 
Continues overleaf 
 Category Short description Experiences of information Types of information Relationships to other categories 
Overcoming isolation 
(Category 8) 
Mothers reach out and 
connect with other mothers 
on social media to overcome 
the sense of isolation they 
may feel as a result of being 
at home with a baby. They 
transcend geographic 
boundaries and time zones 











Occurs through:  
• Enacting relationships  
• Belonging to the sisterhood 




• Learning to be a mother  
• Understanding normal  
• Experiencing moments of light  
 
May be hindered by: 
• Exercising self-consciousness and social 
awareness 
• Navigating the politics of mothering 
• Enacting relationships 
• Being private in public 
Sense-making, 
catharsis and self-care 
(Category 9) 
Mothers post to social media 
to help them make sense of 
their experiences, to purge 
or achieve catharsis, and to 
proactively look after their 
emotional and psychological 
well being. 
Creating • Recounted 
experiences 
• Nothing information 
Facilitates: 
• Sharing  
• Learning to be a mother  






May be hindered by: 
• Exercising self-consciousness and social 
awareness 
• Navigating the politics of mothering 
• Being private in public  
• Enacting relationships 
 
  Category Short description Experiences of information Types of information Relationships to other categories 
Navigating the politics 
of mothering 
(Category 10) 
Navigating the politics of 
mothering involves treading 
carefully around highly 
politicized topics in order to 










• Proper information 
• Nothing information 
• Announcements 
Overlaps with all categories. Navigating the politics of 
mothering can occur across any experiences of 
information in social media. It may hinder or 







Participants negotiate the 
complexity of being self-
conscious and socially 
aware, often in tandem, 
which causes them to alter 
their posting practices and 
shapes their information 








• Proper information 
• Nothing information 
• Announcements 
Information experiences in this category may impact 
on experiences of the other categories because self-
consciousness and social awareness can cause 
mothers to filter the information they create or 
otherwise engage with. 




boundaries around sharing, 
protect their family’s privacy 
in line with their values, and 









• Nothing information 
• Announcements 
Potentially impacts on all categories, depending on a 
mother’s level of self-consciousness and social 
awareness. May limit or hinder activity in all 
categories. 
 Table 6.2: Mapping the categories of experience: experiences of information, information types, and relationships between categories 
Continues overleaf 
  
Category Short description Experiences of information Types of information Relationships to other categories 
Documenting 
(Category 13) 
Participants create a record 
of their families’ lives, either 
purposefully, incidentally, or 





• Nothing information 
• Announcements 
Occurs through: 
• Being private in public 




• Experiencing moments of light 
• Enacting relationships 
• Overcoming isolation 
 
May be hindered by: 
• Enacting relationships 
• Navigating the politics of mothering 
• Exercising self-consciousness and social 
awareness 
 Table 6.2: Mapping the categories of experience: experiences of information, information types, and relationships between categories 
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Some of the categories of experience overlap all categories. New mothers’ 
information experience in social media is social, occurring through social 
interactions or involving information that is created through social interactions. As 
such, Enacting relationships overlaps all categories. Navigating the politics of 
mothering also occurs across all categories, because in every experience of 
information related to mothering, there is potential for conflict or controversy to arise, 
and mothers may tailor their posting practices to reflect this. Even experiences that 
are part of Being more than a mother – where topics other than motherhood are 
dealt with – can overlap with Navigating the politics of mothering because decisions 
around issues like returning to work can be sites for conflict and controversy. Finally, 
mothers engage according to their own boundaries and values as part of Being 
private in public across all categories of experience. In many cases, these 
categories may hinder or otherwise adversely impact on experiences in the other 
categories however, in some cases, there is an additional relationship between the 
categories. These are described in the Table 6.2. 
 
The experiences that occur in these categories can relate to other categories in 
multiple ways. These have been expressed in the table as facilitates, occurs 
through, and hindered by. Some categories are a foundation for or supported by 
other categories. For example, Belonging to the sisterhood creates the conditions 
that enable the experiences in many of the other categories to occur. In this way, it 
‘facilitates’ experiences in other categories. For example, Belonging to the 
sisterhood ‘facilitates’ Experiencing moments of light because it is the sisterhood 
that creates these moments. Some categories have a causal relationship with other 
categories, where experiences in one category occur because of or through 
experiences in another category. For example, Experiencing moments of light might 
be prompted by Sense-making, catharsis and self-care, where a mother posts about 
a difficult experience and receives a reply that positively impacts on her experience 
of mothering. In this way, Experiencing moments of light ‘occurs through’ Sense-
making, catharsis, and self-care. Finally, experiences in some categories may be 
‘hindered’ by experiences in other categories. For example, Sharing may be 
‘hindered’ or adversely impact on Navigating the politics of mothering, as mothers 
tread carefully around highly politicized topics. 
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Conclusion 
Chapter 6 has completed the picture of new mothers’ information experience in 
social media by presenting the 13 categories that constitute the core of the 
phenomenon. In this chapter I have revealed the complex relationships that exist 
between the categories. I have also shown how the characteristics and dimensions 
outlined in Chapter 5 add qualitative layers to the whole experience. In the next 
chapter, I discuss the implications of the findings and the contributions the study 
makes to disciplinary knowledge, methodology, and practice. 
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Chapter 7: Discussion and conclusions 
In Chapters 5 and 6, I presented a detailed picture of the phenomenon that is new 
mothers’ information experience in social media. Thirteen categories of experience 
are the core of the findings. They provide a holistic, conceptual, and experiential 
view of the phenomenon, grounded in the data and supported by illustrative quotes. 
In addition to revealing the nature of the overarching phenomenon they also provide 
insights about what participants experience as information and the ways in which 
they interact with it.  
 
This chapter has several foci. Firstly, I return to the literature and provide an 
overview of relevant research published since the initial review outlined in Chapter 
2. Secondly, I restate my new grounded theory and consider the contributions this 
study has, made to knowledge, method, and practice. Thirdly, I explore a range of 
future directions for research. Fourthly, I discuss the study’s limitations. Finally, I 
offer some concluding thoughts about the research. 
 
Returning to the literature 
After completing an initial literature review in the lead up to my confirmation of 
candidature, I put the literature aside, returning to it only once my analysis was 
completed and I had developed my grounded theory. This is in keeping with 
grounded theory treatment of the literature. While some grounded theorists use the 
literature as data and integrate it into their findings, I delayed my return to the 
literature until the theory was complete. I considered that returning to the literature 
any earlier could unintentionally influence the development of categories and the 
grounded theory.  
 
In this section, I provide a brief overview of relevant related research that has been 
published since my initial literature review. I have excluded research that focuses on 
pregnant women, in keeping with the focus of my initial literature review. The focus 
of this section is on findings that are specifically related to new mothers, information, 
and social media. While there is a growing body of work that considers social media 
use by new mothers, it does not seem there have been any studies that have 
focused explicitly on information. A number of studies published in the last few years 
address social media behaviour and use, however this new literature focuses 
primarily on social support, human-computer interaction, health promotion, and 
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health intervention. These studies took specific foci, including: healthy lifestyle 
interventions for postpartum mothers (Kernot, Olds, Lewis, & Maher, 2013; Hearn, 
Miller, & Fletcher, 2013); building social, bonding, and bridging capital (Doty & 
Dworkin, 2014; Jang & Dworkin, 2014; Bartholomew, Schoppe-Sullivan, Glassman, 
Kamp Dush, & Sullivan, 2012); identification of behavioural changes around 
childbirth as a major life event, in terms of ability to identify events as well as identify 
behavioural changes (De Choudry, Counts & Horvitz, 2013a); detecting, predicting 
(De Choudry, Counts & Horvitz, 2013b), and characterizing (De Choudry, Counts, 
Horvitz & Hoff, 2014) postnatal depression using social media data; social support 
and postnatal depression (Evans, Donelle, & Hume-Loveland, 2012); and the role of 
technology in supporting new mothers (Gibson & Hanson, 2013). 
 
When I commenced the study there was no literature on new mothers or any 
information-related phenomena in social media. This remains the case, however 
some of the studies that deal with social media use more generally address 
information seeking or informational support as part of their broader findings, 
notably Evans, Donelle and Hume-Loveland (2012), Gibson and Hanson (2013), 
and Morris (2014). Before I address the information-related findings for these 
studies, I will give a brief overview of each of them in turn. Evans, Donelle and 
Hume-Loveland (2012) analysed content in discussion groups for mothers with 
postnatal depression, to understand the types of social support that occurs in these 
spaces and its value. Gibson and Hanson (2013) reported on a study that looked at 
how technology supports new mothers. While not explicitly focused on social media, 
the findings have relevance to my study because they provide some insights on the 
use of social media. In a study that looked at how mothers of young children use 
Facebook and Twitter, Morris (2014) explored ‘the types of content mothers share 
about their children [and] where they prefer to share it’ (p. 10), as well as other 
behaviours related to their use of social media. 
 
These three studies (Evans, Donelle, & Hume-Loveland, 2012; Gibson & Hanson, 
2013; and Morris, 2014) present interesting findings related to information and social 
support. The literature suggests that social support is critical to maternal wellbeing 
and attainment of the maternal role, and social support is often provided in tandem 
with or linked to informational support (Doty & Dworkin, 2014). My findings 
demonstrate that in the context of social media, where information experience is 
intrinsically social – occurring through social interactions or around information 
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created through past social interactions – the line between social and informational 
support can blur.   
 
All three studies make a distinction between social and informational support. 
Gibson and Hanson’s (2013) findings centre ‘around access to and provision of 
support, typically informational, emotional and companionship’ (p. 320). They found 
that mothers use Facebook to ask questions of their network and that mothers find 
Facebook useful as a source of advice and support. Morris (2014) also reported 
findings related to questioning behaviours, with 12.5% of participants’ Facebook 
posts being ‘question posts’, where mothers ask questions on parenting topics. 
Morris (2014) categorized the questions mothers ask on Facebook as ‘seeking 
social support over the joys and travails of parenting’, ‘seeking parenting advice’, 
‘seeking opinions or recommendations’, ‘seeking social interaction with other 
parents/children’, and ‘seeking parenting related favors [sic]’ (p. 5).  Again, there is a 
distinction drawn between questions that seek advice (which presented as a type of 
information in my study) and those that seek social support. Evans et al. (2012) 
cited two models or typologies for social support that illustrate an intrinsic link 
between informational support and social support, in which social support is seen as 
an umbrella under which informational support sits. The first model breaks social 
support down into emotional, informational, and instrumental support, while the 
second breaks it down into information, emotional, esteem, network, and tangible 
support (p. 406). In their analysis of posts in online postnatal depression support 
forums, Evans et al. found that 37.5% of the 512 posts analysed related to 
informational support, the second highest type of support after emotional support 
(41.6% of posts), drawing a clear distinction between emotional support and 
informational support (p. 407).  
 
My findings suggest that the distinction may not be this simple. For example, in 
Experiencing moments of light, mothers’ experiences of mothering are improved 
through one or more experiences of information that could conceivably be thought of 
as instances of emotional, esteem, or network support. Further, one of the 
characteristics of new mothers’ information experience in social media is that it is 
social. As such, I think the relationship between information and social support is 
more complex than depicted in these models. Information experience could be a 
vehicle for social support, and social interactions are a vehicle for information 
experience. 
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Limitations of published studies 
While there have been studies of mothers’ use of social media in the last few years 
that have shed light on what mothers do with information in social media (including 
those noted in the pervious section), very little attention is paid to how they do it, 
why they do it, or their experience of doing it. Similarly, findings related to mothers’ 
use of social media more generally are often focused on what behaviours are 
exhibited, with little consideration for how those behaviours are enacted and why 
they are enacted. For example, Morris’s (2013) study revealed that posting 
frequency reduces after birth, but there is no exploration of why that might be the 
case. The focus on analysis of post content and frequency did not allow researchers 
to dig deeply into individuals’ experience and understand why and how certain 
behaviours occur. My research design allowed me to dig deeply into participants’ 
experiences and, as a result, my findings deal with the why and the how, not just the 
what. Returning to the example of reduction in post frequency (which notably is not 
a universal finding across studies, with others finding an increase in posting), my 
research suggests that self-consciousness about the volume of baby content they 
post and social awareness about the fact that others may not wish to see countless 
posts about their baby can result in reduced posting.  
 
There are very few qualitative studies that ask mothers how and why they engage 
with information. Further, to the best of my knowledge, there are no studies that 
explore how participants feel or what they may be thinking when using social media. 
In contrast, my research takes a holistic perspective on information experience that 
reveals the new mothers’ whole experience that encompasses thoughts, feelings, 
and context, in addition to particular interactions with information through social 
media. 
 
Summary: Returning to the literature 
While there have been developments in research related to mothers’ and new 
mothers’ use of social media, the focus to date has largely been on behaviour. 
Those studies that do provide some insight into the things mothers do with 
information in social media do so in one of two ways: almost incidentally and without 
a focus on information; or through a focus on informational support, which is 
generally seen as a subset of social support. There is still a significant research gap 
related to how new mothers engage with information in social media generally and, 
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specifically, related to their information experience in social media. My study begins 
to address this gap and will hopefully generate further discourse on the topic. 
 
Knowledge contribution 
In Chapter 2, I drew attention to gaps in the literature related to new mothers’ 
information experience in social media. When I commenced this study, there was no 
literature dealing explicitly with new mothers’ information experience in social media, 
very little literature dealing with new mothers and information, and only very few 
studies dealing with mothers’ use of social media. This study resulted in the 
construction of new substantive theory that explains the nature of new mothers’ 
information experience in social media. My theory was developed based on careful, 
deep analysis of the data constructed in the interviews, rather than on any extant 
theory. This approach is in keeping with the constructivist grounded theory approach 
to theory development. It is also a highly appropriate approach given the lack of 
extant theory on new mothers’ information experience in social media.  
 
In the following sections, I draw attention to the knowledge contributions this study 
makes. Firstly, I restate the grounded theory I introduced in Chapter 5, to 
contextualize the discussion that follows. Secondly, I explore the concept of 
information experience more generally, beginning with a definition of information 
experience based on what my study reveals about the nature of information 
experience as a broader phenomenon. This sets the scene for a brief discussion on 
the development of information experience as a domain of research and an object of 
study. I also address the positioning of my study within the domain of information 
experience research.  
 
A grounded theory of new mothers’ information 
experience in social media 
New mothers’ information experience in social media is a complex, multi-layered, 
and highly contextualised phenomenon. It encapsulates multiple individual 
experiences of information, and is broader and deeper than the individual 
experiences it is comprised of. 
 
There are three layers that comprise the phenomenon: the categories of experience, 
dimensions, and characteristics.  
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New mothers’ information experience in social media manifests in 13 categories of 
experience: Belonging to the sisterhood, Sharing, Learning to be a mother, 
Understanding normal, Being more than a mother, Enacting relationships, 
Experiencing moments of light, Overcoming isolation, Sense-making, catharsis and 
self-care, Navigating the politics of mothering, Exercising self consciousness and 
social awareness, Being private in public, and Documenting. The categories reveal 
that new mothers’ information experience is comprised of a complex of individual 
experiences of information and shaped by myriad factors including emotional, 
psychological, cultural, political, economic, and technological aspects. It is also 
shaped by an individual’s experiences of mothering and an overarching sense of 
Belonging to the sisterhood. 
 
Across all the categories, three dimensions are visible: people (new mothers), 
context (social media and more specifically each individual’s social media context), 
and information (as it is experienced by new mothers in their social media context). 
The three dimensions are inextricably interwoven. They can be examined separately 
to provide insight into the phenomenon, but they always remain connected to each 
other.  
 
New mothers’ information experience has seven characteristics. It is social, 
individualised, immersive, personal, somewhere between public and private, 
context-specific, and constantly changing. 
 
Establishing information experience as domain and 
object of study 
This study contributes to an emerging understanding of information experience as a 
domain of research and as an object of study, through its examination of new 
mothers’ information experience in social media. Discourse on information 
experience is relatively new. It has only been in the last five years that researchers 
have begun to engage with the idea of information experience and to have 
discussions around establishing it as a domain of research.  
 
Defining information experience as domain of research 
As a domain of research, information experience encompasses the study of a range 
of information-related phenomena. It allows researchers to ‘develop deep insights 
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into the ways in which people relate to their information worlds’ (Bruce & Partridge, 
2011, p. 1). Information experience research applies a new experience lens to 
examine the ways that people engage with or experience information in a variety of 
contexts. The defining characteristics of research in this domain are that it:  
• adopts a holistic view of the information-related phenomenon under 
investigation, and  
• explores the object of study from the perspective of how it is experienced.  
By taking a holistic perspective, information experience research considers not just 
what people do with information, but the myriad aspects of their experience. It 
extends beyond information behaviours or practices (the ‘what’) to unpack the ‘why’ 
and the ‘how’.  
 
Information experience researchers do not simply consider an individual’s actions or 
behaviours in relation to the phenomenon but, rather, seek to understand how those 
actions or behaviours occur, as well as why they occur. We consider what the 
phenomenon looks like and how it manifests for individuals and participant cohorts. 
We pay attention to how people feel and think as they experience information; we 
consider how they view and understand it; and we study how they navigate or 
engage with it. We also attend to the ‘why’: why it manifests in certain ways; why 
people feel and think the way they do while experiencing the phenomenon; why they 
hold particular views and understandings of it; and why they navigate or engage 
with it in certain ways. We view participants as ‘whole’ people who are inseparable 
from their worlds generally and their information worlds, more specifically. We must 
consider everything a participant brings to their experience of the phenomenon, 
including their history, background, socio-economic status, education, and 
worldview. For example, information-seeking behaviour research might consider 
how people identify a need, search for information, evaluate it, process it, and use it. 
However, information experience research pushes beyond the descriptive, 
behavioural approach, to dig deeply into the participant’s experience of the 
phenomenon. An experiential view would consider the participant and everything 
they bring to phenomenon, as well as how they think and feel, how they engage in 
each step of the process, and what the process means to them. An experience lens 
on information-related objects of study attends to the whole phenomenon, 
developing nuanced findings that present rich, multi-dimensional views of 
phenomena. 
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The drive to define and establish information experience as a domain of research 
has largely come from the research group I belong to, the Information Studies 
Group at the Queensland University of Technology. In 2011, Bruce and Partridge 
took the first steps in initiating this discussion with their paper ‘Identifying and 
delineating information experience as a research domain’. More recently the book 
Information experience (Bruce, Davis, Hughes, Partridge, & Stoodley, 2014) brought 
together a range of researchers and a range of studies, to present and advance 
emerging understandings of information experience as a domain of research. The 
volume presents a range of views on information experience, exploring conceptions 
of information experience and what it means to research in this space. In this way 
the book presents an ‘emerging collective understanding about what constitutes 
information experience’ (Bruce et al., 2014b, p. 315).  
 
This emerging discourse around the concept of information experience builds upon 
well established theoretical and empirical foundations, such as Christine Bruce’s 
program of research over the last two decades around the relational view of 
information literacy (Bruce, 2008) and more recently informed learning (Bruce, 
2008). This research has largely explored variation in the way people experience 
using information to learn. The phenomenographic approach taken by researchers 
who investigate the relational approach to information literacy sees individuals as 
inseparable from their worlds and explores individuals’ experiences of information 
literacy as a phenomenon (including: Bruce, 2008; Bruce and Hughes, 2008; Lupton 
2004 and 2008; Yates, Stoodley, Partridge, Bruce, Cooper, Day and Edwards, 
2012; Yates, Partridge and Bruce, 2009 and 2012; Yates, Partridge and Bruce, 
2012). Bruce (1997) argues that information literacy ‘is something which is 
experienced by individuals’ (p. 37). I would argue further that information literacy 
and informed learning, with their focus on individuals’ experience, are objects of 
study in the information experience research domain, an idea supported by 
Partridge and Yates (2014). Information experience as a domain of research is 
therefore not new, but it is only recently that information experience has been 
viewed as a domain of research that incorporates multiple objects of study related to 
the ways people experience information.  
 
My study is the first doctoral study to be explicitly positioned within this newly 
delineated domain of study, and the first to take information experience as the 
object of study. As a study situated within the domain of information experience 
research, it builds on the work of authors like Partridge and Yates (2014) and others 
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represented in the 2014 book Information experience to explicitly define what it 
means to research in the information experience domain. My study shares common 
ground with the work of the information literacy and informed learning researchers I 
noted earlier in this chapter: it is interpretivist in nature; it considers people as 
inseparable from their information worlds; it explores individuals’ lived experience of 
the phenomenon (Partridge & Yates, 2014); it digs deeply into individuals’ 
experiences to unpack what occurs, how it occurs, and why it occurs. In 
demonstrating this commonality, my study helps to delineate information experience 
as a domain of study. 
 
Information experience as object of study 
Information experience is also an object of study in its own right within the domain of 
information experience research. There have been very few studies to date that 
have investigated information experience as an object of study, notably: Bunce, 
Partridge, and Davis’s (2012) study of information experience in social media in a 
natural disaster; Partridge and Yates’s (2014) study, which also focused on 
information experience in social media in natural disasters; Haidn, Partridge and 
Yates’s (2014) exploration of citizens’ information experience during an election; 
and this present study of new mothers’ information experience in social media.  
 
Defining information experience as object of study 
Based on my grounded theory of new mothers’ information experience in social 
media, I have developed a definition of information experience as an object of study.  
I define information experience as the object of study, as the complex of individual 
experiences of information that people have in a given context. Information 
experience has three inseparable dimensions, as described in my grounded theory: 
• people: individuals and their worldviews, emotions, backgrounds, thoughts and 
feelings, as well as characteristics that define the participant cohort (for 
example, in the case of my study, the participants were all new mothers) 
• information: in its myriad forms and as indicated in the data (‘information-as-it-is-
experienced’ (Lupton, 2014) as opposed to how it is traditionally defined) 
• context: the space (physical and/or virtual) in which the experience occurs; this 
may also include the ‘situation’ (for example, in the case of Bunce, Partridge, 
and Davis’s 2012 study, the situation is a natural disaster). 
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This definition is grounded in my findings, however it is also supported by the 
literature. Hughes (2014) defines information experience as ‘a complex of 
information experiences, as contextualized instances of using information. It 
integrates all information-related actions, thoughts, feelings, and has social and 
cultural dimensions’ (p. 34). Similarly, Bruce et al. (2014) suggest that information 
experience may be understood as ‘a complex, multidimensional engagement with 
information. The idea of information experience turns attention towards the complex, 
holistic nature of people’s engagement with information in real-world contexts’ (p. 4). 
Both definitions emphasise context, ‘doing something’ with information (information-
related interactions and engagement), and a holistic focus.  
 
It is tempting to seek to generalise or provide an abstract definition of information 
experience as an object of study, particularly at this point in time when we are 
attempting to establish information experience as a new object of study. I consider, 
however, that we cannot meaningfully define information experience as an abstract 
concept in a concrete manner. The tight focus on experience and individuals’ 
experiences in particular mean that as an object of study, information experience 
can only be defined with consideration for:  
• specific people (or group/s of people); 
• a specific context (or contexts) and other contextual factors; and 
• information as it is experienced (Lupton, 2014) by specific people in a 
specific context.  
 
My findings and the grounded theory I have developed illustrate the complex, 
multilayered, multidimensional, and contextualized nature of information experience. 
They are clearly heavily grounded in the data and the experiences of the 
participants, drawing on and elucidating participants’ experience of the 
phenomenon, and as such they are highly specific to new mothers, social media, 
and information as experienced by new mothers in social media. Their specificity is 
illustrative of why I consider it is not appropriate or useful to abstract beyond the 
context and cohort. 
 
There are, however, some aspects of information experience that I suggest will 
remain stable regardless of participant group or context. I suggest that regardless of 
variables, information experience: 
• is comprised of a complex of individual information experiences or 
experiences of information; 
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• is inherently complex because it deals with people and their lived 
experience; and 
• has three dimensions – people, context, and information – and that it is the 
combination of these that set the conditions for the phenomenon. 
 
Further research focused on information experience of particular participant groups 
in particular contexts is needed to explore these aspects further, in particular to 
explore whether they are indeed constant despite changing variables.  
 
Situating new mothers’ information experience in social media as an object of 
study 
I see information experience as a meta-object – a kind of umbrella – under which a 
variety of information experience objects sit. These objects are defined or 
demarcated by the dimensions of people and context. Table 7.1 compares the 
people and context dimensions for three projects with information experience 
objects of study. 
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Table 7.1: Comparison of information experience objects of study 
 
To date, studies that have taken information experience as an object of study have 
all focused on social media as a context, however information experience can 
conceivably occur in any context. Contexts are not restricted to ‘spaces’, whether 
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physical or virtual. For example, one possible object of study related to this study 
could be new mothers’ information experience in mothers’ groups. This object of 
study could be limited to a group that meets in person (new mothers’ information 
experience in mothers’ group meet ups) or online (new mothers’ information 
experience in online mothers’ groups), or across both physical and online spaces 
(new mothers’ information experience in online and face-to-face mothers’ groups). 
Information experience occurs in everyday life, as part of formal and informal 
education, in workplaces, and across all of these domains.  
 
Peeling back the layers: objects within objects 
Based on my findings, I suggest new mothers’ information experience is an object of 
study within which other information related objects of study might exist. Within 
individual experiences of information, people ‘do things’ with information. As I coded 
the data, I noticed that some of my codes described these things people do with 
information, or what Savolainen (2007) calls ‘dealings with information’ (p. 126). 
These dealings were specific actions that participants took within individual 
experiences of information. For example, in storing information, Jacqui liked 
Facebook pages as a form of bookmarking. In this way, Jacqui ‘does something’ or 
‘deals with’ information. Specifically, she takes an action; she likes a page. While I 
can pinpoint these actions – these dealings or things done with information – 
labeling these collectively is extremely complex.  
 
This complexity stems from the terms currently in use to describe the things people 
do with information. There are currently two dominant ‘umbrella concepts’ in 
information-seeking research: ‘information behaviour’ and ‘information practice’ 
(Savolainen, 2007). These two concepts attend to ‘the ways in which people “deal 
with information”’ (Savolainen, 2007, p. 126). There is some messiness in how 
these two terms have been defined in the literature. Savolainen (2007) suggests the 
term information behaviour has been used largely without discussion of what is 
meant by the term ‘behaviour’. He also argues ‘the concept of information practice 
has remained somewhat ambiguous, and researchers have encountered difficulties 
in trying to draw clear boundaries with related concepts’ (2007, p. 126). In short, the 
terms have been used without adequate critical engagement with the words 
‘behaviour’ and ‘practice’, their etymology, and the history of their use in other 
research domains. There is a lack of clarity around the differences between the two. 
Savolainen (2007) notes that: 
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The major difference is that within the discourse on information 
behavior, [sic] the “dealing with information” is primarily seen to be 
triggered by needs and motives, while the discourse on information 
practice accentuates the continuity and habitulization [sic] of activities 
affected and shaped by social and cultural factors (Savolainen, 2007, p. 
126) 
 
The experience focus of this study lead me to concentrate on elucidating the 
individual experiences of information and information experience as a whole. As 
such, I did not delve deeply into these ‘things people do with information’, because 
they are almost mechanistic, habitual, or behavioural. Nevertheless, it is clear that 
individual experiences of information are enacted through particular actions. 
Returning to the example of Jacqui bookmarking pages by liking them, it is Jacqui’s 
practice to bookmark pages by liking them. This is a habitual action, which we might 
tentatively label a ‘social media information practice’. Considerably more work is 
needed to understand the ‘things mothers do with information’ within their 
experiences of information in social media spaces and, indeed, to understand the 
‘things people do with information’ within other information experience objects of 
study. 
 
Summary: contribution to knowledge 
My study has made a number of contributions to knowledge in the field of 
information research. Firstly, it developed a new grounded theory that explains the 
nature of new mothers’ information experience in social media. This is a significant 
contribution because it fills a gap in understanding how new mothers experience 
information in social media spaces. Secondly, my study contributes to the definition 
and establishment of information experience as a domain of research. As the first 
doctoral study to be consciously positioned within the newly defined domain of 
information experience research, my study sheds light on the value of adopting an 
experience lens to explore information-related phenomena. Finally, my study 
contributes to the establishment of information experience as a meta-object of study 
by providing a broad definition of information experience as object of study, based 
on my findings and my new grounded theory.  
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Methodological contribution 
Several factors lead me to design a novel approach to data collection for my 
constructivist grounded theory study. Firstly, after my pilot I realised it would be 
beneficial to be able to observe participants following their interview and follow up 
with a second interview. Drawing on Charmaz’s (2006) support of combining 
multiple sequential interviews and ethnographic techniques, I designed a program of 
data collection that involved multiple sequential semi-structured interviews with each 
participant, with a two week social media observation period between the interviews. 
Secondly, there was very little guidance in the digital ethnography literature on the 
type of observation I was undertaking, given it tended to focus on bounded 
community spaces. My study involved following participants across all of their social 
media spaces, focusing on their individual experiences, rather than focusing on a 
community within a bounded space. The boundaries of my research space were 
therefore defined by the participants and the social media platforms they used. This 
led to a third challenge, which was a practical one: How could I capture social media 
data for individual participants across all of their social media spaces, when it could 
not be automated? Ultimately, I followed participants across their social media 
presences and screen-captured their content. This was feasible due to the small 
sample size, but time consuming for those participants who had extensive social 
media presences. Finally, the way I used the social media data was also unusual. It 
was secondary data, collected to inform the direction of the follow up interview with 
each participant, rather than for analysis or to generate detailed ethnographic field 
notes. There was no discussion of this type of data collection in the literature.  
 
The use of multiple sequential semi-structured interviews, with social media 
observation undertaken to inform the second interview, yielded rich data. In the 
second interview with each participant I was able to further my understanding of 
emerging categories by following up on things I had seen during the observation 
period as well as directions in category development. Talking to participants about 
their experiences, then sitting back to observe them, helped me to understand and 
interpret the interview data. On a number of occasions I noticed interesting 
occurrences during the observation period and the ability to sit down and talk these 
through with participants was invaluable. I believe this research design is well suited 
to the exploration of individuals’ lived experience. 
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In designing this unusual approach, I have made a contribution to social media 
research methodology. I have designed and documented a methodological 
approach that can be replicated in other studies, both studies related to social media 
generally and studies related to information experience in social media. This 
approach is appropriate for constructivist grounded theory research, given 
Charmaz’s (2006) direction about use of multiple sequential interviews in 
combination with ethnographic techniques, however it could also be an appropriate 
approach within other qualitative, interpretive methodological frameworks. 
 
Implications for practice: Delivering support 
and information services to new mothers 
My findings have significant implications for practitioners in a variety of fields that 
provide support and information services to new mothers, including health and 
health promotion, psychology, government agencies, and independent 
organisations. These findings also have relevance for commercial organisations that 
build parenting platforms designed to foster community and information sharing. 
 
Situating services 
One of the most important messages for service providers from the findings of this 
study is that participants did not make significant use of dedicated parenting sites, 
instead preferring to use their existing social media accounts and networks to 
engage around parenting topics. New mothers’ information experience is enacted in 
their individual social media contexts, which are primarily comprised of mainstream 
social media platforms like Facebook and Twitter, as well as on ‘mummy blogs’. 
While some mothers search forums for information, particularly on controversial or 
embarrassing topics, they do not tend to use these sites as part of their everyday 
information experience in social media. I suggest it is therefore critical that support 
and information services for new mothers are provided through mainstream social 
media platforms to ensure they are accessible and used by new mothers. Expecting 
mothers to visit a platform outside their social media context to access information 
and services may not be the most effective way of reaching them. The findings from 
this study indicate that investment in the development of parenting sites that exist 
outside mainstream social media spaces may not be worthwhile, but that connecting 
with participants in their individual social media contexts may be more beneficial. 
 
 The information experience of new mothers in social media: a grounded theory study 282 
Taking traditional services online 
The findings from this study also reveal that social media supplements and in some 
cases replaces traditional community-based maternal support services. Mothers like 
Melanie use social media in lieu of maternal and child health services provided 
through clinics or local meet-ups, preferring the instantaneity of social media, which 
she perceives provides valued feedback at the right moment. Therefore, alternative 
means of access to these services via social media might increase usage of these 
services.  While the sisterhood provides information when new mothers post about 
an information need, health outcomes may be improved if this could be done in a 
space that is actively monitored by health professionals. For example, a Facebook 
page or group for a local child health nurse clinic would be a useful micro space for 
mothers to engage in, where they could post questions, receive support from the 
sisterhood and health professionals, and be assured that the information being 
exchanged is being monitored by a health professional. There are many complex 
issues that would need to be navigated in order to provide this type of service, 
requiring research and careful development of service models. However, it is clear 
that social media is used by some mothers to supplement or replace child and 
maternal health services, so making these services accessible in these spaces may 
result in increased use of the services. 
 
Getting into new mothers’ information flow 
To ensure that new mothers discover information in their social media spaces, it 
needs to appear in their ‘flow’ of information, where they can see it, reach out and 
grab it if it is relevant, repost it for others, or simply add it to their knowledgebase for 
later use. There are several ways that organisations looking to reach new mothers 
can become part of their flow: through delivery of maternal and child health services 
in social media spaces; through social media advertising; by collaborating with 
media outlets that target new mothers, including magazine-style mega blog sites; 
through active use of hashtags related to mothering topics; and by proactively 
providing advice and support in response to social media content related to the 
service focus (for example, using algorithms to find opportunities to proactively 
share information with individual mothers on specific topics).  
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Housing proper information in social media spaces 
The findings indicate that mothers step out of their social media context to engage 
with verifiable, authoritative, or proper information. They may discover proper 
information via social media, but often the information exists outside of their social 
media context. For example, Melanie spoke about visiting a hospital website to 
access information about allergies, and reposting the link to this site for other 
mothers when she saw they had similar information needs. In this instance, Melanie 
proactively passed the information on to others, but if the information was located in 
social media, her contacts may have discovered it vicariously themselves. When 
mothers like or comment on content on Facebook, for example, their connections 
may see this interaction, thereby prompting serendipitous discovery by other 
mothers. Some participants, for example Jacqui, spoke about preferring to stay 
within their social media context – in Jacqui’s case, Facebook – rather than follow 
links out. While Jacqui was referring specifically to reading blogs via their Facebook 
pages, as opposed to going to the blog itself, it seems logical that if mothers spend 
a significant amount of their internet time in social media, providing proper 
information in social media spaces may be useful.  This suggests that if health-
related information were positioned inside mothers’ social media context, they may 
be more likely use it. 
 
Many mothers’ groups, established by maternal or community health services 
linking new mothers to each other, are supplemented by Facebook groups set up by 
members to allow mothers to connect outside of meeting times. Since these groups 
already exist, there may be a role for maternal health workers to be involved in 
these spaces, even if only in the setup stage. 
 
Summary: Implications for practice 
Through gaining an understanding of new mothers’ information experience in social 
media, organisations from diverse fields can design appropriate frameworks to allow 
them to connect with, provide information to, and support new mothers. Since new 
mothers in my study primarily used ‘mainstream’ social media, as opposed to 
parenting-specific social platforms, it is clear that those agencies whose work 
focuses on new mothers should consider how best to harness mainstream social 
media to reach this audience.  
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Limitations 
The study has a number of limitations, most of which are related to the project 
scope. The study has focused on Australian mothers, so the resultant theory may 
not be applicable outside the Australian context. Further, the findings are specific to 
this group of participants and variations in the sample could conceivably lead to 
different findings. Participants with different characteristics including socioeconomic 
status, age, race, education, employment status, and geography could impact on 
the findings. The study also focused on the information experience of mothers in 
social media and excluded information experience that occurs outside of social 
media. The resultant theory explains the information experience of mothers in social 
media spaces, but not information experience that occurs elsewhere. Another 
limitation is that the study was limited to mothers whose first child was not over the 
age of two years. This means the resultant theory is focused on the information 
experience of new mothers, which limits its relevance to mothers of older children. 
Additionally, in keeping with approaches to sampling in constructivist grounded 
theory, the sample is not statistically representative of mothers of children aged two 
years or under.  
 
Nevertheless, the study is valuable for its contribution to knowledge around 
information experience, information experience in social media, and the information 
experience of new mothers in social media. The use of semi-structured, in-depth 
interviews in particular allowed for deep engagement with the phenomenon and 
facilitated the development of a rich dataset. The use of grounded theory techniques 




Given the recent emergence of the focus on information experience as object of 
study and domain of research, there are significant opportunities for further research 
in this space.  
 
Building on the findings 
It was evident that within individual experiences of information in social media, 
mothers ‘do things’ with information. It was beyond the scope of the study to explore 
the more mechanistic or habitual elements of these experiences, however, there is a 
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real need to explore the ‘things people do with information’. There is also a need to 
consider the social media practices that facilitate the ‘things people do with 
information’, and how both enable experiences of information. Further research in 
this area would allow a more complete understanding of new mothers’ information 
experience and would be particularly useful to practitioners who work with new 
mothers, in terms of understanding how to connect with and inform them in social 
media. It would also be useful in terms of exploring the relationship between 
information experience as an object of study and other information related objects of 
study, including those that have traditionally taken a behavioural approach (for 
example information seeking).  
 
Establishing information experience as a domain of 
research 
To establish the boundaries of information experience as a domain of research, 
studies focusing on various objects of study are needed. There is also a need for 
theoretical work that explores the relationships between information experience as 
an object of study and other information experience objects of study, including (but 
not limited to) information literacy.  
 
Exploring information experience as an object of 
study 
Given the limited number of studies that have taken information experience as an 
object of study to date, there are innumerable opportunities for research that 




This thesis has provided an overview of a program of research that investigated the 
information experience of new mothers in social media. Transitioning to motherhood 
is one of the most stressful experiences in a woman’s life (Gibson & Hanson, 2013) 
and as they learn how to be a mother, women have intense information needs. 
Mothers can feel isolated as a result of feeling ‘tied down by a newborn’s schedule’ 
(McDaniel, Coyne & Holmes, 2012, p. 1510). Women are having children later in life 
(Gibson & Hanson, 2013) and returning to work sooner (Drentea & Moren-Cross, 
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2005), resulting in fewer women in neighbourhoods and consequently in increased 
isolation for mothers. Further, the medicalisation of birth means that childbirth and 
new motherhood are no long the domains of ‘women’s knowledge’ (Drentea & 
Moren-Cross, 2005 and as a result, traditional sources of information – older, more 
experienced mothers in families – may no longer be primary sources of parenting 
information for new mothers. This is compounded by ‘geographic mobility and family 
separation’ (Gibson & Hanson, 2005). All of these factors combine to make new 
motherhood daunting, stressful and isolating.  
 
During the transition to motherhood, new mothers have intense information needs. 
The findings from this study indicate information experience in social media plays an 
important role in the transition to motherhood.  
 
The findings from the study reveal that new mothers’ information experience in 
social media is a complex, multi-layered phenomenon, comprised of a complex of 
experiences of information. There are three aspects to the phenomenon: 
characteristics, dimensions, and categories of experience.  
 
The 13 categories of experience are the core of the findings, and demonstrate the 
holistic nature of the phenomenon.  
• Belonging to the sisterhood (Category 1) 
• Sharing (Category 2) 
• Learning to be a mother (Category 3) 
• Understanding normal (Category 4) 
• Being more than a mother (Category 5) 
• Enacting relationships (Category 6) 
• Experiencing moments of light (Category 7) 
• Overcoming isolation (Category 8) 
• Sense-making, catharsis and self-care (Category 9) 
• Navigating the politics of mothering (Category 10) 
• Exercising self consciousness and social awareness (Category 11) 
• Being private in public (Category 12) 
• Documenting (Category 13). 
The categories have an experiential focus, dealing explicitly with new mothers’ 
information experience in social media. Notably, the reveal that Belonging to the 
sisterhood plays a critical role in supporting or creating the conditions for new 
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mothers’ information experience in social media, supporting the notion that mother-
to-mother support plays a vital role in the transition to motherhood. 
 
In addition to the categories of experience, there are seven characteristics that 
describe the nature of new mothers’ information experience in social media, which 
can be seen across the categories of experience. The phenomenon is social, 
individualised, immersive, personal, somewhere between public and private, 
context-specific, and constantly changing. These characteristics describe the nature 
of the phenomenon as it is experienced by the participants, and are illustrative of the 
complexity of the phenomenon. 
 
The findings also shed light on the three dimensions that together comprise the 
phenomenon: people, context and information. The people dimension is focused on 
the participants, while the context dimension relates to the participants’ social media 
context as a context for information experience. The information dimension 
considers what participants experience as informing and provides insight into their 
experiences of information.  
 
The three dimensions also shed light on the nature of information experience more 
generally. I suggest that these three dimensions are the core of information 
experience as an object of study, and that information experience as an object of 
study can be defined as a complex of individuals’ experiences of information in a 
given context. 
 
This thesis presents empirically derived findings and a theory that is heavily 
grounded in data, and as such, I believe it makes a significant contribution to the 
establishment of information experience as a domain of research and an object of 
study.  
 
It is also fundamentally about the everyday information experience of a group of 
people who are experiencing one of the most exciting, stressful, and emotional 
times of their lives. In addition to the theoretical insights I have provided here, I hope 
this thesis also resonates for new mothers, and that it gives them one framework for 
viewing their use of social media. Use of social media by mothers has attracted 
significant mainstream media attention in recent years, and not all of it has been 
positive. Certainly, my findings indicate that there are issues and complexities 
associated with mothers’ information experience in social media, and that conflict 
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and controversy are not uncommon. However, what I have seen through this project 
is the importance of the sisterhood as a foundation for new mothers’ information 
experience in social media and the positive impact that immersion in social media 
can have on a mothers’ experience of new motherhood.  
 
Given the focus on the participants’ narratives throughout this thesis, it seems fitting 
to finish with a quote from a participant. In her first interview, Elizabeth spoke about 
the profound impact that Facebook, blogging and reading blogs had on her 
experience of mothering after the birth of her second child. With its emphasis on the 
value of sharing and overcoming isolation, it speaks to the holistic nature of new 
mothers’ information experience in social media and its importance in the 
experience of mothering. 
 
I just don’t feel like I’m alone… I think it’s one of the differences between 
how I feel this time around and how I felt with [my first baby] seriously. 
It’s profound. I think that there’s a time and a place for these sorts of 
things and at the moment in my life it’s important to me and it’s made a 
difference… I was actually thinking to myself this morning that I should 
write a post about how if someone had told me that all I needed to do 
was to start writing a blog to feel better about everything, I would’ve 
done it years ago. (Elizabeth) 
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Appendix 1: Reflections on the pilot 
interviews 
This appendix includes brief reflections on each of the pilot interviews, with a focus 
on the conduct of the interview and the learnings gained, rather than on the data. 
These reflections are edited versions of reflections that were written immediately 
following each interview. 
 
Interview one 
This interview was undertaken via Skype. It started out as a video call, however, the 
connection was not fast enough to sustain this and the interview was interrupted by 
‘drop outs’. Without the video, the audio quality was higher but a lack of visual cues, 
coupled with a slight delay, meant that I interrupted the participant several times. 
This impacted on the conversational flow and I would have preferred her to keep 
talking rather than chime in when I did. The lack of visual cues also meant I was 
unable to identify the need for a break in the interview when the participant had to 
go and get her child who was crying. I couldn’t hear the child crying and although I 
could sense the participant was slightly distracted, without visual cues, I was unable 
to see that she needed to break the conversation. 
 
I also feel there was a lack of rapport in this interview situation. While the participant 
was clearly comfortable – at least comfortable enough to raise a topic she was 
embarrassed to discuss using social media – the conversation was stilted at times. 
This was both a product of my inexperience as an interviewer and the use of Skype. 
This interview ultimately reaffirmed my decision to conduct all interviews in person. 
 
This interview made me realise that my interviewing skills need work. I was 
extremely concerned about leading the participant with my probing questions, and I 
was too focused on this to allow me to effectively manage the interview. As a result, 
the interview was not as in depth as I would have liked.  
 
A significant take away from this interview was a discussion I had with the 
participant about the concept ‘new mother’. The participant confirmed something I 
had picked up in general discussions about my research: that there are always new 
stages with parenting, and that to some extent, mothers always feel like ‘new 
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mums’, as their children move into different phases of their lives. She also made a 
distinction between being a ‘first time mum’ and a ‘new mum’ - mothers who have 
gone on to have additional children may still see themselves as being ‘new mums’.  
 
Interview two 
This interview was conducted face-to-face. I've been following this participant on 
Twitter for about the last six months and she contacted me as soon as I sent out my 
first recruitment tweet. She had clearly given the research a lot of thought ahead of 
meeting me. She also has something of a vested interest in the topic: as a blogging 
mother, she is part of the community of ‘mummy bloggers’ and is passionate about 
the role social media can play for new mothers. 
 
It was a very relaxed interview and, in the end, very comfortable. I enjoyed it much 
more than I did my first interview, and I think that was really about being face to face 
with the participant and being able to establish a genuine rapport. I also think it was 
a result of my becoming more empowered to direct the interview. 
 
I did some more reading around grounded theory interviewing between my first 
interview and this one, and I think that helped me come to grips with questioning 
and reconciled me to pursuing things that pop up. I had previously been really 
worried about leading, but Charmaz is quite clear that it is the interviewer's job to 
take charge of the interview and pursue interesting things as they arise. 
 
One thing I'd like to give more thought is 'orderliness'. I think my interviewing is a 
little haphazard and I think there is a fine balance between pursuing emergent topics 
and derailing the interview. I need to consider how I can make note of other things I 
need to pursue as they come up in conversation, while still being able to continue 
the current line of questioning.  
 
Given that I follow this participant on Twitter, it was difficult for me as an interviewer 
not to talk specifically about her tweeting practice, not to mention examples of 
particular tweets that related to what she was saying. This got me thinking about 
observation, and the depth of data I would collect if I were to observe participants in 
social media following an initial interview, and then conduct a follow up interview to 
discuss observed experiences.  
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Interview three 
This interview was also conducted face-to-face, and also with a participant who I am 
connected to in social media, although this time that connection is located in 
Facebook. This participant responded to my Facebook status, which I had used to 
post a recruitment message.  
 
My confidence as an interviewer had increased considerably by this point and I felt 
comfortable using probing questions and leading the participant back to earlier 
statements to explore their meaning in more depth.  
 
This participant had a more broadly scoped story, in which she touched on the use 
of Facebook in other aspects of her life besides parenting.  
 
Like the third interview, I had difficulty bracketing my knowledge of the participant’s 
social media use and focusing on the story she was telling me in the moment. 
Again, I left the interview thinking I’d like to undertake observation and conduct a 
follow up interview. 
 
Interview four 
The final pilot interview proved problematic for different reasons. The interviewee 
was a mother of two and the intention was to conduct the interview while the 
younger child napped and the older child watched an episode of his favourite 
television show. During the process of rapport building pre-interview, I spent some 
time playing with the older child, who wanted to continue playing once the interview 
commenced. Eventually the child was settled in front of the television, and the 
interview got underway, however, when the child saw the MP3 recorder, he was 
very interested in it and quickly became distracted from his television program. I was 
unable to undertake the interview because the child required attention throughout 
the scheduled interview period. This has had an impact on my planning for future 
interviews and I will try to avoid having toddlers present, if possible. 
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• Are you a social media mum? Participate in research exploring how new 
mums use social media. Info bit.ly/smmums pls RT! 
• Participate in a PhD study exploring the information experience of new 
mums in social media. Info bit.ly/smmums pls RT! 
• Calling all new mums! If you use social media regularly, we need you! 
Participate in PhD research. Info bit.ly/smmums pls RT! 
• Do u know a new mum who uses social media? Let them know abt this opp 
to participate in research! Info bit.ly/smmums 
• Are you a tweeting, facebooking, blog reading new mum? We need you! 
Participate in research! Info bit.ly/smmums pls RT! 
• Hey mummy bloggers! We’re looking for social media mums to participate in 
research. Info bit.ly/smmums pls RT! 
• Are you a blogging mum or a reader of mummy blogs? Participate in a PhD 
study. More info: Info bit.ly/smmums pls RT! 
• Do you tweet between nappy changes and Facebook between feeds? We 
need you to participate in our study! bit.ly/smmums 
• New mums! Do u use Twitter, Facebook, blogs, YouTube or other SM tools? 
Participate in research bit.ly/smmums 
 
Facebook messages 
Are you a social media mum? Is your youngest child under two years? Participate in 
my PhD study exploring how new mums use social media. Participation involves 
completing an online survey and an interview. More information at bit.ly/smmums 
Please feel free to tell your friends! 
(
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